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REQUEST FOR PROPOSAL FOR 

National Public Lands Day 
Communications Consultant
Organization Overview









The National Environmental Education Foundation (NEEF) provides knowledge to trusted professionals who, with their credibility, amplify messages to national audiences to solve everyday environmental problems.  Together, we generate lasting positive change.

NEEF works with professionals in health, education, public lands and the media to connect the environment to everyday choices and actions so the public can live well while protecting and enjoying the environment. Through our programs, such as Classroom Earth®, National Public Lands Day®, National Environmental Education Week, Earth Gauge® and our Pediatric Environmental History Initiative, we offer Americans knowledge to live by.   
www.neefusa.org
National Public Lands Day is the nation's largest hands-on volunteer effort to improve and enhance the public lands Americans enjoy.  The event, held the last Saturday of every September, draws volunteers to sites in all 50 states, the District of Columbia and U.S. territories for projects that include tree planting and weeding, garbage removal, trail renovation and mulching. Sites ranged from iconic national parks including Yellowstone and the Grand Canyon to neighborhood parks in New York City.

Purpose 



  







The purpose of this Request for Proposal (RFP) is to hire a Communications Consultant for National Public Lands Day (NPLD). The communications plan for National Public Lands Day includes increasing participation in National Public Lands Day nationwide, with a particular focus on under-served and/or urban communities and working to position the National Environmental Education Foundation as the leading organization promoting stewardship of public lands and recreation opportunities in nature. 

Objectives and Goals

The objective of this RFP is to contract with a communications consultant who can: 
1) Identify publications, deadlines and pitch for long lead publications.

2) Research and target long lead national publications – including travel, parenting, recreation, hunting/fishing, children’s publications and others – with pitches that include themes of recreation, service and time in nature.
3) Research, identify and pursue a celebrity spokesperson(s) that best communicates NPLD messages of recreation, nature and service. The spokesperson(s) should be widely popular, known to children and their parents.
4) Maximize outreach to urban and suburban public land managers through research and outreach to relevant media, community organizations and local government agencies.
5) Pitch NPLD “signature events” to local media at six to twelve sites around the country.
Scope of Services/Tasks









The selected contractor will work with NEEF to enhance the existing communications plan and be able to utilize NEEF’s communications resources to increase media attention for National Public Lands Day on a national level. 

The chosen contractor should be able to advise on and carry out:
· The development of a comprehensive pitch schedule for long-lead publications
· Measurable results getting national media attention for National Public Lands Day in targeted publications, blogs, broadcast outlets and news Web sites. 
· Secure local and national media coverage for NPLD signature events. 
· Assist in securing a commitment from a celebrity spokesperson(s) and/or television network to offer PSA airtime/print advertising for NPLD messages and promotions. 
· A successful Web and social media campaign promoting NPLD events. 
A successful candidate will:
· Be familiar with National Public Lands Day, public lands conservation and federal land management agencies.
· Have experience with national PR campaigns.
· Be able to capitalize on current media trends.
· Will be available for weekly phone updates and/or in person meetings.
· Have experience with similar large-scale national events. 
RFP Submittal and Requested Information






Submissions should include:
1) A cover letter from a representative authorized to sign any contract that may result.

2) A description of services, qualifications and experience, including how you work with clients and history and success of the company.  
3) Proposal outlining how you would achieve the Scope of Services/Tasks and goals described above.

4) Detailed budget for work described in the proposal and any other fees or indirect costs charged by your company.

5) Project Lead’s qualifications, as well as qualifications of the project team, whether part of the company or subcontractors, if a team is involved.
6) A description of any services provided by subcontractors and their qualifications and experience, if applicable.

7) An example of similar work (as described under Scope of Services/Tasks) done on a national scale.  
8) At least three references.

Selection Process










Submissions will be due on February 15, 2010.  They will only be accepted by email at RFP@neefusa.org.
There will be a question period for contractors considering a submission.  Questions will be taken by email at RFP@neefusa.org.  All questions will be due by February 8, 2010.    
NEEF will take into consideration each submission equally based on the requirements stated above under RFP Submittal and Requested Information and how the submission responds to the goals, services and tasks outlined above.  NEEF may follow up with questions to specific submissions.  

The field will be narrowed to at least three candidates for interviews in February 2010.  Based on the interviews and calls to references, a candidate will be selected and begin work upon execution of a contract.
We expect to have made a choice and start work by March 1, 2010.    
Timeline

	RFP Released
	
	January 27, 2010

	
	
	

	Questions Submitted
	
	February 8, 2010

	
	
	

	Questions Answered
	
	February 9, 2010

	
	
	

	Submission Due
	
	February 15, 2010

	
	
	

	Candidates Invited to Interview
	
	February 22, 2010

	
	
	

	Candidate Chosen and Work Started
	
	March 1, 2010


Budget











Competitive estimates will be taken into strong consideration, though it will not be the only consideration.  We will look for competitive pricing, as well expertise, services and the ability to achieve the goals outlined in the RFP.
For more information on NEEF and its programs, please go to www.neefusa.org.
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