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Marketing Strategy Consult

Overall Goal:

BUSPH Public Health Practice Office (PHP) is interested in working with a consultant to develop an overall marketing strategy that will promote involvement and interest in PHP and its programs as well as keep all university and community stakeholders informed of PHP programs, events, and projects.  The strategy will encompass our external/grant-funded programs as well as our academic course (“The Practicum”).

Current resources:

We are in the process of assessing our external web pages, which are sponsored by BUSPH and have been designed by outside vendors.   In addition, we have just launched a quarterly e-newsletter.  We are also updating our current practicum program brochure targeted at public health agency supervisors.

Scope of Work

· Design a marketing strategy for PHP to inform university and community stakeholders of PHP programs, events, and projects 

· Help us define PHP’s “brand” and overarching mission

· Integrate BUSPH PHP web pages to promote a unified mission while speaking directly to the specific audiences of each program

· Accommodate BUSPH school-wide web-design preferences into PHP web pages

· Complete the integration of the external website and e-newsletter

· Identify the most effective methods of  e-newsletter distribution

· Design a marketing strategy for the PEER project to inform university and community stakeholders of PEER events, and projects 
· Design quarterly newsletter so that the PHP mission is clear and audiences are appropriately targeted, addressing the following questions:

· Who is the audience(s)?

· What is our “hook” and why will recipients read our e-newsletter?

· What are the most newsworthy PHP topics, stories, events, etc.?

· Are headlines ‘catchy’ enough to encourage recipients to read further?  How do we catch our readers’ attention most effectively?

· How can we make the layout most effective?

· Assist with website layout and design to maximize marketing strategies
· Assist with consistency of message and image across marketing resources including webpages and brochures
Time Frame: 
· Please submit letter of interest to our office by May 19, 2009.

· Our second e-newsletter will be distributed in late June.

For More Information:  Please contact Heatherly Mitch at 617-414-8423, hlmitch@bu.edu
Partnership for Effective Emergency Response – A regional health care and public health emergency preparedness collaboration of 62 cities and towns in the Greater Boston metropolitan area, funded by the U.S. DHHS Office of Assistant Secretary for Preparedness and Response, and coordinated by the Boston University School of Public Health.  http://sph.bu.edu/peer

