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University of Southern California

Bid 1005-111

USC SChool of Theatre Branding & Web Services

Bid Number
Bid Title

Bid Start Date

Bid End Date

Question & Answer
End Date

Bid Contact

Contract Duration
Contract Renewal
Prices Good for

Standard Disclaimer

Bid Comments

May 28, 2010 10:15:25 AM PDT

1005-111
USC SChool of Theatre Branding & Web Services

May 28, 2010 10:13:45 AM PDT
Jun 11, 2010 11:30:00 AM PDT

Jun 4, 2010 2:00:00 PM PDT

Suellen Martensson
213-740-9786
smartens@usc.edu

1 year
Not Applicable
90 days

If you have questions or concerns in registering as a supplier on the BidSync site or
processing your proposal, call BidSync Customer Service at 800-990-9339.

USC shall have no obligation to any company or firm or the successful bidder unless
or until USC and the successful bidder fully execute a final and definitive contract
negotiated between the parties. Neither the mere selection and notification by USC
that a bidder has been selected as the successful bidder for the purposes of
negotiating a contract nor the process of negotiating a contract shall create any
obligation on USC. No oral representations, agreements, or modifications shall be
binding on USC. All modifications hereof must be in writing and executed by an
authorized officer of USC.

Please be sure you have set up your company's qualifications for the University of
Southern California before submitting your offer. USC as well as many major
companies include supplier diversity as a core business strategy. Certification is one
of the tools used to validate and seek qualified minority, women and veteran
business concerns. To set up your qualifications, find the “Steps for Placing a Bid"
section located at the top of the page. Find the phrase “This agency has modified or
added qualifications. Click to fill out qualifications for this agency is listed and select
the “Click Here" link. On the next page that appears, select the applicable box(es)
next to the listed qualifications and hit the save button.

Thank you for bidding on the USC School of Theatre Branding & Web design services.

Please download the attached RFP to view the requirements.
Questions due 6/4/10 by 2:00 PM

RFP due 6/11/10

All questions MUST be directed through BidSync.

The Dean of the Theatre School would like to conduct interviews in late June with
those companies that meet the USC criteria, date to be determined.

Please be sure to include any URL's in your bid you wish the school to view.

Please be sure to include an estimate cost of the Branding project.

Item Response Form

Bid 1005-111
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ltem 1005-111--01 - RFB USC SChool of Theatre Branding & Web Services
Quantity 1 lot

Prices are not requested for this item.

Delivery Location University of Southern California

No Location Specified

Qty 1

Description
Please upload your full proposal and enter O as your cost.

Please be sure to include your cost proposal in the RFP you submit.
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l Division of Financial and Business Services
Purchasing Services
UNIVERSITY CERTIFICATE OF NON-DISCRIMINATION

OF SOUTHERN
CALIFORNIA

This certification needs to be completed by all USC Suppliers who are fulfilling a contract in excess of $100K. Please
complete, sign, and submit form.

The undersigned certifies, to the best of his or her knowledge and belief, that under penalty of perjury under the laws of the
State of California that Offeror:

1)

Does not unlawfully discriminate against any employee or applicant for employment with regard to race, color, religion,
sex, sexual orientation, national origin, ancestry, physical handicap, medicalcondition, marital status, or age;

Is in compliance with all available federal, state and local directives regarding nondiscrimination in employment;
Establishes or observes employment policies which actively promote opportunities for minority persons and women at
all job levels;

Communicates this policy to all persons concerned, including all company employees, outside recruiting services,
especially those serving minority communities and women, and to the minority communities and women at large;
States in all solicitations or advertisements for employees that the Offeror will consider all qualified applicants for
employment without regard to race, color, religion, sex, age, or national origin; and

Requires its subcontractors shall comply with the provisions of the Fair Employment and Housing Act (Gov. Code
Section 12900 et seq.) and the applicable regulations promulgated thereunder (Cal. Admin. Code, Tit 2, Sec 7285.0 et

seq.).

Please attach any additional information available regarding equal opportunity, employment programs now in effect within
your company, e.g. an Offeror’s affirmative plan and/or policy statement.

Authorized Supplier Representative

Name (typed) Signature
Title Date
Name of Company Project Name

University of Southern California, Business Services, Purchasing Services, UGB 210, Los Angeles, CA 90089-8015
Tel: (213) 740-2281 Fax: (213) 740-9797 http://www.usc.edu/purchasing

Form ps-cnd (Rev. 05-2007)
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USC Purchasing Services

UNIVERSITY CERTIFICATION REGARDING DEBARMENT, SUSPENSION
. i PROPOSED DEBARMENT, AND OTHER RESPONSIBILITY MATTER
OF SOUTHERN

CALIFORNIA

This certification needs to be complete by all USC Suppliers who are fulfilling a single procurement in excess of
$30K. Please complete, sign and submit form.

1. The undersigned certifies, to the best of his or her knowledge and belief, that:

a. The Offeror and/or any of its Principals:

i. & Are & Are Not

presently debarred, suspended, proposed for debarment, or declared ineligible for the
award of contracts by any Federal agency;

i. & Have & Have Not
within a three-year period preceding this offer, been convicted of or had a civil judgment
rendered against them for: commission of fraud or a criminal offense in connection with
obtaining, attempting to obtain, or performing a public (Federal, state, or local) contract
or subcontract; violation of Federal or state antitrust statutes relating to the submission
of offers; or commission of embezzlement, theft, forgery, bribery, falsification or
destruction of records, making false statements, tax evasion, or receiving stolen
property; and

ii. & Are & Are Not
presently indicted for, or otherwise criminally or civilly charged by a government entity
with, commission of any of the offenses enumerated in subdivision i (A) and (B) of this
provision; and

iv. & Have & Have Not

within a three-year period preceding this offer, had one or more contracts terminated for
default by any Federal agency.

2. ‘“Principles”, for the purpose of this certification, means officer; directors; owners; partners; and, persons
having primary management or supervisory responsibilities within a business entity (e.g., general
manager; plant manager; head of a subsidiary, division, or business segment, and similar position). This
Certification concerns a matter within the jurisdiction of an agency of the United States and the making
of a false, fictitious, or fraudulent certification may render the maker subject to prosecution under Section
1001, title 18, United States Code;

3. The Offeror shall provide immediate written notice to Purchasing Services if, at any time prior to contract
award, the Offeror learns that its certification was erroneous when submitted or has become erroneous
by reason of changed circumstances;

4. A certification that any of the items in this provision exists will not necessarily result in withholding of an
award under this solicitation. However, the certification will be considered in connection with a
determination of the Offeror’s responsibility. Failure of the Offeror to furnish a certification or provide
such additional information as requested by USC Purchasing Services may render the Offeror non-
responsive;
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5. Nothing contained in the foregoing shall be construed to require establishment of a system of records in
order to render, in good faith, the certification required by this provision. The knowledge and information
of an Offeror is not required to exceed that which is normally possessed by a prudent person in the
ordinary course of business dealings; and

6. The certification of this provision is a material representation of fact upon which reliance was placed
when making award. If it is later determined that the Offeror knowingly rendered an erroneous

certification, in addition to other remedies available to the Government, USC Purchasing Services may
terminate the contract resulting from this solicitation for default.

Authorized Supplier Representative

Name (typed) Signature
Title Date
Name of Company Project Name

University of Southern California, Business Services, Purchasing Services, UGB 210, Los Angeles, California
90089-8015
Tel: (213) 740-9794 Fax: (213) 740-9797 http://usc.edu/purchasing
Form ps-crdspd (Rev. 07-2008)
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Division of Financial and Business Services
I ]SG Purchasing Services
T TTTT, o CERTIFICATION OF COMPLIANCE TO FEDERAL
OF SOUTHERN ACQUISITION REGULATIONS:

: LOBBYING AND ANTI- KICKBACK
CALIFORNIA

This certification needs to be completed by all USC Suppliers who are fulfilling a contract in excess of $100K. Please
complete, sign, and submit form.

A. CERTIFICATION REGARDING LOBBYING. The undersigned certifies, to the best of his or her knowledge and belief,
that:

1.) No Federal appropriated funds have been paid or will be paid, by or on behalf of the undersigned, to any person for
influencing or attempting to influence an officer or employee or any agency, a Member of Congress, an officer or
employee of Congress, or an employee of a Member of Congress in connection with the awarding of any federal contract,
the making of any Federal grant, the making of Federal loan, the entering into of any cooperative agreement, and the
extension, continuation, renewal, amendment, or modification of any Federal contract, grant, loan, or cooperative
agreement;

2.) If any funds other than Federal appropriated funds have been paid or will be paid to any person for influencing or
attempting to influence an officer or employee of any agency, a Member of Congress, an officer or employee of Congress,
or any employee of a Member of Congress in connection with this Federal contract, grant, loan, or cooperative
agreement, the undersigned shall complete and submit Standard Form — LLL, “Disclosure Form to Report Lobbying,” in
accordance with its instructions;

3.) The offeror shall require that the language of this certification be included in the award documents for all subawards at all
tiers (including subcontract, subgrants, and contracts under grants, loans, and cooperative agreements) and that all
recipients of subcontracts in excess of $100,000 shall certify and disclose accordingly.

4.) The offeror understands that this certification is a material representation of fact upon which reliance was placed when this
transaction was made or entered into. Submission of this certification is a prerequisite for making or entering into this
transaction imposed by section 1352, title 31, U.S. Code. Any person who fails to file the required certification shall be
subject to a civil penalty of not less than $10,000 and not more than $100,000 for each failure.

B. CERTIFICATION REGARDING ANTI KICKBACK. The undersigned certifies, to the best of his or her knowledge and
belief, that:

1.) The Offeror is aware that this procurement is subject to the terms of the Anti Kickback Act of 1986 (41 United States
Congress 51-58). The Act was passed to deter subcontractors from making payments and contractors from accepting
payments for the purpose of improperly obtaining or rewarding favorable treatment in connection with a prime contract or
subcontract relating to a prime contract;

2.) The Offeror is aware that the Act imposes criminal penalties on any person who knowingly and willfully engages in the
prohibited conduct and provides for the recovery of civil penalties by the United States from any person who knowingly
engages in such prohibited conduct and from any person whose employee and/or subcontractor employee provides,
accepts or charges a kickback.

Authorized Supplier Representative

Name (typed) Signature

Title Date
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Name of Company Project Name

University of Southern California, Financial & Business Services, Purchasing Services,
PSB 100, Mail Code 1921, Los Angeles, California 90089-1921
Tel: (213) 740-9794 Fax: (213) 740-9797 http://www.usc.edu/purchasing

Form ps-ccfar (Rev. 01-2005)
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USC

UNIVERSITY
OF SOUTHERN
CALIFORNIA

TERMS AND CONDITIONS OF THIS RFP PROCESS

1. O. Introduction

The University of Southern California (USC) is one of the world’s leading private research universities. Located in the heart
of Los Angeles, USC'’s two campuses are home to the College of Letters, Arts and Sciences and 17 professional schools, as
well as one of the largest teaching hospitalsin the country. Founded in 1880, Southern California’s oldest private university
can attribute much of its success to excellence in teaching and research, a deep and abiding commitment to public service,
and aloyal educational community, the Trojan Family. Additional information is available on the website: www.usc.edu.

1. 1. Appraisal Qualifications

The University may award a contract to the firm that, in its opinion, is most capable of providing the service described in
this RFP. To be considered for this project, a supplier must demonstrate knowledge or experience in similar projects.

Additionally, the firm must have:

Adeguate financial resources.

References that can attest to the quality of the firms' past work and its record in providing services similar to those outlined
in this RFP.

Trained and knowledgeabl e staff.

Competent management support.

Ability to work in a politically charged environment.

The University reserves the right to investigate the qualifications of all firms under consideration and to confirm any part of

the information furnished by a supplier, or to require other evidence of managerial, financial or technical capabilitiesthat are
considered necessary for the successful performance of the contract,

1. 2. Qualifications of the Firm

Each firm must provide detailed information on the following:

The length of time your firm has been in business

The length of time your firm has been providing services as outlined in this RFP.
Three (3) customer references that the firm has performed similar services for.
Certified financial statements for the last year if possible.

1. 3. Proposal Evaluation Process

The University’s evaluation and selection processes require that the appropriate specifications and terms of the RFP be
included in the Proposal.
The University may:

@ Reject any or all proposals.
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@ |ssue subsequent request for proposals.

@ Cancel the request for proposal.

@ Remedy technical errors in the request for proposal process.
@ Approve or disapprove the use of a particular subcontractor.

@ Modify any requirements contained within the RFP and request revised submittal from the Supplier determined
to be within the competitive range.

@ Negotiate with any, all or none of the Suppliers.

@ Establish ashort list of Suppliers eligible for interview after review of written proposals.
@ Select best and final offers from all, some, or none of the Proposals.

@ Accept the written proposal as an offer, without negotiation, and issue a notice to proceed.
@ Establish avalue-added point system.

@ Run credit checks, D& B reports, Better Business Bureau background checks.

USC shall have no obligation to any company or firm or the successful bidder unless or until USC and the successful bidder
fully execute afinal and definitive contract negotiated between the parties. Neither the mere selection and notification by
USC that a bidder has been selected as the successful bidder for purposes of negotiating a contract nor the process of
negotiating a contract shall create any obligations on USC. No oral representations, agreements or modifications shall be
binding on USC. All modifications hereof must be in writing and executed by an authorized officer of USC.

Cost is not the only consideration; USC will take responsiveness and management approach into account. No information
relating to the results of the RFP process will be released until after the decision of the award has been made.

1. 4. Insurance and Indemnification

The selected firm will be required to provide the following insurance coverage at its own expense. This insurance is to
remain in effect until completion of all work specified to be performed under this contract.

Worker's Compensation - If the selected consultant is self-insured for Workers Compensation, evidence of same must be as
acertified copy of the Certificate of Consent to Self-Insure, issued by the State of California, 1.7.2 Department of Industrial
Relations.

Comprehensive General Liability and Automotive Liability Insurance - USC requires coverage for Bodily Injury and
Property Damage with the combined single limits of $1,000,000 each occurrence, in aform acceptable to the University.

The Comprehensive General Liability and Automotive Liability Certificates shall name the University of Southern
California as an additional insured. The policies will not be canceled or materially changed without 30 days written notice to
the University.

The selected consultant shall indemnify and hold harmless the University, the employees and the agents of each, from any
and all property damage or loss claims, liability, damages, expenses (including attorneys' fees and expenses) and any other
amounts arising out of the performance of any contract with the selected firm.

Limitation of Liability Rider

To the maximum extent permitted by law, in no event will either party be responsible for any incidental damages.
Consequential damages, exemplary damages of any kind, lost goodwill, lost profits, lost business and/or any indirect
economic damages whatsoever regardless of whether such damages arise from claims based upon contract, negligence, tort
(including strict liability or other legal theory), a breach of any warranty or term of this agreement, and regardless of
whether a party was advised or had reason to know of the possibility of incurring such damages in advance.

1. 5. Non-discrimination - University Policy

Non-discrimination - In connection with the execution of this proposal, Supplier shall not unlawfully discriminate against
any employee or applicant for employment because of race, age, religion, color, sexual orientation, national origin, ancestry,
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physical handicap, medical condition, or marital status. The Supplier shall take affirmative action to ensure that applicants
for employment and employees are free of such discrimination.

Non-discrimination Efforts - Each respondent must include a statement of Non-discrimination policy as adopted by the

Suppliers’ governing board, indicating the date of such adoption. Additionally, each respondent must include in the proposal
a " Certificate of Non-discrimination”.

1. 6. Statement of Confidentiality

The content of this document is confidential, and it must not be shared with anyone who is not directly related to the process
without written permission from the University of Southern California. The information provided in response will also be
held in confidence, and will not be shared with other vendors, or anyone who is not directly involved in the process without
written permission.

1. 7. Governing Law/Forum

This Request for Proposal shall be governed by and construed and enforced in accordance with the laws of the State of
California. All disputes arising out of this Request for Proposal/Contract shall be resolved through binding arbitration in Los
Angeles, California.

1. 8. Termination and Delays

USC may by written notice stating the extent and effective date terminate a contract with the selected firm for convenience
at any time. Upon such termination USC shall pay the firm full compensation for work performed, until such termination at
the labor rates specified in the contract or a prorated contract price for the delivered, and accepted portion; and 2) any
reasonable non-labor expenses authorized in the contract incurred up until the termination date, provided that compensation
shall in no event exceed the total contract price.

USC may at any time by written notice terminate a contract because of the selected firm's default, if the firm refuses to or
fails to comply with the provisions of the contract, or fails to make deliveries within the specified time or written extension
thereof. If after notice of termination for default USC determines that failure to perform on its contract is due to causes
beyond the control and without the fault or negligence of the firm, or if such delay is due to failures by USC, not caused or
contributed to by the firm, USC may extend the time for completion of the contract, or termination shall be deemed for the
convenience of USC. The rights and remedies of USC provided in this Article shall not be exclusive and are in addition to
any other rights and remedies provided by law or USC's contract with selected firm.

1. 9. Patents and Copyrights

Whenever any invention or discovery is made, or conceived by the selected firm in the course of or in connection with this
project, the selected firm shall furnish the University with complete information with respect thereto and the University shall
have the sole power to determine (such as all title vesting with the university) whether and where a patent application shall
be filed and to determine the disposition of title to and all rights under any application or patent that may result. The selected
firm will, at University expense execute all documents and do all things necessary or proper with respect to such patent
application.

Any works that may be copyrighted and are produced or created by the selected firm during this project shall be considered
"works-made-for-hire" to the extent provided under law, and all rights, title, and interest, including copyright, shall vest in
the University. To the extent that any such works may not be considered "works-made-for-hire" under law, the selected firm
will assign all rights, title, and interest, including copyright to the University.
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2. 0. Contract Compliance

By participating in this Request for Proposal, the firm submitting the proposal agrees to honor all contract awards made by
the University of Southern Californiato all Suppliers, including the commodities and services outlined in each award.
Selling commaodities and services that have been awarded to another Supplier may result in cancellation of awards made to
your firm and exclusion from subsequent bid processes.

2.1. Property Damage

The selected firm agrees to be responsible for any damage done to University property. The University will repair any
damage caused by the selected firm and will bill back the selected firm for all repairs.

2.2. Law and Regulations

The selected firm shall comply with all applicable laws, rules and regulations of the City of Los Angeles and the State of
Californiaincluding those related to street use and parking in and about the University.
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USC

UNIVERSITY
OF SOUTHERN
CALIFORNIA

Division of Financial and Business Services
Purchasing Services

Purchase Order Terms and Conditions

1. GENERAL PROVISIONS INCORPORATED INTO ALL PURCHASE ORDERS

1.1 ACCEPTANCE.

By fulfilling a University of Southern California (USC) Purchase Order (Order), Seller agrees to furnish the
items or services covered by this Order and to be bound by and to comply with these Order Terms and
Conditions, including all particulars. Sellers should not fulfill Orders from the university without either a
Purchase Order Number or without a USC corporate card number (MasterCard).

Written acceptance (including, but not limited to, signature on this Order or any related proposal,
addendum, or agreement) or shipment of all or any portion of the items or the performance of all or any
portion of the items or services covered by this Order shall constitute unqualified acceptance of the Order
Terms and Conditions.

No other terms or conditions shall be binding upon the parties, unless such terms and conditions have
expressly been agreed to in a separate written agreement or addendum that has been signed by both
parties.

These Order Terms and Conditions shall prevail should any contradiction arise between any terms and
conditions provided by the Seller. The terms and conditions of any proposal referred to in this Order are
included and made part of the Order only to the extent of specifying the nature of the items or services
ordered, the price thereof and delivery date, and then only to the extent that such terms are consistent
with these Order Terms and Conditions.

1.2. PAYMENTS AND INVOICES.

Upon receipt of an invoice that references a USC Purchase Order Number, payment by USC to the Seller
will be in the form of a University of Southern California check, electronic funds transfer, foreign draft,
wire transfer or corporate card number (MasterCard), depending on which form of payment has been
requested by the Seller. If a corporate card number is being used as payment, Seller agrees that no
service charges will be applied to the Order.

Seller shall be responsible for invoicing USC for services rendered or goods received. Invoices without a
Purchase Order Number will not be accepted.

Payment shall be made by USC within thirty (30) days after USC's receipt of each invoice which certifies
the occurrence of each event and USC'’s acceptance of the goods received and/or services rendered.

USC Accounts Payable will only pay Orders from an itemized invoice. An invoice is a supplier-generated
document that should include all of the following.

1 Billto USC 1 Supplier Name

1 Ship ToUSC 1 Date of Invoice

1 Purchase Order Number 1 Mailing Address of Supplier
1

Itemized Order Details
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USC is not responsible for paying invoices that are dated more than 60 days after services were
rendered or goods were received. Sellers are responsible for issuing invoices to USC in a timely manner
to ensure payment.

To ensure prompt payment, non-construction related invoices should be mailed by the Seller directly to
USC Accounts Payable.

University Park Campus
Attention: USC Accounts Payable
P.O. Box 77967 Los Angeles, CA 90007

To ensure prompt payment, all facilities-related invoices (Purchase Order Numbers that begin with the
letter “F”) should be mailed by the Seller directly to USC Facilities Purchasing.

University Park Campus
Attention: USC Facilities Payment Processing
3470 McClintock Ave. Los Angeles, CA 90089-0631

1.3. SALES TAX

USC is NOT sales tax exempt. Sellers are required to charge the university sales tax on taxable items,
and must identify sales tax on all invoices. Most items are delivered to Los Angeles and are subject to an
9.75% city sales tax. However, USC operates locations throughout California and in other States.
Sellers should reference the delivery address and apply the sales tax amount for the applicable city.

1.4. SHIPPING INSTRUCTIONS.

Shipments, if applicable, must be made as specified on the face of the Order unless subsequently
modified in writing by USC.

Seller shall load and secure the shipment, if applicable, of the materials to comply with all trade rules and
regulations and to ensure sufficient protection to prevent damage to such materials.

15. DELIVERY.

All goods and/or services are to be provided in a timely manner, and to the reasonable satisfaction of
USC. In the event of a delay in delivery, such delay must be communicated to USC, who shall have the
option of canceling all or part of the subject Order without liability.

1.6. RISK OF LOSS.

Seller assumes the risk of, and shall be responsible for, any loss or damage to the materials, and all
portions thereof, until the materials have been accepted by USC.

1.7. WARRANTIES.

In addition to any express warranties Seller may make, Seller warrants the articles delivered hereunder to
be free from defects in labor, material and manufacture, and to be in compliance with any drawings of
specifications incorporated or referenced herein and with any samples furnished by the Seller. All
warranties shall run to USC, its successors, transferee or subcontrator.

1.8. WARRANTY AGAINST ACCESS TO DATA, SYSTEMS, OR USE OF HARMFUL CODE

Seller represents and warrants that the products and services provided to USC shall not run any process,
audit, or the like, that collects, retrieves, extracts or otherwise provides access to USC's data, system
information, or the like, by Seller, without USC's prior written consent.

Seller further represents and warrants that the products and services provided to USC shall contain no
computer instructions, circuitry or other technological means whose purpose or effect is to disrupt,
damage, extract information from or interfere with USC's computers, communications facilities or
equipment and their use ("Harmful Code"), and Seller will prevent the introduction of such Harmful Code
to its products and services prior to delivery to USC.
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"Harmful Code" shall include, without limitation, any code containing viruses, Trojan horses, worms or like
destructive code or code that self-replicates.

1.9. DISCOUNT DATE.

The date for calculation of any applicable fast-pay discount offered by the Seller and provided for on the
face of this Order is (i) the date material is received, (ii) the date material is scheduled to be received
under the Order, or (iii) the date an acceptable invoice is received, whichever is later. Where such date
falls within the first 15 days of any month, discount will be taken when payment is made by the 25th of
said month. Where such date falls after, discount will be taken when payment is made by the 10th of the
following month.

1.10. INSPECTION.

All work performed and all deliverable items are subject to inspection and acceptance at destination
notwithstanding any payments or inspection at source. Final inspection and acceptance shall be
conclusive except as to latent defects, fraud, such gross mistakes as amount to fraud, and the Seller's
warranty obligations. Supplies to be furnished hereunder shall be subject to inspection by USC and/or
government inspectors upon the premises of the Seller.

1.11. ASSIGNMENT.

This Order is assignable by USC. This Order is not assignable by Seller without prior written approval
from USC. In case such consent is given, it shall not relieve Seller from any of the obligations of this
Order and any transferee or subcontractor shall be considered the agent of Seller and, as between the
parties hereto, Seller shall be and remain liable as if no such transfer or subletting had been made.

1.12. CHANGES.

USC may make changes within the general scope of this Order by giving written notice to Seller. If such
changes affect the cost of or the period of performance of this Order, an equitable adjustment shall be
made with Seller's written claim for adjustment within thirty (30) days of the receipt of notification of such
change. No change by Seller shall be recognized without written approval of USC.

1.13. LABOR DISPUTES.

Seller shall give prompt notice to USC of any actual or potential labor dispute which delays or may delay
timely performance of this Order.

1.14. TERMINATION AND DELAYS.

USC may by written notice stating the extent and effective date terminate this Order for convenience at
any time and without penalty to USC. USC shall pay Seller as full compensation for performance until the
termination for convenience: (i) the unit or pro rata Order price for the delivered and accepted portion;
and (ii) a reasonable amount, not otherwise recoverable from other sources by Seller with respect to the
undelivered or unaccepted portion of this Order, provided compensation hereunder shall in no event
exceed the total Order price.

USC may by written notice terminate this Order for Seller's default, at any time and without penalty to
USC, if Seller refuses or fails to comply with the provisions of this Order, or fails to make deliveries within
the time specified or any written extension thereof. If after notice of termination for default, USC
determines that failure to perform this Order is due to causes beyond the control and without the fault or
negligence of the Seller, or if such delay is due to failure of USC, not caused or contributed to by Seller,
USC may extend the time for completion of this Order, or termination shall be deemed for the
convenience of USC.

The rights and remedies of USC provided in this Section shall not be exclusive and are in addition to any
other rights and remedies provided by law or under this Order.

1.15. LIABILITY FOR USC FURNISHED PROPERTY.

Seller assumes complete liability for any tooling, articles or material furnished by USC to Seller in
connection with this Order and Seller agrees to pay for all such tooling, articles or material spoiled by it or
not otherwise accounted for to USC's satisfaction. The furnishing to Seller of any tooling, articles, or
material in connection with this Order shall not unless otherwise expressly provided, be construed to vest
title thereto to Seller.

May 28, 2010 10:15:25 AM PDT p. 15



University of Southern California Bid 1005-111

1.16. AFFIRMATIVE ACTION.

During the performance of this Order, the Seller agrees to adhere to the principals set forth in Executive
Orders 11246 and 11375. The Seller will not discriminate against any employee or applicant for
employment because of race, color, religion, sex, or national origin. The Seller will take affirmative action
to insure that applicants are employed, and that employees are treated during employment without
regard to their race, color, religion, sex, or national origin.

1.17. INDEMNIFICATION FOR INFRINGEMENT OF PROPRIETARY RIGHTS.

If any action or proceeding brought against USC is based on a claim of patent, copyright, trademark,
trade secret or other proprietary right infringement arising out of USC's purchase or use of the materials
and, if USC promptly notifies Seller in writing of any such action or proceeding, Seller shall, at its own
expense, do the following to assure continuation of USC's use of the material:

A. Defend such action or proceeding and indemnify and hold harmless USC, its officers,
agents, employees, and assigns, from and against any and all liability, and pay all damages and costs,
losses, claims, demands, attorney's fees and expenses arising out of such action or proceeding.

B. Procure for USC the right to continue to use the materials, or any part thereof, affected by
such action or proceeding; or replace or modify, as approved by USC, the materials, or any portion
thereof, such that the infringement is removed. The warranty provisions set forth in this Order shall apply
to such replaced or modified materials.

1.18. INDEMINFICATION.

Seller agrees to forever indemnify, defend and save harmless USC from and against, and to waive any
and all claims against USC for any and all claims, suits and demands of liability, loss or damage
whatsoever, including attorneys' fees, whether direct or consequential, on account of any loss, injury,
death or damage to any person or persons or property (including without limitation all agents and
employees of Seller and USC and all property owned by, leased to or used by either Seller or USC or
both) or on account of any loss or damages to business or reputations or privacy of any persons, arising
in whole or in part in any way from Seller's performance hereunder or in any way connected therewith or
in any way related thereto. There are excluded from the above indemnity and waiver provisions any such
claims, suits and demands of liability, loss or damage resulting solely from USC's gross recklessness,
active negligence or willful intent to injure. 'USC' shall be deemed to include University of Southern
California and its Trustees, Directors, officers, employees, faculty, students, agents, affiliated
organizations and their insurance carriers, if any.

1.19. INSURANCE.

Unless more specific insurance provisions are stipulated in an agreement, such as, but not limited to,
agreements for construction, maintenance, facilities, transportation, and architects, a seller performing
work at or for the university will be required to maintain the charted insurance coverage at the seller's
own expense. ltis the seller’s responsibility to ensure that the required insurances remain in effect for
the entire duration of the awarded contract or order. If requested by the university, it will be the seller’s
full responsibility to provide the university with evidence of the required insurances.

Insurance Type Corresponding Insurance Details
Workers’
Compensation Workers’ compensation insurance with statutory limits if required

to do so by California State law. If the Seller is self-insured for
Workers’ Compensation, the Seller will maintain a certified copy of
the “Certificate of Consent to Self-Insure” issued by the State of
California, 1.7.2 Department of Industrial Relations.

Comprehensive General
Liability Comprehensive General Liability coverage for death, bodily injury,
and property damage, including products liability, with limits of no
less than $1,000,000 per occurrence.
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Automobile Liability
Insurance Automobile Liability coverage of $1,000,000 each occurrence, if
the seller drives on campus property using a company car.

Additional Insured Comprehensive General Liability and Automobile Liability
Certificates must name the University of Southern California as an
additional insured. Such insurance shall waive any right of
subrogation against USC and shall specifically cover Seller's
obligations to defend, indemnify and hold USC harmless as
provided herein.

1.20. WAIVER.

The failure of USC to enforce at any time any of the provisions of these Order Terms and Conditions, or
to exercise any option herein provided, or to require at any time performance by the Seller of any of the
provisions hereof, shall in no way be construed to be a waiver of such provisions, nor in any way to affect
the validity of this Order or any part thereof, or the right of USC thereafter to enforce each and every such
provision.

1.21. COMPLIANCE WITH ALL LAWS AND REGULATIONS; PERMITS.

A. The goods and/or services provided pursuant to this Order shall comply with all applicable
safety and federal and state regulations in effect at the time of delivery. In addition, the goods / and/or
services provided pursuant to this Order shall have been performed in compliance with the Fair Labor
Standards Act, as amended, and regulations and Orders of the U.S. Department of Labor issued there
under. By accepting this Order, Seller agrees that it complies with the Act.

B. In performing any services at USC's facility, Seller shall comply with all applicable laws,
ordinances, rules and regulations including federal, state and municipal authorities and departments,
including but not limited to the Occupational Safety and Health Act ("OSHA™") and any laws, ordinances,
rules and regulations concerning the provision or serving of food and beverages, including alcohol (if
applicable), and shall secure and obtain any and all permits, licenses and consents as may be necessary
in connection therewith. Seller shall furnish to USC copies of said licenses and permits prior to the
commencement of the services.

C. During its provision of services, Seller shall comply with all of USC's safety procedures.
Seller shall at all times keep USC's premises free from accumulations of waste material or rubbish. Upon
completion of the services, Seller shall leave the site in a condition satisfactory to USC.

D. Seller shall be responsible for all damages to persons or property that occur during its
performance of this Order or arising out of its acts or omissions. Seller shall take proper safety
precautions to protect the work, employees of the Seller and USC, the public and the property of others.

1.22. INDEPENDENT SELLERS.

In all matters relating to this Order, the Parties herein shall be acting as independent Sellers.
Neither the Seller, nor any of the persons furnishing materials or performing work or services which are
required by this Order, are employees of USC within the meaning of or the application of any Federal or
State Unemployment Insurance Laws, or Social Security Laws or any Worker's Compensation, Industrial
Accident Laws, or other Industrial or Labor Laws.

1.23. PATENT INDEMNITY.

Seller shall pay all royalty and license fees relating to the items covered hereby. In the event any third
party shall claim that the manufacture, use and sale of these goods constitute infringement of any
copyright, trademark or patent, the Seller shall indemnify USC and hold USC harmless from any cost,
expenses, including legal defense, damage or loss incurred in any manner by USC on account of any
such alleged infringement.

1.24. HIPPA
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To be in compliance with the Health Insurance Portability and Accountability Act of 1996 (HIPPA), Seller
agrees to submit to the University a signed Privacy and Security Agreement if the Seller uses or
discloses individually identifiable health information. The Privacy and Security Agreement can be
downloaded with submittal instructions from: www.usc.edu/purchasing/forms.

1.25. CONFIDENTIALITY AND INTELLECTUAL PROPERTY.

CONFIDENTIAL INFORMATION: While fulfilling this Order, Seller may have access to USC'’s
internal records, systems and methods of operating its business, trade secrets, customer lists, price lists,
contract information and other confidential or proprietary information. Seller agrees that all such
information is the exclusive property of USC, irrespective of whether such information was created or
prepared by the Seller or others. Seller further agrees that Seller will not, at any time, in any manner,
directly or indirectly, disclose such information to any person or entity, or use such information other than
in furtherance of the purposes of USC. Upon termination of this Order, Seller will deliver to USC all
property of USC, including any written memorial of, or documents relating to, the information described
above, in whatever manner maintained or stored. The Parties agree that this Paragraph shall survive the
termination of this Order.

INTELLECTUAL PROPERTY: Seller expressly acknowledges and agrees that all discoveries,
inventions, processes, designs, plans, and trade secrets, whether of a technical nature or not, made or
developed by Seller alone or in conjunction with any other person or entity while acting under this Order
(“Intellectual Property”), shall be the sole and exclusive property of USC and USC may use and reuse
Intellectual Property, in whole or in part, in all media, whether now or later existing, throughout the
universe, in perpetuity, including but not limited to the exclusive right to reproduce, perform and exploit
the Intellectual Property, and all information regarding Intellectual Property, concurrent with the discovery
or development of the Intellectual Property. If the Intellectual Property or the results and proceeds
thereof constitute “works of authorship” within the scope of the U.S. Copyright Law, the foregoing shall be
deemed “works for hire” and USC shall be considered the sole author and owner of all rights comprised
in the copyright and/or patent thereof and shall have the exclusive right to seek patent and/or copyright
protection in USC’s name. In the event that any Intellectual Property does not constitute “works for hire,”
Seller hereby assigns all rights thereto exclusively to USC for any and all purposes of USC. At all times
during its Term and after the termination of the Agreement, Seller shall assist USC in obtaining and
maintaining, for USC’s benefit, copyrights and other relevant legal protections in such materials and
Seller shall execute and cause its sub-sellers to execute such further instruments as USC may
reasonably require as evidence of ownership of such rights. Seller agrees that he/she will not use or
disclose any Intellectual Property owned by USC without the express written permission of USC.

1.26. CALIFORNIA NONRESIDENT TAX WITHHOLDING.

Payments made to Sellers providing a service that do not have a permanent place of business in the
state of California or that are not qualified through the Office of the Secretary of the State to do business
in California are subject to seven percent (7%) state income tax withholding (California Revenue and
Taxation Code Section 18662).

Types of income subject to withholding include, but are not limited to, payments for services performed in
California and payments of leases, rents and royalties for property (real or personal) located in California.

No withholding is required on payments for goods. California non-residents that are exempt must
complete California Withholding Exemption Certificate, Form 590 (www.usc.edu/disbursement) in Order
to exempt California non-residents from this seven percent income tax withholding. This Certificate needs
to be submitted with the first invoice to USC.

The California Franchise Tax Board may reduce the withholding if the seven percent will result in
substantial over-withholding or waive the withholding if the payee has a current history of filing California
returns and/or making estimated payments when due. For more information or to request a waiver or
reduced withholding rate, contact:

Non Resident Withholding Section MS F F-265California Franchise Tax Board

P.0O. Box 651 Telephone: (916) 845-4900
Sacramento, CA 95812-0651 Fax: (916) 845-4831

1.27. OTHER APPLICABLE LAWS.
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Any provision required to be included in a contract or subcontract of this type by any applicable and valid
federal, state or local statute, act, Executive Order, law, ordinance, rule or regulation shall be deemed to
be incorporated herein, including Occupational Health and Safety Act and Equal Employment Opportunity
(41 CFR Part 60).

1.28. GOVERNING LAW AND DISPUTE RESOLUTION.

The laws of the State of California shall govern this Order, in all of its aspects, including execution,
performance, interpretation and enforcement.

All disputes arising under or in connection with this Order shall be submitted to Judicial Arbitration and
Mediation Services, Inc. (“JAMS”) or successor organization for binding arbitration in Los Angeles County
by a single arbitrator who shall be a former California Superior Court judge. The arbitrator shall be
selected by JAMS in an impartial manner determined by it. Except as may be otherwise provided herein,
the arbitration shall be conducted under the California Arbitration Act, Code of Civil Procedure 1280 et
seq. The Parties shall have the discovery rights provided in Code of Civil Procedure 1283.05 and 1283.1.
The arbitration hearing will be commenced within 180 days of the filing of this application with JAMS by
any Party hereto, and a decision shall be rendered by the arbitrator within (30) days of the conclusion of
the hearing. The arbitrator shall have complete authority to render any and all relief, legal and equitable,
appropriate under California law and this Order. The arbitrator shall award costs of the proceeding,
including reasonable attorney’s fees, to the Party determined to have substantially prevailed.

1.29. FORCE MAJEURE.

Neither the Seller nor the University shall be liable for any failure to perform its obligations under this
Order if prevented from doing so by a cause or causes beyond either party’s control. Without limiting the
generality of the foregoing, such causes include Acts of God, or the public enemy, fires, floods, storms,
earthquakes, riots, war or war operations, restrains of governments of other cause or causes which would
not with reasonable diligence be controlled or prevented by the party.

1.30. LIMITATION OF LIABILITY.

NOTWITHSTANDING ANYTHING TO THE CONTRARY CONTAINED HEREIN, TO THE MAXIMUM
EXTENT PERMITTED BY LAW, IN NO EVENT WILL USC BE RESPONSIBLE FOR ANY INCIDENTAL,
CONSEQUENTIAL, INDIRECT, SPECIAL, PUNITIVE, OR EXEMPLARY DAMAGES OF ANY KIND,
INCLUDING DAMAGES FOR LOST GOODWILL, LOST PROFITS, LOST BUSINESS OR OTHER
INDIRECT ECONOMIC DAMAGES, WHETHER SUCH CLAIM IS BASED ON CONTRACT,
NEGLIGENCE, TORT (INCLUDING STRICT LIABILITY) OR OTHER LEGAL THEORY, AS A RESULT
OF A BREACH OF ANY WARRANTY OR ANY OTHER TERM OF THIS AGREEMENT, AND
REGARDLESS OF WHETHER THE PARTIES WERE ADVISED OR HAD REASON TO KNOW OF THE
POSSIBILITY OF SUCH DAMAGES IN ADVANCE.

2. PROVISIONS INCORPORATED INTO ALL GRANT AND COOPERATIVE PURCHASE
ORDERS

2.1. ACCEPTANCE.

If this Order is a purchase under a U.S. Government Grant and Cooperative Agreement, the applicable
clauses listed below are incorporated into and form a part of these Order Terms and Conditions. In the
event of any conflict between this Section 2 and any other provisions of this Order, this Section 2 will
prevail.

2.2. DEBARMENT AND SUSPENSION.

Seller shall fully comply with the requirements stipulated in subpart C of 45 CFR 620, entitled
“Responsibilities of Participants Regarding Transactions.” The recipient is responsible for ensuring that
any lower tier covered transaction, as described in Subpart B of 45 CFR 620, entitled “Covered
transactions,” includes a term or condition requiring compliance with Subpart C. The recipient also is
responsible for further requiring the inclusion of a similar term or condition in any subsequent lower tier
covered transaction. The recipient acknowledges that failing to disclose the information required under 45
CFR 620.335 may result in the termination of the Order, or pursuance of other available remedies,
including suspension and debarment. Recipients may access the Excluded Parties List System at
http://epls.aranet.gov
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2.3. AUDIT.

All negotiated contracts (except those for less than the small purchase threshold) awarded to Sellers
shall include a provision to the effect that USC, the Federal awarding agency, the Comptroller General of
the United States, or any of their duly authorized representatives, shall have access to any books,
documents, papers and records of the Seller which are directly pertinent to a specific program for the
purpose of making audits, examinations, excerpts and transactions.

2.4. PROVISIONS.

The following Provisions articulated in the Federal Government’s OMB Circular A-110 apply to Grant and
Cooperative Orders. By accepting this Order, Seller agrees to comply with these provisions.

1. Equal Employment Opportunity 2. Copeland “anti-Kickback” Act

2. David-Bacon Act, as Amended 4. Contract Work Hours and Safety Standards Act
3. Rights to Inventions Made under a 6. Clean Air Act and the Federal Water Pollution
Contract or Agreement Control Act, as Amended

7. Byrd Anti-Lobbying Amendment 8. Debarment and Suspension

3. PROVISIONS INCORCORPORATED INTO ALL GOVERNMENT SUBCONTRACT PURCHASE
ORDERS

3.1. ACCEPTANCE.

If this Order is a purchase or subcontract under a U.S. Government Prime Contract, the applicable
clauses listed below are incorporated into and form a part of these Order Terms and Conditions. In the
event of any conflict between this Section 3 and any other provisions of this Order, this Section 3 will
prevail.

The term 'FAR' means the Federal Acquisition Regulations, including revisions in effect on the date of
this Order. The terms 'Contractor’, 'Government', and 'Contracting Officer' as used in the clauses
incorporated by this reference, shall be deemed to refer to the 'Seller’, 'Buyer', and 'University of
Southern California' (USC), respectively. Any reference to a 'Disputes’ clause in any of the clauses listed
below shall be deemed to refer to the 'Disputes’ clause contained in the Prime Award. In no event shall
any such reference to a 'Disputes' clause be construed to allow the Seller, without the concurrence or
approval of USC, to prosecute an appeal either directly or in the name of USC, to the Contracting Officer
for such Prime Award.

3.2. PROVISIONS.

The Provisions articulated in the Federal Acquisition Regulations apply to Government Subcontract
Orders. By accepting this Order, Seller agrees to comply with these provisions.

Following Clauses apply regardless of dollar amount of this Order:

Prohibition of Segregated Facilities Preference for U.S. — Flag Air Carriers
FAR 222-21 FAR 52.247-63

Restrictions on Certain Foreign Purchases
FAR 52.227-13

Additional Clauses if Order exceeds $10,000:

Equal Employment Opportunity Affirmative Action for Workers with Disabilities
FAR 52.222-26 FAR 52.222-36

Additional Clauses if Order exceeds $25,000:

Employment Reports of Disabled Veterans Affirmative Action for Disabled Veterans and
and Veterans of the Vietham Era Veterans of the Vietnam Era
FAR 52.222-37 FAR 52.222-35

Additional Clauses if Order exceeds $30,000:

Protecting the Government’s Interest when Subcontracting with Contractors Debarred, Suspended or
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| Proposed for Debarment FAR 52.209-6 |
Additional Clauses if Order Exceeds $100,000:

Restrictions on Subcontractor Sales to the Anti-Kickback Procedures (less paragraph (c)
Government Q)

FAR 52.203-6 FAR 52.203-07
Certification and Disclosure Regarding Limitation on Payments to Influence Certain
Payments to Influence Certain Federal Federal Transactions
Transactions FAR 52.203-12

FAR 52.203-11
Utilization of Small Business Concerns and Authorization and Consent
Small Disadvantaged Business Concerns FAR 52.227-1

FAR 52.219-8
Notice and Assistance Regarding Patent & Subcontractor Cost or Pricing Data
Copyright Infringement FAR 52.215-12

FAR 52.227-2

Additional Clauses if Order Exceeds $550,000:

Small Business Subcontracting Plan (does not apply to small businesses)

FAR 52.219-9
Modifications Audit & Records Negotiation

FAR 52.215-13 FAR 52.215-02

p. 21

May 28, 2010 10:15:25 AM PDT



University of Southern California Bid 1005-111

REQUEST FOR PROPOSALS
Branding Project for the USC School of Theatre

The University of Southern California School of Theatre seeksto reposition and
enhance its brand identity among key stakeholders, current and potential new
students, as well as community and national supporters.

Background

The School of Theatre was founded in 1945 as the Department of Dramaat USC and
became an independent school in 1991. Recognized internationally as a leader in theatre
education (ranked among the top five undergraduate theatre programs in the country), the
School blends artistic training in a conservatory environment with all the academic
advantages of a mgjor research university and offersaB.A. in Theatre; B.F.A.’sin
Acting, Design (scenic/lighting/costume), Technical Direction and Stage Management;

an M.A. in Applied Theatre Arts; and M.F.A.’sin Acting and Dramatic Writing taught by
afaculty of theatre artists and scholars working at the highest level of their profession.

The School’ s active production program (over 20 shows annually) utilizes five theatre
facilities, including the Bing Theatre, the Scene Dock Theatre, the Massman Thestre, the
McClintock Theatre and the Village Gate. The School encourages studentsto gain
professional experience and academic credit through internships and has created a
partnership with leading theatre, film and television companies, including

Center Theatre Group (one of the country’ s leading professiond theatres), that offers
internships in development, marketing, publicity, casting, literary management and
production, as well as performance opportunities.

The School successfully launched itsfirst, large scale fundraising effort with the
inaugural Robert Redford Award for Engaged Artists, presented to and named in honor of
award-winning actor/filmmaker/environmentalist Robert Redford. This annual event will
honor artists who have distinguished themselves not only in the exemplary quality, skill
and innovation of their work, but also in their public commitment to social responsibility,
to increasing awareness of global issues and events and to inspiring and empowering
young people.

Our faculty includes a Guggenheim Memorial Foundation Fellow, a MacArthur
Foundation “Genius Grant” recipient and two Tony Award winners.

The School attracts a wide range of guest speakers and lecturers, representing some of the
most distinguished talents from stage, screen and television, including Tim Robbins,
Christine Lahti, Kathleen Turner, Bill Irwin, Sir Peter Hall, Twyla Tharp and Peter
Sellars.

May 28, 2010 10:15:25 AM PDT p. 22



University of Southern California Bid 1005-111

The location of the campus, literally in the center of the entertainment industry with a
prime location near major motion picture studios, performing arts centers, museums and
vibrant resident theatres, offers enrichment for the artist and the young professional
making the School of Theatre distinctive among colleges and universities in the United
States.

Brand Recognition

Mission Statement

The USC School of Theatre develops future theatre artists, scholars and other
professionals who will have an impact on their fields and society. The School realizes
this mission by offering degree programs of the highest quality, by educating students
throughout the university and by maintaining a commitment to the evolution of the art
form.

Strategic Plan

The previous Strategic Plan of the School of Theatre (created in 2004) served as aguide
for the School to put into place the components necessary to become one of the great
theatre schools in the United States.

The plan focused on the following critical areas:
- Undergraduate curriculum
Graduate programs
Reach and impact of the School
Increasing the School’ s revenue stream and preparing for a capitol campaign

Thanks to the commitment of the faculty and staff, the School has made considerable
progressin these areas. The university has noted and supported this progress and has
allowed the School’ s enrollment to grow from 100 entering students to 150. This gave
the School the ability to increase its faculty from 17 to 28 full time faculty members.
Additionally, the university has helped the School increase its facilities by over 20,000
square feet in classrooms, offices, theatres and a new scene shop.

The School’ s new strategic plan (created in 2009) seeks to build on the achievements of
the last several years and defines some initiatives which will bring us closer to our goal of
being the premier theatre school in the country with distinctive programs that take
advantage of our location in one of the mgjor artistic capitals of the world aswell asa
leading city of the Pacific Rim. Our emphasis as we move forward must be on building
and sustaining artistic and academic programs of true excellence and importance. This
demands that we recruit and retain a faculty of outstanding quality who are capable of
building preeminent programs and that we continue to attract students of exceptional
talent. We also know that the leadership role we seek cannot be achieved by copying the
successes of others but rather must be earned through the creation of our own unique
artistic and academic profile.
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The Goal: Develop A New Brand Platform

The USC School of Theatre is committed to examine and reposition the brand platform
for the School.

The platform should include new or refreshed positioning statements and key message
points for each of the School’ s programs (both undergraduate and graduate, hereafter
referred to as sub-brands) as well as vision statements for the School; logo identities that
tie all the activities together; a style book for all marketing, advertising, donor and public
relations purposes.

Over the next five years, we will commemorate two benchmarks for the School: our 20™
anniversary in 2011 and our 25" anniversary in 2016 and need collateral materials to
mark both occasions. As one of the many schools that comprise the University of
Southern California, the School of Thesatre has to adhere to certain graphic identity
guidelines set forth by the University. However, as one of the respected arts schools on
campus, we are granted some creative license with the presentation — both visually and
verbally — of our programs.

The Project and Scope of Work

The USC School of Theatre seeks proposals from firms to develop the platform. The
proposal should include atimeline and costs for the following and any other
recommendations firms believe should be included:

» Research all stakeholders, including, but not limited to, faculty, staff, Board of
Councilors, donors and students (current, prospective and former), for attitudes,
trends and ideas that might impact decisions affecting the branding process. We
anticipate that the selected vendor will need to conduct at least 4 to 6 focus group
meetings in total plus 3 to 5 individual interviews. The proposal can include specific
research firms to conduct the work. A discussion about current core values and
potential changes must be included in the discovery process, as well asinformation
on trends towards arts and arts institutions locally, nationally and internationally. In
addition, discussions with stakeholders should include the pros and cons of renaming
the “School of Theatre’ the “School of Dramatic Arts.”

* Makerecommendations for enhancing arevised set of core values, positioning a
brand hierarchy and outline the structure of a platform. While the project’s principal
focus is the positioning of the School of Theatre, each of the sub-brands must be
carefully considered and positioned within the School’ s brand.
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* Provideleadership in the creation of new logos, style structure and message
points, following USC's overall graphic identity guidelines. Develop a style book
used to support the logo and structure. Provide copywriting services, including
writing/editing for collateral materials directed at target audiences.

» Create New Website. The USC School of Theatre isin need of a new website
built from the ground up. The ultimate goal of the new web siteisto create an
information outlet that is technologically up-to-date yet easy to navigate for the
viewer and easily maintained by the staff, and fully integrated into the existing
graphic identity and technological structure of the central university Web site. The
selected vendor will:

1) Redesign our home page and devel op three representative templates for other
gateway pages. Provide a minimum of three different approaches to redesigning
the home page and overall graphic identity of the gateway site as part of the
redesign process. The School will select one of these for development of final
web ready versions.

2) Deliver web ready versions of the final home page and three gateway pages.
Also deliver all underlying files, e.g. Photoshop, needed for the School to
revise and rebuild the home page and template pages in the future.

3) Conduct some usability testing on the information architecture and final visual
designs developed. Vendors should propose the amount of such testing they
think will be cost effective during this phase of the project.

4) Determine how the School will implement basic W3C techniques for making
the site accessible to people with various disabilities. The School would like
to make reasonable and cost-effective efforts to comply with WC 3 Priority 1
and 2 recommendations. The home page redesign and three templates
developed by this project should incorporate the techniques for disability
access selected during this task.

5) The implementation plan will include designing, writing, editing, coding, and
testing all redesigned pages included in the implementation project and
transfer of finished web pages to the School’ s server.

6) Deliver written documentation of the results of all design processes and
decisions including summaries of each individual and group user interview,

results of needs and goals analyses, information architecture designs and the
like.

Proposal Requirements
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Agenciesinterested in submitting proposals are asked to address the following:
1. Agency Profile

a. Total number of clients
b. Total number of employees
c. Billing for the 24 months
d. Client breakdown by billing (i.e. # of clients under $10 million vs. # of
clients $10+ million)
e. Experiencein Los Angeles, California, US higher education and/or
marketing of the arts (theatre/film/TV/visua artgetc)
f. Employee turnover in the last 24 months
g. Agency growth projections for next 6 months
2. Clients
a. Client list with references/contact information
b. List of artsinstitutions that the firm has helped to increase brand
recognition or awareness
3. Account Team
a. Description of account team members, including number of accounts help
per team member
b. Team member bios
4. Work samples, including samples of arts and/or higher education marketing
pieces
5. One-page description of how agency would begin this engagement, including an
outline of process steps/timeline that would be accomplished leading up to the
launch of initial branding campaign within the next 3 months
6. Two case studies of arts marketing that illustrate agency’ s expertise in strategy
and creativity to successfully achieve a measurable goal. Each case study should
clearly explain the marketing objective and metrics.

Timdine

Whileit is desired that principal work be completed before the new season of
materials are developed, currently targeted for August 2011, the School is prepared to
implement a new platform on a projected date agreed upon by the selected firm and
the School. However, the School prefers that all work and the project be completed
no later than June 1, 2011.

Initial proposals are requested by 5 p.m., Friday, June 11, 2010. The USC School of
Theatre will review proposals and request the top three firms to make an in-person
presentation to the senior staff and faculty. Review and selection of afinal candidate
to be made soon thereafter.
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The USC School of Theatre is open to suggestions for aternate timelines, additions to
the scope of work or approaches the firm feels the School should seriously consider.

Key members of the faculty and staff, as well as appropriate members of our Board of
Councilors, will be involved in the review, discussion and decision-making stages.

05/25/10
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Question and Answers for Bid #1005-111 - USC SChool of Theatre
Branding & Web Services

OVERALL BID QUESTIONS

There are no questions associated with this bid. If you would like to submit a question,
please click on the "Create New Question" button below.

Question Deadline: Jun 4, 2010 2:00:00 PM PDT
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