Public Relations Proposal for the American Association of Feline Practitioners
Offered by American Association of Feline Practitioners

RFP acceptance period:
From: 02/05/2008 To: 05/09/2008 

RFP Description:
REQUEST FOR PROPOSAL (RFP)

1.
Title: "Public Relations Proposal for the American Association of Feline Practitioners"

2.
Issue Date:
February 5, 2008

3.
Issued By:
American Association of Feline Practitioners




203 Towne Centre Drive




Hillsborough, NJ 08844-4693




908-359-1184

4.
Submit Offers To:
Richard Alampi, Executive Director





American Association of Feline Practitioners





203 Towne Centre Drive





Hillsborough, NJ 08844-4693

5.
Date and Time Set for Receipt of Offers:


The original and three (3) copies of your proposal furnishing the services in the proposal must be received at the place specified above by 4:00 pm, local time, May 9, 2008.

6.
Offerer must provide full name, address, TIN, and, if different, the address to which payment should be mailed.

7.
For Information Contact:

Richard Alampi







Executive Director







American Association of Feline Practitioners







203 Towne Centre Drive







Hillsborough, NJ 08844-4693







Phone: (908) 359-1184







Fax:
(908) 359-7619







E-mail: rickaaamc@earthlink.net

February 5, 2008
TO:
« 1»

FROM:  Richard Alampi


  AAFP Executive Director

RE:
AAFP Public Relations

The American Association of Feline Practitioners (AAFP) is seeking proposals to assist the AAFP in public relations.

The AAFP is a professional association headquartered in Hillsborough, NJ whose 2,400 members are veterinarians who passionate about feline medicine. The AAFP is dedicated to the improvement of the health and well-being of cats by supporting high standards of practice, continuing education, and scientific investigation. The advancement of feline health care is addressed through development of guidelines for feline practitioners, provision of continuing education through its conferences, website, electronic forums, and a scientific journal. The AAFP also educates cat owners by being an educational resource through its website and publications.

The AAFP also advances feline health care through support of research, its participation in national campaigns designed to raise awareness of feline health issues, and through strategic alliances with organizations that share AAFP's goals.

The AAFP has identified the need to utilize a public relations firm to assist it in identifying, developing and implementing programs to 1) better educate the public about proper feline health care; 2) increase client visits to veterinarians; 3) communicate the value of the AAFP to members and potential members; 4) provide an information resource for members, and 5) establish the AAFP as a primary resource for information about feline health care.

Attached is an outline for public relations services. Your proposal should correspond with the outline. Proposals that do not materially correspond with the outline should provide explanations for deviations:

For each step of the outline, your proposal should address:

1. Services provided. Please be specific as to what services your firm will provide for each step of the process and what expectations are placed on the AAFP and/or AAFP staff. 

2. Timeline. Please be specific as to a timeline for the entire process. Be realistic.

3. Fees. Include all professional fees and reimbursable schedules. Fees should be broken out for each step of the process.

Please provide bio's for the professional staff who will be assigned to the project. Included in this section should be a description of your firm, personnel and references.

The deadline for response is May 9, 2008. It is anticipated that short-listed firms will be interviewed in August, and that a firm will be selected in September, for a start date of January 1, 2009.

PUBLIC RELATIONS OUTLINE


for the AAFP
I: Overview 

1.1 Planning  

-------------------------------------
Description:

The consultant and the public relations committee will meet to identify and finalize all facets of the project.

II: External Audiences

2.1 Public
---------------------------------------
Description:

Projects and delivery mechanisms to effectively educate the public and influence their perceptions about proper feline health care should be identified. Projects, with accompanying budgets, should be presented.

2.2 Media
---------------------------------------
Description:
An outline of media contact should be presented (to include releases, feature articles, etc). Please identify approach, delivery mechanisms and follow-up tactics.

2.3 Trade press
---------------------------------------
Description:
An outline of trade press contact should be presented (to include releases, feature articles, etc). Please identify approach, delivery mechanisms and follow-up tactics.

2.4 Organizations
---------------------------------------
Description:
An outline of outreach to organizations involved in feline care should be presented. Please identify approach, delivery mechanisms and follow-up tactics.

III: Internal Audiences

3.1 Members
---------------------------------------

203 Towne Centre Drive
Hillsborough, NJ 08844-4693 

Email: rickaaamc@earthlink.net
Phone: (908) 359-1184
Fax: (908) 359-7619

