



Request for Proposals


Education Development Center, Inc.
(Hereafter referred to as “EDC”)
Request for Proposals for Procurement of
a multimedia production vendor to create a series of multimedia products based on written works (snapshots) from the Safe Schools/Healthy Students Initiative.  The multimedia vendor will be tasked with adding visual, video, and audio dimensionality to the written works.


Date of Issuance:
4/26/2013
 


EDC is an international nonprofit organization that develops, delivers, and evaluates innovative programs to address some of the world’s most urgent challenges.  Our work includes research, training, educational materials and strategy, with activities ranging from seed projects to large-scale initiatives. EDC enjoys a worldwide reputation for its excellence in program and fiscal management and for the impact of its work.

The National Center for Mental Health Promotion and Youth Violence Prevention (NCMHPYVP) is housed at Education Development Center (EDC). The National Center for Mental Health Promotion and Youth Violence Prevention provides training and technical assistance to Safe Schools/Healthy Students (SS/HS) and Project LAUNCH grantees funded by the U.S. Departments of Education and Justice and Substance Abuse and Mental Health Services Administration (SAMHSA) in the U.S. Department of Health and Human Services. National Center staff work with school districts and communities as they plan, implement, and sustain initiatives that foster resilience, promote mental health, and prevent youth violence and mental and behavioral disorders.  Organizations submitting proposals in response to this Request for Proposal (“RFP”)must have no relationship with SAMHSA under the terms of this RFP or any resultant contract. All communications regarding this RFP must be directed to EDC.

1. Purpose and Eligibility

1.1 Purpose

The purpose of this RFP is to invite prospective offerors to submit a proposal to create multimedia products based on a series of written snapshots describing the Safe Schools/Healthy Students initiative.  The multimedia vendor will be tasked with adding visual, video, and audio dimensionality to existing written works.

1.2 Coverage & Participation

The services included in this RFP shall be for used for multimedia production purposes. 

2. General Information

2.1 Original RFP Document
EDC shall retain the RFP, and all related terms and conditions, exhibits and other attachments, in original form in an archival copy. Any modification of these, in the offeror’s submission or subsequent contract, is grounds for immediate disqualification.

2.2 RFP Provisions

1. All information provided by EDC in this RFP is offered in good faith. EDC makes no certification that any item is without error. EDC is not responsible or liable for any use of the information or for any claims asserted there from.
2. This RFP does not under any circumstances commit EDC to pay any costs incurred by the offeror in the submission of a proposal. This is the offeror’s responsibility. 
3. All materials submitted in response to this RFP shall become the property of EDC upon delivery to EDC.
4. Additional documentation may be required prior to selection.

2.3 Schedule of Events
The following schedule applies to this RFP but may change in accordance with EDC’s needs or unforeseen circumstances. Changes in this timeline will be announced as formal modifications to the RFP.  

	TIME
	DATE
	Time Table

	2:00pm EDT
	May 3, 2013
	Deadline for request for any clarifications from the EDC

	12:00pm EDT
	May 6, 2013
	Estimated date for issuance of any clarifications by EDC

	5:00pm EDT
	May 8, 2013
	Deadline for submission of proposals

	
	May 10, 2013
	Estimated Date for Notification to Offerors on Proposal Status



3. Proposal Submission and Selection

3.1 Offeror’s Understanding of the RFP

In responding to this RFP, the Offeror fully understands the RFP in its entirety and in details, including making any inquiries to EDC as necessary to gain such understanding. Clarification questions must be submitted by potential offerors—in writing—by 2:00 p.m. Eastern Daylight Time (EDT) on May 3, 2013. Responses will be published in writing. EDC reserves the right to disqualify at its sole discretion any offeror who submits a proposal that is not responsive or that demonstrates less than such understanding. That right extends to cancellation of the contract if a contract has been made. Such disqualification and/or cancellation shall be at no fault, cost, or liability whatsoever to EDC.

3.2 Communication

Verbal communication shall not be effective unless formally confirmed in writing by the EDC Contact Person in charge of managing this RFP process. In no case shall verbal communication govern over written communications.

Offerors’ inquiries, questions, and requests for clarification related to this RFP are to be directed in writing in English before 2:00 p.m. EDT on May 3, 2013 to:

Education Development Center, Inc. 
Attention:	Kim Netter
E-mail:		knetter@edc.org

3.3 Proposal Submission

All responses to this RFP must include the following:  

1. A detailed technical proposal of what exactly will be provided to EDC, including a narrative to justify the choices proposed will meet EDC’s needs outlined in Section 4 and all technical information.
2. A detailed price proposal in accordance with Section 5.
3. A description of similar work performed by the offeror.  
4. A list of qualified professional and technical personnel, proposed under the offeror’s proposal, including details of their relevant experience and relevant assignments in the past three years.

Proposal must be delivered via email to:

Education Development Center, Inc. 
Attention:	Kim Netter
E-mail:		knetter@edc.org

All proposals must be received by EDC, before 5:00 p.m. EDT on May 8, 2013.
3.3.1 Accepted Proposals

All proposals will be examined and scored in accordance with the evaluation criteria stated in section 3.4 and this will determine which proposals meet the administrative requirements of this RFP.  EDC will then announce those offerors whose proposals have been accepted, and therefore will be reviewed.  

3.4 Evaluation Criteria and Method of Award

The evaluation of each response to this RFP will be based on its demonstrated competence, compliance, format, and organization. The purpose of this RFP is to identify those organizations that have the interest, capability, and financial strength to supply the services identified in Section 4.

Evaluation Criteria:

Evaluation Criteria:

a. Technical/Design Approach; 40%
b. Project Management; 20%
c. Capacity; 20%
d. Prior Experience and expertise (non-EDC); 20%

Cost proposals will be evaluated, but will not be assigned a rating. The evaluation of cost will include a determination of cost realism, completeness, and reasonableness. Cost realism is defined as the offerors’ ability to project costs which are realistic for the work to be performed; reflect a clear understanding of the requirements; and are consistent with the offeror’s technical capacity.

3.4.1 Selection 

EDC may award one or more contracts resulting from this RFP to the offeror(s) whose quotation(s) conforming to this RFP offer(s) the greatest value. EDC may also (a) reject any or all quotations, (b) accept other than the lowest cost quotation, (c) accept more than one quotation, (d) accept alternate quotations, and (e) waive informalities and minor irregularities in quotations received.

4. Technical Specifications & Requirements

4.1 Statement of Work

There will be eight print Snapshots in all; six are completed and two are in process. Specifically, the multimedia vendor will be asked to create and deliver eight separate multimedia products that contain:
· Still photography
· Audio capture of interviews 
· Audio video capture of school settings and interviews

1. The eight final products will be an amalgam of the above
2. Each product should be at most 4 minutes in length
3. Settings for the audio/visual work will be at least 5 and no more than 10 SS/HS communities throughout the country. Site visits will be grouped together as best as possible to contain the number of trips.
4. On-site work should be at least one day per community 

Tasks
Working with and guided by an EDC project manager, the multimedia production vendor will be responsible for: 
1. Creating storyboards for each of the eight products
2. Planning the audio/visual shoot
3. Supplementary interviewing of grantees (project manager will do the majority of interviewing)
4. Directing the audio/visual shoot
5. Capturing previously agreed upon elements listed as they pertain to each snapshot product 
6. Five rounds of editing including titling and graphic effects (if warranted)
7. Music selection and purchase (if required)

4.2 Deliverables and Milestones

	Deliverable/Milestone
	Description
	Due Date

	Production Plan
	Detailed plan for multimedia production for each community to be captured in snapshot product
	One week after contract execution

	Multimedia capture
	Audio, video, and still photography capture for each of the intended communities
	3 weeks from approval of production plan

	Compiling/editing videos, photography, audio files
	Edit and compile raw material  into eight distinct products. Use format amenable to web design
	8 weeks from production end




5. Price Proposal Requirements

All organizations must submit a detailed cost breakdown for completing the multimedia production described in this RFP. In response to this RFP, EDC anticipates issuing a fixed price award with payments made upon submission of agreed-upon deliverables. The selected organization must agree to abide by the price submitted for the duration of the contract.

EDC will not pay for any costs incurred by the offeror in preparation of a proposal in response to this RFP.

All offerors must provide a price guarantee that the proposal price remains valid for 90 days.
[bookmark: _Toc214693934]5.1 Total Price Summary

Please provide a price summary as displayed below, as well as a narrative describing how the price was calculated. The price summary must be submitted in Microsoft Excel format and show all formulas. 

The price summary, detailed budget, and all discussion of costs, including the budget notes, shall be organized consistent with the cost categories specified below. If there is no proposed cost in a particular category, include 0 for that category.

	Price Summary
	Amount

	Direct Labor
	

	 Salary and Wages 
	

	 Fringe Benefits 
	

	 Consultants
	

	Other Direct Costs
	

	 Travel, Transportation, Per Diem and Miscellaneous Travel Costs (Visas, inoculations, etc.)
	

	 Allowances 
	

	 Equipment and supplies 
	

	 Subcontracts 
	

	 Training Costs
	

	 Any Other Direct Cost 
	

	Indirect Costs	
	

	Total Cost (Direct Labor Plus Other Direct Costs Plus Indirect Costs)
	

	Fee/Profit 
	

	Total Price (Total Cost Plus Fee/Profit)
	


[bookmark: _Toc250458150][bookmark: _Toc260656163]
5.2 Detailed Budget & Budget Narrative

The detailed budget must be submitted in Microsoft Excel format and show:
1. Each cost within a budget category (e.g., within the direct labor category, there must be a separate line in the budget for each staff position; within the equipment category, there must be a line for each type of equipment, etc.);
1. [bookmark: _GoBack]For each line item, the estimated cost per unit, the unit type (e.g. per month, per trip, per person, etc.), the number of units, and the total cost (i.e. the estimated cost per unit multiplied by the number of units); and
1. all formulas.

The budget narrative must include information about how the amounts for each estimated cost were determined.

The following definitions of types of costs should be utilized in preparing the cost proposal:

Salary and Wages: Direct salary and wages should be proposed in accordance with the offeror’s personnel policies. For example, costs of long-term and short-term personnel should be broken down by person years, months, days or hours. 

Fringe Benefits: If fringe benefits are provided for as part of an organization’s indirect cost rate structure, a copy of the organization’s Negotiated Indirect Cost Rate Agreement must be included in the cost proposal. If fringe benefits rates are not included in the organization’s Negotiated Indirect Cost Rate Agreement, a detailed cost breakdown by benefits types must be provided.

Consultants: This category is for services rendered by persons who are members of a particular profession or possess a special skill and who are not officers or employees of the offeror. Costs of consultants should be broken down by person years, months, days or hours. 

Travel, Transportation, and Per Diem: This category is for costs for transportation, lodging, meals and incidental expenses. Costs must be broken down by the number of trips, domestic and international, cost per trip, per diem and other related travel costs.

Equipment and Supplies: This category is for supplies and equipment. Costs must be broken down by types and units.

Subcontracts: For any proposed subcontract, a budget for the proposed subcontract must be included and the budget must include the budget categories noted above.

Allowances: Allowances should be broken down by specific type and by person, and should be in accordance with offeror’s policies and US Government regulations.

Training: For all types of training, costs should be broken down by types of training, participants and types of costs (e.g. transportation, materials, facilities, etc.). 

Other Direct Costs: Costs must be broken down by types and units.

Indirect Costs: If the offeror has a Negotiated Indirect Cost Rate Agreement, indirect costs must be proposed in accordance with the offeror’s Negotiated Indirect Cost Rate Agreement and a copy of the Negotiated Indirect Cost Rate Agreement must be included in the cost proposal. If indirect costs rates have not been previously established with the US Government, a breakdown of bases, pools, method of determining the rates and description of costs, and two years of financial statement, preferably audited by an independent auditor must be submitted. 

Fee/Profit: The proposed fee/profit must be supported with rationale based on associated risk factorsbased on associated risk factors based on associated risk factors based on associated risk factors based on associated risk factors based on associated risk factors.

6. Organization Overview and Offeror Certification

6.1 Organization Overview
In order for their proposal to be considered, the offeror must submit an overview of the organization which must include the following:
· Full legal name of the company.
· Year the organization was established. 
· Contact information regarding the proposal to include the following:
(a) the individual(s) full name and title, 
(b) full office address, 
(c) telephone and fax number, 
(d) email address  
· A list of the offerors’s key individuals including:
(a) the principal officers of the organization’s governing body (e.g., chairman, vice chairman, treasurer and secretary of the board of directors or board of trustees);
(b) the principal officer and deputy principal officer of the organization (e.g., executive director, deputy director, president, vice president);
(c) the program manager(s) for the proposed contract;
(d) any other person who will have significant responsibilities for administration of the US Government-financed activities or resources under the proposed delivery of the commodities.
· Names, email addresses, phone numbers and contact people at three organizations who have been clients of the offeror during the last 18 months, whom EDC can call on as references. Offerors should provider references from projects similar in size, application, and scope and include a brief description of the implementation of the project.
· Information regarding any current litigation in which the offeror, or any of the entities in the collaboration, are involved, regardless of jurisdiction where the litigation resides.

Offerors that currently have a Dun & Bradstreet Number are requested to provide this information. Offerors who are not registered with Dun & Bradstreet may do so at http://www.dnb.com/us/duns_update/. There is no charge for this registration. A Dun & Bradstreet Number is not required for submission of a proposal, but may be required before a contract is issued. Whether or not an offeror currently has a Dun & Bradstreet number will not affect the evaluation of the offeror’s proposal. 

6.2 Organizational Certification
In order for their proposal to be considered, the offeror must complete and submit the organizational certification included in Annex A to this RFP.

Annex A—Organizational Certification

This certification attests to the Offeror’s awareness and agreement to the content of this RFP and all accompanying calendar schedules and terms and provisions contained herein.

The Offeror must ensure that this certification is duly completed and correctly executed by an authorized officer of the Offeror’s company. 

1. This proposal is submitted in response to an RFP issued by EDC. The undersigned is a duly authorized officer, hereby certifies that:

	


(Offeror Name)
Agrees to be bound by the content of this Proposal and agrees to comply with the terms, conditions and provisions of the referenced RFP. The proposal shall remain in effect for a period of XXX calendar days as of the Due Date of the RFP.

2. The undersigned further certify that their firm (check one):
[  ] IS
[  ] IS NOT
Currently debarred, suspended, or proposed for debarment by any United States federal entity. The undersigned agree to notify EDC of any change in this status, should one occur, until such time as an award has been made under this procurement action.

3.  The offeror, by checking the applicable box, certifies that –
(a)  If the offeror is a U.S. entity,
1. it operates as [  ] a corporation incorporated under the laws of the State of ____________ (state), [ ] an individual, [  ] a partnership, [  ] a nongovernmental nonprofit organization, [  ] a state or loc al governmental organization, [  ] a private college or university, [  ] a public college or university, [  ] an international organization, or [  ] a joint venture; 
2. its status* is (check all that apply; see Annex B for standard definitions):
	[  ] Small Business (SB) (self certification)
	[  ] Small Disadvantaged Business (SDB) (self certification)
	[  ]HUBZone Small Business (self-certification not available), certification issued by ______________________
	[  ] Woman Owned Small Business (WOSB) (self certification)
	[  ]Veteran Owned Small Business (VOSB) (self-certification)
	[  ]	Service Disabled Veteran Owned Small Business Concern (SDVOSP) (self-certification)
	[  ] Large Business (LB)
	[  ] Other Certification, certification:  ______________________
3. [  ] In addition to the above, the offeror complies with the Small Business Administration’s Table of Size Standards. (See www.sba.gov for additional information.)
OR
(b)  If the offeror is a non-U.S. entity, it operates as [  ] a corporation organized under the laws of _____________________________ (country), [  ] an individual, [  ] a partnership, [  ] a nongovernmental nonprofit organization, [  ] a nongovernmental educational institution, [ ] a governmental organization, [ ] an international organization, or [ ] a joint venture.

4. Person[s] authorized to negotiate on behalf of this firm for purposes of this RFP are:

	Name:
	
	Title:
	

	Signature:
	
	Date:
	

	Name:
	
	Title:
	

	Signature:
	
	Date:
	



Signature of Authorized Officer:
	Name:
	
	Title:
	

	Signature:
	
	Date:
	



Notification:  Under 15 U.S.C. 645(d), any person who misrepresents its firm’s size status shall (1) be punished by a fine, imprisonment, or both; (2) be subject to administrative remedies; and (3) be ineligible for participation in programs conducted under the authority of the Small Business Act.

*If you are certified or a member of one of the qualifying groups, please register with Dun & Bradstreet at http://www.dnb.com/us/duns_update/. There is no charge for this registration.


Annex B—Definitions (U.S. Entities Only)

Small Business (SB)
A small business, means a concern, including its affiliates, that is independently owned and operated, not dominant in its field of operation, and meets the SBA’s criteria for the NAICS (http://www.census.gov/eos/www/naics/) industry to which it belongs.  Currently, a small business certification process is not required for Federal contracts. When submitting a proposal, simply self-certify by checking the appropriate box.

Small Disadvantaged Business (SDB)
A Small Disadvantaged Business (SDB) is a small business that is at least 51 percent owned by one or more individuals who are both socially and economically disadvantaged.  

The SBA defines socially disadvantaged groups as those who have been, historically, subjected to "racial or ethnic prejudice or cultural bias" within the larger American culture. Identified groups include: African Americans, Asian Pacific Americans, Hispanic Americans, Native Americans and Subcontinent Asian Americans. Members of other groups may qualify if they can satisfactorily demonstrate that they meet established criteria. 

Economically disadvantaged individuals are defined as those for whom impaired access to financial opportunities has hampered the ability to compete in the free enterprise system, in contrast to people in similar businesses who are not identified as socially disadvantaged. 

HUBZone Small Business - Historically Underutilized Business Zone
A small business concern that appears on the list of Qualified HUBZones Small Businesses maintained by the US Small Business Administration. To determine if your business is located in a HUBZone, or to apply online, go to The Small Business Administration’s HUBZone website https://eweb1sp.sba.gov/hubzone/internet/index.cfm.

Woman-owned Small Business (WOSB)
A small business that is at least 51 percent owned and actively managed by one or more women with either U.S. citizenship or U.S. resident alien status. Learn more at SBA’s Office of Women’s Business Ownership at http://www.sba.gov/aboutsba/sbaprograms/onlinewbc/index.html.

Veteran-Owned Small Business (VOSB)
A small business concern that is: 
i. At least 51% unconditionally owned by one or more veterans as defined at  38 U.S.C. 101(2) or, in the case of any publicly owned business, at least 51% of the stock of which is unconditionally owned by one or more veterans; and 
ii. The management and daily business operations of which are controlled by one or more veterans.
Learn more at SBA’s Office of Veterans Business Development http://www.sba.gov/aboutsba/sbaprograms/ovbd/index.html. 

Service Disabled Veteran-Owned Small Business Concern (SDVOSB)
A small business concern that is:
i. At least 51% unconditionally owned by one or more service-disabled veterans or, in the case of any publicly owned business, at least 51% of the stock of which is unconditionally owned by one or more service-disabled veterans, and; 
ii. The management and daily business operations of which are controlled by one or more service disabled veterans, or in the case of a service disabled veteran with permanent and severe disability, the spouse or permanent caregiver of such veteran. 
“Service Disabled Veteran” means a veteran, as defined in 38 U.S.C. 101(2), with a disability that is service connected as defined in 38 U.S.C. 101(16). Learn more at the US Dept. of Veteran Affairs http://vabenefits.vba.va.gov/vonapp/main.asp.

NAICS
The North American Industry Classification System (NAICS) is the standard used by Federal statistical agencies in classifying business establishments for the purpose of collecting, analyzing, and publishing statistical data related to the U.S. business economy.  For more information go to NAICS at http://www.census.gov/eos/www/naics/.
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