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Hyperion Books is seeking a digital agency to develop and execute a marketing campaign for Mitch Albom’s newest novel, The Time Keeper, to be published on August 28, 2012. 

Background

Mitch Albom is a successful author and sportswriter, author of NYT bestsellers Tuesdays with Morrie, For One More Day, and Have A Little Faith.  Albom’s books tend to framing philosophical questions about life and spirituality in an emotional and often familial context, resonating deeply with his core audience, primarily women between the ages of 35 and 65.

Albom’s new novel, The Time Keeper, is a re-imagining of the character of Father Time.  The inventor of the world's first clock is punished for trying to measure God's greatest gift, banished to a cave for centuries and forced to listen to the voices of all who come after him seeking more time, more minutes, more years. Eventually, with his soul nearly broken, Father Time is granted his freedom, along with a magical hourglass and a mission: a chance to redeem himself by teaching two earthly people the true meaning of time. He returns to our world—now dominated by the hour-counting he so innocently began—and commences a journey with two unlikely partners; one, a teenage girl who is about to give up on life, the other a wealthy old businessman who wants to live forever. To save himself, he must save them both. And stop the world to do so. Told in Albom's signature spare, evocative prose, this moving tale will inspire readers everywhere to reconsider their own notions of time, how they spend it and how precious it truly is.

Target

Albom’s primary audience of female readers aged 35-65 will remain the focus for this title, however we seek to expand this audience to include younger and male readers as well.

Concepts

The campaign should revolve around one or more of the following core concepts:

1. Time as concept – focus on the idea of what time means to us as humans, ranging from how we first began to measure time, to the constraints that time forces into all of our lives and the constant need for more

2. Father Time as character – challenging preconceived notions of Father Time as a bearded hermit, the campaign focuses on Father Time as a seemingly younger, more human and flawed person seeking redemption and understanding of how humanity and time interact.

3. Mitch Albom as brand – with several successful books and a strong fanbase, focusing on the book’s continuity of themes from Albom’s earlier works may appeal to his core audience

Execution

The execution of this campaign should occur primarily in the digital space, including (but not limited to) social media channels such as Facebook, Twitter, Pinterest, and Youtube.  The campaign should include video content as well as interactive elements that stir up audience discussion around the core concept before and after publication of the novel.    The campaign may optionally include elements such as Facebook applications or social games.  The campaign should also include media plans including advertising on social networks such as Facebook as well as sites targeted based on Albom’s audience.


Campaign Timeline

The campaign should be divided into two segments – pre-publication, which starts in June and runs up to the publication of the book in late August, and publication which starts when the book is published and runs through the holidays.  

Goals

The primary goal of the campaign is to drive sales (both pre-orders and post-publication sales) of the new title.  Secondary goals include expanding Mitch Albom’s audience beyond the core of his already devoted fans and growing Albom’s digital presence.

Budget

[bookmark: _GoBack]We are looking for options that work within a budget of $75-150k depending on the nature of the campaign, including media.

Campaign Presentation

We expect agencies to present a short document outlining the topline ideas for the concept and execution of the campaign and answering the following questions:

1. What is the overall core creative idea behind the campaign?
2. How will the campaign be executed, i.e. what methods will be employed on which channels and at what time?
3. What assets are needed for execution of the campaign?
4. How does this campaign sell the book?
5. What is the rough, estimated cost of the campaign?

Presentation Timing

We expect delivery of the document no later than close of business on May 16st, 2012 and will arrange a time shortly thereafter for agencies to deliver presentations of their campaign.  Hyperion Books will select an agency to work with by May 18th, 2012.

Contact

To submit a proposal, or if you have any questions, please contact Jon Bernstein at jonathan.s.bernstein@abc.com or call (917)661-2096
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