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Date: April 9, 2009
Request for Proposal (RFP):
Royal Canin San Francisco Retail Project
Response to Proposal Due Date:  4/20/2009
Contact: Stephany Davenport - Email: Stephany.Davenport@royalcanin.us / Phone: 636-926-1018
Key Objectives:
Royal Canin desires to submit a Request For Proposal (RFP) for a project specific Public Relations (PR) plan.  The plan will support Royal Canin’s efforts to build awareness in the San Francisco (and surrounding counties) for a community service effort benefiting the Silicon Valley Humane Society (SVHS).  This effort will also inform pet owners where they can purchase Royal Canin pet products in their own community.  Royal Canin will engage in other promotional activities in this market beyond the PR plan to support key objectives.  
Project Summary:  
RFP’s should capture provision for the following services related to the PR plan:   Development/writing of the consumer focused press release, services related to development and execution of regional pitch plan, follow-up/monitoring of  placements and bi-weekly pick-up reporting.  RFP should include a general outline of plan approach and value-added service capabilities. Upon award of the project, Royal Canin will supply direction and content for development of press release and input on potential press targets
Audience:  

There are two, rather unique consumer audiences that we are trying to reach in the target market area.  
Profile Number One:  The affluent professional living in a loft or high-rise downtown apartment.  Relationship to community is important to this group – replication of small town ‘business’ and supporting your locals because they support you - with value added service.  The target consumer shops within a two/three block radius of home with many non-vehicle owners – proximity is key.  Consumers in the 94103, 94102 zip code are part of strong gay/lesbian community in the Castro district. This community believes strongly in pet adoption and most likely adopted their pet from an area shelter.  Attitude:  Pet is my child.
Live in target zip code: San Francisco Downtown Area: 94103, 94102, 94132, 94114, 94131. 
Profile Number Two:  Suburban, majority of population is between ages 25-54, has own transportation and lives in mid-low rise apartments, multi-unit or single family dwellings.  Perception from Royal Canin field sales   is that consumer is ‘soccer’ mom.  This community believes in pet adoption and likely adopted pet from area shelter.  Consumer attitude:  Pet is part of the family.
Live in target zip Code: Outlying San Francisco:  San Jose – 95129, 95121, Berkeley – 94702, Palo Alto – 94303, Novato – 94949, 94947, Peta Luma – 94954, Alameda – 94501, 94702, 94546, 94568, 94555, 94550, 94611, 94609, 94611, Contra Costa – 94531, 94509, 94521, 94518, 94526, 94549, 94564, 94523, 94583, Solano – 94510, Santa Clara – 95009, 95032, 94303, 95129, 95121, San Mateo – 94014, 94061, 94070, Napa – 9455.
Project Specification:

The PR plan will build awareness among the Community of Royal Canin’s ‘Feed Yours, Plus One, initiative in the target market area.  The news will be that for a limited time, for each bag of Royal Canin pet food purchased, Royal Canin will donate $1.00 in pet food to the Silicon Valley Humane Society Shelter (SVHS).    Vital to communication is where consumers can purchase Royal Canin pet food in consumer’s community to support the initiative.   (Push will be to National/Independent pet specialty retailers). 
Project Time Line:
· 4/20/09  Response to proposal due 
· 4/27/09  Project awarded
· 5/04/09  Proposed PR plan review with Royal Canin
· 5/07/09  Royal Canin responds with direction related to plan  
· 5/11/09  Agency refines the plan according to direction
· 5/14/09  First draft of press release due  
· 5/18/09  Royal Canin provides direction for press release refinement
· 5/25/09  Final reviews by Royal Canin

· 6/01/09 Agency traffics press release and activates plan 
· 6/15/09 First Bi-weekly report 
Anticipated Budget:

 $7,000
Prepared by:
Stephany Davenport, Retail Canine Health Nutrition Brand Manager
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