UNIVERSITY OF NORTHERN COLORADO
UNC-201-12 
TELEVSION COMMERCIAL - DENVER LOCAL NEWS


1. Project Overview 
The University of Northern Colorado (UNC) is developing a multi-media campaign to launch in mid-August 2011. The campaign is part of a long-term integrated marketing and communications strategy to strengthen the UNC brand messages and succinctly position and promote the university with its diverse audiences. The strategy focuses on increasing top of mind awareness with these audiences and inspiring them to engage with the university. An overview of the campaign can be seen at www.unco.edu/life.

As part of the advertising campaign, the university plans to run one or two 30-second television commercials concentrated on Denver local news programs with the primary target college graduates 25 to 65 years old. Two or three stations will be selected for the campaign. 

2. Administrative Information
a. Sole Contact for this Documented Quote process is:
Cristal Swain, UNC Director of Purchasing & Contracts

b. Solicitation Schedule
i. Questions regarding this solicitation should be sent to Cristal Swain, Cristal.Swain@unco.edu or fax (970) 351-1142.
ii. Due Date: July 14, 2011 at 2:00pm MDT.
iii. Responses may be faxed to (970) 351-1142 to the attention of Cristal Swain or emailed to Cristal.Swain@unco.edu.  
c. Evaluation and Award
i. Award will be based on the quote deemed to be the most advantageous to the university at the university’s sole discretion using the following criteria:
1. Strength of ratings of the station’s local news programs.
2. Effective reach and frequency among target market.
3. Strength of cost per point among target market.
4. Strength of gross rating points among target market.
5. Ability to run the schedule as outlined in the deliverables.  

d. Documented Quotes (UNC Procurement Rules)
The award will be made to the quote determined by the Procuring Agency to be the most advantageous to the University, price/cost being the primary consideration. The determination of whether the quote is acceptable and meets the minimum requirements of the solicitation is solely within the discretion of the University. No formal evaluation system or methodology is required for any documented quote process. The University reserves sole right to determine suitability of product offered.
e. BIDS Registration Recommended 
i. The University of Northern Colorado is an agency of the State of Colorado.  Because of this relationship, the university's competitive solicitations are posted on "BIDS" (the State of Colorado's Bid Information and Distribution System).  Typically vendors must be registered for BIDS in order to have their solicitation responses considered "responsive".  There is a $40 annual registration fee.
Following is the link to BIDS:
https://www.gssa.state.co.us/BdSols.nsf/OByCats
3. Scope of Work/Deliverables
The following deliverables will be presented to the university:
a. A media schedule that consists of five, two-week flights for a total of 10 weeks with the majority of spots airing during morning and evening local news hours, as well as prime time.
Approximate dates of flights:  
Sunday, August 14 – Saturday, August 27
Saturday, October 1 – Friday, October 14
Saturday, November 19 – Friday, December 2
Sunday, December 25 – Saturday, January 7
Sunday, April 1 – Saturday, April 14

4. [bookmark: Check1]Insurance Requirements (as attached)
a. Standard Workers’ Compensation and Employer Liability as required by state statute, including occupational disease, covering all employees on or off the work site, acting within the scope of their employment.
b. Professional liability insurance with minimum limits of liability of not less than $1,000,000.
c. Other insurance as may be required by law, or in a specific solicitation. All policies evidencing the insurance coverages required hereunder shall be issued by insurance companies satisfactory to the State.
d. Contractor will require all insurance policies in any way related to the contract and secured and maintained by the contractor to include clauses stating that each carrier will waive all rights of recovery, under subrogation or otherwise, against the State of Colorado, its agencies, institutions, organizations, officers, agents, employees and volunteers.
e.  Notwithstanding subsection A of this section, if the Contractor is a “public entity” within the meaning of the Colorado Governmental Immunity Act, CRS 24-10-101, et seq., as amended (“Act’), the contractor shall at all times during the term of this contract maintain only such liability insurance, by commercial policy or self-insurance, as is necessary to meet its liabilities under the Act. Upon request by the State, Contractor shall show proof of such insurance satisfactory to the State. 

A University Purchase Order will not be issued nor payments made until the insurance certificate has been received and approved as meeting the standard requirements. If this award can be renewed for additional years, it is the Contractor’s responsibility to keep the certificate current throughout the contract.

5. Submittal Requirements
Your quote must contain the following information outlined below:
a. Flight schedule that includes impressions by spot
b. Ratings of station’s local news programs using the most recent Nielsen rating report. Please provide the information based on 18+, 25-35, 35-49, 50-64 or as close to these demographics as possible. 
c. Based on the flight schedule, a multi-demo summary chart with number of spots, cost, GRPS, gross impressions, reach, frequency, 3+ reach, CPP, CPM, net reach, population. Please provide in an Excel worksheet the information based on the following demographics and in the following order: 18+, Male 18+, Female 18+, 25-34, M25-34, F25-34, 35-49, M35-49, F35-49, 50-64, M50-64, F50-64 or as close to these demographics as possible. 
d. Some form of research that demonstrates the effectiveness of the TV schedule in reaching college graduates 25-64. 
e. Note how quickly schedule can begin after a purchase order is issued.

6. Budget: Two proposals are requested: One that does not exceed $50,000 and one that does not exceed $33,000. Bonus airtime will be considered in the overall evaluation of the proposal and should be identified. 

7. Number of Copies to be submitted: One faxed or emailed copy.

8.  “CONFIDENTIAL/PROPRIETARY INFORMATION:  Any restrictions of the use or inspection of material contained within the response shall be clearly stated in the response itself.  Written requests for confidentiality shall be submitted, by the offeror with the response.  The offeror must state specifically what elements of the response are to be considered confidential/proprietary.  Confidential/proprietary information must be readily identified, marked and separately packaged from the rest of the response.  Co-mingling of confidential/proprietary and other information is NOT acceptable.  Neither a response in its entirety, nor price information will be considered confidential/proprietary.  Any information that will be included in any resulting contract cannot be considered confidential.
    
The University Purchasing Department will make a written determination as to the apparent validity of any request for confidentiality.  In the event the Purchasing Department does not concur with the offeror’s request for confidentiality, the written determination will be sent to the offeror. Ref. Section 24-72-201 et. seq., C.R.S., as amended, Public (open) Records.”

9. Vendor Signature Form (attached)

10. Completed W-9 Form (attached)
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