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Request for Proposal for Media Planning Services
Overview

This is a request for a media plan and purchase proposal for Fiberon. The proposal should incorporate the development of a media plan with appropriate media that support overall marketing messages for Fiberon.

Fiberon Vision

Fiberon is committed to provide products that are differentiated by their outstanding performance and quality to meet or exceed the highest expectations of our professional customers and consumers. Fiberon will provide a consistent and targeted line of products to meet all the needs of all its various customers. Fiberon will build on its innovation heritage by bringing new products to the marketplace, whose value proposition is demanded, thereby strengthening its brand and position as a market leader. Fiberon will service its customers with the respect and appreciation they deserve and include their interests in all corporate efforts.

Our Customers

Our selling chain begins with distributors who sell to retail dealers and lumberyards who sell to deck builders and remodelers who sell to homeowners. We focus our efforts on the deck builder and homeowner to pull through the business. Our end-user, the homeowner is personified as a female head of household with household income of $100,000+. She may have a career or be a stay at home Mom. She makes the decision on the aesthetics of the decking and railing products.
Our primary competitors are: Trex, TimberTech, Azek and Tamko.
Prior Media Exposure

We have a good relationship with our print media editors and have had good prior media exposure through only trade publications. I would like to expand to consumer and out of the home media.

Our Key Messages:
· Fiberon has a proven history of innovation and quality products in the composite decking, railing and fencing industry since its inception in 1997.
· Fiberon product innovation continually raises the benchmark for the industry. Others follow our lead.
· Fiberon has the best aesthetics in the industry.
· Fiberon offered the first industry warranty for fade and stain resistance and is unsurpassed in stain and fade resistance performance
· Fiberon has superior technology with new, ground-breaking innovation that is green and sustainable
· Fiberon has Product Specialists in the field focused on the deck builders’ needs. No one else does this.
· Fiberon has the friendliest and highly trained customer service people in the industry.
· Fiberon is one of only two bi-coastal manufacturers.
Target Audiences:  Homeowner and Deck Builder
Homeowner:
· Age 34-55
· Female homeowner
· US/Canada
· Household Income of $100,000+ 
· College educated
Deck Builder:
· Age 25-55
· Male
· US/Canada
· Business Income of $200,000+ 
· May have some college 
Campaign Budget:  $600,000 – includes SEM/PPC
Campaign Run Dates: March through July 2012
Build up Fiberon excitement with the Deck Day Sweepstakes with advertising in April and May for the Deck Day Giveaway, June 2, 2012. Continue to build interest with the other giveaways listed in the promotion calendar below.
Allocate 600,000 budget according to your expertise with geo-targeted locations in the first three cities. Consider 4th-6th in the marketing mix.
1. Boulder, CO/Denver, CO
2. Minneapolis, MN
3. Philadelphia, PA
4. Charlottesville, VA
5. Manchester, NH
6. Boston, MA
	Media Channel
	Allocation
	Amount
	Description
	Rationale
	Target CPM

	Broadcast TV
	 %
	
	 HGTV
	 June 2 Deck Day Sweepstakes
	 

	Local Cable TV
	 %
	
	 
	 Deck Day Sweepstakes 
	 

	Radio
	 %
	
	 Drive Time
	 Deck Day Sweepstakes
	 

	Online - Display
	 %
	
	 Relevant
	 Deck Day Sweepstakes
	 

	Online - Search
	%
	
	Pay Per Click
	 Brand Awareness
	

	Print
	%
	
	 Trade/Consumer
	 Brand Awareness
	 

	Out of Home
	% 
	
	 Billboard/Airport
	 Brand Awareness/Deck Day
	 



Planning Data by Media Channel              
	Television
	Day part
	Rate/Ad
	Rating
	Imp (000s)
	CPP 
	CPM

	Radio
	Day part
	Rate/Ad
	Rating
	Cume Persons
	CPP
	CPM

	Online - Display
	Location
	Cost/Placement
	Ad Size
	Monthly Impressions
	Total Cost
	CPM

	Print
	Location
	Per Column Inch Rate
	Ad Size
	# of Issues
	 Circulation
	 CPM

	Out of Home
	Total Impressions
	# of Clicks
	Click Rate (%)
	Avg. Cost per Click (CPC)
	Total Cost
	CPM



Deadline:  September 15, 2011
Question Deadline:  August 31, 2011
Questions
Please call Edie Kello at 704-463-2971 no later than August 31, 2011 if you need additional information or have any questions.
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