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The Organization

Southern United States Trade Association (SUSTA) is a non-profit international trade
development organization which combines federal, state, and industry resources for
export market development. SUSTA member states include Alabama, Arkansas, Florida,
Georgia, Kentucky, Louisiana, Maryland, Mississippi, North Carolina, South Carolina,
Oklahoma, Tennessee, Texas, Virginia, West Virginia and the Commonwealth of Puerto
Rico. SUSTA allies with the Departments of Agriculture in each of these states and
territories to carry out programs aimed at increasing U.S. agricultural exports form the
southern U.S. region. The state marketing staffs of the 16 states help implement
SUSTA'’s marketing programs.

Background

Most of SUSTA’s promotional activities are funded by the Market Access Program
(MAP), which is administered by the U.S. Department of Agriculture’s Foreign
Agricultural Service (FAS). MAP funds are designed to develop overseas market
awareness and demand for U.S. agricultural and food products and must be utilized
according to federal regulations outlined by USDA. USDA also requires that SUSTA
objectively evaluates the effectiveness of its activities, including an analysis of market
constraints and performance measures.

Within the MAP program, SUSTA conducts two types of activities — “Branded”
promotion and “Generic” promotion. Branded promotion assists individual companies
carry out their own marketing activities internationally by reimbursing them for 50% of
eligible promotional expenses. Companies must be small according to the Small Business
Administration guidelines or be a farm cooperative to participate. Products to be
promoted must be of at least 50% US agricultural origin, be marketed under a brand
name, and be labeled and promoted as “Product of the USA” or “Made in USA”.
Eligible companies include regional processors, manufacturers, distributors, packers and
producers. Products promoted on a branded basis have been as diverse as alligator hides,
catfish, snack foods and hot sauce. Budgets are approved on a fiscal year basis, but
recruiting for the branded program takes place year-round.



Generic promotions are industry-wide projects managed by SUSTA staff and marketing
specialists from the association's member State Departments of Agriculture. A generic
activity benefits two or more companies, or a commaodity that is not represented by
another promotion organization. Any company or cooperative with products of 50% or
more U.S. agricultural origin by weight is welcome to participate in SUSTA's generic
activities. Types of activities include:

Trade missions

Reverse (or buyer’s) trade missions
Trade shows

In-store promotions

Foreign language marketing material
Chef seminars

e Chef culinary training

e Hotel and restaurant promotions

Scope of Work

SUSTA is seeking a consultant to create an online application interface for the Branded
program. This module would allow companies to submit funding application forms
online and would provide an online interface for SUSTA staff to review and update
information pertaining to each company’s application.

The time-frame for the contract will be June 1, 2012-December 31, 2012.
Specific responsibilities strategy for the initiative would include:

1. Structure of project: The consulting firm would create an application interface for
companies and reviewer interface for SUSTA staff to be used for the 2013
Branded application season and beyond. Specifications for the application and
reviewer interface are attached to this request for proposal document. The time
frame for the contract includes delivery for testing, and would include changes to
both modules as SUSTA staff and the project manager are able to test them and
identify issues to address. All issues should be addressed and final delivery of the
product should take place no later than August 1, 2012.

2. Implementation: The contractor would carry out programming and testing of the
Branded application modules and provide weekly status updates on the project.
The project should follow the specifications set forth in the attached
specifications, and any revisions to these specifications must be discussed with
and approved by SUSTA prior to programming changes.

3. Deliverables: The consulting firm will be responsible for ensuring that SUSTA
receives the following deliverables by the dates listed below:

a. Branded Module delivered for testing — July 15, 2012
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b. Go Live date for Branded module — August 1, 2012
c. Additional work as needed — until December 31, 2012

Activity Background

The online Branded application will streamline the process by which companies apply to
SUSTA for funding, and increase efficiency of SUSTA internal review processes,
thereby increasing participation in the MAP Branded program.

Sufficiency of Response
Each proposal will be scored on the following measurements:

Description of proposed activities and relevancy

Measurable results of previous, similar projects managed by the respondent
Approach to managing the activity

Cost

References (minimum of 3)

Proposals should be concisely written to respond to this RFP. Elaborate attachments are
not necessary.

Acceptance of Proposal

The successful bidder's proposal will be the basis of a contract executed with SUSTA to
perform all services at the specified costs contained in the bidder's proposal. SUSTA retains
the right to negotiate with the successful bidder prior to final contract execution.

Subcontractors

If any service is to be performed by someone other than the contractor's permanent staff, all
subcontractors and their addresses must be included in the proposal. These will be subject
to approval by SUSTA.

Conflict of Interest

Each bidder must disclose any non-competition or other agreement or obligation that
might prevent it from marketing, promoting or otherwise representing or advancing the
interests of SUSTA or any SUSTA product. Further, the successful bidder will be
required to warrant and represent that throughout the time period when the contract is in
effect, no conflict of interest or other circumstance prevents it from marketing, promoting
or otherwise representing or advancing the interests of SUSTA or any of SUSTA’s
products.

Deadline for Proposal
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All proposals from bidders must be submitted by May 16, 2012 at 4:30 P.M. (CST). The
successful bidder will receive notification by May 25, 2012. The planned commencement
of the project is June 1, 2012. Proposals may be emailed to marybeth@susta.org or
submitted to the following:

SUSTA

Attn: Mary Beth Wesdock, Marketing and Communications Director
701 Poydras Street

Suite 3725, One Shell Square

New Orleans, Louisiana 70139-7774

USA

marybeth@susta.org

Questions
All questions in regard to this RFP should be directed to:

Mary Beth Wesdock, Marketing and Communications Director
701 Poydras Street

Suite 3725, One Shell Square

New Orleans, Louisiana 70139-7774

USA

marybeth@susta.org

Rejection of Proposals

SUSTA retains the right to reject all proposals submitted in response to this RFP.

The Southern United States Trade Association (SUSTA) does not discriminate in its programs on the basis of race,
color, national origin, sex, religion, age, disability, political beliefs, and marital or family status.
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Project Summary
Create an online application interface for the Branded program (hereafter the “Branded Module”). This

Branded Module will allow companies to submit funding application forms online and provide an online
interface for SUSTA staff to review, edit and export information pertaining to each company’s
application.

The contractor would be responsible for developing, testing and launching the Branded Module,
including uploading to SUSTA’s server and ensuring that it is compatible with SUSTA’s existing database
and websites.

Go Live Date
The project would be delivered for testing by July 15, 2012. The Go Live date would be no later than

August 1, 2012.

Platform, Database, Lanquage & Legacy System
The specifications described in this document will build on the existing database and websites using

PHP and MySQL and will need to be compatible with the existing SUSTA database and websites.

The SUSTA website consists of www.susta.org and http://directory.susta.org.

The subdomain directory.susta.org has been created on a Linux platform.
The database is MySQL 5.0.51a with phpMyAdmin
The pages hosted on directory.susta.org are created using PHP/Cake.

Permissions
Every company record in SUSTA’s existing database is assigned a Company Type and every individual

and company record is assigned a Status of Active or Inactive. The Company Type and Status are
associated with certain view/edit permissions. The Branded Module will build on the existing
permissions such that:
1) Only users associated with Company Type: U.S. Supplier will be allowed to submit a Pre-
Qualification form or Application form.
2) Only users associated with Company Type: SUSTA will be allowed to edit a submitted Pre-
Qualification/Application form or access the Admin Interface described in this document.
3) In addition, the user and company must have an Active status in order to
submit/view/edit/export the Pre-Qualification or Application.

Browser Compatibility
Site will be compatible with Windows Internet Explorer, Firefox and Chrome.

SSL Certificate
Will need an SSL certificate and will need to move to HTTPS site as the Pre-Qualification and Branded

Application contain sensitive company and financial information.
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Session Time Outs

User sessions should last a minimum of two hours before the session times out and the user is required
to login again.

Process Flow Chart: Program Pre-Qualification

Salect Program Year Y™ or Y2
If onhy 1 program year open, then bypass selection scresen
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- I -

| om
a--" ¥ el W
Completed Pre-Cusl | | Saved, Im Progress |Ur5|. binitted ¢ Ml
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completed Pre-Cual saved page; user can edit
but cannot edit of 1&~ | |amy pagein Pre-Qusl until
subimit submits entire Pre-Zusl

Print Friendhy version of
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signature fizlds opens in

new window
Confirmation

Preusl Step 2
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Accessing the Pre-Qualification
Users access the Program Pre-Qualification form by selecting Branded Program > Pre-Qualification

submenu. Companies can submit a Pre-Qualification only during the Pre-Qualification Submission Dates,
which are set by SUSTA via the Admin Interface described elsewhere in this document. Companies
cannot complete a Pre-Qualification for the Program Year until the Pre-Qualification Start Date and
cannot submit it after the Pre-Qualification End Date has passed. Outside of these dates, the company
cannot view or complete the Pre-Qualification for that program year.

There can be 1 or more Pre-Qualifications open at once or there can no Pre-Qualifications open.

If Pre-Qualifications are being accepted for only 1 program year, and the applicant belongs to Company
Type: U.S. Supplier, and the applicant company has not yet submitted a Pre-Qualification for the open
program year, then the Pre-Qualification form automatically displays when the user clicks the Pre-
Qualification submenu and the user does not have to select a Program Year. If the user has already
submitted their Pre-Qual, the user can view, but not edit, the submitted Pre-Qual.
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If Pre-Qualifications are open for more than 1 program year, then the user must select a program year
before continuing to the Pre-Qualification form, as illustrated in the following screen shot. If the user
has already submitted their Pre-Qual, the user can view, but not edit, the submitted Pre-Qual, by
selecting the program year and clicking Go button.

A company can submit only 1 Pre-Qualification per program year.
The program year corresponds to the calendar year (January 1 — December 31).

Pre-Qualification > Select Program Year

Sowthern United States Trade Assoolation

Logout BACUIEL Pre-Qualification

About

Complete a Pre-Qualification form to determine if your company is eligible to apply to the MAP
Branded program or participate in SUSTA Generic events,

Pre-Qualification

Select the program year in which you would like to participate.

Application :
P Program Year: O <yyyyi> O <yyyy2>

This page is visible only to registered users belonging to Company Type: U.S. supplier if Pre-qualifications
are being accepted concurrently for 2 program years.

Program Year fields auto-populates with years that are currently open (accepting Pre-Qualifications) and
company does not have an approved Pre-Qualification for either year. If company has not submitted a
Pre-Qual for either year (and SUSTA is accepting application for both years), then user must select year
for which they will submit a Pre-Qual.

If company has submitted one or both Pre-Quals and has not been approved for either Application, then

user must select Program Year because until the Application is approved, the user may need to Print or
view the submitted Pre-Qual.
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Pre-Qualification > Step 1

| MY EVENTS

Logout Program Pre-Qualification - Step 1

Company:
Program Year :

=Company name>
<YYYY>

About

Pre-Qualification
1. 1 am applying faor

Application

nd

Company Name
(a5 listed with Secretary of State)

Slate Whnere Reguatered
Contact First Kame
Contact Last Name
Job Title
Physical Address Line 1
Physical Address Line 2
City

. Slate

3.
&
5.
6.
7.
8.
9.
1

. 2ip Code +2
. Phone
. Email

. Website

. Does your company have at least $100,000 in
totel annuel sales?

. Doez your company have affiliates?
. Ara you awned by a parent company?
. Parant company name?

. Where is the parent company located?

UPOATE MY PROTILE
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Soethurn United Statex Trade Axxocistion

Applying for

] Branded Program

¥ Genenc Events

] additionel Information - Contact Me

[Calhwn Mills

[Ee;‘t
!John
Iwillzams

|tnternational Sales Manager

[The Mill Buiding

[1 Main streer, Suite 2200
Eirmingham

[Alebame W

70085 |- (1122

5-800-555-2030 [
[iohnwiztest.com |

[ h.:tp:/,’s\ww.calr-cunblenc:esmompal

@ Yes O Ko

@ ves O Ko
® ves O Ko
1ABC ﬁom
|atlarza, Ga

Save & Continue

This is the first page of the Pre-Qualification form. Only Company Type: U.S. Supplier can complete a
Pre-Qualification. (The form is not available to any other Company Type.)

Fields at top of page:
[ ]
listed in the database. User cannot edit.
[ ]

Program Year page. User cannot edit.

Southern U.S. Trade Association

Company Name: System populates Company Name with name of the applicant company as

Program Year: System populates Program Year with program year that user selected in Select
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Q-1, | am applying for: Required multi-select; user must select at least Branded or Generic. If user

selects "Generic events" then Q-11 on Prequalification Step 2 appears. If user selects "Branded
Program" then Q-12 on Prequalification Step 2 appears.

Q-2, Company Name (as listed with Secretary of State): Required text field. User must enter company
name as listed with the Secretary of State.

Q-3, State Where Registered & Q-10, State: Required single-select drop down menu. Use Branded
states for drop down list (e.g. does not contain "International" as an option).

Q-4, Contact First Name: System auto-populated with first name of user who is logged in. User can’t
overwrite.

Q-5, Contact Last Name: System auto-populated from login with last name of user who is logged in.
User can’t overwrite.

Q-6, Job Title: Auto-populate from user login with user’s Job Title. User can edit field. This is a required
text field.

Q-7, Physical Address Line 1: Required alpha-numeric text field. Don’t auto-populate. User’s entry in
this field overwrites company physical address line 1 stored in database

Q-8, Physical Address Line 2: Optional alpha-numeric text field. Don’t auto-populate. Overwrite
company physical address line 2 stored in database

Q-9, City: Required text field. Don’t auto-populate. Overwrite company physical address > city stored in
database

Q-10, State: Required single-select drop down menu. Don’t auto-populate. Use Branded states for drop
down list (e.g. does not contain "International" as an option). Overwrite company physical address >
state stored in database

Q-11, Zip Code +4: Zip Code is a required numeric field with maximum 5 characters. +4 is an OPTIONAL
numeric field with a maximum of 4 characters. Don’t auto-populate. Overwrites company physical
address > zip code stored in database.

Q-12, Phone: Required numeric field. Don’t auto-populate. Overwrites company > phone stored in
database

Q-13, Email: Validate for email address. Required field. Auto-populate with member’s email (email of
user who logged in). User can edit field.

Q-14, Website: Optional text field. Auto-populate with website. User can edit. Overwrites company >
website stored in database

Q-15, Does your company have at least $100,000 in total annual sales: Required radial

Q-16, Does your company have affiliates: Required radial. Conditional branching; If user selects YES
radial button, then system displays the following question: Are you owned by a parent company?
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Q17, Are you owned by a parent company: Required radial. Q-17 appears only if user selected YES from

Q-16. Q-17 uses conditional branching; If user selects YES radial from Q-17, then system displays Q-18,
Where is the parent company located?

Q-18: Parent company name: Q-18 appears ONLY if user selects YES from Q-17. If Q-18 appears, it is a
required text field.

Q-19: Where is the parent company located: Q-19 appears ONLY if user selects YES from Q-17. If Q-19
appears, then Q-19 is a required text field.

ADDITIONAL VALIDATION
If user fails to complete a required question, system will display an error message asking user to

complete the required question.

Save & Continue button

If user clicks Save & Continue button, system takes user to Pre-Qualification Step 2 and saves data on
this page (Pre-Qualification Step 1) so that user can continue with Pre-Qualification Step 2 at a later
time, if necessary.

User cannot submit form until all required questions are complete. If user fails to complete a required

guestion, then when user clicks Save & Continue button, system will display an error message asking
user to complete the required question.
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Pre-Qualification > Step 2

T T e A T

Program Pre-Qualilication - Step 2

About Campany: <Company name»
Program Year ; =YYYY>

Pre Quallfication

Application Dun & Bradstraet =
© (wait www.cab.com ta abtain your DURKS 2)

Neeth American Indusiry Classification System (N21C3) 6-digit code & descristion.
(Can be found an your DAB repoet.)

NAICS Code

NAICS Descristion

Tatal Kumber af Employeas
Total Annual Recs otz

s your company a farm ccoparativa?

Products Buing Promuoted

Brand Namesz Seing “romoted

Is there a brand identified on

packaging/label? ) ves ) No

Are your products grown in the U.5., or if @ vYes © No
processed, contain at least 50% U.5.

agricultural origin by weight (excluding
added water and packaging)?

. How did your company hear about SUSTA A Company that Participates
programs? (select all that apply) Foreign Agricultural Service (FAS)
U.5. Department of Commerce

Other

SUSTA Generic events in which I would like
° to participate

. I certify that my company:

I= a U.5.-owned company and located in the SUSTA region (AL, AR, FL, GA, KY, LA,
MD, MS, NC, OK, 5C, TN, T, VA, WV or Puerta Rica)

Agrees to pay the program non-refundable application fee of $250 when submitting
application e user clicks the Save &
Agrees to pay the program non-refundable administrative fee (6% of requested .
budget) after receiving contract rrespond|ng to an

Agrees to pay for proposed promaotions before claiming reimbursements

Agrees to provide detailed descriptions and documentation of promotional activities, P age-
expenses, and export sales

Agrees to provide an end-of-year required Branded program evaluation and success
story

I hereby certify that the information on this worksheet is correct and that all the p||Cant company as
statements are true.

ser selected in Select

Program Year page. User cannot edit.

Q-1, Dun & Bradstreet number: Optional field. Only whole numbers accepted, no letters or dashes.
Validate so that D&B # must contain 9 numeric digits exactly.
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Q-2, North American Industry Classification System (NAICS) 6-digit code & description:
NAICS Code: Required numeric field. Validate to allow only numbers.
NAICS Description: Required text field.

Q-3, Total Number of Employees: Required numeric field. Validate to allow only numbers.

Q-4, Total Annual Receipts: Required field. Validate to allow only numbers. Apply currency format.

Q-5, Is your company a farm cooperative: Required radial.

Q-6, Products Being Promoted: Required text field.

Q-7, Brand Names Being Promoted: Required text field.

Q-8, Is there a brand identified on packaging/label: Required radial.
Q-9, Are your products grown in the U.S,, or if processed, contain at least 50% U.S. agricultural origin
by weight (excluding added water and packaging): Required radial.

Q-10, How did your company hear about SUSTA programs: Required multi-select. User must select at
least one option. If user selects "Other" then text field appears below multi-select and user must enter a
description.

Q-11, SUSTA Generic events in which | would like to participate: Conditional text field; this question
appears & is required ONLY if user selects "Generic events" checkbox from Pre-Qualification Step 1 > Q-
1, I am applying for.

Q-12, | certify that my company: Conditional question; this question appears ONLY if user selects
"Branded Program" checkbox from Pre-Qualification Step 1 > Q-1, | am applying for. All checkboxes in Q-
12 are required.

Q-13, | hereby certify that the information on this worksheet is correct and that all the statements are
true: Required checkbox.

Print & Submit button

If user clicks Print & Submit button, system saves form data and takes user to Pre-Qualification
Confirmation page. Print-friendly version of form opens in a new window.

User cannot submit form until all required questions are complete. If user fails to complete a required

guestion, then when user clicks Print & Submit button, system will display an error message asking user
to complete the required question.
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Clicking Print & Submit will send a system-generated, auto-email to prequalification@susta.org advising

SUSTA that a user has submitted a Pre-Qualification and listing the applicant company name and

program year.

Pre-Qualification > Auto Email

Pre-Qualification Received: When a Pre-Qualification form is submitted, the system will send an auto
email to prequalification@susta.org.

Text for Auto Email:

Subject: Pre-Qualification Submitted

Message:

<Company Name> has submitted a <Program Year> Pre-Qualification for <answer(s) to multi-
select question from Pre-Qualification Step 1: Q-1, “l am applying for.” Appears in bold text
and concatenated with comma separator>.

For example, “ABC Inc. has submitted a 2013 Pre-Qualification for Branded Program, Generic Events.”

Pre-Qualification > Print-Friendly form
Print-friendly version of completed form contains blank Signature field and Date field for user to sign

and date printed form. Print-friendly version of form also contains Name & Title field, which are auto-

populated from database with the name of user who logged in.
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Pre-Qualification > Confirmation

Souvthern United States Trade Associafion

BERANDED PROGRAM MY EVENTS UPDATE MY PROFILE RESEARCH CENTER BACK TO MAIN SITE

Logout Program Pre-Qualification - Confirmation

About Company: =Company name=
Program Year : <Y =

Pre-Qualification

Application Thank you for submitting the Pre-gualification.

§Print your Pre-Qualification form, =sign it, and mail the signed form to SUSTA at 701 Poydras
Street Suite 3725, Mew Orleans, LA 70139

Documentation is reviewed on a first-come, first-served basis. If applying for the Branded
program, you will be notified whether you can proceed with the full Branded application once
SUSTA has reviewed your Pre-Qualification. If applying for Generic events, you will be notified
whether you can proceed with your activities after SUSTA has reviewed your Pre-Qualification.
Flease contact susta@susta.org with any guestions.

All statements made in this Pre-Qualification worksheet are subject to investigation. Any false or
dishonest answer to any question may be grounds for denial or subsequent revocation. SUSTA
retains the sole and exclusive authority to reject applicants if, in the sole opinion of SUSTA, it
does not comply with MAP or FAS regulations, any laws of the United States, if there is an
outstanding question regarding its validity, or otherwise not deemed in accordance with its
construction of its purpose.

e Company Name: System populates Company Name with name of the applicant company as
listed in the database. User cannot edit.

e Program Year: System populates Program Year with program year that user selected in Select
Program Year page. User cannot edit.

System sends email to prequalification@susta.org advising that a Pre-Qualification has been submitted.
If user clicks printer icon or Print link, then print-friendly version of completed form opens in a new
window. Print-friendly version of completed form contains blank Signature field and Date field for user
to sign and date printed form. Print-friendly version of form also contains Name & Title field, which are
auto-populated from database with the name of user who logged in.
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Users access the Branded Application by selecting Branded Program > Application, provided the

following conditions have been met: Application is open (Application Start Date has begun and

Application End Date has not yet passed) and user has an approved Pre-Qualification for the program

year.
There can be 1 or more Applications open at once or there can no Applications open

If SUSTA has not yet opened the Branded Application for at least one program year, then the Application

submenu is not visible.

If Applications are being accepted for only 1 program year and the user has an approved Pre-

Qualification for the open program year, then the Application form automatically displays when the user

clicks the Application submenu and the user does not have to select a Program Year.
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If Applications are open for more than 1 program year, then the user must select a program year before

continuing to the Application as illustrated in the following screen shot.

Branded Application > Select Program Year

Sowthern United States Trade Assaciation

URANDED PROGRAM MY EVENTS UPDATE MY PROFILE RESEARCH CENTER BACK TO MAIN SITH

Logout Branded Application - Select Program Year

About Select the Branded Program Year in which you would like to participate. You must have an

approved Pre-Qualification for that year before you can apply to the Branded Program.
Pre-Qualification

Application Program Year: O <yyyy1i> O < yyyy2> ﬂ

Disclaimer | mailto:webmaster@®susta.org

Copynght € 2012 by the Southarn United States Trade Aszociation. All rights reservec.
Contace SUSTA - Tel: 5+ (504) 568-59860 - Fax: (504) 565-6010 - susraSsus(a

This page is visible only to registered users belonging to Company Type: U.S. supplier if Branded
Applications are being accepted for more than one program year. Users access this page by selecting

Branded Program > Application.

The Program Year fields auto-populate with the program years for which SUSTA is currently accepting
Branded Applications, as specified by the Application Start & End Dates that SUSTA sets in the Admin
Interface. The program year displays from the Application Start Date and stops after the Application End
Date has passed.

If the user selects a Program Year for which they do not have an approved Pre-Qualification, then the
system displays an error message on page advising user that: “You must have an approved Pre-
Qualification before you can complete the Branded Application. Complete a Pre-Qualification here.”

If Applications are being accepted for only 1 program year and the user has an approved Pre-
Qualification for the open program year, then the Application form automatically displays when the user

clicks the Application submenu and the user does not have to select a Program Year.

If SUSTA has not yet opened the Branded Application for at least one program year, then the Application
submenu is not visible.

If the user selects a Program Year for which they do not have an approved Pre-Qualification, then the
system displays an error message on page advising user that: “You must have an approved Pre-
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Qualification before you can complete the Branded Application. Complete a Pre-Qualification here.”

(contains a link to the Pre-Qualification submenu).

If the user has already submitted their Application, the user can view, but not edit, the submitted
Application, by selecting the program year and clicking Go button.
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Branded Application > Company Information
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This is the first page of the Branded Application. Users can view and complete the Branded Application
ONLY when BOTH of the following conditions are met: 1) user has an approved Pre-Qualification for the
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selected Program Year and 2) SUSTA is accepting applications, as specified by the dates selected by

SUSTA in the Admin Interface.

If Applications are being accepted for only 1 program year and the user has an approved Pre-
Qualification for the open program year, then the Application form automatically displays when the user
clicks the Application submenu and the user does not have to select a Program Year.

If both of the above conditions are not met, then the user cannot complete a Branded Application. If the
user clicks on the Application submenu and they do not have an approved Pre-Qualification and/or the
Application is not yet open, the system will display the following message: You must have an approved
Pre-Qualification before you can submit a Branded Application.

Fields at top of page:

e Company Name: System populates Company Name field with Company Name as listed with
Secretary of State (as per Prequalification Step 1 > Q-2).

e Program Year: System populates Program Year with program year that corresponds to the
approved Pre-Qualification for the selected Program Year. If only Program Year is open, then
user does not select.

Q-1, Company’s Physical Address: Although the company’s physical address is in the database, these
fields will NOT pre-populate. Furthermore, data entered by the user in these fields will update the
company’s physical address already stored in database.

o Address Line 1 —required text field

o Address Line 2 — optional text field

e City: required text field

e State: required single select drop down menu. Use Branded states for drop down list options

(does not include International and does include certain U.S. territories.)

e Zip Code + 4: required text field

e Company Phone #: required numeric field

e Web site: optional text field

Q-2, Mailing Address
e Same as Physical Address: required radial with conditional branching so that if user selects
“No,” then the following address fields appear. If user selects “Yes,” then system saves Mailing
Address same as Physical Address in database.
Address Line 1 — require text field

o Address Line 2 — optional text field
o City: required text field
o State: required single select drop down menu. Use Branded states for drop down list

options (does not include International and does include certain U.S. territories.)
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o Zip Code + 4: required text field

Q-3, Company Owner
e Prefix: required single-select drop down menu with the following options: Mr., Ms., Mrs., Dr.
e First Name: required text field
e Last Name: required text field
e Job Title: required text field
e Phone: required text field
e  Ext: optional numeric field
e  Fax #: optional numeric field
o Email Address: required text field. Validate for email address

Q-4, Person Completing Application
e Applicant: Required single-select drop down menu with the following options: Same as Above,
Other Employee, Other: Contractor/Consultant, Etc. If “Same as above” is selected, then system
populates the fields in Q-4 with the data supplied in Q-3.

e Prefix: required single-select drop down menu with the following options: Mr., Ms., Mrs., Dr.
e First Name: required text field

e Last Name: required text field

e Job Title: required text field

e Phone: required text field

e  Ext: optional numeric field

e Fax #: optional numeric field

e Email Address: required text field. Validate for email address

Q-5, Person authorized to sign & bind company to a contract with SUSTA: Required single-select drop
down menu with the following options: Company Owner, Person Listed Above

Q-6, Business type: Required multi-select. User must select at least one of the following options: Export
Rep/Agent/Broker/Trading Company; Grower; Manufacturer/Processor; Packer; Wholesaler; Other.

Q-7, Is your company minority/woman-owned: Optional yes/no radial.

Q-8, Year company was founded: Required numeric field with a maximum of 4 characters. Validate to
accept only numerals so that year must be entered as yyyy.

Q-9, Has your company ever exported: Required radial with yes/no options. If “yes” selected, then the
following question appears immediately below:
o Number of years exported: required, conditional numeric field that appears only if “yes” is
selected in Q-9. Validate to allow only numbers.
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Q-10, Did company participate in MAP Branded in previous years: Required radial with yes/no options.

Q-11, Will your company or any affiliated company receive funds from any other state or federal
programs or any MAP funds from another commodity organization or State Regional Trade Group
(SRTG) that will be used to promote the products in this application: Required radial with yes/no
options. If “yes” selected, then the following question appears immediately below:

o If yes, please describe: required text field which appears only if user selects “Yes” from Q-11

Save & Continue button:

Clicking "Save & Continue" saves form data so that user can continue completing saved/in progress
application at a later time. Form data will not save until all required fields on this page are completed. If
user clicks “Save & Continue” without completing all required fields, alert message will appear advising
user to complete missing field(s).

Save & Continue links to Products & Sales page.
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Branded Application > Products & Sales

Southen United Siates Trade Asxociation

| agout Branded Application - Products & Sales

About Campany: . Company names
Sranded Pragramn Year : ~YYYY >

Pre-Qualification

Apphication

[Brand Narmes |
?ri‘mh’ Label Nonies ) Product Description il ! am the: (Select One)

Claude's Souces bbg sauce || Brang Ownar

Clasber Gird baking powder || Brand Reprezentative

Maqic || Breaxtast carcal Private Labe! Manufacturar

Selex

Salecs

Salex

Swleacd

| Salex

Swlect

| sale=

Add More Prodiscts
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If sales hawe declined or are not IRSrEasing in any pertan of the abave table, alease axalain:

e Company Name: System populates Company Name field with Company Name as listed with
Secretary of State (as per Prequalification Step 1 > Q-2).

e Program Year: System populates Program Year with program year that corresponds to the
approved Pre-Qualification for the selected Program Year. If only Program Year is open, then
user does not select.

Product Table
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e Brand Name/Private Label Name: Required text field. User must complete at least one Brand

Name/Private Label Name field.

e Product Description: Required text field. User must complete 1 Product Description for every
Brand Name/Private Label Name field completed.

e | am the: Required single-select drop down menu. User must select one option for every Brand
Name/Private Label Name field completed. Drop down menu contains the following options:
Brand Owner; Brand Representative; Private Label Manufacturer

o If Brand Representative selected, then user must complete a Brand Owner Permission
(BOP) form for that product.

o If Private Label Manufacturer is selected, then user must complete a Private Label
Agreement (PLA) form for that product.

o If Brand Owner is selected, then user does not have to complete a BOP or PLA for that
product.

e Add More Products button: If user clicks this button, another row appears in table allowing user
to enter another product/brand name, etc.

Sales Table
e Calendar Year: System populates years in this column according to the following rules.

O  <yyyy-3> Actual Export Sales: Populated with Program Year — 3 years so that if the
selected Program Year is 2012, then <yyyy-3> Actual Export Sales is 2009.

o <yyyy-2> Actual Export Sales: Populated with selected Program Year -2 years so that if
applying for the 2012 Program Year, then <yyyy-2> Actual Export Sales is 2010. This is
because the applicant usually applies 1 year prior to the Program Year so the last known
sales would be 2 years prior to the Program Year.

o <yyyy-1> Projected Export Sales: Populates with Program Year minus 1 year, so that if
applying for the 2012 Program Year, then <yyyy-1> displays with 2011. This is because
the applicant usually applies 1 year prior to the Program Year so the sales are not yet
known.

o <yyyy> Projected Export Sales: Populates with Program Year so that if applying for the
2012 Program Year, <yyyy> would be 2012.

e Total Sales Value — USS Domestic & Export Sales Combined for All Company Products:
Required numeric field; validate to allow only numbers

e Total Sales Value - USS$ Export Sales for All Company Products Exports: Required numeric field;
validate to allow only numbers

e Total Sales Value - USS$ Export Sales for Products (listed above): Required numeric field;
validate to allow only numbers

o If sales have declined or are not increasing in any portion of the above table, please explain:
optional text box
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Back button — takes user back to previous page (Company Information), where user can edit form.

Save & Continue button:

Clicking "Save & Continue" saves form data so that user can continue completing saved/in progress
application at a later time. Form data will not save until all required fields on this page are completed. If
user clicks “Save & Continue” without completing all required fields, alert message will appear advising
user to complete missing field(s).

Save & Continue links to Select Countries page.

Branded Application > Select Countries

Sowthern United States Trade Association

(Y Branded Application - Select Countries

About Company: <Company Name:>
Branded Program Year : <YYYY>

Pre Qualification Select all countries that you will target with MAP Branded funds during <yyyy>.

Application 1. |Select v

Your Export Markets
|Costa Rica Delete
France DRelete

Germany Delete
Turkey

Uruguay Defete
Western Samoa Relete

S—

This is the third page of the Branded Application. Users arrive at this page by clicking Save & Continue
from the Products & Sales page.

Fields at top of page:

e Company Name: System populates Company Name field with Company Name as listed with
Secretary of State (as per Prequalification Step 1 > Q-2).

e Program Year: System populates Program Year with program year that corresponds to the
approved Pre-Qualification for the selected Program Year. If only Program Year is open, then
user does not select.

Q-1, Select all countries that you will target with MAP Branded funds during <yyyy>:
System populates <yyyy> with Program Year.
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User is required to select a country from the single-select country drop down menu, which contains

Branded approved country list (list supplied by SUSTA).

Adding a Country

When user selects country and clicks the Add button, the selected country appears in the “Your Export
Markets” table. Countries appear in ascending alphabetical order (A to Z) by country name under the
“Country Name” column.

Click to Delete a Country
User can delete a country from the table by clicking Delete from the “Click to Delete a Country” column.
If user clicks Delete, alert message will ask, "Are you sure you want to delete this country?

Add validation message so that if user clicks Save & Continue without selecting at least one country, the
following message appears: "You must select at least one country."

e USA —If USA is selected, then user must complete the USA Marketing Plan

e All other countries — User must complete an International Marketing Plan for any country other
than USA. A separate International Marketing Plan is required for each foreign country.
International Marketing Plans appear in ascending alphabetical order by country name.

Back button — takes user back to previous page (Products & Sales page), where user can edit form.

Save & Continue button:

e Clicking "Save & Continue" saves form data so that user can continue completing saved/in
progress application at a later time. Form data will not save until all required fields on this page
are completed. If user clicks “Save & Continue” without completing all required fields, alert
message will appear advising user to complete missing field(s).

e Save & Continue links to:
o International Marketing Plan (one per country) if a country/countries other than USA
were selected, or
USA Marketing Plan if USA was selected.
If both USA and other country/countries are selected, then International Marketing
Plan(s) are presented first, followed by USA Marketing Plan

International Marketing Plans appear in ascending alphabetical order by country name.
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Branded Application > International Marketing Plan
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e Company Name: System populates Company Name field with Company Name as listed with

Secretary of State (as per Prequalification Step 1 > Q-2).
e Program Year: System populates Program Year with program year that corresponds to the
approved Pre-Qualification for the selected Program Year.

Form Fields & Validation
Q-1, How many previous years in this market: Required numeric text field. Validate to allow only whole
numbers.

Q-2, Has your company conducted any prior promotional activities in this market: Required Yes/No
radial.

Q-3, Has your company received reimbursement(s) in this market: Required Yes/No radial with
conditional branching so that if user selects Yes, then the following question dynamically appears
beneath Q-3: Number of years you received reimbursement(s).

Number of years you received reimbursement(s): Required numeric text field. Validate to allow only
whole numbers. This question appears and is required only if user selects Yes from Q-3.

Q-4, What constraints does your company face in this market: Required multi-select. User must select
at least one check box.

Q-5, List your export sales to this country. (Export Sales for Country Market table)

e (Calendar Year: System populates years in this column according to the following rules.

o <yyyy-3> Actual Export Sales: Populated with Program Year — 3 years so that if the
selected Program Year is 2012, then <yyyy-3> Actual Export Sales is 2009.

o <yyyy-2> Actual Export Sales: Populated with selected Program Year -2 so that if
applying for the 2012 Program Year, then <yyyy-2> Actual Export Sales is 2010. This is
because the applicant usually applies 1 year prior to the Program Year so the last known
sales would be 2 years prior to the Program Year.

o <yyyy-1> Projected Export Sales: Populates with Program Year minus 1 year, so that if
applying for the 2012 Program Year, then <yyyy-1> displays with 2011. This is because
the applicant usually applies 1 year prior to the Program Year so the sales are not yet
known.

o <yyyy> Projected Export Sales: Populates with Program Year so that if applying for the
2012 Program Year, <yyyy> would be 2012.

e Fields in Export Sales for Country Market table are required numeric text fields. Validate to allow
only whole numbers (no decimals)

Q-6, If sales have declined or are not increasing in any portion of the above table, please explain: Text
area box. Required if sales have declined in any year. In other words, required if <yyyy> sales or <yyyy-

2> or <yyyy-1> sales are less than <yyyy-3>. For example, required if any of 2010/2011/2012 sales <2009

Q-7, What activities do you plan to conduct in this market: Required multi-select. User must select at
least one check box.
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If “Approved International Trade Missions” is selected, then user must complete at least one
“Name” and “Date” fields.
If “Approved International Trade Shows” is selected, then user must complete at least one
“Name” and “Date” fields.
If “Other” is selected, then user must enter a description in the Other text field.

Q-8, Enter your financial contribution and MAP Branded budget request for this country only. All fields
in this table are required. Validate to allow only whole numbers.

A, MAP Branded Funds: Required numeric text field. Validate to allow only whole numbers (no
decimals).

B, Applicant Funds: Required numeric text field. Validate to allow only whole numbers (no
decimals).

C, Importer/Distributor Funds: Required numeric text field. Validate to allow only whole
numbers (no decimals). Validate for B+C=A. If B+C does not equal A, then error message advises
that B+C must equal A. User cannot submit International Marketing Plan until B+C =A.

D, Country Total <System Auto-Calculated>: System auto-calculates the sum of A+B+C and
populates total in Column D. User cannot complete or edit this field.

Q-9, Does your company have an importer for this market: Required Yes/No radial with conditional
branching so that if user selects “Yes” then Q-10 appears dynamically beneath Q-9.

Q-10, IMPORTER/DISTRIBUTOR(s) for this MARKET: If user selects Yes from Q-9, then Q-10 appears
dynamically.

Third Party Company Name: Required text field

Physical Address: Required text field

City: Required text field

State: Required single-select drop down menu containing states & territories listed in User
Registration form (e.g. includes “International”)

Province: Required text field

Zip Code: Required text field

Country: Required single-select drop down menu containing only countries from Branded
approved countries list

First Name: Required text field

Last Name: Required text field

Job Title: Required text field

Phone: Required text field

Fax #: Optional text field

Email Address: Required text field

Website: Optional text field

Add Another Importer/Distributor: optional check box with conditional branching so that if user
selects check box, another Importer/Distributor set of questions appear with all of the fields
from Q-10 except for “Add Another Importer/Distributor” check box.

Back button — takes user back to previous page, where user can edit form.
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Save & Continue button:

e Clicking "Save & Continue" saves form data so that user can continue completing saved/in
progress application at a later time. Form data will not save until all required fields on this page
are completed. If user clicks “Save & Continue” without completing all required fields, alert
message will appear advising user to complete missing field(s).

e Save & Continue links to:
o International Marketing Plan (one per country) if additional country/countries other
than USA were selected, OR
o USA Marketing Plan if USA was selected, OR
o Budget Request Summary if above forms have been completed or do not apply
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Branded Application - USA Marketing Plan

Country:
Company:
Srardsd Program Yesr ;

USA

<Coampany namex

<YYYY=>

EERIRYES SERSIS NUERICHS mm

SUSTA — Branded Specs v1.0

19 April 2012

Application
1. Has your compsny receivad reimbursemant(s) in this
market?

Numbzr of years you received reimaursement(s)

2. Complete anly to exhibit &t 2porovad U.S. trade shews. Comoanias axhiating for the first
Lme in 3 or more yeers may spply for funding for ULS, trade shows, A returning compeny
taat received Sranced furdrg for anproved show(s) can continue o receive Funding far five
conssaubve years,

iB:IllIﬂted at Show [MAP Branded

[Approved Trade Show Name in Last 3 Years?

[ vas
H Yeae
[ vas
[ vas
[T vas
I ver
[ vas
Yes
Yes
Yes

Select Show
Saloct Shaw

Selact Show

Saked Show

Saact Show
Select Show

Select Show

Select Show

. List your export sales to this country.

EXPORT SALES FOR COUNTRY MARKET TABLE

2009 Actual Export
|Sales

2010 Actual Export
Sales

2011 Projected
Export Sales

2012 Projected
Export Sales

H

$

5

$

. If =ales have declined or are not increasing in any portion of
the above table, please explain:

. Enter your financial contribution and MAP Branded budget request for this country only. The
minimum request is a total of $2,500. MAP Branded is a cost share 50%
reimbursement program: Company requesting $5,000 in MAP Branded funds must
spend a total of $10,000

PROMOTIONAL BUDGET FOR THIS COUNTRY MARKET TABLE

A B C D

d if an applicant selects
ting Plan does not

APPLICANT
FUNDS
B+C=A

IMPORTER/DISTRIBUTOR
(FOREIGN THIRD PARTY)
FUNDS

MAF BRANDED
FUNDS

COUNTRY TOTAL
A+B+C=D

Ex: $5,000 Ex: $2,500 Ex: $2,500 Ex: $10,000

R — |§ ¢ ] $<Systemn
Auto-Calculated=

Save & Continue

approved Pre-Qualification for the selected Program Year. |
user does not select.

r Name as listed with

corresponds to the
only Program Year is open, then
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Form Fields & Validation

Q-1, Has your company received reimbursement(s) in this market: Required Yes/No radial with

conditional branching so that if user selects Yes, then the following question dynamically appears

beneath Q-1: Number of years you received reimbursement(s).

Number of years you received reimbursement(s): Required numeric text field. Validate to allow only
whole numbers. This question appears and is required only if user selects Yes from Q-1.

Q-2, My USA Trade Show Plan:

o Approved Trade Show Name: Applicant is required to select at least one trade show (and is able
to select up to 10 shows) from single-select drop down menu containing list of approved USA
trade shows (SUSTA will supply list). List of approved trade shows changes every year, so SUSTA
needs ability to upload new list via admin interface.

o Exhibited at Show in Last 3 Years: Optional check box.

e MAP Branded Funds Used: Optional check box.

Q-3, List your export sales to this country. (Export Sales for Country Market table)

e (Calendar Year: System populates years in this column according to the following rules.

o <yyyy-3> Actual Export Sales: Populated with Program Year — 3 years so that if the
selected Program Year is 2012, then <yyyy-3> Actual Export Sales is 2009.

o  <yyyy-2> Actual Export Sales: Populated with selected Program Year -2 so that if
applying for the 2012 Program Year, then <yyyy-2> Actual Export Sales is 2010. This is
because the applicant usually applies 1 year prior to the Program Year so the last known
sales would be 2 years prior to the Program Year.

o <yyyy-1> Projected Export Sales: Populates with Program Year minus 1 year, so that if
applying for the 2012 Program Year, then <yyyy-1> displays with 2011. This is because
the applicant usually applies 1 year prior to the Program Year so the sales are not yet
known.

o <yyyy> Projected Export Sales: Populates with Program Year so that if applying for the
2012 Program Year, <yyyy> would be 2012.

e Fields in Export Sales for Country Market table are required numeric text fields. Validate to allow
only whole numbers (no decimals)

Q-4, If sales have declined or are not increasing in any portion of the above table, please explain: Text
area box. Required if sales have declined in any year. In other words, required if <yyyy> sales or <yyyy-
2> or <yyyy-1> sales are less than <yyyy-3>. For example, required if any of 2010/2011/2012 sales <2009

Q-5, Enter your financial contribution and MAP Branded budget request for this country only. All fields
in this table are required. Validate to allow only whole numbers.

e A, MAP Branded Funds: Required numeric text field. Validate to allow only whole numbers (no
decimals).

e B, Applicant Funds: Required numeric text field. Validate to allow only whole numbers (no
decimals).
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e C, Importer/Distributor Funds: Required numeric text field. Validate to allow only whole
numbers (no decimals). Validate for B+C=A. If B+C does not equal A, then error message advises
that B+C must equal A. User cannot submit International Marketing Plan until B+C =A.
e D, Country Total <System Auto-Calculated>: System auto-calculates the sum of A+B+C and
populates total in Column D. User cannot complete or edit this field.

Back button — takes user back to previous page, where user can edit form.

Save & Continue button:

e C(Clicking "Save & Continue" saves form data so that user can continue completing saved/in
progress application at a later time. Form data will not save until all required fields on this page
are completed. If user clicks “Save & Continue” without completing all required fields, alert
message will appear advising user to complete missing field(s).

e Save & Continue links to Budget Request Summary

Branded Application > Budget Summary

Sowham Un¥od Stotes Trads Associstion

ERANDED PROGRAM MY CVENTS UPDATE MY PROFILT RECSZARCH CENTIR BACK TO MAIN SITT

Logout Branded Application - Budgel Request Summary

About Company: <=Company MName=
Branded Program Yaar : <YYYY>

Pre.Qualification Balow is the budaet summary of the countries in your Market Access Program (MAF) Branded
P apphication for <~yyyy=, Select country Lo edit,
Application
PROMOTIONAL BUDGET SUMMARY TABLE

A 5 C D

Ma# APPLLCANT [IMPORTER/DISTRISUTOR
BRANDED FUNDS (FOREIGNK THIRD PARTY)
FUNDS BE+C <A FUNDS

COUNTRY TOTAL | Delet=
A+B+C=0D |Country

4 <System
Auto-Caloulsted =
§<System
Auto-Caloslated >

<autn-pops [s<auto-pop> |$<auto-pop> |$<auto-pap> Deleta

<aLto-pop [Svauto-pen |$vauto-pop [$vauto-pop Celete

$=System
<awg-gop=|S<auto-pop= Iscﬂ\lto'DW:' $<auto-pop= la1te- Calculatad > Dalats

<Systam
zaulo-pops S« auto-pop> [S<aulo-pops [§<aulo-pops :,,,of:,,mlmed., Dalele

TOTAL PROMOTIONAL BUDGET FOR ALL COUNTRIES 4 <cSystem
(zum of column D) Auto-LCaloulated =

MAP BRANDED BUDGET TOTAL (sum of column A) ‘:'S":’? S

Add Ancther Country to vour Application
To edit a country, click on country name.

The Budget Request Summary page is part of the Branded Application but is completely auto-calculated
and auto-populated by the system.
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Fields at top of page:

e Company Name: System populates Company Name field with Company Name as listed with
Secretary of State (as per Prequalification Step 1 > Q-2).

e Program Year: System populates Program Year with program year that corresponds to the
approved Pre-Qualification for the selected Program Year. If only Program Year is open, then
user does not select.

e <yyyy>: Populated with the program year that corresponds to the approved Pre-Qualification
for the selected Program Year (e.g., program year that corresponds to the is application).

PROMOTIONAL BUDGET SUMMARY TABLE
User cannot edit any field on this table.

e Country: Auto-populated with each country selected from Select Countries page. Each country is
hyperlinked so that if user clicks on link, user is taken back to the either the International
Marketing Plan for that country, or the USA Marketing Plan if applicable, where users can edit
the forms. Countries in table appear in ascending alphabetical order by country name.

e A, MAP Branded Funds: System populated with the value entered by the applicant on:

o International Marketing Plan > Q-8, column A, MAP Branded Funds for that country, or

o USA Marketing Plan > Q-5, column A, MAP Branded Funds

o Value displayed in currency format with comma separator (to separate thousands - e.g.
$1,000). User cannot edit this field.

e B, Applicant Funds: System populated with the value entered by the applicant on:

o International Marketing Plan > Q-8, column B, Applicant Funds for that country, or

o USA Marketing Plan > Q-5, column B, Applicant Funds

o Value displayed in currency format with comma separator (to separate thousands - e.g.
$1,000). User cannot edit this field.

e C, Importer/Distributor Funds: System populated with the value entered by the applicant on:

o International Marketing Plan > Q-8, column C, Importer/Distributor Funds for that
country, or

o USA Marketing Plan > Q-5, column C, Importer/Distributor Funds

o Value displayed in currency format with comma separator (to separate thousands - e.g.
$1,000). User cannot edit this field.

o D, Country Total <System Auto-Calculated>: System auto-calculates the sum of A+B+C and
populates total in Column D. Value displayed in currency format with comma separator (to
separate thousands - e.g. $1,000). User cannot edit this field.

e TOTAL PROMOTIONAL BUDGET FOR ALL COUNTRIES: System auto-calculated value (sum of
column D). Value displayed in currency format with comma separator (to separate thousands -
e.g. $1,000). User cannot edit this field.

e MAP BRANDED BUDGET TOTAL: System auto-calculated value (sum of column A). Value
displayed in currency format with comma separator (to separate thousands - e.g. $1,000). User
cannot edit this field.
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The applicant can review & edit their completed International Marketing Plan(s)/USA Marketing Plan by

clicking on the name of the Country, which links to Marketing plan for that country.

Deleting a Country
Applicant can delete a country clicking "Delete". This will cause the International Marketing Plan/USA
Marketing Plan for the selected country to be deleted as well.

If user clicks Delete, alert message asks, "Are you sure you want to delete this country? This will also
delete the Marketing Plan." User must click OK/Cancel to continue.

Adding a Country

Applicant can add another country by clicking "Add Another Country" link. Selecting this link takes the
user to the Select Countries page, where user can add another country. If user adds a country, user must
complete an International Marketing Plan for that country (except if country is USA, in which case user
must complete USA Marketing Plan).

Back button — takes user back to previous page, where user can edit form.

Save & Continue button:
e C(Clicking "Save & Continue" saves form data so that user can continue completing saved/in
progress application at a later time.

e Save & Continue links to one of the following.
1. BOP, if company selected "Brand Representative" for any product on the Products &
Sales page
2. PLA, if item #1 does not apply and company selected "Private Label Manufacturer" for
any product on the Products & Sales page
3. Certification page, if items #1 and #2 do not apply
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Soatham Unked Statex Trade Aszccietion

ORAMDED PROGRAM NY CVENTS YPOATE MY PROFILE RESTARIN CONTER BACK TO MAIN SITE

FEETE Branded Application - Brand Owner Permission

About Comoany: «Zompany Name»
teanded Program Year ; <YYVY=

Pra Qualitication Cnrleew thix foem for all products far which you do not havs an secduews right (o aramreew in

the markes. This “orm miust be Zignec by the brand cwner.

Application K ey
Artertion Oranc Jwrars: Signing thiz form deas not creats ar excusive nght to 2l the oroduct
o1 thae e et (n) loduedd Ladewy, Thae docurmmunt ot fiex that e ULS, applicart vall Ba tha anly
ccmpany usirg MAF Srarcdad funding to promote procuct{s) in the market(s) liszec delow.

1. Orands You Don't Own

sroducte: Selec: -

Oranc Name Froduct Dazcristion
Kromr pealar: druseing
SoazeansarsiSventenert Pzza, Taco, Spaghzit,
Kroger oy, Stask, Tartar, Warsaster, Chili, 00Q, Cocktal,
SoiEa
Mirace Whp mayonaize
Focari Sanat |eoft dnrk
Puppry Love oet fucd

2. Countrics

[ hereby carify that tha NAP Sranded Applicat is authorized to promote the above arand(s)
wned producd (x] o thae fdlovirs beross ekt (<),

Country: Select Country

France
Germany
India
South Georgia & the South Sandwich Islands
United Kingdom

3. Brand Owner for these Products

Brand Owner Company Name:
Fhysical Address:

City:

State:

Province:

Zip Code:

Country:
Phone:

Fax #:

Email Address:

Website: - OP is completed only if the
4: Signatures roducts & Sales page.
Thw farm rmust be sorwed by tha boane ameae and applcant campery. complete Separate forms'

Hrane {wrme Nogaaturm:
Firad Nam:

Last Namz:

Icb Trle

Cate:

Appliceer Campety Narmw: waitt-peanalatee >

Applicars Signatura: any Name as listed with
Firsd Mammw:

Last Nama:

1cb Tre: — at corresponds to the
e gram Year is open, then
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Form fields:

Q-1, Brands You Don't Own

Products: The single-select drop down menu contains a concatenated list of Brand Name + Product
Description of the products from the Products & Sales page that are marked as “Brand Representative.”
User must select at least one product from the Products drop down menu and click the Add button to
add them to the Brands You Don’t Own table. Products are listed in ascending alphabetical order by
brand name. When the user adds a product to the table, the product disappears from the drop down
menu.

Q-2, Countries

Country: The single-select drop down menu contains only the countries that the user selected in the
Select Countries page. User must select at least one country from the Country drop down menu and
click the Add button to add it to the Countries table. The Countries table lists the countries where the
applicant has permission to promote the brands that they do not own. Countries are listed in ascending
alphabetical order by country name.

Delete
User can delete a product or country from the table by clicking on the Delete hyperlink in the tables.

Q-3, Brand Owner for these Products

e Brand Owner Company Name: Required text field

e Physical Address: Required text field

e City: Required text field

e State: Required single-select drop down menu containing states & territories listed in User
Registration form (e.g. includes “International”)

e Province: Required text field

e Zip Code: Required text field

e Country: Required single-select drop down menu containing only countries from Branded

approved countries list

Phone: Required text field

Fax #: Optional text field

Email Address: Required text field

Website: Optional text field

Q-4, Signatures

e Brand Owner Signature: Blank line for signature
First Name: Required text field

Last Name: Required text field

Job Title: Required text field

Date: Blank line for date signed
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e Applicant Company Name: System populated with Company Name as listed with Secretary of
State (as per Prequalification Step 1 > Q-2)

e Applicant Signature: Blank line for signature

e First Name: Required text field

e Last Name: Required text field

e Job Title: Required text field

e Date: Blank line for date signed

Back button — takes user back to previous page, where user can edit form.

Save & Continue button:

e Clicking "Save & Continue" saves form data so that user can continue completing saved/in
progress application at a later time. Form data will not save until all required fields on this page
are completed. If user clicks “Save & Continue” without completing all required fields, alert
message will appear advising user to complete missing field(s).

e Save & Continue links to either:
o BOP if applicant has more products for which they selected “Brand Representative” on
the Products & Sales page, or
o PLAif applicant has products for which they selected “Private Label Manufacturer” on
the Products & Sales page, or
o Certification Statement if neither of the above apply
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Branded Application > Private Label Agreement
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Branded Application - Private Label Agreement
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Application
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Ly he NAP Branded uppioant arc ot di Ueses manslodurcd mith produds) lem the USA,

1. Products for Provate { ahel Brands
Froducts: Select

Drard Mare Freduct Dacorption

Kroger Balad dresang

Rauoan\inmgern Smerturer: Pirra, Teaon, Soegheis,
Mroger Goy, Stask, Tartar, Wortecter, Chi, DOQ, Cacktad,
S5y

Micwde Whis Frarp et

Focan Swest goft dnk

Fuspy Lowe pet food

k. Counlrese

| harabey cartify that tha MAF Branded Aeplicant i the enle mippliar for the prevain [shake) and
progucdis) and the produd: is of US ongin

Cmunirp: Sl Coungy - m

Franca

Germany
[ndia
Sruith Ganrmis B the Suth Sandea
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X, Brand Owner For Ehese Prodects
Brard iwner Compsany Mama:
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Thiza fuem mied be sigrasd Ly the Brund cene and appdcat coampany.
Erand wner Sgrature e products on the Products & Sales page.

st Marie: rer relationship with more than one
| et N
g ) separate PLA for each company.

Date:

Apghcant Company Name; =AUR0-popu lated
Apphcant Sonatire:

First Keme: i . .
Nk s d with Company Name as listed with
teb 1l

Date:

bgram year that corresponds to the

ar. If only Program Year is open, then

user does not select.
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Form fields:

Q-1, Products for Private Label Brands

Products: The single-select drop down menu contains a concatenated list of Brand Name + Product
Description of the products from the Products & Sales page that are marked as “Private Label
Manufacturer.” User must select at least one product from the Products drop down menu and click the
Add button to add them to the table. Products are listed in ascending alphabetical order by brand name.
When the user adds a product to the table, the product disappears from the drop down menu.

Q-2, Countries

Country: The single-select drop down menu contains only the countries that the user selected in the
Select Countries page. User must select at least one country from the Country drop down menu and
click the Add button to add it to the Countries table. The Countries table lists the countries where the
applicant has permission to promote the private label products. Countries are listed in ascending
alphabetical order by country name.

Delete
User can delete a product or country from the table by clicking on the Delete hyperlink in the tables.

Q-3, Brand Owner for these Products

e Brand Owner Company Name: Required text field

e Physical Address: Required text field

e City: Required text field

e State: Required single-select drop down menu containing states & territories listed in User
Registration form (e.g. includes “International”)

e Province: Required text field

e Zip Code: Required text field

e Country: Required single-select drop down menu containing only countries from Branded
approved countries list

e Phone: Required text field

e Fax #: Optional text field

o Email Address: Required text field

e Website: Optional text field

Q-4, Signatures

e Brand Owner Signature: Blank line for signature
e First Name: Required text field

e Last Name: Required text field

e Job Title: Required text field

e Date: Blank line for date signed
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e Applicant Company Name: System populated with Company Name as listed with Secretary of
State (as per Prequalification Step 1 > Q-2)

e Applicant Signature: Blank line for signature

e First Name: Required text field

e Last Name: Required text field

e Job Title: Required text field

e Date: Blank line for date signed

Back button — takes user back to previous page, where user can edit form.

Save & Continue button:

e Clicking "Save & Continue" saves form data so that user can continue completing saved/in
progress application at a later time. Form data will not save until all required fields on this page
are completed. If user clicks “Save & Continue” without completing all required fields, alert
message will appear advising user to complete missing field(s).

e Save & Continue links to either:
o Another PLA if applicant has more products for which they selected “Private Label
Manufacturer” on the Products & Sales page, or
o Certification Statement if above does not apply

Southern U.S. Trade Association Page 38 of 85



Victoria Mejia Confidential - Proprietary Information
MEI Consulting SUSTA — Branded Specs v1.0
19 April 2012

Branded Application > Certification Statement

Southern Uniod Statos Trade Association

T T I e BT

Logout Branded Application - Certification

About Company: <Company Name:>
Branded Program Year : <YYYY>

RCCSS T IEUIN  1cknowledging and accepting the consequences set forth by any applicable law or agreement for

false information contained in this application, | cernfy that:
Application
1 have completed the Pre-Qualification Worksheet and have determined that my company
15 defined a5 "small” according to the Small Business Admimistration (SBA) Guidelines or
iz an Agricutural Coaperative and meets the other Market Access Program (MAP)
eligibiity requirements.

Each product cited in this application is at least 50% U.5. agricultural content in origin by
weight, excluding added water and packaging, and meets the requirements for food or
agricultural products as set forth in the MAP regulations section 1485.11, Definitions.

Any MAP Branded Program funding received will supplement, but not supplant, any
applicant or importer/distributor funds or any other contributions that would be used for
company marketing and promotional activities.

All product labels, adwvertising, promotional materials and activities will identify the
product brand and origin of the agricultural commaodity as "Product of the U.5.,” "Product
of the U.5.A.," "Grown in the U.S.A." or "Made in America.” The origin identification will
conform to the U.5. standard of 1/6" (.42 centimeters) in height based on the lower case
letter "o”. NOTE: FAS has determined that the state of origin is an accepted means of
U.5. origin identification in the case where the state of origin is spelled out in its entirety,
i.e., "Louisiana”; it cannot be abbreviated "LA.”

I declare that I have examined all informatien contained in this 2012 MAP Branded
Program Application and any additional or subsequent documentation provided as part of
thiz branded promoetion program is true and accurate.

I read the MAP Branded Manual, including eligibility and reimbursement regquirements. I
understand the requirements and agree to comply.

Print & Submit

Section 1.01 All statements made in this application are subject te investigation. Any false or dishenest
answer to any question may be grounds for denial or subsequent revocation, SUSTA retains the sole and
exclusive authority to reject applicants if, in the sole epinien of SUSTA, it does not comply with MAP or FAS
regulations, any laws of the United States, if there is an cutstanding question regarding its validity, or
otherwise not deemed in accordance with its construction of its purpese.

Section 1,02 SUSTA does not discriminate on the basis of race, color, national erigin, sex, religion, age.
disability, palitical beliefs, sexual arientation or marital/family status. Persons with disabilities, whao require
alternate means for communication of program information, sheuld contact us.

st complete the

COMNFIDENTIALITY STATEMEMT: The infarmation in this application may be subject to disclosure under the
Freedom of Information Act, Only information that would be likely to impair the Government's ability to obtain
necessary information or cause substantial competitive harm to the applicant may be withheld under exception
4 of the FOIA, 5 U.5.C, 552(b)(4). If this application is requested by FAS under FOIA, the applicant will be

natifisd and may fully explain, in writing, any abjectians ta the disclasure of any specified partion af the

information requested,

e Company Name: System populates Company Name field with Company Name as listed with
Secretary of State (as per Prequalification Step 1 > Q-2).

e Program Year: System populates Program Year with program year that corresponds to the
approved Pre-Qualification for the selected Program Year. If only Program Year is open, then
user does not select.
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Form fields

All check boxes are required. User must select all check boxes in order to submit application.

Back button — takes user back to previous page, where user can edit form.

Print & Submit button:

e  Print & Submit links to Confirmation page.

e If user clicks "Print & Submit" without completing all required fields, alert message will appear
advising user to complete missing field(s).

e C(Clicking "Print & Submit" saves form data, submits the application, and launches printer-friendly
version of the completed application in a new window so that the applicant can print and sign it.

e Printer-friendly version of the application will contain the following fields on the Certification
Statement page: Authorized Signature, Print Name, Job Title, Date and Company Name. The
Company Name field is auto-populated with the Company Name as listed with Secretary of State
(as per Prequalification Step 1 > Q-2)

e Clicking Print & Submit will send a system-generated, auto-email to branded@susta.org advising

SUSTA that a user has submitted a Branded Application and listing the applicant company name
and program year.

Branded Application > Confirmation

Southern United Stales Trade Associstion

m UPDATE MY PROFILE RESEARCH CENTER BACK TO MAIN SITE

Branded Application - Next Steps

About Thank you for submitting the MAP Branded Program application,

Pre-Qualification
Next Steps

Application

. Print and sign the Certification page a

. If your application includes Brand Qwner Permission or Private Label Agreament form(s),
then you must print these forms and have the brand owner sign them

. Submat a check for $250 Application Fea payable to Southern U.S, Trade Assoaation

. Mail all tems to SUSTA at 701 Poydras Street Suite 3725, New Orleans, LA 70139

SUSTA will advise if addtional supporting documentation is needed to review your apphication.

Please contact branded@®systa.org with any questions.

The Confirmation page contains links to launch printer-friendly versions of the completed Certification
Statement, BOP & PLA (if applicable) so that user can print and sign.

Printer-friendly version of the application will contain the following fields on the Certification Statement
page: Authorized Signature, Print Name, Job Title, Date and Company Name. The Company Name field is
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auto-populated with the Company Name as listed with Secretary of State (as per Prequalification Step 1
>Q-2)
Auto Emails

The system will send the following auto-emails.

Pre-Qualification Received: When a Pre-Qualification form is submitted, the system will send an
auto email to prequalification@susta.org.

Text for Auto Email:
Subject: Pre-Qualification Submitted
Message:

<Company Name> has submitted a <Program Year> Pre-Qualification for <answer(s) to multi-
select question from Pre-Qualification Step 1: Q-1, “l am applying for.” Appears in bold text
and concatenated with comma separator>.

For example, “ABC Inc. has submitted a 2013 Pre-Qualification for Branded Program, Generic
Events.”

Application Received: When a Branded Application is submitted, the system will send an auto
email to branded@susta.org.

Text for Auto Email:

Subject: Branded Application Submitted

Message:

<Company Name> has submitted a <Program Year> Branded Application.

Admin Interface

The Admin Interface is accessible only to SUSTA staff. To access the Admin Interface, SUSTA logs into the
My SUSTA website at http://directory.susta.org/members/login and after login, clicks on Branded
Program.

The Admin Interface consists of the following:

Southern U.S. Trade Association

Branded > Companies tab: contains Pre-Qual & Application status (allows SUSTA to
mark a Pre-Qual and Application as approved), company notes and links to the following
correspondence forms, which are partially auto-populated by the database.

Branded > Pre-Qualifications tab: allows SUSTA to view/edit/export submitted Pre-Quals
Branded > Branded Application tab: allows SUSTA to view/edit/export submitted Applications
by program year. Contains the following tabs: Applicant Info, Products, Countries, USA, PLA,
BOP, Budget Summary

Branded > Reports: allows SUSTA to view and export canned reports to CSV format

Branded > Admin: allows SUSTA to edit or create a new program year and set Application
submission start and end dates.
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Admin > Branded > Admin tab (set program vear & submit dates)

SUSTA

0. 0.8. 8.8,

Sowuthern United States Trade Association

[sraniea | wemvers | companes | scites || _evems || _searn_

Branded

Companies | | Pre-Qualifications | | Branded Application | | Reports | | Admin

Add/Edit Branded Program Year Set Application Submission Dates
Edit Program Year OR Application Start Date | i
Add Program Yearl | Application End Date | E

Set Pre-Qual Submission Dates

Pre-Qual Start Date |

i

Pre-Qual End Date |

Save

Copyright & 2007-2012 by the Scuthern United States Trade Asscciation, &ll rights reserved,
Contact SUSTA - Tel: (ES v (504) 568-5986 & - Fax: {504} 565-6010 - susts@susts.org

The Branded > Admin tab allows SUSTA to create or edit a Branded Program year and set the date
period during which users can submit a Pre-Qualification and Branded Application for that program
year. (The user must also have an approved Pre-Qualification for the program year in order to submit a
Branded Application).

Step 1: Add/Edit Branded Program Year

To edit the application submission dates for an existing program year, SUSTA must first select a program
year from the Edit Program Year menu. The Edit Program Year drop down menu contains all of the
program years already in the database.

To create a new program year, SUSTA must enter a 4-digit year in the Add Program Year field.

Step 2: Set Pre-Qualification Submission Dates
After selecting a program year to edit or entering a new program year in Step 1, SUSTA selects an Pre-
Qual Start Date and Pre-Qual End Date from the calendar date picker.

The Pre-Qual Start Date defines the earliest date that an applicant can complete and submit the Pre-
Qualification form for the selected program year.
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The Pre-Qual End Date defines the last date that an applicant can complete and submit the Pre-

Qualification for the selected program year. In addition to valid application start/end dates, a user must
belong to Company Type: U.S. Supplier and both company and user must have a status of Active in order
to submit a Pre-Qualification.

If user selects a program year to edit in Step 1, the system will display the current Start/End Dates,
which user can edit by selecting a new date from the Date Picker.

Step 3: Set Application Submission Dates
After selecting a program year to edit or entering a new program year in Step 1, SUSTA selects an

Application Start Date and Application End Date from the calendar date picker.

The Application Start Date defines the earliest date that an applicant can complete and submit a
Branded Application for the selected program year.

The Application End Date defines the last date that an applicant can complete and submit a Branded
Application for the selected program year. In addition to valid application start/end dates, a user must
have an approved Pre-Qualification for the selected program year in order to complete a Branded
Application and the user must belong to Company Type: U.S. Supplier and both company and user must
have a status of Active in order to submit an Application.

If user selects a program year to edit in Step 1, the system will display the current Application Start/End
Dates, which user can edit by selecting a new date from the Date Picker.
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Admin > Branded > Companies tab

SUSTA

t***ii’

v Lo i Dol Ao et

[_orances ]| wembers || compames J| actwwes [ evems [ sewrcn

Compamies | Pre-Qualifications | | Branded Application | | Reports || Admin

Program Yesr! Seled =

Compfy: Sglpcs -

Applecalion Stabus Motk (ar Campany LorrisposlEnce
Pre-QJunlification Approved Mntma + Pre-Qualificaticn Assesament
Dot Pra-Cusl &poroved T - M

o & Appboston Assessmern
Application Approved T T —

Ciabe Application Approved |

= Agchcabon Aesmchion

Alocation - M

@ [wvegice Template

Colan 1o T

Diste Witdrawe |

Inelizhis = Arandment Bmiechon

Cogyrighn € ZDOT-2012 oy tha Scuchem Usind Scer Tracde Azpccacon. All nigme maanved.
Coniacs BUATH - Pl [0 08-S0 - fan: (0] SEE-6070 - quaipEa gt oo

The Branded > Companies tab lists a company’s Pre-Qualification & Application status and allows SUSTA
to mark a Pre-Qualification and Application as approved. This page also contains company notes and
links to correspondence forms, which are partially auto-populated by the database.

The Branded > Companies page is accessible to SUSTA users only via the Admin Interface of the My
SUSTA website.

About the fields on this page:
The Program Year menu contains all program years in database and is required field. When the user

selects a program year, the Company drop down menu populates with all of the companies that
submitted a Pre-Qualification for the selected program year.

When the user selects a company from the Company drop down menu, the Application Status and
Notes for Company table populate with any data previously entered for that company for that program
year.

Application Status table
SUSTA can edit any of the following fields.
e Pre-Qualification Approved: After reviewing the Pre-Qualification, SUSTA selects this check box
if the Pre-Qualification for the company is approved. The applicant company can submit a

Branded Application ONLY if the Pre-Qualification Approved check box is selected and the
Application submission dates are open.
o Date Pre-Qual Approved: SUSTA selects the date the Pre-Qual is approved via a date picker.
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e Application Approved

o Date Application Approved: SUSTA selects the date the Application is approved via a date
picker.

e Allocation: SUSTA enters the amount of money/funding allocated to the company for the
selected program year.

e Withdrawn: SUSTA selects the Withdrawn check box if the company drops out of the Branded
Program for the selected program year.

o Date Withdrawn: Using a date picker, SUSTA selects the date the company withdrew from the
Branded Program. (This field will be used only if the company has withdrawn)

e Ineligible: SUSTA selects the Ineligible check box if SUSTA determines that the company is not
eligible to participate in the Branded Program. Companies marked as Ineligible will not be able
to submit a Branded Application for the selected program year.

Notes

SUSTA enters any notes about the company for the selected program year.

Clicking Save will save any data entered in the fields.

SUSTA

e ke ok

Soaveern diafed Suires Fade Assocdniior

Branded

Companies

Pra-Gualifications | | Branded Application | | Reports | | Adman |

Program Year! Select =

Company: Salect -

Application Status Motes for Company Correspondence
Fre-Qualfication Approved Males » Pra-Qualification Assessment
Dabs Pre-Qusl Approved | | & Pra-Qualificaion Spprove

& Pre-Oualificstion Fejecbon

&pplcabon &pproved = Application Spgroval

Dabe Applcation Approved | i) # Application Sejaction
= Conlrac Tamalsle
HEEE 0 rebaryao1z b & [ Tamelale
winaronn | CIEEEIEY Py '
e e = Amendment Aporoval
: 3 4 R
Iaghgkie . -8 f &

5 & 7 8 % W00
12 13 ¥ 15 16 17 18
18 ;3 a 3 M8

& T A 3 m

Cepyright I 2007-2012 by tha Scuthers Uritsd States Trads Azsocistien. &l rghts ressresd,
Caresct SUETA - Tal: (504) S68-5956 - Fae- (5048) S68-8010 - guscs S o5

Correspondence
The Correspondence section contains links to the following correspondence forms/email templates,

which are partially auto-populated by the database.
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Pre-Qualification Assessment

Pre- Qualification Approval
Pre- Qualification Rejection
Application Assessment
Application Approval
Application Rejection
Contract Template

Invoice Template
Amendment Assessment
Amendment Approval

O 0O O O O O 0O 0 O O O

Amendment Rejection

All of the above correspondence items will be sent via email EXCEPT for Contract Template and Invoice
Template, which are letter templates that will open as a Word document.

Clicking on an email template will open an email in the email client that is auto-populated by the system
as follows.

Subject line will auto-populate with “SUSTA Branded <<template name>>" (i.e., SUSTA Branded
Application Approval, SUSTA Branded Pre-Qualification Assessment, SUSTA Branded
Amendment Rejection, etc.).

The To: field will auto-populate with the email address of the person completing the Branded
application as listed on the Branded Application > Company Information form > Q-4, Person

Completing Application > Email Address field.

The From: and Reply to: should populate with deneen@susta.org

The body of the email message will be auto-populated by the system as specified in the
Correspondence Template section of this document.

Clicking on a letter template (e.g., Contract Template or Invoice Template) will open the template as
Word document which will be auto-populated by the system as specified in the Correspondence
Template section of this document.

Correspondence > Pre-Qualification Assessment
The Pre-Qualification Assessment is sent via email. Clicking on Pre-Qualification Assessment link from

the admin interface > Branded > Companies sub tab > Correspondence section will cause an email to
open in the user’s email client. The email Subject line, To & From fields will be auto-populated by the
system as described in the above Correspondence section of this document. The email message body
will be system auto-populated as follows.
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x| H ) |+ SUSTA Branded Pre-Qualification Assessment - Message (HTML) | = | =] |-l

: Message Insert Options Format Text Review R g

From ~ deneen@susta.org
T
E To,.. <email of applicant:=
Send
...
Subject: SUSTA Branded Pre-Qualification Assessment

Dear <First Name=>:

Thank yvou for submitting vour company's <Program Year:> Branded Pre-Qualification. Upon
review, we have noted the following items that need attention before yvour Pre-Qualification can
be approved:

Contact information

Affiliate /parent company information
Dun & Bradstreet information
Company size information

Product information

Other

Once these items are addressed, we will finish processing vour Pre-Qualification and notify vou
of approval or any additional questions we have. [n the meantime, please do not hesitate to
contact us with questions, and we will be happy to help. We look forward to working with youw

Warm regards,

Deneen Wiltz Kathy Trimmer
Branded Program Director Branded Program Coordinator
Deneen Wiltz o

The system will populate the message body as illustrated above. The system will auto-populate the
following fields as follows.

<First Name> field is populated with the First Name of the person completing the Branded application as
listed on the Branded Application > Company Information form > Q-4, Person Completing Application >

First Name field.

<Program Year> will populate with the program year selected on the Admin Interface > Branded >
Companies > program year menu (e.g. Program Year corresponding to the Application submitted).
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Correspondence > Pre-Qualification Approval

The Pre-Qualification Approval is sent via email. Clicking on Pre-Qualification Assessment link from the
admin interface > Branded > Companies sub tab > Correspondence section. The email Subject line, To &
From fields will be auto-populated by the system as described above. The email message body will be
system auto-populated as follows.

P —= |
5| = 9 |+ SUSTA Branded Pre-Qualification Approval - Message (HTML) | B et
Message Insert Options Format Text Review L '@'
From + deneen@susta.org
E To... <email of applicant =
end
Cc...
Subject: SUSTA Branded Pre-Cualification Approval
i
Dear <First Name>: N

I am happy to inform you that your company’s Pre-Qualification for the <Program
Year> Branded Program has been approved. You may now log in to the SUSTA
website (www.susta.org/mysusta) and proceed to complete the Branded Application
process. If you have any questions or need assistance, please do not hesitate to
contact me.

Warm regards,

Deneen Wiltz

il | Branded Program Director

Email: Deneen@susta.org -

The system will populate the message body as illustrated above. The system will auto-populate the
following fields as follows.

<First Name> field is populated with the First Name of the person completing the Branded application as

listed on the Branded Application > Company Information form > Q-4, Person Completing Application >
First Name field.

<Program Year> will populate with the program year selected on the Admin Interface > Branded >
Companies > program year menu (e.g. Program Year corresponding to the Application submitted).

Correspondence > Pre-Qualification Rejection
The Pre-Qualification Rejection is sent via email. Clicking on Pre-Qualification Rejection will cause an

email to open in the user’s email client. The email Subject line, To & From fields will be auto-populated
by the system as described above. The email message body will be system auto-populated as follows.
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9 O 5 SUSTA Branded Pre-Qualification Rejection - Message (HTML) = =) [t

Message Insert Options Format Text Review B @

From = deneen@susta.org

]
E Ta... <email of applicant:=
Send
...
Subject: SUSTA Branded Pre-Qualification Rejection

Dear =<First Name>=:

I regret to inform you that your company’s Pre-Qualification for the <Program Year=>
Branded Program has been denied due to:

I * Company headquarters is not based in the SUSTA region

Ineligible Dun & Bradstreet company information

Company size does not meet Small Business Administration standards
Products do not meet 50% U.S. origin requirement

Other

Should your company’s circumstances change in the future, you are welcome to re-
submit your Pre-Qualification form for the Branded program at any time. If you have
any questions, please do not hesitate to contact me. I wish you the best in your export
il | efforts.

Warm regards,

Deneen Wiltz

Branded Program Director
Email: Deneen@susta.org |

The system will populate the message body as illustrated above. The system will auto-populate the
following fields as follows.

<First Name> field is populated with the First Name of the person completing the Branded application as
listed on the Branded Application > Company Information form > Q-4, Person Completing Application >
First Name field.

<Program Year> will populate with the program year selected on the Admin Interface > Branded >
Companies > program year menu (e.g. Program Year corresponding to the Application submitted).

Correspondence > Application Assessment
The Application Assessment is sent via email. Clicking on Application Assessment link from the admin

interface > Branded > Companies sub tab > Correspondence section will cause an email to open in the
user’s email client. The email Subject line, To & From fields will be auto-populated by the system as
described in the above Correspondence section of this document. The email message body will be
system auto-populated as follows.
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eI ) |= SUSTA Branded Application Assessment - Message (HTML) | = | E [l
Message Insert Options Format Text Review L Q
From ~ deneen@susta.org
E To... <email of applicant
Send
L.,
Subject: SUSTA Branded Application Assessment
&
Dear <First Name>: N
| Thank you for submitting your company’s <Program Year> Branded application. Upon
review, we have noted the following items that need attention before your application
can be approved:
Company information
Product information
Brand information
Country Marketing Plan
USA Marketing Plan
Budget Request
Brand Owner Permission =
Private Label Agreement
Once you are able to provide this information, we will finish processing your
application and notify you of approval or any additional questions we have. In the
meantime, please do not hesitate to contact us with questions, and we will be happy to
| | help. We look forward to working with you.
Warm regards,
Deneen Wiltz Kathy Trimmer
|| | Branded Program Director Branded Program Coordinator
| -
Deneen Wiltz -

The system will populate the message body as illustrated above. The system will auto-populate the
following fields as follows.

<First Name> field is populated with the First Name of the person completing the Branded application as
listed on the Branded Application > Company Information form > Q-4, Person Completing Application >

First Name field.

<Program Year> will populate with the program year selected on the Admin Interface > Branded >
Companies > program year menu (e.g. Program Year corresponding to the Application submitted).
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Correspondence > Application Approval
The Application Approval is sent via email. Clicking on Application Approval link from the admin

interface > Branded > Companies sub tab > Correspondence section will cause an email to open in the
user’s email client. The email Subject line, To & From fields will be auto-populated by the system as
described in the above Correspondence section of this document. The email message body will be
system auto-populated as follows.

2 H9 U |5 SUSTA Branded Application Approval - Message (HTML) = | =) et
Message Insert Options Format Text Review = @

From ~ deneen@susta.org
E To... <email of applicant
Send

L.,
Subject: SUSTA Branded Application Approval

, £
Dear <First Name>: N
I am delighted to inform you that your company’s application for the <Program Year=
Branded Program has been approved. Your approved allocation amount is
=$Allocation=. You will soon receive a copy of the Branded Program Agreement via
FedEx delivery, which we ask you to sign and return to us along with your
administrative fee for the program. If you have any questions, please do not hesitate
to contact me in the meantime. I look forward to working with you! 3
Warm regards,
Deneen Wiltz
Branded Program Director
Email: Deneen@susta.orgl =

The system will populate the message body as illustrated above. The system will auto-populate the
following fields as follows.

<First Name> field is populated with the First Name of the person completing the Branded application as

listed on the Branded Application > Company Information form > Q-4, Person Completing Application >
First Name field.

<Program Year> will populate with the program year selected on the Admin Interface > Branded >
Companies > program year menu (e.g. Program Year corresponding to the Application submitted).

<SAllocation> is populated with the amount entered in the admin interface > Branded > Companies sub
—tab > Application Status section > Allocation field. System will apply CURRENCY format to the field.
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Correspondence > Application Rejection

The Application Rejection is sent via email. Clicking on Application Rejection link from the admin

interface > Branded > Companies sub tab > Correspondence section will cause an email to open in the
user’s email client. The email Subject line, To & From fields will be auto-populated by the system as
described in the above Correspondence section of this document. The email message body will be
system auto-populated as follows.

r -
eI L) |5 SUSTA Branded Application Rejection - Message (HTML) = B et
Message Insert Cptions Format Text Review &2 @
From + deneen@susta.org
E To... <email of applicant =
Send
...
Subject: SUSTA Branded Application Rejection

Dear =<First Name>=:

I regret to inform you that your company’s application for the <Program Year=>
Branded Program has been denied due to:

Ineligible Dun & Bradstreet company information

Company size does not meet Small Business Administration standards
Products listed in application are not 50% U.S. agricultural origin
Product packaging/labeling not eligible for MAP Branded

Countries listed in application not eligible for MAP Branded funds
Marketing activities listed in application not eligible for MAP Branded
Other

Should your company's circumstances change in the future, you are welcome to
reapply for the Branded program at any time. If you have any questions, please do not
hesitate to contact me. [ wish you the best in your export efforts.

Warm regards,

Deneen Wiltz

Branded Program Director
Email: Deneen@susta.org

The system will populate the message body as illustrated above. The system will auto-populate the
following fields as follows.

<First Name> field is populated with the First Name of the person completing the Branded application as
listed on the Branded Application > Company Information form > Q-4, Person Completing Application >
First Name field.
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<Program Year> will populate with the program year selected on the Admin Interface > Branded >

Companies > program year menu (e.g. Program Year corresponding to the Application submitted).

Correspondence > Contract Template
The Contract Template is sent via mailed letter. Clicking on the Contract Template link from the admin

interface > Branded > Companies sub tab > Correspondence section will cause the letter template to

open as a Word document, as illustrated below.

@“ sl ¥~ 0 |+ onlinebrandedtemplates_contract [Read-Only] - Microsoft ... | == g

Home  Insert  Page Layout  References  Mailings Review View  Developer @

I &1 @

<Date-

“prefic <First Names <Last Mames
“Title=

<address 1= <Address 2=

iy, <5tater <Zip Codex

Diar <First Mames:

Enclosed is the agreement for your company”' s participation in the <Program Year: Branded I
Program. Please complets the following checklist prior to <Due Dates:
# Readand initial Section A on page 7, regarding the 20-day claim submission policy
# Siznand return both of the enclozed copies to SUSTA
#  Send payment for your administrative fees a= shown on the endosed invoice

If these items have not been completed by the deadline abowve, you will not be consideredan
active program participant and your expense claims for the <Program Year: program yearwil
not be paid.

Pleasze read your Branded Program Agreement carefully. The attached Activity Plan Summary
shows your approved country markets, budgets, products and brand names. If you find any '
discrepancies, please contact SUSTA immediately.

Plzaze contact the Branded Program staff if you have any guestions. Weloome!
Wwarm regards,

Deneen Wil
Branded Program Director

Enclosures

H O w4

i
2
(1)
‘-
(+

Page:1of1 | Words:162 | & English(Us) | |[E|@E =
—_—
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The system will auto-populate the following fields in the Contract letter template as follows.

<Date>: populate with today’s date

<Prefix>: populate with the Prefix (e.g., Mr., Ms., etc.) of the person completing the Branded
application as listed on the Branded Application > Company Information form > Q-4, Person Completing
Application > Prefix field.

<First Name>: populate with the First Name of the person completing the Branded application as listed
on the Branded Application > Company Information form > Q-4, Person Completing Application > First
Name field.

<Last Name>: populate with the Last Name of the person completing the Branded application as listed
on the Branded Application > Company Information form > Q-4, Person Completing Application > Last

Name field.

<Job Title>: populate from the Branded Application > Company Information form > Q-4, Person
Completing Application > Job Title field.

<Address 1>: populate from the Branded Application > Company Information form > Q-2, Mailing
Address > Address Line 1.

<Address 2>: populate from the Branded Application > Company Information form > Q-2, Mailing
Address > Address Line 2. If NULL, then omit this field.

<City>: populate from the Branded Application > Company Information form > Q-2, Mailing Address >
City.

<State>: populate from the Branded Application > Company Information form > Q-2, Mailing Address >
State. Populate with 2 letter abbreviation for state.

<Zip Code>: populate from the Branded Application > Company Information form > Q-2, Mailing Address
> Zip Code.

<Program Year>: populate with the program year selected on the Admin Interface > Branded >
Companies > program year menu (e.g. Program Year corresponding to the Application submitted).

<Due Date>: populate with today’s date + 30 days
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Correspondence > Invoice Template

The Invoice Template is sent via mailed letter. Clicking on the Invoice Template link from the admin

interface > Branded > Companies sub tab > Correspondence section will cause the letter template to

open as a Word document, as illustrated below.

—
Wl i 9~ |+ onlinebrandedtemplates_invoice [Read-Cnly] - Microsoft Word pem|sCh
Haome Insert Page Layout References Mailings Review View Developer & 9
SUSTA -
P e —————
L Contract: <=
Date: <Date-
TO:  <Prefice. <First Mames <Last Names=
<job Titles
=address 1» <Address 2=
=City=, <5tate: <Zip Code:
INVOICE <#>
RE: Administrative dues based on 6% of FY<Program Year:= “&Fee Dues
MAFP Funds Allocation of <SAllocations=
TOTAL DUE: =E&Fes Dues =
TERMS: Due on or before <Date + 30 days=
Flzaze make check payable to:
SUSTA
Attm: Branded Program
T01 Poydras Street, Suite 3725
MNew Orleans, LA 70139
Please contact us at 504-568-5886 with any guestions. Thank you!
|
| | -
| | +
i . i o
T o Fao: 5 oS o ¥
Pageilofl | Words:79 | <8 Engiishus) | P3| (B8R = = 6% (- U oM |

The system will auto-populate the following fields on the Invoice Template as follows.
<Date>: populate with today’s date
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<Prefix>: populate with the Prefix (e.g., Mr., Ms., etc.) of the person completing the Branded

application as listed on the Branded Application > Company Information form > Q-4, Person Completing
Application > Prefix field.

<First Name>: populate with the First Name of the person completing the Branded application as listed
on the Branded Application > Company Information form > Q-4, Person Completing Application > First
Name field.

<Last Name>: populate with the Last Name of the person completing the Branded application as listed
on the Branded Application > Company Information form > Q-4, Person Completing Application > Last

Name field.

<Job Title>: populate from the Branded Application > Company Information form > Q-4, Person
Completing Application > Job Title field.

<Address 1>: populate from the Branded Application > Company Information form > Q-2, Mailing
Address > Address Line 1.

<Address 2>: populate from the Branded Application > Company Information form > Q-2, Mailing
Address > Address Line 2. If NULL, then omit this field.

<City>: populate from the Branded Application > Company Information form > Q-2, Mailing Address >
City.

<State>: populate from the Branded Application > Company Information form > Q-2, Mailing Address >
State. Populate with 2 letter abbreviation for state.

<Zip Code>: populate from the Branded Application > Company Information form > Q-2, Mailing Address
> Zip Code.

<#>: auto-generate in ascending order from 1

<Program Year>: populate with the program year selected on the Admin Interface > Branded >
Companies > program year menu (e.g. Program Year corresponding to the Application submitted).

<Allocation>: populate with Admin Interface > Branded > Companies > Application Status section >
Allocation field and apply currency format.

<SFee Due>: populate with the system auto-calculated value of Allocation * .06 and apply currency
format to total.
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< Date + 30 days>: populate with today’s date + 30 days

Correspondence > Amendment Assessment
The Amendment Assessment is sent via email. Clicking on Amendment Assessment link from the admin

interface > Branded > Companies sub tab > Correspondence section will cause an email to open in the
user’s email client. The email Subject line, To & From fields will be auto-populated by the system as
described in the above Correspondence section of this document. The email message body will be
system auto-populated as follows.

r TTTT—
x| H LBl = SUSTA Branded Amendment Assessment - Message (HTML) | = | (=] | S
Message Insert Options Format Text Review w2 '@'

From ~ deneen@susta.org

T
e To... <email of applicant >
Send
Cc...
Subject: SUSTA Branded Amendment Assessment

L5

Dear =<First Name=>:

Thank you for submitting your company’s <Program Year> Branded Activity Plan
Amendment Request. Upon review, we have noted the following items that need
attention before your amendment can be approved:

New Product information

New Brand information

Country Marketing Plan

USA Marketing Plan

Transfer Funds

Add Funds

Foreign Third Party Information

Once you are able to provide this information, we will finish processing your
amendment and notify you of approval or any additional questions we have. In the
meantime, please do not hesitate to contact us with questions, and we will be happy to
help. We look forward to working with you.

Warm regards,
Deneen Wiltz Kathy Trimmer
il | Branded Program Director Branded Program Coordinator

The system will populate the message body as illustrated above. The system will auto-populate the

following fields as follows.
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<First Name> field is populated with the First Name of the person completing the Branded application as

listed on the Branded Application > Company Information form > Q-4, Person Completing Application >
First Name field.

<Program Year> will populate with the program year selected on the Admin Interface > Branded >

Companies > program year menu (e.g. Program Year corresponding to the Application submitted).
Correspondence > Amendment Approval
The Amendment Approval is sent via email. Clicking on Amendment Approval link from the admin

interface > Branded > Companies sub tab > Correspondence section will cause an email to open in the
user’s email client. The email Subject line, To & From fields will be auto-populated by the system as

described in the above Correspondence section of this document. The email message body will be
system auto-populated as follows.

F -
™ L ] |+ SUSTA Branded Amendment Approval - Message (HTML) | | (5 e
Message Insert Options Format Text Review o2 '@'
From ~ deneen@susta.org
E To... <email of applicant =
Send
Ce...
Subject: SUSTA Branded Amendment Approval

Dear «<First Name:>:

I am delighted to inform you that your company’s Activity Plan Amendment Request
for the =<Program Year> Branded Program has been approved. Your amended
allocation amount is <$AmendedAllocation>. Please return the following materials to
SUSTA:

* Signed Brand Owner Permission Form

* Signed Private Label Agreement Form

» Additional 6% administrative fee of <$AmendedFee>

If you have any questions, please do not hesitate to contact me in the meantime. I look
forward to working with you!

Warm regards,

Deneen Wiltz

Branded Program Director
Email: Deneen@susta.org

The system will populate the message body as illustrated above. The system will auto-populate the
following fields as follows.
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<First Name> field is populated with the First Name of the person completing the Branded application as

listed on the Branded Application > Company Information form > Q-4, Person Completing Application >
First Name field.

<Program Year> will populate with the program year selected on the Admin Interface > Branded >
Companies > program year menu (e.g. Program Year corresponding to the Application submitted).

<$AmendedAllocation> and <$AmendedFee>: list fields as a placeholder in the email but do not
auto-populate. (Cannot auto-populate because currently not collecting/storing these fields in the
database.)

Correspondence > Amendment Rejection
The Amendment Rejection is sent via email. Clicking on Amendment Rejection link from the admin

interface > Branded > Companies sub tab > Correspondence section will cause an email to open in the
user’s email client. The email Subject line, To & From fields will be auto-populated by the system as

described in the above Correspondence section of this document. The email message body will be
system auto-populated as follows.
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Other

Deneen Wiltz

Il | I regretto inform you that your company's Activity Plan Amendment Request for the
<Program Year> Branded Program has been denied due to:

Products listed in amendment are not 509 U.S. agricultural origin
Product packaging/labeling not eligible for MAP Branded

Countries listed in amendment not eligible for MAP Branded funds
Marketing activities listed in amendment not eligible for MAP Branded

If you have any questions, please do not hesitate to contact me. I look forward to
continuing to work with you.
Warm regards,

Branded Program Director
Email: Deneen@susta.org

19 April 2012
P -
e I™ B T |5  SUSTA Branded Amendment Rejection - Message (HTML) = [
; Message Insert Options Format Text Review b '@
From ~ deneen@susta.org
E To... <email of applicant >
Send
...
Subject: SUSTA Branded Amendment Rejection
. C
|l | Dear =First Name=>: N

The system will populate the message body as illustrated above. The system will auto-populate the
following fields as follows.

<First Name> field is populated with the First Name of the person completing the Branded application as

listed on the Branded Application > Company Information form > Q-4, Person Completing Application >

First Name field.

<Program Year> will populate with the program year selected on the Admin Interface > Branded >
Companies > program year menu (e.g. Program Year corresponding to the Application submitted).
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SUSA

8.8 0.8.0.5

Southern United States Trade Association

Admin > Branded > Pre-Qualifications tab

[ ornses | wenvers | companes | hcovies | —evems || o |
[ sances [ uencers | conpenes | pcovies |_cves || o[

Branded
Companies | [ Pre-Qualifications | | Branded Application | [ Reports | [ Admin |
Program Year:
Company: [Select >
Contact Details Sales Info Communication
Company Name l:l Annual Sales at least $100K [] Heard about SUSTA from
Cutreach Seminar . A
State Where Registered Affiliates [ g?;iﬁ:ﬂ\:agtg;;g}ﬁ;ﬁj;ﬁ:\:UFE
Contact FirstName | | Owned by Parent [] Trade Show Organizer e
Contact Last Name l:l Parent Name l:l [Pl T l:l
Job Title I:l parent Location I:l Generic Events Interested In I:l

Physical Address Line 1 |:| DUNS# l:l
Physical Address Line 2 l:l NAICS Code I:l
City l:l NAICS Description l:l
State #Employees I:l
Zip +4 l:l - l:l Total Annual Receipts l:l

U.5. Congressional District l:l Farm Coop []
Phone l:l Products Promoted l:l
Email |:| Brands Promoted I:l

Website l:l Brand on Label ]

At least 50% US ingredients []

Save

This page is accessible to SUSTA users only via the Admin Interface of the My SUSTA website. After
signing into the Admin Interface, SUSTA users access this page by clicking Branded > Pre-Qualifications
tab.

The Program Year menu contains all program years in database. When user selects a program year, the
Company drop down menu populates with all of the companies that have a partially completed Pre-
Qualification or have submitted a Pre-Qualification for the selected program year (will list companies
with incomplete, unreviewed, approved and/or rejected Pre-Quals).

User MUST select a program year first before selecting a company.

When the user selects a company from the Company drop down menu, the Contact Details, Sales Info
and Communication sections populate with the Pre-Qual data submitted for that company and program
year.

SUSTA can export the data to CSV by clicking the Export button.

Southern U.S. Trade Association Page 61 of 85



Victoria Mejia Confidential - Proprietary Information
MEI Consulting SUSTA — Branded Specs v1.0

19 April 2012

SUSTA can edit any field and click “Save” button to save changes.

Contact Details section

Company Name: text field populated with Pre-Qualification, Step 1 form > Q-2, “Company
Name (as listed with Secretary of State)”.

State Where Registered: single-select drop down populated with Pre-Qualification, Step 1 > Q-3,
“State Where Registered”

Contact First Name: text field populated with Pre-Qualification, Step 1 > Q-4, “Contact First
Name”

Contact Last Name: text field populated with Pre-Qualification, Step 1 form > Q-5, “Contact Last
Name”

Job Title: text field populated with Pre-Qualification, Step 1 form > Q-6, “Job Title”

Physical Address Line 1: text field populated with Pre-Qualification, Step 1 form > Q-7, “Physical
Address Line 1”

Physical Address Line 2: text field populated with Pre-Qualification, Step 1 form > Q-8, “Physical
Address Line 2”

City: text field populated with Pre-Qualification, Step 1 form > Q-9, “City”

State: single-select drop down menu populated with Pre-Qualification, Step 1 > Q-10, “State”
Zip +4: numeric text field populated with Pre-Qualification, Step 1 > Q-11, “Zip Code +4”

U.S. Congressional District: this field is not collected in the Pre-Qual/Application. SUSTA will
manually enter the information.

Phone: populated with Pre-Qualification, Step 1 > Q-12, “Phone”

Email: text field populated with Pre-Qualification, Step 1 > Q-13, “Email”

Website: text field populated with Pre-Qualification, Step 1 > Q-14, “Website”

Sales Info section

Annual Sales at least $100K: Check box is selected if user selected Yes radial from Pre-
Qualification Step 1, Q-15: “Does your company have at least $100,000 in total annual sales?”
Affiliates: Check box is selected if user selected Yes radial from Pre-Qualification Step 1, Q-16:
“Does your company have affiliates?”

Owned by Parent: Check box is selected if user selected Yes radial from Pre-Qualification Step 1,
Q-17: “Are you owned by a parent company?”

Parent Name: Text field populated from Pre-Qualification Step 1, Q-18: “Parent company name”
Parent Location: Text field populated from Pre-Qualification Step 1, Q-19: “Where is the parent
company located”

DUNS#: Numeric text field populated from Pre-Qualification Step 2, Q-1, “Dun & Bradstreet #”
NAICS Code: Numeric text field populated from Pre-Qualification Step 2, Q-2, “NAICS Code”
NAICS Description: Text field populated from Pre-Qualification Step 2, Q-2, “NAICS Description”
#Employees: Numeric text field populated from Pre-Qualification Step 2, Q-3, “Total Number of
Employees”
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Total Annual Receipts: Numeric text field populated from Pre-Qualification Step 2, Q-4, “Total
Annual Receipts”
Farm Coop: Check box is selected if user selected Yes radial from Pre-Qualification Step 2, Q-5,
“Is your company a farm cooperative?”
Products Promoted: Text field populated from Pre-Qualification Step 2, Q-6, “Products Begin
Promoted”
Brands Promoted: Text field populated from Pre-Qualification Step 2, Q-7, “Brand Names Being
Promoted”
Brand on Label: Check box is selected if user selected Yes radial from Pre-Qualification Step 2,
Q-8, “Is there a brand identified on packaging label?”
At least 50% US ingredients: Check box is selected if user selected Yes radial from Pre-
Qualification Step 2, Q-9, “Are your products grown in the U.S., or if processed, contain at least
50% U.S. agricultural origin by weight?”

Communication

Heard about SUSTA from: Multi-select populated from Pre-Qualification Step 2, Q-10, “How did
your company hear about SUSTA programs?”

Describe Other: Text field populated from Pre-Qualification Step 2, Q-10, “Describe Other” text
field, which only appears if user selects “Other” from multi-select in Q-10.

Generic Events Interested in: Text field populated from Pre-Qualification Step 2, Q-11, “SUSTA

Generic events in which | would like to participate.”
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Admin > Branded > Branded Application > Applicant Info

SUSTA

1. 9.0.0.0.1

Southern United States Trade Association

[ srnses | enoers | compames || acawes || Evems | —searn_|
B o R T BT

Branded

Companies | | Pre-Qualifications | | Branded Application : Reports | | Admin

Program Year: |

Company: |Select b

Applicant Info ‘ | Products | | Countries | USA | | PLA | | BOP | Budget Summary

Physical Address i Mailing Address
Company Name '_
Address Line 1 | Same as Physical []
Address Line 2 | Address Line 1
| I——— £
City | Address Line 2
|
State [Select s v Cty) 1
Zip Code + 4 ] State | Select - |
Company Phone - ZpCode+4 | - |
Website
Company Owner ey Person C i Application
Prefix |[Mr. & i Select one he)
First Name Prefix [Mr. ¥
Last Name First Name
Job Title Last Name
Ehone Job Title
Ext. Phone
x| Ext.
Email Fax
Email
Signing Authority | Select one v

Business Info
Business Type |Export Rep/Agent/Broker/Trading Company |
|Grower
|Manufacturer/Processor ~|
Minority/Woman-Owned []

Year Founded |

Ever Exported

#Years Exported C__ ________________
Participated in MAP Branded []
Receive Funds from Other Org []

Describe Other Funding r

Copyright © 2007-2012 by the Southern United States Trade Association. All rights reserved.
Contact SUSTA - Tel: | =5=(504) 568-5986 0 - Fax: (504} 568-6010 - susts@susts org

Company drop down menu will contain ALL companies that have submitted or partially completed an
application (incomplete applications, complete applications, rejected applications, approved
applications)

User MUST select a program year first before selecting a company.

When the user selects a company from the Company drop down menu, the Physical Address, Mailing
Address, Company Owner, Person Completing Application and Business Info sections populate with the
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data submitted on the Branded Application > Company Information page for that company and program

year.

SUSTA can export the data to CSV by clicking the Export button.

SUSTA can edit any field and click “Save” button to save changes.

Physical Address section

Contains the following fields, which are populated with the fields of the same name submitted on the

Branded Application > Company Information form > Q-1, Company’s Physical Address

Company Name

Address Line 1

Address Line 2

City

State

Zip Code +4: two text fields populated with Branded Application > Company Information form >
Q-1, Zip Code +4

Company Phone

Website

Mailing Address

Same as Physical: populated with Branded Application > Company Information form > Q-2,
“Same as Physical Address?” If user selected Yes radial, then check box is selected and mailing
address is the same as physical.

Address Line 1: populated as per Branded Application > Company Information > Q-2, Address
Linel

Address Line 2: populated with Branded Application > Company Information form, Q-2 >
Address Line 2

City: populated with Branded Application > Company Information form, Q-2 > City

State: populated with Branded Application > Company Information form, Q-2 > State

Zip Code +4: 2 text fields populated with Branded Application > Company Information form, Q-2
> Zip Code +4

Company Owner section

Contains the following fields, which are populated with the fields of the same name submitted on the

Branded Application > Company Information form > Q-3, Company Owner

Prefix: single-select drop down menu
First Name: text field

Last Name: text field

Job Title: text field

Phone: text field
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e Ext.: text field (phone extension)

e Fax: text field
e Email: text field

Person Completing Application
Contains the following fields, which are populated with the fields of the same name submitted on the
Branded Application > Company Information form > Q-4, Person Completing Application

e Applicant: single-select drop down menu
e  Prefix: single-select drop down menu

e  First Name: text field

e Last Name: text field

e Job Title: text field

e Phone: text field

e Ext.: text field (phone extension)

e Fax: text field

o Email: text field

e Signing Authority: single-select drop down menu populated with Branded Application >
Company Information form > Q-5, “Person authorized to sign & bind company to a contract with
SUSTA”

Business Info

e Business Type: Multi-select populated from Branded Application > Company Information form >
Q-6, Business type

e Minority/Woman-Owned: Check box is selected if user selected Yes radial from Branded
Application > Company Information form > Q-7, “Is your company minority/woman-owned?”

o Year Founded: Text field populated from Branded Application > Company Information > Q-8,
“Year company was founded”

o Ever Exported: Check box is selected if user selected Yes radial from Branded Application >
Company Information > Q-9, “Has your company ever exported?”

o #Years Exported: text field populated from Branded Application > Company Information > Q-9,
“Number of years exported”

e Participated in MAP Branded: Check box is selected if user selected Yes radial from Branded
Application > Company Information > Q-10, “Did your company participate in MAP Branded in
previous years”

e Receive Funds from Other Org: Check box is selected if user selected Yes radial from Branded
Application > Company Information > Q-11, “Will your company or any affiliated company
receive funds from any other state or federal programs or any MAP funds from another
commodity organization or State Regional Trade Group (SRTG) that will be used to promote the
products in this application?”
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o Describe Other Funding: text field populated from Branded Application > Company Information

form > Q-11, “If yes, please describe”

Admin > Branded > Branded Application > Products

SUS574

ek ok kok

Southern United States Trade Assocdiation

[sanses || wenves | companes | scovies | —evems | _seaen_|
e s e i e

|*

Branded

Companies | | Pre-Qualifications | | Branded Application | | Reports | | Admin |

Program Year:

Company: |Se|ect L

Applicant Info Products ‘ | Countries | | USA | | PLA | | BOP | | Budget v |

Brand Name/

Private Label Name Product Description I am the: (Select One)
[Brand owner v|
|Brand Representative ~|

|PrivatE Label Manufacturer vl

| | |

| | |

| |l |

| | | |[seleat ]
| |l [ E ]
| | | |[seleat ]
| |l | |[sele=t ]
| | | |[seleat |
| |l | |[sele=t ]
| | | |[seleat |

Sales Table

Total Sales Value - US$ Total Sales Value - USS Total Sales Value -
Calendar Domestic & Export Sales Export Sales for All USsS Export Sales for
Year Combined for All Company Company Products Products (listed
Products Exports above)
2009
a5 | s | sl |
2010
tactwa |8 L sl | sl |
2011
(Projected) |$ . | 5| | sl |
Corsected) |5 s sl | ;
(Projected) SUSTA website. After
Save

nded > Branded

Copyright € 2007-2012 by the Southern United States Trade Association, All rights reserved, ==
Contact SUSTA - Tel: ([ ES - (504) 568-5986 0 - Fax: (504) 568-6010 - susta@susta.org b
=

When the user selects a company from the Company drop down menu, the following fields populate
with the data submitted for that company and program year.

SUSTA can edit any field and click “Save” button to save changes.
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Product Table
Populates with data submitted on Branded Application > Products > Product Table

Sales Table

Populates with data submitted on Branded Application > Products > Sales Table

Calendar Year column lists program years (2 Actual & 2 Projected) as per the date rules for displaying
the Calendar Year column described on the Branded Application > Products section of this document.
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Admin > Branded > Branded Application > Countries

| SUSTA

b —————

oty Liniec! Stafes Tade Assccditt

[~ orries | wemers | conpnes | “scivnes | —tvems | —sorn
s

— .
Companies | Pre-Cualfications | Branded Application | | Reports | | Admin 1

Program Year: | Sslsct v
Company! Select b

Applicant Infe | | Products | [ Countries | [ vsa | [ s | gor || Budger Summary

ountry - Click bo Wiew Click to Delets Plam
opsty Ficy Dlete
Erance Dlate
GErmarr =LA
Turkey Demiate
ALY Delete
estern Samy Dstete
=Eountry= Expart Sales for Country Harkst Budget for Country Harket
= ‘Yeans in market? 2005 Achesl Bxport Sales i, - MF Branded Funds
Praar ActivEME A marke? O 010 Actual Export Sales B - Applizant Fundi
Received rembursements? [ 2011 Projected Export Sabes C - Imporber/Distributor Funds
&Tears recenved 2012 Projected Export Sales [ - Country Total Furcds:
rarmburgamants
Explain &ny Sales Decling

Market Constrainks Market Activities Importer Distributer Contact for Market
D Cordumes product sware s D Advartisng Company Nams
[0 Empart restrictions [0 Asproved Internationsl Trade Missicrs Sudress
[0 Labekng restrictions [] DCirect Masding ko Foreign Buyers City
[] Distributor’s product knowledge ] Freight Siate | et [
[[] Fomeign oompetibicn [[] In-Store Demonstrations § [n Store Displays Frovinos
[[] LS. competition [[] Interrational Trade Seminars I Code |
[0 EKnomledge of importers and distrbutars  |[[] Interrational Trade Shoms Country | Smbact W+
[ Knomladge of impart regulati [ Puint of Sals Materiale First Hame |
[0 Knowledge of how product may be used  |[] Fromaotional Give dway ltems Last Namss
[] Comestic competition in export market [] Required Fackaging/Label Changes lak Title

[[] Temporary Cisplays Phone

[[] Temgo Fart Time Conbractors Hourly Wages Fam

[] Trawel Expanses Ermail |

[ Ctear "Website

Othar Cescripbon

Cepyright § 200T-2002 by the Sackbam Urskad Statec Trede Ssaeciation AN nghts maarvad
ConrhT SUETA - Tel: "'Lh-' [504) SEH-5988 0 . Far (504 BER-E030 « BuSTIEEuETI 0g

This page is accessible to SUSTA users only via the Admin Interface of the My SUSTA website. After
signing into the Admin Interface, SUSTA users access this page by clicking Branded > Branded
Application tab > Countries sub-tab.

When the user selects a company from the Company drop down menu, the “Country — Click to View”
table populate with the data submitted for that company and program year.
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SUSTA can edit any field and click “Save” button to save changes.

Country — Click to View table

Table is populated with all countries applicant selected on Branded Application > Select Countries page.
Countries are hyperlinked so that if user clicks on a hyperlinked country name, the fields on the Admin >
Branded > Branded Application > Countries page populate with the data submitted on the Branded
Application > International Marketing Plan for the selected country.

When the user clicks on a country from table, the data submitted on the Branded Application >
International Marketing Plan for the selected country appears on the Countries tab page.

User can delete a country (and corresponding data) by clicking Delete. If user clicks Delete, an alert
message will appear asking user to confirm delete: “Are you sure you want to delete this Country
Marketing Plan? This action cannot be undone.”

<Country>
The <Country> field populates with the country name selected in Country — Click to View table. The

following fields populate with the data submitted for that country.

e} Years in market?: Text field populated from Branded Application > International Marketing
Plan > Q-1, “How many previous years in this market?”

e Prior activities in market?: Check box is selected if user selected Yes radial from Branded
Application > International Marketing Plan > Q-2, “Has your company conducted any prior
promotional activities in this market?”

o Received reimbursements?: Check box is selected if user selected Yes radial from Branded
Application > International Marketing Plan > Q-3, “Has your company received
reimbursement(s) in this market?”

e # Years received reimbursements: Text field populated from Branded Application >
International Marketing Plan > Q-3, “Number of years you received reimbursement(s)”

Export Sales for Country Market
Populated with data entered on Branded Application > International Marketing Plan > Q-5, Export Sales
for Country Market table. Fields from this table consist of:

e <yyyy-3> Actual Export Sales

e <yyyy-2> Actual Export Sales

e <yyyy-1> Projected Export Sales
e <yyyy> Projected Export Sales

e As described earlier in this document, the system populates the above years <yyyy-3>, <yyyy-2>,
<yyyy-1> and <yyyy> according to the following rules.
o <yyyy-3>: Program Year — 3 years so that if the selected Program Year is 2012, then
<yyyy-3> Actual Export Sales is 2009.
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o  <yyyy-3> Actual Export Sales: Populated with Program Year — 3 years so that if the
selected Program Year is 2012, then <yyyy-3> Actual Export Sales is 2009.
o <yyyy-2> Actual Export Sales: Populated with selected Program Year -2 so that if
applying for the 2012 Program Year, then <yyyy-2> Actual Export Sales is 2010.
o <yyyy-1> Projected Export Sales: Populates with Program Year minus 1 year, so that if
applying for the 2012 Program Year, then <yyyy-1> displays with 2011.
o <yyyy> Projected Export Sales: Populates with Program Year so that if applying for the
2012 Program Year, <yyyy> would be 2012.
e Explain Any Sales Decline: Text area box populated with data entered on Branded Application >
International Marketing Plan > Q-6, “If sales have declined or are not increasing in any portion of
the above table, please explain”

Budget for Country Market

Populated with data entered on Branded Application > International Marketing Plan > Q-8, “Promotional
Budget for this Country Market” table. Fields from this table consist of:

e A -MAP Branded Funds

e B - Applicant Funds

e C-Importer/Distributor Funds

e D - Country Total Funds (system auto-calculated value from Q-8)

Market Constraints
Multi-select check boxes are populated as submitted on Branded Application > International Marketing
Plan > Q-4, “What constraints does your company face in this market?”

Market Activities
Multi-select check boxes are populated as submitted on Branded Application > International Marketing

Plan > Q-7, “What activities do you plan to conduct in this market?”

Importer/Distributor Contact for Market

Populated with data entered on Branded Application > International Marketing Plan > Q-10,
“Importer/Distributor(s) for this Market”

If “Add Another Importer/Distributor” check box is selected, then a second Importer/Distributor Contact
for Market section appears with corresponding fields.
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SUSTA

1.0.9.0.9.0.1

Southern United States Trade Assodiation

[srnces | wombers | conpanies | scivies | —evams | —searn |

Companies | ‘ Pre-Qualifications ‘ | Branded Application | | Reports | ‘ Admin |

Program Year:

Company: [Select ~|

Export

Applicant Info | | Products | [ countries | [usa | [ PLa | [ BoP | [ Budget Summary

usa Export Sales for Country Market Budget for Country Market
Received reimbursements? F 2008 Actual Export Sales l:l A - MAP Branded Funds l:|
£Years received l:l 2010 Actual Export Sales l:l B - Applicant Funds l:l
reimbursements
2011 Projected Export Sales l:l C - Importer/Distributor Fundsl:l
2012 Projected Export Sales l:l D - Country Total Funds l:|

Explain Any Sales Decline

My USA Trade Show Plan

Exhibited at Show

Approved Trade Show Name in Last 3 Years? MAP Branded Funds Used?

[Select Show v Yes [ ves [
| Select Show v Yes [ Yes [
| Select Show v Yes [] Yes [
[Select Show v Yes [ ves [
[Select Show v Yes [ Yes [
[Select Show ~| Yes [] Yes []
[ Select Show ~| Yes [] Yes []
| Select Show v Yes [ Yes [
[ Select Show v Yes [] Yes []
[Select Show v Yes [ ves [

Save

This page is accessible to SUSTA users only via the Admin Interface of the My SUSTA website. After
signing into the Admin Interface, SUSTA users access this page by clicking Branded > Branded

Application tab > USA sub-tab.

When the user selects a company from the Company drop down menu, the information that the

company submitted on the USA Marketing Plan populates in the fields below.

SUSTA can edit any field and click “Save” button to save changes.

USA
The following fields populate with the data submitted on the USA Marketing Plan.

e Received reimbursements?: Check box is selected if user selected Yes radial from Branded
Application > USA Marketing Plan > Q-1, “Has your company received reimbursement(s) in this
market?”

e # Years received reimbursements: Text field populated from Branded Application > USA
Marketing Plan > Q-1, “Number of years you received reimbursement(s)”
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Export Sales for Country Market

Populated with data entered on Branded Application > USA Marketing Plan > Q-3, Export Sales for
Country Market table. Fields from this table consist of:

e  <yyyy-3> Actual Export Sales

e  <yyyy-2> Actual Export Sales

e <yyyy-1> Projected Export Sales
e <yyyy> Projected Export Sales

e Asdescribed earlier in this document, the system populates the above years <yyyy-3>, <yyyy-2>,
<yyyy-1> and <yyyy> according to the following rules.
o  <yyyy-3>: Program Year — 3 years so that if the selected Program Year is 2012, then
<yyyy-3> Actual Export Sales is 2009.
o  <yyyy-3> Actual Export Sales: Populated with Program Year — 3 years so that if the
selected Program Year is 2012, then <yyyy-3> Actual Export Sales is 2009.
o  <yyyy-2> Actual Export Sales: Populated with selected Program Year -2 so that if
applying for the 2012 Program Year, then <yyyy-2> Actual Export Sales is 2010.
o <yyyy-1> Projected Export Sales: Populates with Program Year minus 1 year, so that if
applying for the 2012 Program Year, then <yyyy-1> displays with 2011.
o <yyyy> Projected Export Sales: Populates with Program Year so that if applying for the
2012 Program Year, <yyyy> would be 2012.
e Explain Any Sales Decline: Text area box populated with data entered on Branded Application >
USA Marketing Plan > Q-4, “If sales have declined or are not increasing in any portion of the
above table, please explain”

Budget for Country Market
Populated with data entered on Branded Application > USA Marketing Plan > Q-5, “Promotional Budget
for this Country Market” table. Fields from this table consist of:

e A - MAP Branded Funds

e B - Applicant Funds

e C-Importer/Distributor Funds
e D - Country Total Funds (system auto-calculated value from Q-5)

My USA Trade Show Plan
Populated with data entered on Branded Application > USA Marketing Plan > Q-2, “My USA Trade Show
Plan” table.
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Program Year:
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[srnies || tenoes | companes | _pcoves || Evems | v
e o v e s

Company: |SE|ect

w

Brand Owner

Company Name
Physical Address
City

State

Province

Zip Code
Country

Phone

Fax

Email

Website

Select -

Signatures

Applicant Info | | Products | | Countries | | USA ‘ PLA | BOP ‘ | Budget '
Products Countries
Brand Name Product Description Delete Country Delete
Kroger zalad dressing Delete France Delete
Sauces/Vinegars/Sweetener: Germany Delete
Kroger Plzza{: Tace, Spaghetti, Suv,h.l Delete . India . Delete
Steak, Tartar, Worcester, Chili, South Georgia & the South Sandwich
BBQ, Cocktail, Salsa Islands Delete
Miracle Whip /mayennaise Delete United Kingdom Delete
Pocari Sweat |soft drink Delete
Puppy Love |pet food Delete

Brand Owner First Name

Last Name

Job Title

Date Signed |

Applicant First Name

Select

3 Last Name

Job Title

Date Signed |

This page is accessible to SUSTA users only via the Admin Interface of the My SUSTA website. After
signing into the Admin Interface, SUSTA users access this page by clicking Branded > Branded

Application tab > PLA sub-tab.

When the user selects a program year and company from the Company drop down menu, the following

fields populate with the data submitted for that company and program year.

SUSTA can edit any field and click “Save” button to save changes.

Products table
Displays “Products for Private Label Brands” table from Branded Application > Private Label Agreement
> Q-1. If user clicks Delete to delete a product from table & PLA form, alert message will ask user to

confirm delete before proceeding.

Countries table
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Displays “Countries” table from Branded Application > Private Label Agreement > Q-2. If user clicks

Delete to delete a country from this table (and from PLA form), alert message will ask user to confirm
delete before proceeding.

Brand Owner
Fields in this section are populated with data entered on Branded Application > Private Label Agreement
> Q-3, “Brand Owner for these Products”
Fields in this section include:
e Company Name: text field
e Physical Address: text field
e (City: text field
e State: single-select drop down menu
e Province: text field
e Zip Code: text field
e Country: single-select drop down menu
e Phone: text field
e Fax: text field
o Email: text field
e Website: text field

Signatures
Fields in this section are populated with data entered on Branded Application > Private Label Agreement
> Q-4, “Signatures”
Fields in this section include:
e Applicant First Name: text field populated
e Last Name: text field
e Job Title: text field
e Date Signed: text field with calendar date picker
e Brand Owner First Name: text field populated
e Last Name: text field
e Job Title: text field
e Date Signed: text field with calendar date picker
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Admin > Branded > Branded Application > BOP

SUSTA

L. 8. 8.0.8.1

Southern United States Trade Assodiation

[srniea | omoers || compaes || _sciwes | Evems | —soarn_|
e

Branded

Companies | | Pre-Qualifications | | Branded Application | | Reports | | Admin |

Program Year:

Company: |Select ¥
Applicant Info | | Products | | Countries | | USA | | PLA | | BOP | | Budget v
Products Countries
Brand Name Product Description Delete Country Delete
Kroger zalad dressing Delete France Delete
Sauces/Vinegars/Sweetener: Germany Delete
Kroger Pizzalé Taco, Spaghetti, Soy,h.l. Delete . India . Delete
Steak, Tartar, Worcester, Chili, South Georgia & the South Sandwich
BBEQ, Cocktail, Salsa Islands Delete
Miracle Whip |mayonnaise Delete United Kingdom Delete
Pocari Sweat [soft drink Delete
Puppy Love |pet food Delete
Brand Owner Signatures
Company Name Brand Owner First Name
Physical Address Last Name
City Job Title
State | Select - Date Signed | 5|
Province
Zip Code Applicant First Name
Country | Select w R liEnTE
Phone Job Title
Fax Date Signed | 5|
Email
Website
Save

This page is accessible to SUSTA users only via the Admin Interface of the My SUSTA website. After
signing into the Admin Interface, SUSTA users access this page by clicking Branded > Branded
Application tab > BOP sub-tab.

When the user selects a program year and company from the Company drop down menu, the following
fields populate with the data submitted for that company and program year.

SUSTA can edit any field and click “Save” button to save changes.

Products table

Displays “Brands You Don’t Own” table from Branded Application > Brand Owner Permission > Q-1. If
user clicks Delete to delete a product from table on this page and Brand Owner Permission form, alert
message will ask user to confirm delete before proceeding.
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Countries table

Displays “Countries” table from Branded Application > Brand Owner Permission > Q-2. If user clicks
Delete to delete a country from this table (and Brand Owner Permission form), alert message will ask
user to confirm delete before proceeding.

Brand Owner
Fields in this section are populated with data entered on Branded Application > Brand Owner Permission
> Q-3, “Brand Owner for these Products”
Fields in this section include:
e Company Name: text field
e Physical Address: text field
e City: text field
e State: single-select drop down menu
e Province: text field
e Zip Code: text field
e  Country: single-select drop down menu
e Phone: text field
e Fax: text field
o Email: text field
e Website: text field

Signatures
Fields in this section are populated with data entered on Branded Application > Brand Owner Permission
> Q-4, “Signatures”
Fields in this section include:
e Applicant First Name: text field populated
e Last Name: text field
e Job Title: text field
e Date Signed: text field with calendar date picker
e Brand Owner First Name: text field populated
e Last Name: text field
e Job Title: text field
e Date Signed: text field with calendar date picker
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Admin > Branded > Branded Application > Budget Summary

SUS7A

1.0.9.9.9.0.1

Southern United States Trade Assodiation

I I e I T
e

Branded

Companies | | Pre-Qualifications | | Branded Application | | Reports | | Admin |

Program Year:

Company: |Select A<

| Applicant Info | | Products | | Countries | | UsA | | PLA | | BOP | | Budget Summary |

PROMOTIONAL BUDGET SUMMARY TABLE

A B C D
APPLICANT FUNDS IMPORTER/DISTRIBUTOR COUNTRY TOTAL
COUNTRY MAP BRANDED FUNDS B+C=A (FOREIGN THIRD PARTY) FUNDS A+B+C=D Delete Country
<auto-pop> $<auto-pop> $<auto-pop> f<auto-pop> f<System Auto-Calculated> Delete
<auto-pop= |$<auto-pop= $<auto-pop> $<auto-pop= $<System Auto-Calculated= |Delete
<auto-pop= |[$<auto-pop= $<auto-pop> $<auto-pop= $<System Auto-Calculated > |Delete
=aute-pop= |$<auto-pop= $<auto-pop> $<auto-pop= $<System Auto-Calculated > |Delete

TOTAL PROMOTIONAL BUDGET FOR ALL COUNTRIES

(sum of column D) $=System Aute-Calculated =

MAP BRANDED BUDGET TOTAL (sum of column A) $<System Auto-Calculated=

Copyright £ 2007-2012 by the Scuthern United States Trade Assaciation, &Il rights reserved.
Contact SUSTA - Tel: (EE v (504) 568-5986 (3 - Fzx: (504) 568-6010 - susts@susts.org

This page is accessible to SUSTA users only via the Admin Interface of the My SUSTA website. After
signing into the Admin Interface, SUSTA users access this page by clicking Branded > Branded
Application tab > Budget Summary sub-tab.

When the user selects a program year and company from the Company drop down menu, the following
table displays with the data submitted for that company and program year.

SUSTA can click “Save” button to save changes.

Promotional Budget Summary Table

Displays the “Promotional Budget Summary” table from Branded Application > Budget Request
Summary page. If user clicks Delete to delete a country from table on this page, it will also delete the
corresponding International Marketing Plan/USA Marketing Plan. If user clicks Delete, an alert message
will ask user to confirm delete before proceeding and warn that deleting will also delete the
corresponding country marketing plan.
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Admin > Branded > Reports

SUSTA

e Je A kok

Southern United States Trade Assodiation

[ ernces || wenoers | compames | cvies | Evams | _suaren

Branded

Companies | | Pre-Qualifications | | Branded Application | | Reports Admin

Program Year: | Select #
State: | Select s

Report: | Select b

Copyright © Z007-2012 by the Southern United States Trade &ssociation. All rights reserved,
Contact SUSTA - Tel: ([ES ~| (504) 568-5986 3 - rax: (504) 565-6010 - susts@susts org

This page is accessible to SUSTA users only via the Admin Interface of the My SUSTA website. After
signing into the Admin Interface, SUSTA users access this page by clicking Branded > Reports tab.

The Reports page enables SUSTA to export canned reports that the programmers will create as part of
this project. The Reports drop down menu will allow the user to select the following canned reports.
Selecting a report and clicking Export will allow SUSTA to download the report in CSV format.

To select a report, user first selects a Program Year from the Program Year drop down menu. Then, user
selects one of the following options from the State drop down menu: All States, Alabama, Arkansas,
Florida, Georgia, Kentucky, Louisiana, Maryland, Mississippi, North Carolina, Oklahoma, Puerto Rico,
South Carolina, Tennessee, Texas, Virginia, West Virginia. Then, user selects one of the following reports
from the Report drop down menu: State Branded Companies Overview, Company Brands and
Countries, Active Pre-Qualifications, Active Applications, Allocation.

e State Branded Companies Overview Report — This report lists all Branded Approved Applicants
for selected state and program year. SUSTA also has the option of selecting all states for that
program year. To view all states, SUSTA selects “All States” from State drop down menu. (SUSTA
approves a company’s Application by selecting the “Application Approved” check box from
Branded > Companies > Application Status table.)

Fields in this report include:
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o Program Year, Company Name (as listed with Secretary of State), Company Address
Line 1, Company Address Line 2, City, State, Zip Code +4
o U.S. Congressional District: Report will populate this field with the U.S. Congressional
District from Branded Admin interface > Pre-Qualifications tab. U.S. Congressional
District is not collected in the Pre-Qualification that the company submits; SUSTA will
manually populate this field in company’s record via the Branded Admin Interface >
Pre-Qualifications tab.
o Website, Contact First Name, Contact Last Name, Phone, Email, Brand, Product
o Country (Based on Approved Application/Activity Plan Amendment Request (APAR)):
Report will populate this field with the countries listed in the company’s Branded
Application. Countries will appear in a concatenated list in one cell, with each country
separated by a comma. (SUSTA will manually correct applicant’s record to delete any
ineligible countries or countries amended via APAR.)
o Country (Based on Expenses for Promotional Activities): this field is not currently
collected; Report will export the column title without any information.
o Promotional Activities: Report will export the column title without any information.
Notes: Report will export the column title without any information.
o Allocation: populate with Allocation field from Branded > Companies > Application
Status section

o

e Company Brands and Countries Report — This report lists Branded Applicants for selected state
and program year. SUSTA also has the option of selecting all states for that program year. To
view all states, SUSTA selects “All States” from State drop down menu. Report includes the
following fields:

o Company Name (as listed with Secretary of State)

o State: state where company is located as listed on Branded Application > Company
Information > Q-1, Company’s Physical Address > State

o Brands in Application: populate with data entered into Brand Name/Private Label Name
field from Branded Application > Products page > Product table. Brands should appear in
a concatenated list.

o Product Descriptions in Application: populate with data entered into Product
Description field from Branded Application > Products page > Product table

o Country Markets in Application (including U.S.): populate with countries selected on
Branded Application > Select Countries page. Country names should appearin a
concatenated list.

e Active Pre-Qualifications Report — This report lists companies with a Pre-Qualification (with any
status — e.g. approved, not approved, incomplete) for the selected program year and selected
state. SUSTA also has the option of selecting all states for that program year. To view all states,
SUSTA selects “All States” from State drop down menu. Report includes the following fields:

o Company Name (as listed with Secretary of State)

o City: populated with city where company is located (physical address)

o State: state where company is located as listed on Branded Application > Company
Information > Q-1, Company’s Physical Address > State

o Zip Code: populated with company’s zip code

o Program Year: Program Year selected by SUSTA when filtering the report
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o Status field will populate from the Admin Interface > Branded > Companies tab >
Application Status > Pre-Qualification Approved check box. If checked, then status is
Approved.

e Active Applications Report — This report lists companies with a Branded Application (with any
status — e.g. approved, not approved, incomplete) for the selected program year and selected
state. SUSTA also has the option of selecting all states for that program year. To view all states,
SUSTA selects “All States” from State drop down menu. Report includes the following fields:

o Company Name (as listed with Secretary of State)

o City: populated with city where company is located (physical address)

o State: state where company is located as listed on Branded Application > Company
Information > Q-1, Company’s Physical Address > State

o Zip Code: populated with company’s zip code

Program Year: Program Year selected by SUSTA when filtering the report

o Status field will populate from the Admin Interface > Branded > Companies tab >
Application Status > Application Approved check box. If checked, then status is
Approved.

O

o Allocation Report — This report lists only companies with an APPROVED Branded Application for
the selected program year and selected state. SUSTA also has the option of selecting all states
for that program year. To view all states, SUSTA selects “All States” from State drop down menu.
Report includes the following fields:

o Number of New Companies: populate column header; SUSTA will manually enter data

o Batch: populate column header; SUSTA will manually enter data

o Activity Number: populate column header; SUSTA will manually enter data

o DUNS 9-Digit Number: populate with company’s DUNS# from database (e.g. field
appears in Admin interface > Pre-Qualifications tab.

Company - populate with Company Name (as listed with Secretary of State)

o State: state where company is located as listed on Branded Application > Company
Information > Q-1, Company’s Physical Address > State

o Number of Companies in State: populate column header; SUSTA will manually enter
data

o Applicable Cap: populate column header; SUSTA will manually enter data

o Amount of Funds Requested: populate with Application > Budget Request Summary >
MAP Branded Budget Total (sum of column A)

o Utilization Percentages Based on Prior Years’ Performances if Applicable (See Below
Chart): populate column header; SUSTA will manually enter data

o Allocation Percentages Based on Utilization Used in Prior Years if Applicable (See
Below Chart): populate column header; SUSTA will manually enter data

o Allocation: populate with Allocation field from Branded > Companies > Application
Status section

o Allocation Request Reduction if Applicable (Based on Prior Years' Performances):
populate column header; SUSTA will manually enter data

o 6% Administrative Fee: populate with product of .06 x Allocation amount from
Companies > Application Status > Allocation field.

o Reallocation (Additional Funds): populate column header; SUSTA will manually enter
data

O
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o Withdrew Funds: populate column header; SUSTA will manually enter data
o Notes: populate column header; SUSTA will manually enter data

To download a report, the user will select the program year, report name, and if applicable, the state
and then click the Export button.

SUS7A4

L. 0.0.0.8.1

Southern United States Trade Association

[ arndea | emoers || companies | hcivises | _vems | _seaen_|

Branded

Companies | | Pre-Qualifications | | Branded Application | | Reports Admin

Program Year:
State:

Report: | Select ~

‘State Branded Companies Overview
Company Brands & Countries
Active Pre-Quals

Active Applications

Allocation

Capyright £ Z007-2012 by the Southern United States Trade Associztion, All rights reserved,
Contact SUSTA - Tel: [BS~ (504) 56B-5986 0 - Fax: (504) 568-6010 - susta@susta org

WYSIWYG site manager
Many of the pages of the My SUSTA website consist solely of static content that is not derived from the

database. The system must enable SUSTA to update content and make style changes to these pages
through a WSIWYG-style editor. Page updates would include editing static content, uploading new
forms to the server and adding links to pages to enable user to download these new forms/files and
editing styles using the SUSTA style sheet.

In addition, the system must allow SUSTA to upload documents via a virtual tree for download from the
password protected pages.

e Ability to edit content on existing pages
e Ability to upload files/documents to site via virtual tree so that visitors can download file from
password protected pages of the site
o File upload currently is through FTP which requires user to navigate to appropriate
folder in system. SUSTA does not want to grant FTP access to users uploading files due
to concern that users might accidentally delete an important file or upload a file to the
wrong folder.

Southern U.S. Trade Association Page 82 of 85



Victoria Mejia Confidential - Proprietary Information
MEI Consulting SUSTA — Branded Specs v1.0
19 April 2012
o SUSTA wants a simplified interface for uploading files to the website that does not
require user to navigate to the correct folder.
e Ability to create new pages and site navigation menus
e Apply SUSTA style sheet to pages

Custom Search & Display
SUSTA must be able to search, view and export the data in the database to CSV. Create interface that

will allow SUSTA to select one or more fields to search by; select one or more fields to display in the

results; and export results to CSV format. The exported data would contain the selected display fields.

Data Pre-Population from Prior Application
Not a requirement. However, in the future, SUSTA may ask that selected fields pre-populate from data

submitted in previous Application.

Changes to Existing System
U.S. suppliers create submit an online User Registration form that allows them to access the My SUSTA

website, where they can sign up for events and from where they will be able to complete the Pre-
Qualification and Branded Application forms.

The existing User Registration form collects a generic address for the company and individual. As part of
this project, SUSTA would like to change the User Registration form so that instead of collecting a
generic address, the form will collect a Physical Address and a Mailing Address.

In addition, the database will need to be modified to:
1) Rename the existing generic address in the database to Physical Address
2) Ensure that all existing processes continue to work after renaming address field
3) Enable storage of both a Physical & Mailing Address

Southern U.S. Trade Association Page 83 of 85



Victoria Mejia
MEI Consulting

User Registration > Revised to collect mailing address

Confidential - Proprietary Information
SUSTA — Branded Specs v1.0
19 April 2012

Southern United States Trade Association

T I T I T

1.How did you hear about SUSTA?
Please specify source:

2.Sign up for:

3. COMPANY INFO
Company Name:
Physical Address Line 1:
Address Line 2:

City:

State:

Zip/Postcode:

Country:

Company Phone 2:
Email for Sales Queries:
Website:

Mailing Address same as Physical?

4.YOUR PROFILE
Prefix:

First Name:
Last Name:
Job Title:
Phone #1:
Phone #2:

Email Address:

Password:
Re-enter:

User Registration - Contact Details

5.1s your address the same as company's?

6. Create a password for your account.

Disclaimer | Webmaster: vebmaster@susta.org

Copyright § 2007-2012 by the Southemn United States Trade Association. All rights reserved.
Contact SUSTA - Tel: 2+ (504) 568-5986 0 - rax: (504) 568-6010 -

| Select ¥
i l

Email Updates

[¥] Newsletter

\Global Inc. |
[ i
[ I
[ |

[Select 9

O Yes O nNo

|;Mr. ~

{John

|

‘Lwilliams ]

I |

[ x| |
JExt.|
J

[

\johnw@globalinc.com _

QO Yes O nNo

| l
[ ]
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Victoria Mejia Confidential - Proprietary Information
MEI Consulting SUSTA — Branded Specs v1.0
19 April 2012

Revise the existing User Registration form to collect mailing address by adding the following fields.

Mailing Address same as Physical: If user selects Yes radial, then mailing address fields is saved in
database with the same data as the Physical Address. If user selects No radial, then the following fields
appear dynamically beneath question.

Mailing Address Line 1: text field

Mailing Address Line 2: text field

City: text field

State: use same State drop down menu that appears in Q-3 of form.
Zip/Postcode: text field

Country: use same Country drop down menu that appears in Q-3 of form.
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