Note to Warren:

This website compares Oxford University’s colleges.  It will include certain aspects of US News & World Report’s college ranking, in addition to similar user opinion components of Zagat’s restaurant rating.  Oxford University has 39 constituent colleges that more or less function as independent institutions operating under one university umbrella.  Students attending the university very closely identify themselves to the college in which they study.  Although there is only one university, a strong sense of competition thrives between the 39 colleges for prestige in academics, sports, and overall historical heritage.

But unlike the US, where we produce detailed information about college strengths and weaknesses, in England such information is harder to come by.  As a former student, I found myself not exactly knowing where to apply for college membership, and I found this to be the case with many other students.  Everyone knows that not all colleges are alike, and often the difference between two colleges standing right next to each other can be like light and day.  One college might be financially well-off and therefore can provide more student support, whereas another college across the street is not as financially endowed and cannot provide as strong student support as its college neighbor.

I want the website to focus on student satisfaction of:  (a) academics, (b) residences, (c) facilities, and (d) community cohesiveness.  Of course, each of these 4 areas are in many respects affected by how well endowed colleges are.  But I would like to de-emphasize quantitative data (like endowment size, student/faculty ratio, cost of housing, etc.) (but treat that as information that is still reported) in the “grading” and instead I’d like student opinions to have a greater voice.  There might be intangibles (like overall satisfaction with college community) that cannot be 100% explained by finance alone.

And so, I would like the website to have one section that is a qualitative measurement.  This is the student satisfaction page (somewhat like the Zagat restaurant guide).  The other aspect will be quantitative measure on college basics, such as enrollment size, endowment size and growth, teacher-student ratio, etc.  The following pages illustrate my initial thoughts.  I am sure that this can be made better, but I think this is a good beginning.  Let me know if you have any questions.  

BE SURE TO USE ONLY ROYALTY-FREE OPEN SOURCE SOFTWARE SUCH AS PHP AND MYSQL.

I would like to propose the following time line [add specific dates]

- 3 weeks from today: First review

- 4 weeks from today: Beta site launched

- 5 weeks from today: Second review

- 6 weeks from today: Amended beta site (version 2.0)

- 7 weeks from today: Launch*

* Critical to meet this deadline as student newspaper advertisement will be run at this time.

Thanks, Warren.

HOMEPAGE
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STUDENT INFORMATION
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“HOW IT’S GRADED” PAGE


DATA ENTRY PAGE








(THIS IS WHERE OPINIONS ARE CAPTURED






NUMERICALLY, THEN GRADED “A” TO “F”)


TERMS OF USE

-------------------------------------------

DETAILED DATA BY COLLEGE 



COLLEGE RATING
(IN RANK ORDER)












INDIVIDUAL COLLEGE WEBPAGE

***LET SIGNED-UP USERS CHANGE/UPDATE THEIR RESPONSES AT ANYTIME.

HOMEPAGE
>>Font = Garamond [size 12]

>>Background color = white

>>Top margin = dark blue margin about 1.5” wide

>>Enter introduction [about 5 inches from top margin]

“Welcome to the Survey of Oxford University [center and font size about 18, rest of text font size 12]!  For students, by students, we give voice to the students of Oxford.  The genesis of this survey largely arises from my own experience when I had studied at the university recently.  I found myself not having good quality information when I had applied for college membership.  I had no idea that the difference between two colleges standing right next to each other is like light and day, one being ultra rich and the other starved for money.  Yes, there are the college brochures, but I believe they serve marketing purposes more so than information that prospective students can use to evaluate how that college compared to others.

What do you like or dislike about your college at Oxford University?  If you currently are an undergraduate or postgraduate student at Oxford, take a moment to complete this college performance survey.  Your opinion will be used to see how your college measures up against other Oxford colleges (in four categories:  academics, accommodation, facility, and community satisfaction).  The collection of your input will help future prospective students, in addition to helping your college to understand areas that need attention.

Young Kim

Pembroke College 2002

MPHIL Comparative Social Policy”

>>Place “Take Survey & View College Ranking” button [button 2” x 1”, centered, insert 3 lines after signature] 

COLLEGE RANKING PAGE
>>Font = Garamond [size 12]

>>Background color = white

>>Top margin = dark blue margin about 1.5” wide
“Student Assessment of Oxford colleges” [center and font size about 18, rest of text font size 12]


>>When cursor is over the row of a college, hyperlink to detailed information about the college (this page will contain both detailed “Graded” student opinion AND quantitative measures, such as endowment per student, teacher-student ratio, etc.)

>>Create a menu bar (top left of page):

	College Ranking
	Data Page
	Open writing (not yet, for v2)


DATA PAGE

>>Font = Garamond [size 12]

>>Background color = white

>>Top margin = dark blue margin about 1.5” wide

“Data Page” [center and font size about 18, rest of text font size 12]




Academic:  (a) Strength of academics (undergrad), (b) tutor-student contact experience (undergrad), (c) financial support for research (postgrad)

Accommodation:  (a) Maintenance of residential building., (b) Quality of dorm room, (c) price of dorm room

Facility: (a) Maintenance of college building, (b) # of computing equipments, (c) quality of computing equipments, (d) quality of library

Community:  (a) Quality of JCR – activeness of student body, (b) Quality of MCR – activeness of student body
>>Create a menu bar (top left of page):

	College Ranking
	Data Page
	Open writing (not yet, for v2)


>>Insert “Go Back to Previous Page” button 

INDIVIDUAL COLLEGE WEBPAGE
>>Font = Garamond [size 12]

>>Background color = white

>>Top margin = dark blue margin about 1.5” wide 

“[College x]

School address

Admissions telephone number

Distance to center of town

Number of undergraduates / postgraduates

Subjects generally studied at college

Male/female ratio

Etc. etc. etc.”

>>Create a menu bar (top left of page):

	College Ranking
	Data Page
	Open writing (not yet, for v2)


>>Insert “Go Back to Previous Page” button 

OPEN WRITING PAGE (for later, v2)

>>Font = Garamond [size 12]

>>Background color = white

>>Top margin = dark blue margin about 1.5” wide

“Opinions and views”

	Username:  -------------------------

Date and time posted:  ------------ (day/month/year) (xx/xx/xxxx)

---------------

“Pembroke’s MCR’s sofas are already worn out and missing legs.  And MCR members bought them only 4 years ago!”



	Username:  -------------------------

Date and time posted:  ------------ (day/month/year) (xx/xx/xxxx)

---------------

“Pembroke is considered to be a very athletic college.  In the past five years, it has won the regatta (called Torpids), which is a prestigious athletic competition of the university.  The college also has a substantial number of students who are “blue” or “half-blue” (varsity or JV in American parlance) in rugby, swimming, and rowing.”



	Username:  -------------------------

Date and time posted:  ------------ (day/month/year) (xx/xx/xxxx)

---------------

“My room was broken into a week ago.  Security of my residence is very bad.  I know the door is always locked, so I have no clue how someone got in.  I told the college housing staff, but they haven’t done anything to secure the building.”

	Username:  -------------------------

Date and time posted:  ------------ (day/month/year) (xx/xx/xxxx)

---------------

etc. etc. etc.


>>Create a menu bar (top left of page):

	College Ranking
	Data Page
	Open writing (not yet, for v2)


>>Insert “Go Back to Previous Page” button 

STUDENT INFO PAGE (from homepage)

>>Font = Garamond [size 12]

>>Background color = white

>>Top margin = dark blue margin about 1.5” wide

>>Enter student information [about 5 inches from top margin]
“Edit Profile [bold, font size 14, rest of text font size 12]

In order to submit your ratings and reviews, you will need tell me something about yourself.

Basic Profile (* required fields) [bold]

*Surname:  ---------------------

*First name:  ----------------------

*Oxford Email:  --------------------------

*Current Oxford college:  [insert check box > “undergraduate” or “postgraduate” or “visiting/short-term”]

All Souls

Keble

Oriel


St. John’s
Greyfriars

Balliol


Kellogg
Pembroke

St. Peter’s
Regent’s Park

Brasenose

Lady Margaret
Queen’s

Templeton
St. Benet’s Hall

Christ Church

Linacre

Somerville

Trinity

St. Stephen’s House

Corpus Christi

Lincoln

St. Anne’s

University
Wycliffe Hall

Exeter


Magdalen
St. Antony’s

Wadham

Green


Mansfield
St. Catherine’s

Wolfson

Harris Manchester
Merton

St. Edmund Hall
Worcester

Hertford

New

St. Hilda’s

Blackfriars

Jesus


Nuffield
St. Hugh’s

Campion Hall

[show this list of colleges when user points his cursor over this area, let user select from the list using the cursor, then show selection]

*Matriculation year:  ------------ [user types in, 4 digits only, otherwise prompt user to enter 4 digits]

*Degree sought:

DD

DMus

BMus

Visiting/short-term

BD

DPhil

BA

DCL

MA

MBiochem

DM

MSc

MChem

BCL

MLitt

MEarthSci

MJur

BPhil

MEng

BM

MPhil

MMath

MCh

MSt

MPhys

DSc

MTh

BFA

DLitt

MBA

Bth

[show this list when user points his cursor over this area, let user select from the list using the cursor, then show selection]

[if user checked “undergraduate”, then only show undergraduate degrees and do not show other postgraduate types]

*Subject:  ------------------------- [user types in]
*Current Address:  --------------------- [street, city, postal code, country]

*Gender:  -------------- [insert male or female check box]

>>Insert “Next” button [buttons 2” x 1”, centered]

OPINION ENTRY PAGE
>>Font = Garamond [size 12]

>>Background color = white

>>Top margin = dark blue margin about 1.5” wide

“What do you like/dislike about your college?  Share your views with the Oxford University community and prospective students! [bold this sentence]

Rate each category on a scale of 0-4 (0 being lowest, 4 being highest) and add your review, or see review instructions [hyperlink to new window explaining how questions are rated].  By clicking “submit” you acknowledge that you have read and understood the Terms of Use [hyperlink to new window explaining the terms of use].”

Survey Questionnaire

>>Show the respondent’s college name:  -----------------

Academic Satisfaction:
Overall student body’s seriousness of academic study (undergrad)

0 1 2 3 4 [create small selection bar for each number]

Tutor-student contact experience (undergraduates only) [show only if respondent is submitting opinions about his undergraduate experience]

0 1 2 3 4 [create small selection bar for each number]

Financial support for research (postgraduates only) [show only if respondent is submitting opinions about his postgraduate experience]

0 1 2 3 4 [create small selection bar for each number]

Accomodation Satisfaction:
Overall maintenance of dormitory

0 1 2 3 4 [create small selection bar for each number]

Quality of dorm room

0 1 2 3 4 [create small selection bar for each number]

Price of dorm room

Overall maintenance of college buildings

0 1 2 3 4 [create small selection bar for each number]

Facility Satisfaction:
Overall maintenance of college buildings

0 1 2 3 4 [create small selection bar for each number]

Number of computers/computing equipments available

0 1 2 3 4 [create small selection bar for each number]

Quality of computers/computing equipments

0 1 2 3 4 [create small selection bar for each number]

Quality of library

0 1 2 3 4 [create small selection bar for each number]

Community Satisfaction
Quality of JCR (undergraduates only) [show only if respondent is submitting opinions about his undergraduate experience]

0 1 2 3 4 [create small selection bar for each number]

Quality of MCR (postgraduates only) [show only if respondent is submitting opinions about his postgraduate experience]

0 1 2 3 4 [create small selection bar for each number]

Complaints and Praises (open writing page – for later, v2)
>>Open space for users to express their grievances/commendations. (Create a message box for open writing.)

>>Insert “Submit” button. [center, button 2” x 1”]

>>Then we need to verify respondent’s Oxford email address.  So after having respondent hit “Submit,” make respondent go to his Oxford email.  Then have him hit “Confirm” so that I am sure that he is indeed a student of Oxford University (So you need to create a verification section for me here.  To ensure that the respondent is indeed from Oxford, I need to make sure that his email is something like… joe.smith@pembroke.ox.ac.uk - all Oxford email accounts ends with either “ox.ac.uk” or “oxford.ac.uk”)

>>Then after hitting “Confirm,” take respondent to “College Rating Page” on the survey website.

“HOW ITS GRADED” PAGE [from review instructions link]
>>Font = Garamond [size 12]

>>Background color = white

>>Insert “Close” option in upper right of pop-up

>>Open as small pop-up [3” x 3”]

“Please note that all member reviews submitted to SurveyofOxford.org are screened and are typically posted in 48 hours [bold]

Ratings

Rate your college on the quality of academics, facility, residence, and community on a scale of 0 to 4

· 4 = A (Excellent)
· 3 = B (Above average)
· 2 = C (Average)
· 1 = D (Below average)
· 0 = F (Poor)
The scores given by all members are averaged to create the numerical Survey of Oxford ratings.”

>>Insert “Go Back to Previous Page” button

TERMS OF USE PAGE (another pop-up if user clicks on the “Terms of Use” link in “Opinion Entry” page)

>>Font = Garamond [size 12]

>>Background color = white

>>Insert “Close” option in upper right of pop-up

>>Open as medium pop-up [5” x 5”]
[Enter terms of use language – to be determined]

TERMS OF USE

SurveyofOxford.org is a community site and is meant to educate visitor of the University of Oxford of the strengths and weaknesses of constituent colleges.  This website is therefore opinion-based and expresses the view of current members of the university.

COPYRIGHTS.  All content on the site and/or emails distributed to you from SurveyofOxford.org, including text, graphics, logos, button icons, and the selection and arrangement of such content is the exclusive property of SuveryofOxford.org and is protected by international copyright laws.

TRADEMARKS.  The trademarks, service marks, designs, and logos (collectively, the “Trademarks”) displayed on this site and/or mails sent to you are the registered and unregistered Trademarks of SurveyofOxford.org.  Your use of the Trademarks displayed on this site, except as provided in these Terms, is strictly prohibited.

USE OF SITE.  You may use or download material displayed on this site for noncommercial, personal use only.  If you download material, you must retain all copyright and other proprietary notices displayed on the materials.  You may not distribute, modify, transmit, post, or otherwise use the content of this site and/or content contained in e-mails distributed to you from SurveyofOxford.org for public or commercial purposes without SurveyofOxford.org’s written permission.  SurveyofOxford.org reserves the right to refuse service, terminate accounts, and cancel order if we believe that your conduct violates these terms.

VOTING, FEEDBACK AND OTHER SUBMISSIONS.  Users who have registered on the site may vote and post comments on the colleges and other issues of general interest featured on the site.  You agree that any and all information that you submit to the site, including any and all numerical votes and written comments, is the property of SurveyofOxford.org and may be used by us for any purpose.

SURVEY CONTENT.  The reviews published on this site are based on public opinion surveys, with numerical ratings reflecting average scores given by all survey participants who voted on each college and text based on direct quotes from, or fair para-phrasings of, participants’ comments.

DISCLAIMERS; LIMITATIONS ON LIABILITY.  Your use of this site is at your own risk.  All information on the site and/or included in e-mails distributed to you by SurveyofOxford.org is provided to you “as is” without warranty of any kind, either expressed or implied, including, but not limited to, any warranty of non-infringement or any implied warranty of merchantability or fitness for a particular purpose.  In no event shall SurveyofOxford.org be liable to you for any indirect, incidental, consequential, or punitive damages arising out of your use of the site.
>>Insert “Go Back to Previous Page” button

Information that I can get immediately on my own:


*Total endowment


*# of students (undergrad/grad)


*Endowment per student


*1 year growth of endowment


*College asset to liability


*Undergrad / postgrad ratio


*Distance to center of town








Information that I have to collect from college administrators (questionnaire to colleges):


*% of students international (undergrad – postgrad)


*% of students American (postgrad)


*Male/female ratio


*% living in college accommodation (undergrad / postgrad)


*Average battle (undergrad / postgrad)











Graded Data








Non-graded Data








Hyperlink to individual college webpage if “x” is clicked





Hyperlink to individual college webpage if “x” is clicked





Information that I have to collect from college administrators (questionnaire to colleges):


*% of students international (undergrad – postgrad)


*% of students American (postgrad)


*Male/female ratio


*% living in college accommodation (undergrad / postgrad)


*Average battle (undergrad / postgrad)

















