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INTRODUCTION AND GENERAL INFORMATION

Introduction:

This document constitutes a request for compefitisealed proposals for the provision of
marketing/advertising services as set forth herein.

Organization - This document, referred to as a Bsigfor Proposal (RFP), is divided into the follogi
parts:

1) Introduction and General Information

2) Contractual Requirements

3) Proposal Submission Information

4) Pricing Page

5) Exhibits A -J

6) Terms and Conditions

7) Attachments 1 - 10 The offeror is advised théaciiments exist to this document which
provide additional information and instruction. €Be attachments are separate links that
must be downloaded from the Division of Purchagind Materials Management’s Internet
web site at: https://www.moolb.mo.gav It shall be the sole responsibility of the offieto
obtain each of the attachments. The offeror shatlibe relieved of any responsibility for
performance under the contract due to the faildréhe offeror to obtain a copy of the

attachments.
v' Attachment 1 — General Marketing Plan
v' Attachment 2 — Marketing Budget Overview
v Attachment 3 — Sponsor List
v' Attachment 4 — Post Fair Evaluation Report
v' Attachment 5 — Milestones
v' Attachment 6 — Attendance
v' Attachment 7 — Sample Magazine Advertisement
v' Attachment 8 — Sample Billboard
v Attachment 9 — Sample Radio Advertisement (mp3 file
v' Attachment 10 —Sample Daily Guide

Pre-Proposal Conference - A pre-proposal conferencegarding this Request for Proposal will be
held on August 22, 2011 at 1:00 p.m. in the confaree room of the administrative offices located at
2503 West 18 Street, Sedalia, MO.

Pre-Proposal Conference Agenda - The offeror shiouigy a copy of the RFP since it will be usedhas t
agenda for the pre-proposal conference.

Pre-Proposal Conference RFP Questions — All patemwtiferors are encouraged to attend the Pre-
Proposal Conference as it will be used as the fofmmguestions, communications, and discussions
regarding the RFP. The offeror should become familith the RFP and develop all questions prior to
the conference in order to ask questions and otkemparticipate in the public communications regayd
the RFP.

a. Prior Communication — Prior to the Pre-Proposal f€mnce, the offeror may submit written
communications and/or questions regarding the RRRe& buyer identified on page one. Such prior
communication will provide the State of Missouritivinsight into areas of the RFP which may be
brought up for discussion during the conferencewanidh may require clarification.

b. During the Pre-Proposal Conference, it shall bestite responsibility of the offeror to orally adsise
all issues previously presented to the buyer bydffieror, including any questions regarding the
RFP or areas of the RFP requiring clarification.
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c. Amendment to the RFP - Any changes needed to the &Fa result of discussions from the Pre-
Proposal Conference will be accomplished as an dment to the RFP. Neither formal minutes of
the conference nor written records of the questtmmsmunications will be maintained.

Pre-Proposal Conference Special Accommodationsfer@t are strongly encouraged to advise the
Division of Purchasing and Materials Managementhinitfive (5) working days of the scheduled pre-
proposal conference of any special accommodatieaded for disabled personnel who will be attending
the conference so that these accommodations caratie.

Background Information:

A previous contract has existed for the servicesgoebtained via this RFP. A copy of the contrean

be viewed and printed from the Division of Purchgsand Materials Management's Awarded Bid &
Contract Document Search Systkroated on the Internet ahttp://www.oa.mo.gov/purch In addition,

all proposal and evaluation documentation leadnthé award of that contract may also be viewed and
printed from the Division of Purchasing and MatkridManagement’s Awarded Bid & Contract
Document Search SystemPlease reference the Bid number B3Z10029 or thdracnnumber
C310029001 when searching for these documents.

The Missouri State Fair, held annually for elevaygdin August, has been in continuous operatiotesin
1901, with the exception of 1943 and 1944 due talt\Md/ar Il. Established by an act of the Legisiati
in 1899, the fair has served to reflect the agtizal, economic, social, and cultural characte¥afsouri,
not only during the fair but also throughout tharye

Agriculture is one of the largest industries in #tate and the source of a large percentage ofoMiss
economy. The state fair is, and always has beerggaicultural event. However, along with the
outstanding livestock, agricultural, and hortictdiu exhibits, there are many industrial and other
Missouri-produced commodity exhibits along withemtertainment program, which includes grandstand
performances by popular stars of the time, competévents, and a carnival midway.

The Missouri State Fair has a full-time employe@sésole responsibility is coordinating, planniaigg
implementing the marketing/advertising campaigntfe Missouri State Fair in order to advise, invite
and motivate individuals, families, and groups #otigipate in and attend the Missouri State Fdihe
employee’s office is located in Sedalia. This emypk’s duties may include, but are not limitedthe,
following:

a. Directing the efforts and direction of the outsatbrertising/marketing agency contracted via this
RFP.

b. Making direct placement of some paid advertising tbg Missouri State Fair, as well as
negotiating promotional trade-outs with the media.

C. Developing ideas for formulating the marketing/atigeng campaign.

d. Securing sponsors of various events, and coordmahe promotions, which may result from
such sponsorships.

e. Producing printed promotional literature.

f. Producing news releases and newsletters, as wplaasing news conferences and other media-

related events.

For additional information about the Missouri St&iar, the following materials will be availablerfo
review at the pre-proposal conference. After tme-groposal conference, copies of some of the
information will be available upon request and thmaining information will be available for reviaw

the office of the Division of Purchasing and MaaésiManagement. Contact John Hall by phone at)(573
522-1620, by fax at (573) 526-9816, or by emajbhnh.hall@oa.mo.gov.
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a. Copies available:
1) Brochures from the 2009 and 2010 Missouri StatesFai
b. Available for review:

1) Print materials from previous Missouri State Faiduding posters and pump toppers.
2) Daily Guides from the 2010 Missouri State Fair (B&@achment 10).

c. Further information can be obtained from the Misso8Btate Fair's Internet website at:
http://www.mostatefair.com The website provides additional opportunity amfliarize the offeror
with special events, promotions, entertainmentediock shows, and other Missouri State Fair
experiences.

1.3.6 The Missouri State Fair fiscal office indicates ttlaproximately 3% of gate admissions redeem a
coupon.

1.3.7 Although an attempt has been made to provide atrarad up-to-date information, the State of Missour
does not warrant or represent that the backgroofiednnation provided herein reflects all relationshor
existing conditions related to this Request forp@sal.
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CONTRACTUAL REQUIREMENTS
General Requirements:

The contractor shall provide all services custolpgrerformed by a modern, professional, full-seevic
marketing/advertising agency, necessary for thatione, preparation, and placement of advertisements
and other promotional and image building activitfes the Missouri State Fair which is part of the
Department of Agriculture (hereinafter referred @e the“state agency’), in accordance with the
provisions and requirements specified herein.

a. The contractor shall develop and implement a wrjttéetailed strategic marketing/advertising plan
for the Missouri State Fair that includes a longga goal(s), annual goal(s), and objectives, tactic
and timelines for:

1) Advertising.

2) Special events marketing.

3) Media placement.

4) Internet marketing.

5) Promotions.

6) Direct marketing.

7) Fulfillment services.

8) Any other area deemed appropriate by the statecggen

b. The contractor shall provide all services with alguf increasing attendance and making the general
public and specialized groups or markets award@fenhancements and attributes of the Missouri
State Fair.

The contractor must designate at least one (1)opets be the state agency account representative,
serving as the liaison between the contractor hedtate agency.

a. Within fourteen (14) calendar days after the catris awarded, the contractor’'s authorized
representative(s) shall travel to Sedalia, Miss@ariplanning meetings with the state agency on an
ongoing basis. The state agency estimates thaninom of one (1) monthly meeting will be
required; however it is likely that more frequeneatings will be required, especially in the few
months prior and during the Fair.

Contractor Qualifications - The contractor mustrently be and must have been operating as a full-
service advertising agency for a minimum of threarg.

a. The contractor must operate an office within theggaphic boundaries of the State of Missouri.
The contractor shall agree and understand thaittiie agency requires most meetings between the
contractor and the state agency to be held attéhe agency office in Sedalia, MO. However, in the
event that the state agency requires a meetingpeatcontractor’'s office, the office within the
geographic boundaries of the State of Missourildleathe only contractor location where any such
meeting shall be held. The state agency shallragek outside the State of Missouri for meetings at
the contractor’s office.

b. While operating as a full-service advertising agernhe contractor must within the last two years
have had at least one (1) consumer-targeted aceatintannual media billings of approximately
two million dollars ($200,000.00) using broadcasimarketing, outdoor, and print media.

c. On the effective date of the original contract perherein, the contract for the State of Missouri
shall not represent more than thirty percent (308f)the contractor's total annual billings.
Throughout the effective period(s) of the contrabtie contractor should never have any one
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account/current client who represents more thatytpercent (30%) of the contractor’s total annual
billings.

d. For purposes of the above requirements, if theraotdr is responsible for the media purchases,
even if the actual expenditures do not pass throtingh contractor's fiscal office, it shall be
considered the contractor's media billings.

2.1.4 The contractor shall perform all services to thie satisfaction of the state agency.

2.2

221

222

Marketing Campaign Development Requirements:

In accordance with the ideas, background informmatamd criteria provided by the state agency duaimg
initial planning meeting(s) in Sedalia, along witle information contained in Attachments 1 and this
document, the contractor shall prepare and submitriten detailed marketing/advertising plan
(hereinafter referred to as ttrmarketing campaign) to the state agency for review and approval.

a. Within thirty (30) calendar days after the stateraxy’s request for the marketing campaign, the
contractor shall submit the marketing campaigrheostate agency.

b. Because the needs of the state agency may chaogghiout the contract period, if requested by the
state agency, the contractor shall develop and gwbmew or revised marketing campaign at other
times throughout the contract period.

c. The contractor shall prepare and submit a new ntiatkeampaign for each renewal period, if the
contract is renewed for additional periods. Thet@xrtor shall prepare and submit all such
marketing campaigns within the timeframe stipuldigdhe state agency.

The contractor shall design and develop a well-evazl marketing campaign based on the maximum
budget amount specified by the state agency fdopeing the services. The state agency will sgecif
the total budget that is available at the timeimfibrmation and criteria is provided during thetiali
planning meetings. The contractor's marketing caigm shall include criteria designed to produce
maximum effectiveness for each dollar spent, shallcomprehensive for the entire year, and shall
include, but not be limited to, the following:

a. A strategy to project a positive public image amé¢complish the objectives set forth.

b. A detailed listing of ideas, including planned witiés and projects designed to accomplish the stat
agency'’s objectives.

c. Examples of creative concepts, creative justif@ati target audience definitions, media
recommendations, and consistent image concepts.

d. A time schedule and implementation plan of thevéets/projects and operation of the marketing
campaign. The written plan for implementation mastude steps, criteria, and guidelines which
shall be followed by the contractor in obtainingtet agency approval for marketing campaign
projects/activities.

e. A detailed and specific budgetwhich includes a month-by-month cash outlay mtije for all
expenditures under the contract for all aspectthefcampaign including productions, personnel,
reimbursable expenses, etc. The contractor slymbeaand understand that the total budget,
including the total amount paid to the contractar $ervices, shall not exceed the total budgeted
amount for the fair. Refer to the Invoicing and Paynt Requirements stated herein for additional
information.
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231

The contractor's marketing campaign shall spedify level of effort needed by the contractor, ttagest
agency, and other designated parties for successfapletion. The contractor shall discuss and mtese
preliminary outlines and basic concepts/approafbrethe marketing campaign and shall obtain theesta
agency'’s approval prior to proceeding.

In the planning process for development of the mi@mg campaign, the contractor shall consider and
include proposed strategies for involving the bessn community in promotional, marketing, and
advertising efforts for the Missouri State Fair.

The contractor shall comply with the following wheeveloping the marketing campaign:

a. The contractor shall use images and messagesréhat all times commensurate with the dignity of
the State of Missouri.

b. The contractor shall use motivating marketing agiekatising messages that:

1) Clearly distinguish and immediately identify theddouri State Fair from other entertainment
venues.

2) Clearly communicate the fact that the Missouri &teir is a good value and a family friendly
event.

c. If approved by the state agency, the contractor imtagrate non-traditional media and high-tech
marketing activities, such as Internet marketingéatising, computer, and interactive media
products (e.g. website enhancements, CD-ROM, etc.).

d. The contractor may be required to include promatiand attractive value-added programs secured
as part of the state agency’s sponsorship program.

The state agency shall have complete and totabappauthority of the marketing campaign, budget, o
any part thereof and shall have the expressedsrighthodify, change, or delete all or any parthef plan
at any time.

Marketing Campaign Implementation Requirements:

In accordance with the detailed marketing campdigveloped per the above and approved by the state
agency, the contractor shall implement, operatd, saiisfy all requirements of the detailed marlgetin
campaign. The contractor shall only perform adgeitspecifically approved in the marketing campaign
and requested by the state agency. The contra@otivities shall include, but not necessarilylitrgted

to, designing, creating, developing, producing,ciplg, implementing, or otherwise providing the
following:

a. A complete media campaign and schedule that insladlecreative development, including script
development and production for a broadcast camphigrmay include, but is not limited to:

1) Television and radio ads.

2) Electronic/internet and web based media campaign.

3) Outdoor media campaign that includes, but is moitdid to, billboards, truck back signage, and
pump toppers.

4) Print media campaign that includes, but is not thahito, print advertisements, brochures,
posters, flyers, souvenir programs, and daily galide

b. Promotional/collateral materials with a consistiemge.

c. Marketing services.
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Public Relations, including editorial calendar witlans for leveraging media buys and negotiating
bonus spots with the media.

Cooperative advertising and promotional opportesiti
Sales Promotions, including Special Events.

Photography and video filming necessary or othehrielogy for implementing the marketing
campaign before and during the current fair.

Professional Consultation Services, including lmitlimited to:

1) Marketing, creative ideas, promotion, advertisiogmpaign planning, and media analysis for
ticket trades and promotions.

2) Development of creative promotional activities irmigh the fair can become involved to
increase awareness of the fair and growth in astiecel

Fulfillment services in conjunction with the staigency fulfilment program.

All other detailed data including recommendatioos thrget markets related to implementation of
the campaign.

If requested by the state agency, the contractall siftso provide website re-design/updates in
accordance with the following.

1) The contractor shall provide updates to the stategeney’s website
(http://www.mostatefair.cojnfor the Missouri State Fair portion of the websincluding but
not limited to, schedule of events, registraticioimation, and lists of awards and other results
from the fair, including photos. In addition, thentractor shall provide updates to the year-
round facilities and events portion of the websilated to State Fairground events.

2) The contractor must provide all proposed desigmgés on a proof site for the state agency’s
viewing and approval.

3) The contractor shall design and add the new MissBtate Fair graphics and text to all
appropriate pages.

4) The state agency will provide all informational apes in electronic format, including but not
limited to, Microsoft Excel and Microsoft Word fie

5) The contractor shall post all changes approvedbystate agency directly to the website and
provide on-going maintenance.

2.3.2 The contractor shall cooperate and coordinate aeswvith the state agency in order for a coorddhate
marketing and advertising message to be presentire tpublic. The contractor shall base all mankget
campaign ideas and concepts with the coordinatmat iof appropriate state agency staff and state@age
designees, including but not limited to, agencieslved in agriculture, special events personnet] a
research organizations.

a.

Prior to developing and submitting any creative aapts to the state agency, the contractor must
have a creative (brainstorming) meeting with tretestigency and designees of the state agency to
discuss concepts.

Prior to final development, the contractor mustrsitkall creative concepts to the state agency for
approval in the form of rough layouts with typewteit copy or by electronic medium.

After rough layout, design, and copy is approvedhsy state agency, the contractor shall prepare
comprehensive layouts.
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d. However, the contractor shall not complete a ptojemr have it produced until the contractor
receives final approval of copy and concepts frbendtate agency.

e. If the state agency requires corrections or changesquires the project to be redone at any plmase
its creative development, the contractor must perfthe required corrections and changes within
the firm, fixed fee specified on the Pricing PageMarketing/Advertising Campaign Services.

f. If the state agency requires corrections or chahges approved project that has been printed or
produced, the state agency will assume financgdamesibility for actual costs incurred to reprint o
reproduce. However the contractor must performrégpired corrections and changes within the
firm, fixed fee specified on the Pricing Page foarkketing/Advertising Campaign Services.

2.3.3 The contractor shall prepare advertisements, ptatsem materials and collateral materials to ineluiout
not be limited to, copy and layouts, type compositi collateral, engravings, finished artwork,
photographs, photostats, mats, art assemblies-ppst model fees, endorsements, testimonialsjtiale
story boards, scripts, music rights, filming, reding, video dubbing, editing, slide and video prctin,
equipment rentals, scenery, properties, costumisplag materials, sales promotion, merchandising
materials, brochures, copy writing, graphs, degignver point, electronic design, etc. as requicechéet
all contract requirements.

a. The contractor shall have access to the state ggepool of digital and traditional photographs,
slides, and B-roll for use in marketing materials.

b. The contractor shall agree that from time to tithe, creative and/or production work for marketing
materials and/or the copy or creative conceptsrfarketing materials may be provided by the state
agency at the discretion of the state agency. uth £ases, the contractor shall perform all other
functions that may be necessary related to therasment, including media placement as directed
and supplied by the state agency.

2.3.4 After authorization by the state agency, the camtrashall order space, time, or other advertisimgans
and endeavor to secure the most advantageousaxeiisble.

a. The contractor shall meet with media representatbrebehalf of the state agency and shall have, if
and when requested by the state agency, a writt@naion of each proposal submitted by media
representatives.

b. In ordering space, time, or other advertising me#res contractor shall not be acting as an agent of
the State, and shall not represent itself to bm@as an agent of the State. The contractor shall
inform each media representative supplying spaicee,tor other advertising means that the
contractor is not acting as an agent for the Statk that the contractor shall be solely liable for
payment to the media representative.

1) The contractor shall only be permitted to invoibe state agency for media space, time, or
other such advertising means after the advertitiag been aired, published, or otherwise
completed. See the Invoicing and Payment Requinesreection of this document.

c. The contractor shall properly incorporate appronexssages in mechanical or other necessary form
and forward it with instructions for the fulfillmérof the advertising order, check and verify
instructions, displays, broadcasts, or other medide utilized, to such a degree as normally
performed by marketing agencies and as regardgwas practice. Even though the state agency
approval has been received, the contractor shaltelponsible for insuring that there are no
typographical errors or omissions in the final atlsements or direct mail pieces.

d. The contractor shall audit and verify accuracy bfimvoices for space, time preparation, and
promotional services which are submitted by theimedbroadcasters.
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2.4.2

e. Documentation and Reporting: The contractor shadipare and maintain the following media
documentation and shall submit reports to the sigency as further explained in the Reporting
Requirements section of this document.

1) The contractor must provide the state agency witlies of all insertion orders, change orders,
and purchase orders with media/broadcast suppliers.

2) The contractor must submit tear sheets, publistadfistavit of publication or broadcast, and/or
electronic equivalent (such as Novus) noted withdate of publication to the state agency.

3) The contractor shall regularly evaluate media useé @lacement to ensure maximum
effectiveness. If requested by the state ageheygdntractor shall sub-contract with an outside
professional research organization, as approvatidogtate agency, to conduct on-site research
during the fair. The contractor shall provide att®n summary evaluation to the state agency
at the conclusion of the fair.

As deemed necessary by the state agency, the ciomtrshall develop specialty advertising items,
collateral materials, video, multimedia and filmegentations, and/or other promotional items as
requested within the firm, fixed fee specified twe Pricing Page for Marketing/Advertising Campaign
Services.

Due to changing fiscal and economic conditions ahdhstructed by the state agency, the contrabadl s
change, modify, or totally revise any or all of tirarketing campaign assignments including but not
necessarily limited to the strategy of objectivesedia schedules, budget allocations, etc. Any
modifications to the marketing campaign includireyelopment of a new campaign shall be developed
and implemented in accordance with the requiremepesified herein and shall be submitted within a
timeframe specified by the state agency.

Unless otherwise specified herein, the contradatl Surnish all material, labor, facilities, equient,
and supplies necessary to perform the servicesregherein within the firm, fixed fee specified tire
Pricing Page for Marketing/Advertising Campaignviees.

Reporting Requirements:

The contractor shall submit the reports identitiedeinafter to the state agency for review and a@br
For each type of report, the contractor must obifagnprior written approval of the state agencytiomn
format and design of the report prior to its fegbmission.

Monthly Reports:

a. Progress Reports The contractor shall submit a monthly progressort by the 18 day of each
month which outlines the following:

1) The specific accomplishments achieved (duties peed) during the monthly reporting
period.

2) The specific tasks/duties completed pursuant tapgproved written marketing campaign and
the completion dates of such tasks/duties.

3) The specific tasks/duties and projected complediate(s) remaining to be completed pursuant
to the provisions of the written marketing campaign

b. Meeting Summary Reports The contractor shall submit a monthly meetinghswary report(s)
within one (1) week following each personal confaet planning meetings) between the contractor
and the state agency. The report shall includenansary or minutes from each meeting which
includes a list of the contractor’s responsibititees designated by the state agency in each meeting
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c. Expenditure Reports The contractor shall submit a monthly expenéitreport by the 15day of
each month that details the status of the buddéte report shall include expenditures from the
month, expenditures to date by project, and theamgimg balance. Each expenditure must cross-
reference a specific budget item included in theketing campaign approved by the state agency.

Weekly Status ReportsThe contractor shall submit weekly status repduring the implementation of
the marketing campaign which include planned aiviand projects and projected completion date(s)
all marketing/advertising services.

Financial Requirements:

The contractor must maintain financial and accagntecords and evidence pertaining to the coniract
accordance with generally accepted accounting iptex and other procedures specified by the state
agency.

a. The contractor shall make all such records, boaksl, other documents relevant to the contract
available to the state agency and its designeethandissouri State Auditor in an acceptable format
and at all reasonable times during the term ofcthr@ract, and for three (3) years from the date of
final payment on the contract or the completioranfindependent audit, whichever is later. If any
litigation, claim, negotiation, audit, or other iacts involving the records has been started bdfae
expiration of the retention period, the contracball retain such records until completion of the
action and resolution of all issues that arise fibniailure to retain adequate documentatiorafoy
service billed may result in recovery of paymewtsservices not adequately documented.

b. The contractor shall permit governmental auditard authorized representatives of the State of
Missouri to have access, for the purpose of audéxamination, to any of the contractor’s books,
documents, papers, and records recording receiptslisbursements of any of the funds paid to the
contractor. The contractor further agrees that aumjit exception noted by governmental auditors
shall not be paid by the state agency and shatdsole responsibility of the contractor. However
the contractor shall have the right to contest aogh exception by any legal procedure the
contractor deems appropriate. The state agendypail the contractor all amounts which the
contractor may ultimately be held entitled to reeeas a result of any such legal action.

Contract Monitoring - The state agency reservesigig to monitor the contract throughout the efffex
period of the contract to ensure financial and i@nttial compliance. If the state agency determines
contractor to be at high-risk for non-compliandes state agency shall have the right to imposeiapec
conditions or restrictions. Written notificatiorllMbe provided to the contractor of the determioatof
high-risk and of any special conditions or resivits to be imposed. The special conditions or
restrictions may include, but not limited to, thasmditions specified below:

a. Requiring additional, more detailed financial rdparr other documentation.
b. Additional contract monitoring.

c. Requiring the contractor to obtain technical or agament assistance.

d. Establishing additional prior approvals from thatstagency.

Invoicing and Payment Requirements:

Prior to any payments becoming due under the conttiae contractor must return a completed state
Vendor Input/ACH-EFT Application, which is downloglnle from the Vendor Services Portal at:
https://www.vendorservices.mo.gov/vendorservicesd®efault.aspx.

a. The contractor understands and agrees that the &tdissouri reserves the right to make contract
payments through electronic funds transfer (EFT).
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b. The contractor must submit invoices on the contréstoriginal descriptive business invoice form
and must use a unique invoice number with eachdeveubmitted. The unique invoice number will
be listed on the State of Missouri’'s EFT addendaoord to enable the contractor to properly apply
the state agency’s payment to the invoice submitiéte contractor may obtain detailed information
for payments issued for the past 24 months fronStiage of Missouri’'s central accounting system
(SAM 11) on the Vendor Services Portal at:

https://www.vendorservices.mo.gov/vendorservices®efault.aspx

2.6.2 The contractor shall submit invoices in amountstated below to the Marketing Director, Missourtst
Fair, 2503 West 16Street, Sedalia, MO 65301

a. Marketing/Advertising Campaign Servicedhe contractor shall invoice the state agencyofoe-

fifth (1/5) or twenty percent (20%) of the total anmt due the contractor over five (5) continuous
months through October 3bf each year.

1) The total amount due the contractor shall be catedlby using the appropriate firm, fixed fee,
expressed as a percentage of the total budgetednarfos the marketing campaidimes the
total budgeted amount for the marketing campaidre firm fixed price shall constitute the
contractor’s fee for all of, but not necessarityited to the following:

« All Personnel Costs The contractor’s fee must include péirsonnel costs for performance

of all required services including, but not limitex those services listed below:

VVVVVY VV VY V

Media planning, buying, and >
implementation

All subcontract and additional program >
management activities

Supervision & coordination >
Executive, account direction, contract >
management,

Art direction and production >
Script and copy writing and editing >
Reporting >
Print/collateral production >
Electronic/computer production >
Development, implementation, and >
administration of the integrated marketing >
program/advertising campaign including
new media, web/interactive, e-blasts.

Competitive bid solicitation and
administration

Creative management, development and
production

Project management

Public Relations coordination &
management

Agency account service time
Accounting and billing

Legal services and fees
Administrative support

Reporting

Trafficking (both agency and coop)
Webinar creation

+ All business communication, interaction, expenses] overheadonsidered the cost of

doing business and essential to the performandkeo€ontract including, but not limited

to:

VVYVYVVY

\ %

All telephone expenses

Facsimile and telegram expenses
In-state travel expenses

bbusiness expenses

Conference fees and expenses

Costs to make corrections to creative,
concepts, collateral, or other projects
submitted for approval

Membership dues

Mailing and postage expenses (including >
overnight/rush charges, electronic mail,
etc.)

YVVVVVYY

Office operation expenses

Supply and material expenses
Overhead costs

Education and training expenses
Meeting expenses and fees

All business equipment expenses
(including information technology,
software, office equipment,
design/production equipment, etc.)
Mobile messaging charges
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2.6.3

264

2.6.5

2.7

271

2) The state agency shall specify, in writing, thealtdbudgeted amount for the marketing
campaign during the initial planning meetings, diésd previously. Therefore, the total
budgeted amount shall be specified in the contractearketing campaign budget.

3) The contractor shall be paid monthly in five ego@yments over the five month billing period
for twenty percent (20%) of the total amount due ttontractor for marketing/advertising
services.

b. Website Design, Revisions, Updates, and Maintenaifceiebsite design, revisions, updates, and
maintenance was requested by the state agencyravidgd by the contractor, the contractor shall
invoice the state agency for one-sixth (1/6) of tbwl amount due the contractor over six (6)
continuous months through Juné"a@ each year. The contractor shall be paid megrithkix equal
payments over the six month billing period for ameh of the total amount due the contractor for
website design, revisions, updates, and maintenance

The contractor shall be reimbursed the actual observices performed by a subcontractor or outside
source if the contractor specifically itemizes eaatount in the marketing campaign budget and reseiv
line item approval by the state agency. To recéneitem approval by the state agency, the cotdra
must verify payment of the amount specified, thhé tproposed subcontractor is considered a
subcontractor and not part of the contractor’s oiggion, and that approval has been given for the
service as part of the plan. The contractor mubirst copies of actual invoices from the subcorntac

or outside source to the state agency on a mob#sis in order to verify that the subcontractediolat
service has been performed and accepted. Afteipteaf such invoices, the state agency shall raigd
the contractor for the actual, approved amounts.

a. Examples of the types of subcontracted servicesvfoch the contractor shall be reimbursed shall
be as follows:

1) The actual cost of advertising space and time.

2) The actual production costs from an audio/videapetion company, other than the contractor.

3) The actual printing/duplicating expenses from ateri or other outside source, other than the
contractor.

4) The actual cost of artwork if performed by a freek artist not employed by, associated with,
or on retainer with the contractor.

Other than the payments and reimbursements spkeibeve, no other payments will be made to the
contractor for any reason whatsoever.

For the original contract period, the state agemay approximately $300,000.00 as the total budgeted
amount for the marketing campaign for the 2012 MissState Fair. The $300,000.00 does not include
the budgeted amount for website revisions, updatdsmaintenance.

a. The total budgeted amount is subject to appropnatmade by the Missouri General Assembly and
signed into law by the Governor. In addition, thal budgeted amount is also subject to reduction
by executive order and/or by administrative polafythe state agency when deemed in the best
interest of the State of Missouri. Therefore, Btate of Missouri does not guarantee that any
amount of funds will be spent for marketing/adwenty for the Missouri State Fair. However, the
contractor will be notified of the actual amountidg the planning meetings.

Other Contractual Requirements:
Contract - A binding contract shall consist of: {i¢ RFP, amendments thereto, and any Best andl Fina

Offer (BAFO) request(s) with RFP changes/additio(®), the contractor’'s proposal including any
contractor BAFO response(s), (3) clarification lné fproposal, if any, and (4) the Division of Pusihg
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2.7.2

2.7.3

2.7.4

and Materials Management's acceptance of the pabpeg “notice of award”. All Exhibits and
Attachments included in the RFP shall be incormaténto the contract by reference.

a. A notice of award issued by the State of Missooesinot constitute an authorization for shipment
of equipment or supplies or a directive to proceeth services. Before providing equipment,
supplies and/or services for the State of Missdhé,contractor must receive a properly authorized
purchase order or other form of authorization giterihe contractor at the discretion of the state
agency.

b. The contract expresses the complete agreemeneqgbaties and performance shall be governed
solely by the specifications and requirements aoaththerein.

c. Any change to the contract, whether by modificatoid/or supplementation, must be accomplished
by a formal contract amendment signed and apprdwedand between the duly authorized
representative of the contractor and the DivisibRPurchasing and Materials Management prior to
the effective date of such modification. The caator expressly and explicitly understands and
agrees that no other method and/or no other dodurmetuding correspondence, acts, and oral
communications by or from any person, shall be wsembnstrued as an amendment or modification
to the contract.

Contract Period - The original contract period kbal as stated on page 1 of the Request for Prbposa
(RFP). The contract shall not bind, nor purportbind, the state for any contractual commitment in
excess of the original contract period. The Dosof Purchasing and Materials Management shak hav
the right, at its sole option, to renew the coritfac four (4) additional one-year periods, or guoyrtion
thereof. In the event the Division of Purchasing &aterials Management exercises such righteaths

and conditions, requirements and specificatiorth®ftontract shall remain the same and apply duhieg
renewal period, pursuant to applicable option aaus this document.

Renewal Periods - If the option for renewal is eisad by the Division of Purchasing and Materials
Management, the percentages for the Marketing/Abileg Campaign Services shall be the same as
during the original contract period. In additidhe contractor shall agree that the prices for Webs
Revisions, Updates, and Maintenance for the renpesbd shall not exceed the maximum price for the
applicable renewal period stated on the PricingeRdghe contract.

a. If renewal prices for Website Revisions, Updates] Maintenance are not provided, then prices
during renewal periods shall be the same as dthiagriginal contract period.

b. In addition, the contractor shall understand ane@ghat renewal period price increases for Website
Revisions, Updates, and Maintenance specified énctintract are not automatic. At the time of
contract renewal, if the state determines fundimgesd not permit the specified renewal
percentage/pricing increase or even a portion tietee renewal percentage/pricing shall remain
the same as during the previous contract periddsudh action is rejected by the contractor, the
contract may be terminated, and a new procurenresteps may be conducted. The contractor shall
also understand and agree the state may determmdéngy limitations necessitate a decrease in the
contractor's percentage/pricing for the renewaliqu¥s). If such action is necessary and the
contractor rejects the decrease, the contract redgriminated, and a hew procurement process may
be conducted.

Termination - The Division of Purchasing and MatkyiManagement reserves the right to terminate the
contract at any time, for the convenience of treesSof Missouri, without penalty or recourse, byim
written notice to the contractor at least thirty0X3alendar days prior to the effective date ofhsuc
termination. In the event of termination pursuanthis paragraph, the following shall apply:

a. All documents, data, reports, supplies, equipmant] accomplishments prepared, furnished or
completed by the contractor pursuant to the teriteeocontract shall, at the option of the Division
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of Purchasing and Materials Management, becomeptbperty of the State of Missouri. The
contractor shall be entitled to receive just anditefple compensation for services and/or supplies
delivered to and accepted by the State of Misgmurguant to the contract prior to the effectiveedat
of termination.

As directed by the state agency, the contractdl sliher cancel all open commitments previously
made per the contract or (without entering any msemmitments) shall continue with execution of
such open commitments.

1) If the open commitments are cancelled, the stat@@gshall pay all costs (including penalties)
resulting from the cancellation.

2) If such commitments continue to be executed, thraotor shall be entitled to be paid for the
contractor’'s services pursuant to the requiremeitise contract, as if such cancellation had not
occurred.

2.7.5 Space/Time Cancellation: The state agency may,nqttiene, cancel any space or time previously
authorized for publication or broadcast provideel publisher or other owner of said space or timaleo
accept such cancellation without financial penalfjhe state agency may also cancel any space er tim
previously authorized for which there is a candigtapolicy, but such penalty shall be paid by state
agency.

2.7.6 Transition:

a.

Upon award of the contract, the contractor shalfrkwwith the state agency and any other
organizations designated by the state agency torenan orderly transition of services and
responsibilities under the contract and to endugecontinuity of those services required by théesta
agency.

Upon expiration, termination, or cancellation o€ tbontract, the contractor shall assist the state
agency to ensure an orderly and smooth transfeesgfonsibility and continuity of those services
required under the terms of the contract to an roegdion designated by the state agency. |f
requested by the state agency, the contractor ptwalide and/or perform any or all of the following
responsibilities:

1) The contractor shall deliver, FOB destination, wdktords, documentation, reports, data,
recommendations, or printing elements, etc., whige required to be produced under the
terms of the contract to the state agency and/theacstate agency's designee within seven (7)
days after receipt of the written request in a fatrand condition that are acceptable to the state
agency.

2) The contractor shall discontinue providing servizeaccepting new assignments under the
terms of the contract, on the date specified by stete agency, in order to ensure the
completion of such service prior to the expiratudrthe contract.

3) If requested in writing via formal contract amendhitieghe contractor shall agree to continue
providing any part or all of the services in aceorce with the terms and conditions,
requirements and specifications of the contractaf@eriod not to exceed thirty (30) calendar
days after the expiration, termination or cancelfatdate of the contract for a price not to
exceed those prices set forth in the contract.

2.7.7 Transition:

a.

Upon award of the contract, the contractor shalrkwwith the state agency and any other
organizations designated by the state agency toarenan orderly transition of services and
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2.7.8

279

2.7.10

responsibilities under the contract and to endugecontinuity of those services required by théesta
agency.

b. Upon expiration, termination, or cancellation oé thontract, the contractor shall assist the state
agency to ensure an orderly and smooth transfeesgfonsibility and continuity of those services
required under the terms of the contract to anrorgéion designated by the state agency.

Contractor Liability - The contractor shall be respible for any and all personal injury (includitgath)
or property damage as a result of the contraategtigence involving any equipment or service paedi
under the terms and conditions, requirements amtifepations of the contract. In addition, the
contractor assumes the obligation to save the $faldissouri, including its agencies, employees] an
assignees, from every expense, liability, or paytraeising out of such negligent act.

a. The contractor also agrees to hold the State ofddis, including its agencies, employees, and
assignees, harmless for any negligent act or oomssommitted by any subcontractor or other
person employed by or under the supervision ottmractor under the terms of the contract.

b. The contractor shall not be responsible for anyrinjor damage occurring as a result of any
negligent act or omission committed by the StatMialsouri, including its agencies, employees, and
assignees.

¢. Under no circumstances shall the contractor bddifdy any of the following: (1) third party clasn
against the state for losses or damages (otherttioge listed above); (2) loss of, or damage t®, th
state’s records or data; or (3) economic conseglatdmages (including lost profits or savings) or
incidental damages, even if the contractor is mieat of their possibility.

Insurance - The contractor shall understand andeatirat the State of Missouri cannot save and hold
harmless and/or indemnify the contractor or empdgy@gainst any liability incurred or arising agsuit

of any activity of the contractor or any activity the contractor's employees related to the coturac
performance under the contract. Therefore, thdractor must have and maintain adequate liability
insurance in the form(s) and amount(s) sufficiemtptotect the State of Missouri, its agencies, its
employees, its clients, and the general publicregeany such loss, damage and/or expense related to
his/her performance under the contract. The imagrahall include an endorsement that adds the Stat
Missouri as an additional insured. Self-insurarmmerage or another alternative risk financing
mechanism may be utilized provided that such caeeiia verifiable and irrevocably reliable and the
State of Missouri is protected as an additionaliied. In the event any insurance coverage is teshce
the state agency must be notified immediately.

Subcontractors - Any subcontracts for the prodsetsices described herein must include appropriate
provisions and contractual obligations to ensuee dhiccessful fulfilment of all contractual obligpats
agreed to by the contractor and the State of Missad to ensure that the State of Missouri is
indemnified, saved, and held harmless from andnagainy and all claims of damage, loss, and cost
(including attorney fees) of any kind related tgubcontract in those matters described in the acintr
between the State of Missouri and the contractor.

a. The contractor shall expressly understand and atijrat he/she shall assume and be solely
responsible for all legal and financial respongibs related to the execution of a subcontract.

b. The contractor shall agree and understand thataitdn of a subcontractor to provide any of the
products/services in the contract shall in no weljeve the contractor of the responsibility for
providing the products/services as described anfibda herein.

c. The contractor must obtain the approval of the eStt Missouri prior to establishing any new
subcontracting arrangements and before changingsabgontractors. The approval shall not be
arbitrarily withheld.
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Pursuant to subsection 1 of section 285.530, RSMa;ontractor or subcontractor shall knowingly
employ, hire for employment, or continue to empéoyunauthorized alien to perform work within
the state of Missouri. In accordance with secti®8s.525 to 285.550, RSMo, a general contractor
or subcontractor of any tier shall not be liableewlsuch contractor or subcontractor contracts with
its direct subcontractor who violates subsectiaf &ection 285.530, RSMo, if the contract binding
the contractor and subcontractor affirmativelyesahat

1) the direct subcontractor is not knowingly in viadat of subsection 1 of section 285.530,
RSMo, and

2) shall not henceforth be in such violation and

3) the contractor or subcontractor receives a swdidaait under the penalty of perjury attesting
to the fact that the direct subcontractor’'s empésyare lawfully present in the United States.

2.7.11 Substitution of Personnel - The contractor agreesumderstands that the State of Missouri's agreeme
to the contract is predicated in part on the wilan of the specific key individual(s) and/or pmreel
qualifications identified in the proposal. Themefothe contractor agrees that no substitutionuchs
specific key individual(s) and/or personnel quaétions shall be made without the prior writtenrappl
of the state agency. The contractor further agtiegisany substitution made pursuant to this payayr
must be equal or better than originally proposeditaat the state agency's approval of a substitstiall
not be construed as an acceptance of the sulbmtitigperformance potential. The State of Missouri
agrees that an approval of a substitution willb®unreasonably withheld.

2.7.12 Authorized Personnel:

a.

The contractor shall only utilize personnel authedi to work in the United States in accordance
with applicable federal and state laws. This ideli but is not limited to the Illegal Immigration
Reform and Immigrant Responsibility Act (IIRIRA) &iNA Section 274A.

If the contractor is found to be in violation ofiglrequirement or the applicable state, federal and
local laws and regulations, and if the State ofddigi has reasonable cause to believe that the
contractor has knowingly employed individuals wine aot eligible to work in the United States, the
state shall have the right to cancel the contraatediately without penalty or recourse and suspend
or debar the contractor from doing business with state. The state may also withhold up to
twenty-five percent of the total amount due toc¢batractor.

The contractor shall agree to fully cooperate vaitly audit or investigation from federal, state, or
local law enforcement agencies.

If the contractor meets the definition of a bustestity as defined in section 285.525, RSMo,
pertaining to section 285.530, RSMo, the contrast@ll maintain enrollment and participation in
the E-Verify federal work authorization program hvitespect to the employees hired after
enrollment in the program who are proposed to workonnection with the contracted services
included herein. If the contractor’s businessust@hanges during the life of the contract to bexom
a business entity as defined in section 285.52BJ&$ertaining to section 285.530, RSMo, then
the contractor shall, prior to the performanceryf services as a business entity under the contract

1) Enroll and participate in the E-Verify federal waalithorization program with respect to the
employees hired after enrollment in the program wateproposed to work in connection with
the services required herein; AND

2) Provide to the Division of Purchasing and Materidisnagement the documentation required
in the exhibit titled, Business Entity Certificar, Enrollment Documentation, and Affidavit of
Work Authorizationaffirming said company’s/individual’'s enrollmemd participation in the
E-Verify federal work authorization program; AND
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2.7.13

2.7.14

2.7.15

2.7.16

3) Submit to the Division of Purchasing and Materiddgnagement a completed, notarized
Affidavit of Work Authorization provided in the eitiit titled, Business Entity Certification,
Enrollment Documentation, and Affidavit of Work Adfrization

e. In accordance with subsection 2 of section 285.938Mo, the contractor should renew their
Affidavit of Work Authorization annually. A valiéffidavit of Work Authorization is necessary to
award any new contracts.

Contractor Status - The contractor represents tirasderself to be an independent contractor offpr
such services to the general public and shall etesent himself/herself or his/her employees tarbe
employee of the State of Missouri. Therefore, tomtractor shall assume all legal and financial
responsibility for taxes, FICA, employee fringe béts, workers compensation, employee insurance,
minimum wage requirements, overtime, etc., and exgr® indemnify, save, and hold the State of
Missouri, its officers, agents, and employees, f@gmfrom and against, any and all loss; cost{ding
attorney fees); and damage of any kind related¢h satters.

Coordination - The contractor shall fully coordmatl contract activities with those activitiestbé state
agency. As the work of the contractor progresadsjce and information on matters covered by the
contract shall be made available by the contractdhe state agency or the Division of Purchasimg a
Materials Management throughout the effective mkabthe contract.

Property of State - All documents, data, reportgpsies, equipment, and accomplishments prepared,
furnished, or completed by the contractor purstaihe terms of the contract shall become the ptgpe
of the State of Missouri. Upon expiration, terntioa, or cancellation of the contract, said iterhalls
become the property of the State of Missouri.

Property of State — The contractor shall agreewmtkerstand that all documents, data, reports, Bspl
equipment, and accomplishments prepared, furnishe@¢ompleted by the contractor pursuant to the
terms of the contract shall become the properthefState of Missouri. Upon expiration, terminatior
cancellation of the contract, said items shall bezdhe property of the State of Missouri, whichllsha
include all rights and interests for present anairkl use or sale as deemed appropriate by the state
agency.

a. The State of Missouri understands and agrees tmataacillary software tools or pre-printed
materials (e.g., project management software toolgraining software tools, etc.) developed or
acquired by the contractor that may be necessapgitiorm a particular service required hereunder
but not required as a specific deliverable of tbetact, shall remain the property of the contrgcto
however, the contractor shall be responsible feueng such tools and materials are being used in
accordance with applicable intellectual properghts and copyrights.

b. The contractor shall be responsible for obtainingycights and for registering all logos, website
domains, commercials, etc. in the name of the Stadissouri as instructed and approved by the
state agency. If approved as part of the marketiagpaign budget, the contractor shall be
reimbursed the actual cost paid for obtaining asgydght and registration fee for a logo.

c. The contractor shall defend, indemnify and holdniiass the State of Missouri, including its
officers, agents, employees and assigns, in ai sdilaw or in equity alleging patent, trademark o
copyright infringement, defamation (libel and/carsdler), violation of privacy rights, violation dfe
right of publicity, misappropriation of trade setsrer unfair competition concerning or arising from
the contractor’s performance or products producetbuthe terms of the contract.

d. The contractor shall further agree that no repai@dsumentation, or material prepared, including the
program(s) developed as required by the contraet] e used or marketed by the contractor or
released to the public without the prior writtemsent of the state agency.
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2.7.17 Confidentiality:

a. The contractor shall agree and understand thdisalissions with the contractor and all information
gained by the contractor as a result of the cotdracperformance under the contract shall be
confidential and that no reports, documentationmaterial prepared as required by the contract
shall be released to the public without the pridtten consent of the state agency.

b. If required by the state agency, the contractor ang required contractor personnel must sign
specific documents regarding confidentiality, séguror other similar documents upon request.
Failure of the contractor and any required persbtmsign such documents shall be considered a
breach of contract and subject to the cancellgironisions of this document.

2.7.18 Participation by Other Organizations - The contaanust comply with any Organization for the
Blind/Sheltered Workshop and/or Minority Businessntégprise/Women Business Enterprise
(MBE/WBE) participation levels committed to in thentractor’'s awarded proposal.

a. The contractor shall prepare and submit to thediwi of Purchasing and Materials Management a
report detailing all payments made by the contra¢to Organizations for the Blind/Sheltered
Workshops and/or MBE/WBES participating in the caot for the reporting period. The contractor
must submit the report on a monthly basis, unlgbgerwise determined by the Division of
Purchasing and Materials Management.

b. The Division of Purchasing and Materials Managenwatitmonitor the contractor's compliance in
meeting the Organizations for the Blind/Shelteredrk8hop participation levels committed to in the
contractor's awarded proposal. The Division of dhasing and Materials Management in
conjunction with the Office of Equal Opportunity EQ) will monitor the contractor's compliance in
meeting the MBE/WBE participation levels committiedin the contractor's awarded proposal. If
the contractor's payments to the participatingteEgiare less than the amount committed, the state
may cancel the contract and/or suspend or debacdhtractor from participating in future state
procurements, or retain payments to the contrattoan amount equal to the value of the
participation commitment less actual payments nigdihe contractor to the participating entity. If
the Division of Purchasing and Materials Managenggiiermines that the contractor becomes
compliant with the commitment, any funds retainedtated above, will be released.

c. If a participating entity fails to retain the recpd certification or is unable to satisfactorilyrfoem,
the contractor must obtain other certified MBE/WBEsother organizations for the blind/sheltered
workshops to fulfill the participation requirement®mmitted to in the contractor's awarded
proposal.

1) The contractor must obtain the written approvathaf Division of Purchasing and Materials
Management for any new entities. This approvall sizh be arbitrarily withheld.

2) If the contractor cannot obtain a replacement riite contractor must submit documentation
to the Division of Purchasing and Materials Managetdetailing all efforts made to secure a
replacement. The Division of Purchasing and MateiManagement shall have sole discretion
in determining if the actions taken by the contwacnstitute a good faith effort to secure the
required participation and whether the contract s amended to change the contractor’'s
participation commitment.

d. Within thirty days of the end of the original camtt period, the contractor must submit an affidavit
to the Division of Purchasing and Materials Managetn The affidavit must be signed by the
director or manager of the participating Organiaadi for the Blind/Sheltered Workshop verifying
provision of products and/or services and compkaot all contractor payments made to the
Organizations for the Blind/Sheltered Workshopse Tontractor may use the affidavit available on
the Division of Purchasing and Materials Managersent website at
http://oa.mo.gov/purch/vendor.htmi another affidavit providing the same informatio
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3.

3.1

3.11

3.1.2

3.1.3

3.14

PROPOSAL SUBMISSION INFORMATION
Submission of Proposals:

ELECTRONIC SUBMISSION OF PROPOSALS THROUGH THE OME BIDDING/VENDOR
REGISTRATION SYSTEM WEB SITE IS NORVAILABLE FOR THIS RFP.

When submitting a proposal, the offeror should udel three (3) additional copies along with their
original proposal. The front cover of the origipabposal should be labeled “original” and the froover
of all copies should be labeled “copy”.

a. Recycled Products - The State of Missouri recognibe limited nature of our resources and the
leadership role of government agencies in regarthéoenvironment. Accordingly, the offeror is
requested, but not required, to print the propdsable sided using recycled paper, if possible, and
minimize or eliminate the use of non-recyclable enats such as plastic report covers, plastic
dividers, vinyl sleeves, and binding. Lengthy megls may be submitted using printer or other
loose leaf paper in a notebook or binder.

b. Open Records - Pursuant to section 610.021, RShoofferor's proposal shall be considered an
open record after a contract is executed or alpgsals are rejected. At that time, all proposeds a
scanned into the Division of Purchasing and MalehNéganagement imaging system.

1) The scanned information will be available for viegithrough the Internet from the Division of
Purchasing and Materials Management Awarded Bid datfaict Document Search system.
Therefore, the offeror is advised not to includg ariormation in the proposal that the offeror
does not want to be viewed by the public, includiegsonal identifying information such as
social security numbers.

2) In preparing a proposal, the offeror should be fuhadf document preparation efforts for
imaging purposes and storage capacity that willdogired to image the proposals and should
limit proposal content to items that provide subst&g quality of content, and clarity of
information.

To facilitate the evaluation process, the offememncouraged to organize their proposal into sectibat
correspond with the individual evaluation categodescribed herein. The offeror is cautioned ithiat

the offeror’'s sole responsibility to submit infortioa related to the evaluation categories and that
State of Missouri is under no obligation to soliich information if it is not included with thegmosal.
The offeror’s failure to submit such information yneause an adverse impact on the evaluation of the
proposal.

a. Each section should be titled with each individerdluation category and all material related ta tha
category should be included therein.

b. The proposal should be page numbered.

c. The signed page one from the original RFP andigiiesl amendments should be placed at the
beginning of the proposal.

Questions Regarding the RFP — Except as may bevateestated herein, the offeror and the offeror’'s
agents (including subcontractors, employees, ctargs| or anyone else acting on their behalf) must
direct all of their questions or comments regardimg RFP, the solicitation process, the evaluate,

to the buyer of record indicated on the first paf¢his RFP. Inappropriate contacts to other pamgb
are grounds for suspension and/or exclusion froatifip procurements. Offerors and their agents who
have questions regarding this matter should cotitedbuyer.

a. The buyer may be contacted via e-mail or phonéhags on the first page, or via facsimile to 573-
526-9816.
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3.2

3.21

3.2.2

3.2.3

3.24

3.3

3.3.1

3.3.2

3.4

3.4.1

b. Only those questions which necessitate a changeet®FP will be addressed via an amendment to
the RFP. Written records of the questions and arswill not be maintainedfferors are advised
that any questions received less than ten calethag prior to the RFP opening date may not be
addressed.

c. The offeror may contact the Office of Equal Oppoityl (OEO) regarding MBE/WBE certification
or subcontracting with MBE/WBE companies.

Competitive Negotiation of Proposals The offeror is advised that under the provisionthif Request
for Proposal, the Division of Purchasing and MatsriManagement reserves the right to conduct
negotiations of the proposals received or to aveaodntract without negotiations. If such negobiasi
are conducted, the following conditions shall apply

Negotiations may be conducted in person, in wrjtardy telephone.

Negotiations will only be conducted with potentjaticceptable proposals. The Division of Purchasing
and Materials Management reserves the right td lmagotiations to those proposals which received th
highest rankings during the initial evaluation phad\ll offerors involved in the negotiation prosesill

be invited to submit a best and final offer.

Terms, conditions, prices, methodology, or othatiees of the offeror’'s proposal may be subject to
negotiation and subsequent revision. As part efrtbgotiations, the offeror may be required to stibm
supporting financial, pricing and other data inesrdo allow a detailed evaluation of the feasipilit
reasonableness, and acceptability of the proposal.

The mandatory requirements of the Request for Ralpshall_notbe negotiable and shall remain
unchanged unless the Division of Purchasing anc:iéd$ Management determines that a change in such
requirements is in the best interest of the StaMissouri.

Evaluation and Award Process:

After determining that a proposal satisfies the dadory requirements stated in the Request for Radpo
the evaluator(s) shall use both objective analgsid subjective judgment in conducting a comparative
assessment of the proposal in accordance withviddeaion criteria stated below. The contract Isbel
awarded to the lowest and best proposal.

= T O 0 ] PP PPPPPPPPPPPP 80 points
b. Experience and Reliability.................ummeeeiiiiiiiiieeeeeeeeeteeeee e 50 points
c. Expertise of Personnel, Resources, and CreativViyADi...........cccceeevvviiieiiieniiennnn. 4Q points
d. Method of Performance and Creative APProach......cvvevvvvevvveevvienneennnnnnnn.... 20 pOINtS
€. MBE/WBE PartiCIPatioN ........ccccciiiiiiiiiiaeeae e e e e e e e e eesmne e e e s 10 points

After an initial screening process, a question amslver conference or interview may be conducteld wit

the offeror, if deemed necessary by the DivisiorPofchasing and Materials Management. In addition,
the offeror may be asked to make an oral presentadf their proposal during the conference.

Attendance cost at the conference shall be atfteeds expense. All arrangements and schedslivadj

be coordinated by the Division of Purchasing andevals Management.

Evaluation of Cost:

Pricing — The offeror must provide pricing as reqdion the Pricing Page.



B3zZ11184 Page 22

3.4.2 The objective evaluation of cost shall be basechupe sum of the following for the original contrac
period and each renewal option period:

a. A weighted total of the firm, fixed percentagedestioon the Pricing Page for Marketing/Advertising
Campaign Services multiplied by the maximum budgebunt in each budget category. Line items
001, 002, and 003 shall be weighed at 10% eacHirmmiems 004 and 005 shall be weighed at 35%
each.

b. The total price for Website Revisions, Updates, Bliaihtenance (line item 006).

c. Cost evaluation points shall be determined fromréseilt of the calculation stated above using the
following formula:

- , . Maximum Cost
Lowest Responsive Offeror’s Price . . .
W ponsiv : X Evaluation = Assigned Cost Points

Compared Offeror’s Price points (80)

d. The offeror shall agree and understand that thetdigs/weighting used in the evaluation of cost
are provided solely to document how cost will beleated. The State of Missouri makes no
guarantee regarding the accuracy of the quantiteeghting stated nor does the State of Missouri
intend to imply that the figures used for the amsluation in any way reflect actual nor anticiplate
usage.

3.5 Evaluation of Offeror's Experience, Reliability, and Stability — Experience, reliability, and stability of
the offeror’s organization will be considered sukijely in the evaluation process. Therefore,dfferor
is advised to submit information concerning theeadf’'s organization and information documenting the
offeror’'s experience in past performances, espgdlbse performances related to the requiremehts o
this RFP. If the offeror is proposing an entithart than the offeror to perform the required sevjche
offeror should also submit the information requeédte such proposed subcontractor.

3.5.1 Reference Information - The offeror should provideformation about previous clients and
advertising/marketing campaigns performed for scl@nts, especially related to the services require
herein (such as agriculture-related and/or speeiahts marketing in an agriculture and tourisndjiel

a. Exhibit A is provided for use in providing referenmformation regarding past/current clients. In
addition, the offeror should obtain the signatufethe contact person referenced on the Exhibit
verifying that that information presented is acteralhe contact person’s signature also represents
that the contact person is willing and will be dale for contact by the State of Missouri in ortter
discuss the services performed by the offerortferdontact person’s company.

b. Past Campaigns —The offeror should present anlyubfnot be limited to the following information
related to past campaigns. The offeror shouldrideesin narrative form, why that campaign was
presented as an example.

1) Marketing Success - The offeror should documenvipus marketing successes for other
clients and should describe how such successesmeasured.

2) Creative Ability - The offeror should demonstratis creative capabilities by providing
information about the offeror’s best marketing caigps.

3) Samples — The offeror is strongly encouraged tondtdamples demonstrating any or all of the
current/past marketing campaigns described abowedier to demonstrate the style, creativity,
and overall past performance of the personnel megpdy the offeror who worked on those
campaigns. Any such samples submitted shall biheaofferor's expense by the offeror’s
organization.

3.5.2 Qualifications of Offeror's Organization — The atbe should provide additional information about the
offeror’s organization including the informatiomreested on Exhibit B.
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3.5.3

3.6

3.6.1

3.6.2

3.6.3

3.7

Financial Stability - In order to determine theeutir's past performances regarding prompt paymeént o
invoices and other obligations, the offeror shaautmit, with their proposal, an Aged Account Pagabl
Report which demonstrates prompt payments.

Evaluation of Offeror's Personnel Expertise, Resowes, and Creative Ability: The qualifications,
resources and creative ability of the personngv@sed by the offeror to perform the requirementshisf
RFP, whether from the offeror’'s organization ornfr@ proposed subcontractor, will be subjectively
evaluated. Therefore, the offeror should providerimation on Exhibit C about personnel who willnko
on or be assigned to the state agency account.

Expertise:

a. The offeror should include detailed information abthe experience and qualifications, including
education, training, and previous account expedaigroposed personnel, including the following
information:

1) Expertise, knowledge, and past advertising/margegxperience in the agricultural industry.

2) Expertise, knowledge, and past advertising/margetiperience in special event marketing.

3) Expertise, knowledge, and past advertising/margetixperience marketing campaign
development.

4) Expertise, knowledge, and past experience in webigisign.

b. The offeror should provide a description of eactspenel’s duties per the contract. If personnel ar
not yet hired, the offeror should provide detailddscriptions of the required employment
gualifications; and detailed job descriptions of fiosition to be filled, including the type of pams
proposed to be hired.

Resources - The offeror should submit detailedrimégion related to the total staff resources that t
offeror will have available for the state agenciieTofferor should summarize key information abbet t
gualifications of each staff person.

a. The offeror should provide an organizational clsadwing the staffing and lines of authority for the
key personnel to be used. The relationship ohttm®unt service representative to creative, toipubl
relations to management and to support personoeldibe clearly illustrated.

Past Campaigns — The work performed by the persoproposed by the offeror related to past
campaigns will be considered in the evaluation.r &ach example of a past campaign submitted, the
offeror needs to identify the personnel responsibtethe service being referenced and should cross-
reference that service with how the person is megdor the state agency campaign. Such examples
should demonstrate the style, creativity, and diveest performance of the personnel proposed by th
offeror who worked on those campaigns.

Evaluation of Method of Performance and Creative Aproach: Proposals will be subjectively
evaluated based on the offeror’s plan for perfogrhre requirements of the RFP. Therefore, theraffe
should present information which demonstrates tk¢éhod or manner in which the offeror proposes to
satisfy these requirements and which confirms tfierar's ability to satisfy the requirements. The
language of the narrative should be straightforvaard limited to facts, solutions to problems, afahg

of action. However, the offeror shall agree andarstand that the proposed creative approach atiayor
proposed budget are only considered a proposabendubject to approval and/or change by the state
agency. Acceptance and award of the proposal sbaltonstitute approval of the offeror’'s proposed
creative approach and/or proposed budget. Theooffehould be prepared to provide entirely new
creative work, pursuant to the contract, if desligdhe state agency.
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3.7.1

3.7.2

3.7.3

3.74

3.7.5

3.7.6

Description of Proposed Services - The offeror &gheubmit a detailed work plan that includes a step
by-step plan of action for all services proposeduding specific tasks that will be performed, pensel
who will perform each task, a detailed timeline favmpletion of the specified tasks, and a list of
deliverables that will be provided. In submittitigg detailed work plan, the offeror should resptmthe
provisions in the Contractual Requirements by @éntifying each specific paragraph and subparagraph
of the Contractual Requirements by paragraph nunfBgithen writing a description of how, when, by
whom, with what, to what degree, why, where, ete requirement will be satisfied and otherwise
detailing the offeror's understanding of the regments and ability and methodology to successfully
perform.

Strategic Marketing Campaign — With the written gosal, the offeror should submit a proposed
marketing campaign that demonstrates how the offproposes to meet the objectives of the state
agency.

a. The offeror should present a proposearketing/advertising plan in rough conceptuairfor

b. The offeror should define his/her recommendationtfe image or personality the state agency
should present along with his/her rationale forrsf@dmmendation.

c. The offeror should recommend a media mix and sdiregatrategy which takes into consideration
the segments targeted.

d. The offeror should recommend frequency and effedtigquency levels.

e. The offeror should describe how the targeted setgneil be reached, who will be reached, why
they will be reached, and the best method to rézam.

f.  The offeror should describe any special servicastik/she proposes or is able to provide that may
be of special interest to the state agency.

Research - The offeror should provide any recommowls regarding research and how the offeror
incorporates research results into strategies farketing/advertising. The offeror should provide
detailed information about the proposed subcomdraghich will be utilized to conduct on-site resear

at the fair, including personnel qualificationgliee area of survey research.

Economic Advantage to Missouri - The offeror shoadidiress the following:

a. Provide a description of the proposed serviceslilhbe performed and/or the proposed products
that will be provided by Missourians and/or Missquoducts.

b. Provide a description of the economic impact retdrto the State of Missouri through tax revenue
obligations.

c. Provide a description of the company’s economisg@nee within the State of Missouri (e.g., type of
facilities: sales offices; sales outlets; divigpmanufacturing; warehouse; other), including
Missouri employee statistics.

Budget - The offeror should submit a detailed bwdgatrix which should reflect the offerors proposed
plans for performing the required services of RiP utilizing a total budgeted amount of $300,000.0

a. The budget matrix should clearly outline, identiynd describe any of the activities and estimated
budget for each activity proposed to be includetheofferor’'s marketing campaign.

b. The offeror may use Exhibit D, or any other simifarm to complete and describe the offerors
proposed budget.

The offeror should also provide a sequential steptbp description of the tasks or events that are
proposed to accomplish the requirements of the &kPthe number of work hours required to perform
the task or event. In addition, the offeror shaspécify the personnel proposed to perform eadhaad

the number of work hours each person will be waglan that particular event.
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a. Exhibit E, Schedule of Events, may be helpful iegemting such data and should be used by the
offeror. In the event of overlapping or concurreagks, the use of a graphic chart (PERT, bar, line
etc.) is recommended.

3.8 Evaluation of Offeror's Minority Business Enterprise (MBE)/ Women Business Enterprise (WBE)
Participation:

3.8.1 In order for the Division of Purchasing and Matkri®anagement (DPMM) to meet the provisions of
Executive Order 05-30, the offeror should secumtigipation of certified MBEs and WBESs in providing
the products/services required in this RFP. Tingeta of participation recommended by the State of
Missouri are 10% MBE and 5% WBE of the total doitatue of the contract.

a. These targets can be met by a qualified MBE/WBIeroff themselves and/or through the use of
qualified subcontractors, suppliers, joint ventures other arrangements that afford meaningful
opportunities for MBE/WBE participation.

b. The services performed or the products providedVBE/WBEsS must provide a commercially
useful function related to the delivery of the gantually-required service/product in a manner that
will constitute an added value to the contract ahdll be performed/provided exclusive to the
performance of the contract. Therefore, if thevises performed or the products provided by
MBE/WBEs is utilized, to any extent, in the offésobligations outside of the contract, it shalt no
be considered a valid added value to the contratishall not qualify as participation in accordance
with this clause.

c. In order to be considered as meeting these targetsMBE/WBEs must be “qualified” by the
proposal opening date (date the proposal is du§ee below for a definition of a qualified
MBE/WBE.)

3.8.2 The offeror's proposed patrticipation of MBE/WBEfis in meeting the targets of the RFP will be
considered in the evaluation process as speciéémhb

a. If Participation Meets Target:Offerors proposing MBE and WBE participation pertages that
meet the State of Missouri's target participatiengentage of 10% for MBE and 5% for WBE shall
be assigned the maximum stated MBE/WBE Participagialuation points.

b. If Participation Exceeds TargetOfferors proposing MBE and WBE participation parmages that
exceed the State of Missouri’s target participatisimall be assigned the same MBE/WBE
Participation evaluation points as those meeting 8tate of Missouri’s target participation
percentages stated above.

c. If Participation Below Target: Offerors proposing MBE and WBE participation gartages that are
lower than the State of Missouri’s target partitipa percentages of 10% for MBE and 5% for
WBE shall be assigned a proportionately lower nundfehe MBE/WBE Participation evaluation
points than the maximum MBE/WBE Participation edilon points.

d. If No Participation: Offerors failing to propose any commercially usé¥lBE/WBE participation
shall be assigned a score of 0 in this evaluatidegory.

3.8.3 MBE/WBE Participation evaluation points shall bsigaed using the following formula:

Maximum

Assigned
Offeror’s Proposed MBE % £0% + WBE % <5% MBE/WBE MBE/WBE

X Participation = o
State’s Target MBE % (10) + WBE % (5) Evaluati(?n points Participation
points

(10)
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3.8.4 If the offeror is proposing MBE/WBE participatiom order to receive evaluation consideration for
MBE/WBE patrticipation, the offeror mugtrovide the following information with the propdsa

a. Participation Commitment - If the offeror is propas MBE/WBE participation, the offeror must
complete Exhibit F, Participation Commitment, bgtihg each proposed MBE and WBE, the
committed percentage of participation for each MBad WBE, and the commercially useful
products/services to be provided by the listed MiBE WBE. If the offeror submitting the proposal
is a qualified MBE and/or WBE, the offeror mustluae the offeror in the appropriate table on the
Participation Commitment Form.

b. Documentation of Intent to Participate — The offenoust either provide a properly completed
Exhibit G, Documentation of Intent to Participaterfa, signed by each MBE and WBE proposed or
must provide a recently dated letter of intent sijiny each MBE and WBE proposed which: (1)
must describe the products/services the MBE/WBEmmdvide and (2) should include evidence that
the MBE/WBE is qualified, as defined herein (itae MBE/WBE Certification Number or a copy
of MBE/WBE certificate issued by the Missouri OEO).

NOTE: If the offeror submitting the proposal ixjaalified MBE and/or WBE, the offeror is not
required to complete Exhibit G, Documentation dki to Participate Form or provide a recently
dated letter of intent.

3.8.5 Commitment — If the offeror's proposal is awardétke percentage level of MBE/WBE participation
committed to by the offeror on Exhibit F, Partidipa Commitment, shall be interpreted as a contiact

requirement

3.8.6 Definition -- Qualified MBE/WBE:

a. In order to be considered a qualified MBE or WBE poirposes of this RFP, the MBE/WBE must
be certified by the State of Missouri, Office of Aphistration, Office of Equal Opportunity (OEO)
at the time of submission of the proposal.

b. MBE or WBE means a business that is a sole prapskip, partnership, joint venture, or
corporation in which at least fifty-one percent¥®lof the ownership interest is held by minorities
or women and the management and daily businesatopes of which are controlled by one or more
minorities or women who own it.

c. Minority is defined as belonging to one of the daling racial minority groups: African Americans,
Native Americans, Hispanic Americans, Asian AmangaAmerican Indians, Eskimos, Aleuts, and
other groups that may be recognized by the Offité&dvocacy, United States Small Business
Administration, Washington, D.C.

3.8.7 Resources - A listing of several resources thatazeglable to assist offerors in their efforts tentify
and secure the participation of qualified MBEs &WBES is available at the website shown below or by
contacting the Office of Equal Opportunity (OEQ) at

Office of Administration, Office of Equal Opportupi(OEO)
Harry S Truman Bldg., Room 630
P.O. Box 809
Jefferson City, MO 65102-0809
Phone: (877) 259-2963 or (573) 751-8130
Fax: (573) 522-8078
Web site: http://oa.mo.gov/oeo/
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3.9 Miscellaneous Submittal Information:

3.9.1 Preference for Organizations for the Blind and &etl Workshops - Pursuant to section 34.165, RSMo,
a ten (10) bonus point preference shall be grambeafferors including products and/or services
manufactured, produced or assembled by a qualifmprofit organization for the blind established
pursuant to 41 U.S.C. sections 46 to 48c or aafeeltworkshop holding a certificate of approvahiro
the Department of Elementary and Secondary Educatiosuant to section 178.920, RSMo.

a. In order to qualify for the ten bonus points, tbédwing conditions must be met and the following
evidence must be provided:

1) The offeror must either be an organization for ihied or sheltered workshop or must be
proposing to utilize an organization for the blsttltered workshop as a subcontractor and/or
supplier in an amount that must equal the gredt®5®00 or 2% of the total dollar value of the
contract for purchases not exceeding $10 million.

2) The services performed or the products provide@ryrganization for the blind or sheltered
workshop must provide a commercially useful functicelated to the delivery of the
contractually-required service/product in a manthet will constitute an added value to the
contract and shall be performed/provided excludiwethe performance of the contract.
Therefore, if the services performed or the proslpecovided by the organization for the blind
or sheltered workshop is utilized, to any extentthe offeror's obligations outside of the
contract, it shall not be considered a valid adesde to the contract and shall not qualify as
participation in accordance with this clause.

3) If the offeror is proposing participation by an anigation for the blind or sheltered workshop,
in order to receive evaluation consideration fatipgpation by the organization for the blind or
sheltered workshop, the offeror must provide thiefang information with the proposal:

= Participation Commitment - The offeror must comeleExhibit F, Participation
Commitment, by identifying the organization for thiend or sheltered workshop and the
commercially useful products/services to be pradithg the listed organization for the
blind or sheltered workshop. If the offeror sulimg the proposal is an organization for
the blind or sheltered workshop, the offeror muestisted in the appropriate table on the
Participation Commitment Form.

= Documentation of Intent to Participate — The offenoust either provide a properly
completed Exhibit G, Documentation of Intent to tlefvate Form, signed by the
organization for the blind or sheltered workshoppgmsed or must provide a recently
dated letter of intent signed by the organization the blind or sheltered workshop
which: (1) must describe the products/servicesdtganization for the blind/sheltered
workshop will provide and (2) should include evidenof the organization for the
blind/sheltered workshop qualifications (e.g. copygertificate or Certificate Number for
Missouri Sheltered Workshop).

NOTE: If the offeror submitting the proposal is @ganization for the blind or sheltered
workshop, the offeror is not required to compleghibit G, Documentation of Intent to
Participate Form or provide a recently dated laiféntent.

b. A list of Missouri sheltered workshops can be foahthe following internet address:
http://www.dese.mo.gov/divspeced/shelteredworkstimgsx. html
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3.9.2

3.9.3

3.9.4

3.9.5

c. The websites for the Missouri Lighthouse for thénBland the Alphapointe Association for the
Blind can be found at the following internet addess

http://www.lhbindustries.corandhttp://www.alphapointe.org

d. Commitment — If the offeror's proposal is awardias participation committed to by the offeror on
Exhibit F, Participation Commitment, shall be ipested as a contractual requirement.

Missouri Service-Disabled Veteran Business PreterenPursuant to section 34.074, RSMo, a three (3)
bonus point preference shall be granted to offevdns qualify as Missouri service-disabled veteran
businesses and who complete and submit Exhibit kEsddiri Service-Disabled Veteran Business
Preference with the proposal. If the proposal does include the completed Exhibit H and the
documentation specified on Exhibit H in accordawdé the instructions provided therein, no prefeen
points will be applied.

Affidavit of Work Authorization and DocumentatiorPursuant to section 285.530, RSMo, if the offeror
meets the section 285.525, RSMo, definition of a ustbess entity”
(http://www.moga.mo.gov/statutes/C200-299/285000092M), the offeror must affirm the offeror’s
enrollment and participation in the E-Verify federeork authorization program with respect to the
employees hired after enrollment in the program veine proposed to work in connection with the
services requested herein. The offeror should ¢ete@pplicable portions of Exhibit I, Business ignt
Certification, Enroliment Documentation, and Affidtaof Work Authorization. The applicable portions
of Exhibit I must be submitted prior to an awardaafontract.

The offeror should complete and submit Exhibit dsddllaneous Information.

Business Compliance - The offeror must be in coamgle with the laws regarding conducting business in
the State of Missouri. The offeror certifies bgrsng the signature page of this original docunserd
any amendment signature page(s) that the offerdiaag proposed subcontractors either are presently
compliance with such laws or shall be in compliani such laws prior to any resulting contract edva
The offeror shall provide documentation of compti@arupon request by the Division of Purchasing and
Materials Management. The compliance to condusinass in the state shall include, but not necidgsar
be limited to:

Registration of business name (if applicable)

Certificate of authority to transact business/@ette of good standing (if applicable)
Taxes (e.g., city/county/state/federal)

State and local certifications (e.g., professiot@ipations/activities)

Licenses and permits (e.g., city/county licensksspermits)

Insurance (e.g., worker’'s compensation/unemployroemntpensation)

~0 o0 o
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4.1

4.2

4. PRICING PAGE

(commodity code: 91801)

Marketing/Advertising Campaign Services -Percentage Fee - The offeror shall state a fimedfifee,
expressed as a percentage of the total budgetednarfay marketing/advertising services provided for
the original contract period and each potentiakbveal period, for each of the five total annual betdg
ranges provided in the table below. The firm, dixee shall be the offeror's total amount due for
providing services in accordance with the provisiand requirements of this RFP.

Line If the Total Budgeted Amount is: The Firm, Fixed Fee
001 $135,000.00 - $165,000.00 %
002 >$165,000.00 - $185,000.00 %
003 >$185,000.00 - $225,000.00 %
004 >$225,000.00 - $255,000.00 %
005 >255,000.00 - $500,000.00 %

Website, Revisions, Updates, and MaintenanceTlotal Price - The offeror shall state a firm, fixidal
price for the original contract period and a maximprice for each potential renewal period for pdiwj
revisions, updates, and maintenance to the staecggvebsite, in accordance with the provisions and
requirements of this RFP. All costs associatedh wibviding the required services shall be incluged
the stated price(s).

Website, Revisions, Updates, and Maintenance Line Item 006

Original Contract PeriodFirm, fixed price) $ total
First Renewal Periodvaximum price) $ total
Second Renewal Perioghaximum price) $ total
Third Renewal PeriodMaximum price) $ total
Fourth Renewal Periogvaximum price) $ total
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EXHIBIT A

PRIOR EXPERIENCE OF OFFEROR

The offeror should copy and complete this form éaich reference being submitted as demonstratiaheof
offeror and subcontractor’s prior experience. dditon, the offeror is advised that if the contpetson listed for
the reference is unable to be reached during thliation, the listed experience may not be consitler

Offeror/Subcontractor Name:

Reference Information (Prior Services Performed For)

Name and Address of Reference
Company/Client (Company for
whom offeror performs service):

Reference Contact Person Name.
Phone # and E-mail address:

Title of Service Being Performed:

Size of Account (Dollars)

Dates of Services:

Annual Dollar Value of Services
(amount paid to offeror)

Size of contract (in terms of % of
offeror’s total amount of similar
contracts)

Description of services performed
by offeror

v" Requirements
v' Services Performed by Offeror
v" How services done

Key Personnel Assigned to Contralct

Account Service

Creative

Media

Art

Web

Other

Other

Results:
Describe success of marketing
Actual measured performance
Describe

As the contact person for the reference providexv@bmy signature below verifies that the informatpresented on this form is accurate.
I am available for contact by the State of Missdori additional discussions regarding my/my compamassociation with the offeror
referenced above:

Signature of Reference Contact Person e@asSignature
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EXHIBIT B

OFFEROR INFORMATION

The offeror should provide the following informatiabout the offeror’s organization: |

a. Provide a brief company history, including the fdung date and number of years in business as dlyrren
constituted. Identify the total number of yearsadsll service advertising/marketing agency

b. Describe the nature of the offeror's business, tyfpgervices performed, etc. Identify the offesonebsite
address, if any.

c. Provide a list of and a short summary of informatiegarding the offeror’'s current contracts/clithtst are
of similar size and scope to the services requiréde RFP.

d. List, identify, and provide reasons for each cartfcdient gained and lost in the past 2 years.

e. Describe the structure of the organization inclgdany board of directors, partners, top departnhenta
management, corporate organization, corporate aHdiations, any parent/subsidiary affiliationstiwvother
firms, etc.

f. Provide a list summarizing any pending or finaldlegroceedings involving you or your company toatkt
place in any court of law, administrative tribural alternative dispute resolution process that filad,
settled or gone to final judgment within the ldsee (3) years. The summary need not disclosademtiial
information of a disputed allegation of fact or |dwat must contain the allegations made and/oresbed or
findings of the court of law, tribunal or disputesolution process. Failure to provide a full acdusate
summary of legal proceedings may result in rejecttd the proposal or termination of any subsequent
contract.

g. Document the offeror's financial solvency in a mannhat is acceptable for public review. Audited
financial statements for the last year will provgleh documentation; however, the statements widblne
public information. If the offeror is a subsidiaglso provide the documentation for the parentpaomy.
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EXHIBIT C

PERSONNEL INFORMATION

(Copy table and complete for personnel proposed.
May also attach resumes for key personnel)

Page 32

ACCOUNT SERVICE PERSONNEL

Title/Classification of Person:

(copy and complete for any additional personnedsifecation/title)

Name of Persor:

Position Description for this Project:

Describe the person’s planned duties/rale

proposed herein

Educational Degree (s): include collegs
or university, major, and dates

# of years experience in account service

List Past Accounts/Clients where served
in Account Service roll

# of years employed with offeror

Previous employer(s), dates

Identify (describe) specific information
about experience in the following:

Clearly identify the experience, provide datescdbs the person’s role and

extent of involvement in the experience

Agricultural Industry

Special Event Marketing

Tourism Industry

Marketing Campaign Development

(Copy table and complete for personnel proposediay also attach resumes for key personnel)

CREATIVE PERSONNEL

Title/Classification of Person:

(copy and complete for any additional personnedsifecation/title)

Name of Persor:

Position Description for this Project:

Describe the person’s planned duties/rale

proposed herein

Educational Degree (s): include collegs
or university, major, and dates

# of years experience in creative area

List Past Accounts/Clients where served
in creative department

# of years employed with offeror

Previous employer(s), dates

Identify (describe) specific information
about experience in the following:

Clearly identify the experience, provide datescdbs the person’s role and

extent of involvement in the experience

Agricultural Industry

Special Event Marketing

Tourism Industry

Marketing Campaign Development

Web Site Design
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(Copy table and complete for personnel proposeday also attach resumes for key personnel)

MEDIA PERSONNEL
Title/Classification of Person:
(copy and complete for any additional personnedsifecation/title)

Name of Persor

Position Description for this Project:

Describe the person’s planned duties/rale
proposed herein

Educational Degree (s): include college
or university, major, and dates

# of years experience in media selection
and buying

List Past Accounts/Clients where served
in media department

# of years employed with offeror

Previous employer(s), dates

Identify (describe) specific information | Clearly identify the experience, provide datescdbg the person’s role and
about experience in the following: extent of involvement in the experience

Agricultural Industry

Special Event Marketing

Tourism Industry

(Copy table and complete for personnel proposediay also attach resumes for key personnel)

ART PERSONNEL
Title/Classification of Person:
(copy and complete for any additional personnedsifecation/title)

Name of Persor

Position Description for this Project:

Describe the person’s planned duties/rale
proposed herein

Educational Degree (s): include college
or university, major, and dates

# of years experience in art departments

List Past Accounts/Clients where served
in art department

# of years employed with offeror

Previous employer(s), dates

Identify (describe) specific information | Clearly identify the experience, provide datescdbg the person’s role and
about experience in the following: extent of involvement in the experience

Agricultural Industry

Special Event Marketing

Tourism Industry

Marketing Campaign Development

Web Site Design
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(Copy table and complete for personnel proposediay also attach resumes for key personnel)

WEB PERSONNEL
Title/Classification of Person:
(copy and complete for any additional personnedsifecation/title)

Name of Persor

Position Description for this Project:

Describe the person’s planned duties/rale
proposed herein

Educational Degree (s): include college
or university, major, and dates

# of years experience in web design

List Past Accounts/Clients where served
in web design department

# of years employed with offeror

Previous employer(s), dates

Identify (describe) specific information | Clearly identify the experience, provide datescdbg the person’s role and
about experience in the following: extent of involvement in the experience

Agricultural Industry

Special Event Marketing

Tourism Industry

Marketing Campaign Development

Web Design

(Copy table and complete for personnel proposediay also attach resumes for key personnel)

OTHER PERSONNEL
Title/Classification of Person:
(copy and complete for any additional personnedsifecation/title)

Name of Persn:

Position Description for this Project:

Describe the person’s planned duties/rale
proposed herein

Educational Degree (s): include college
or university, major, and dates

# of years experience in area proposed (for
service

List Past Accounts/Clients where served
in area proposed for service

# of years employed with offeror

Previous employer(s), dates

Identify (describe) specific information | Clearly identify the experience, provide datescdbs the person’s role and
about experience in the following: extent of involvement in the experience

Agricultural Industry

Special Event Marketing

Tourism Industry

Marketing Campaign Development

Web Design
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EXHIBIT D

PROPOSED BUDGET/PERFORMANCE PLAN

Estimated Annual Budget Description of Performance Plan

Slslet Gz Amount (Actual Activities Proposed)

The offeror should itemize the number of
personnel hours by individual with
corresponding hourly rates as well as itemize
all overhead expenditures.

PersonnelEst. annual hours Hourly Rate

1.
2.
3.
4,
5.
$ 6.
. . (offeror’s stated % for a 7.
1. Offeror’s Firm, Fixed Annual Fepg3n0 0oo budget, multiplied | 8.
by $300,00) 9.
10.
Overhead

Equipment, Materials, and Supplies(List):

Travel Expenses (List):

Other(List):

2. Television Marketing/Advertising Production $____ |

Media Cost $

Production $
3. Radio Marketing/Advertising
Media Cost $

Production $
4. Print Marketing/Advertising
Media Cost $
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Estimated Annual Budget Description of Performance Plan

Slslet Gz Amount (Actual Activities Proposed)

Production $
5. Outdoor Marketing/Advertising
Media Cost $

6. Collateral Materials

7. Other Miscellaneous Costs

TOTAL $300,000.00
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EXHIBIT E
SCHEDULE OF EVENTS

Schedule of Events - The offeror should briefly asmfjuentially describe the tasks or events and linge
proposed to accomplish the requirements as wehe@apersonnel proposed to perform each task anduimbder
of work hours for each person.

"Completion Day" should be specified as a certaimiber of days from date of contract award until ptation
of the specific task and should be expressed asdait days, not specific dates.

"Assigned Personnel" should be identified by naatbar than project title unless such personnelyatdo be
hired.

"Workhours" should indicate that time each assigmerdon will spend on the specific task.

Task or Event Completion Assigned Work-
Day Personnel hours

Effective Date of Contract 1 N/A N/A
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EXHIBIT F
PARTICIPATION COMMITMENT

Minority Business Enterprise/Women Business Enterpse (MBE/WBE) and/or Organization for the
Blind/Sheltered Workshop Participation Commitment — If the offeror is committing to participation toy if
the offeror is a qualified MBE/WBE and/or organipat for the blind/sheltered workshop, the offerougn
provide the required information in the appropriatele(s) below for the organization proposed amdtrsubmit
the completed exhibit with the offeror’s proposal.

For Minority Business Enterprise (MBE) and/or Wontamsiness Enterprise (WBE) Participation, if prapgs
an entity certified as both MBE and WBE, the offenaust either (1) enter the participation perceatagder
MBE or WBE,or must (2) divide the participation between both M&tel WBE. If dividing the participation, do
not state the total participation on both the MBi AVBE Participation Commitment tables below. dast,
divide the total participation as proportionately apprafer between the tables below.

MBE Participation Commitment Table
(The services performed or the products providethbylisted MBE must provide a commercially usdtuiction related to
the delivery of the contractually-required seryicetuct in a manner that will constitute an addeldie to the contract and
shall be performed/provided exclusive to the penfamce of the contract.)
Committed

Percentage of
Name of Each Qualified Minority Participation
Business Enterprise (MBE) for Each MBE
Proposed (% of the Actual
Total Contract
Value)

Description of Products/Services to be Provided by
Listed MBE

Hwh =
=S

WBE Participation Commitment Table
(The services performed or the products providethbylisted WBE must provide a commercially uséfuction related to
the delivery of the contractually-required servizefluct in a manner that will constitute an addeldie to the contract and
shall be performed/provided exclusive to the penfamce of the contract.)

Committed

- Percentage of
Name of Each Qualified Women | Participation Description of Products/Services to be Provided b
Business Enterprise (WBE) for Each WBE i 1

isted WBE
proposed (% of the Actual
Total Contract
Value)

1. %

2. %

3. %

4. %
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Organization for the Blind/Sheltered Workshop Commiment Table

By completing this table, the offeror commits te tlise of the organization at the greater of $5¢00% of the
actual total dollar value of contract.

(The services performed or the products providethbylisted Organization for the Blind/Sheltered M&top must provide
a commercially useful function related to the detivof the contractually-required service/prodacaimanner that will
constitute an added value to the contract and begblerformed/provided exclusive to the performasfdie contract.)

Name of Organization for the Blind or Sheltered
Workshop Proposed

Description of Products/Services to be Provided by
Listed Organization for the Blind/Sheltered Worksha
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EXHIBIT G

DOCUMENTATION OF INTENT TO PARTICIPATE

If the offeror is proposing to include the parteiion of an Organization for the Blind/Sheltered M&hop and/or
Minority Business Enterprise/Women Business EnieepfMBE/WBE) in the provision of the products/dees

required in the RFP, the offeror must either preval recently dated letter of intent from each oizgion

documenting the following information, or completed provide this Exhibit with the offeror’s propbsa

~ Copy This Form For Each Organization Proposed ~

Offeror Name:

This Section To Be Completed by Participating Orgaization:

By completing and signing this form, the undersigned hereby confirms the intent of the named participating organization to provide the products/services
identified herein for the offeror identified above.

Indicate appropriate business classification(s):
MBE WBE Organization for the Blind Sheltered \igsinop

Name of Organization

Contact Name: Email:
Address: Phone #:
City: Fax #:
State/Zip: Certification #

(or attach copy of certification)

Certification Expiration Date:

Describe the products/services y@s the participating organizatiortjave agreed to provide:

Authorized Signature:

Authorized Signature of Participating Organization Date
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EXHIBIT H
MISSOURI SERVICE-DISABLED VETERAN BUSINESS PREFERENCE

Pursuant to section 34.074, RSMo, the Division wicRasing and Materials Management has a goal afdimg
three (3) percent of all contracts for the perfanoeof any job or service to service-disabled agtdrusinesses
(see below for definitions included in section 340 RSMo) either doing business as Missouri firms,
corporations, or individuals; or which maintain Bsiri offices or places of business.

Definitions:

Service-Disabled Veteranis defined as any individual who is disabled agifted by the appropriate
federal agency responsible for the administratioveterans’ affairs.

Service-Disabled Veteran Business defined as a business concern:

a. not less than fifty-one (51) percent of which isn@a by one or more service-disabled veterans or, in
the case of any publicly owned business, not less tifty-one (51) percent of the stock of which is
owned by one or more service-disabled veterans; and

b. the management and daily business operations ahwvare controlled by one or more service-
disabled veterans.

If an offeror meets the definitions of a serviceatiled veteran and a service-disabled veterandsssas defined
in section 34.074, RSMo, and is either doing bussires a Missouri firm, corporation, or individuad;maintains
a Missouri office or place of business, the offerust provide the following with the proposal in orderreceive
the Missouri service-disabled veteran businessepeate of a three-point bonus over a non-Missenvice-
disabled veteran business:

a. acopy of an award letter from the Department dEvéans Affairs (VA), or a copy of the offeror’s
discharge paper (DD Form 214, Certificate of RedeasDischarge from Active Duty) from the
branch of service the offeror was in; and

b. a completed copy of this exhibit

(NOTE: For ease of evaluation, please attach cdpgheabove-referenced letter from the VA or a copyhe
offeror’s discharge paper to this Exhibit. The @boeferenced letter from the VA and a copy of dfferor’s
discharge paper shall be considered confidentiayaunt to subsection 14 of section 610.021, RSMo.)

By signing below, | certify that | meet the definits of a service-disabled veteran and a servisabid veteran
business as defined in section 34.074, RSMo, aaid #m either doing business as a Missouri firanporation,
or individual; or maintain Missouri offices or pks of business at the location(s) listed below.

Service-Disabled Veteran’s Nanielease Print) Service-Disabled Veteran Business Name

Service-Disabled Veteran's Signature

Missouri Address of Service-Disabled Veteran
Business
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EXHIBIT |
BUSINESS ENTITY CERTIFICATION, ENROLLMENT DOCUMENTA TION,
AND AFFIDAVIT OF WORK AUTHORIZATION

BUSINESS ENTITY CERTIFICATION :
The offeror must certify their current business staus by completing either Box A or Box B or Box C orthis
Exhibit.

BOX A: To be completed by a non-business entity as eeéfioelow.

BOX B: To be completed by a business entity who hayettompleted and submitted documentation
pertaining to the federal work authorization progras described at
http://www.dhs.gov/files/programs/gc_118522167835b0m.

BOX C: To be completed by a business entity who hagntwork authorization documentation on file with
a Missouri state agency including Division of Pasimg and Materials Management.

Business entity,as defined in section 285.525, RSMo, pertainingetttion 285.530, RSMo, is any person or group od@es performing
or engaging in any activity, enterprise, professimnoccupation for gain, benefit, advantage, welihood. The termbusiness entity
shall include but not be limited to self-employadividuals, partnerships, corporations, contractarsd subcontractors. The term
“business entity shall include any business entity that possessesisiness permit, license, or tax certificate édsby the state, any
business entity that is exempt by law from obtairsuch a business permit, and any business ehétyig operating unlawfully without
such a business permit. The terbusiness entity shall not include a self-employed individual witlh employees or entities utilizing the
services of direct sellers as defined in subdivigit7) of subsection 12 of section 288.034, RSMo.

Note: Regarding governmental entities, businetisyencludes Missouri schools, Missouri universgi(other than stated in Box C), out of
state agencies, out of state schools, out of staitersities, and political subdivisions. A busiaeentity does not include Missouri state
agencies and federal government entities.

BOX A — CURRENTLY NOT A BUSINESS ENTITY |

| certify that (Companyiimidial Name)DOES NOT CURRENTLY MEET
the definition of a business entity, as definedention 285.525, RSMo pertaining to section 285.58%Mo
as stated above, because: (check the applicabiledss status that applies below)

[ 1-1am a self-employed individual with no employe®f

[]- The company that | represent utilizes the sesvafalirect sellers as defined in subdivision (17)
of subsection 12 of section 288.034, RSMo.

I certify that | am not an alien unlawfully presantthe United States and if

(Company/Individual Name) is awarded a contracttfa services requested herein under

(RFP Number) and if the business status changésgditve life of the contract to become a businesigyeas
defined in section 285.525, RSMo pertaining toisac285.530, RSMo then, prior to the performancarof
services as a business entity, (Company/Individual Name) agrees to complete Box
B, comply with the requirements stated in Box B gmdvide the Division of Purchasing and Materigls
Management with all documentation required in BoafBhis exhibit.

Authorized Representative’s Nanidase Print Authorized Representative’s Signature

Company Name (if applicable) Date
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EXHIBIT I, continued

(Complete the following if you DO NOT have the E-Verify documentation and a current Affidavit of Work
Authorization already on file with the State of Missouri. |f completing Box B, do not complete Box C.)

BOX B — CURRENT BUSINESS ENTITY STATUS |

| certify that (BusinesstiEhame)MEETS the definition of a business entity ag
defined in section 285.525, RSMo pertaining toisec285.530.

Authorized Business Entity Representative’s Authorized Business Entity
Name (Please Print) Representative’s Signature
Business Entity Name Date

[]-

E-Mail Address

As a business entity, the offeror must perform/texthe following. The offeror should check eaglverify
completion/submission:

Enroll and participate in the E-Verify federal ska@uthorization program (Website:
http://www.dhs.gov/files/programs/gc_11852216783B0n; Phone: 888-464-4218; Emad:
verify@dhs.goy with respect to the employees hired after enratitin the program who are
proposed to work in connection with the servicepieed herein; AND

Provide documentation affirming said companydifdual’s enrollment and participation in the E
Verify federal work authorization program. Docurtaion shall include EITHER the E-Verify
Employment Eligibility Verification page listing éhofferor's name and company ID OR a page fi
the E-Verify Memorandum of Understanding (MOU)ihgt the offeror's name and the MOU
signature page completed and signed, at minimurnthdépfferor and the Department of Homelang
Security — Verification Division. If the signatupage of the MOU lists the offeror's name and
company ID, then no additional pages of the MOU trhassubmitted; AND

Submit a completed, notarized Affidavit of Workithorization provided on the next page of this
Exhibit.

I
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EXHIBIT I, continued

AFFIDAVIT OF WORK AUTHORIZATION

The offeror who meets the section 285.525, RSMénitien of a business entity must complete andimethe
following Affidavit of Work Authorization.

Comes now (Name of Businessity E Authorized Representative) as
(Position/Title) first bethdy sworn on my oath, affirm

(Business Entity Name) is enrolled and will conénto participate in the E-Verify federal work autlzation
program with respect to employees hired after éneoit in the program who are proposed to work imneetion
with the services related to contract(s) with that&Sof Missouri for the duration of the contragt{Eawarded in
accordance with subsection 2 of section 285.5304d&:SI also affirm that (Bass
Entity Name)does not and will not knowingly employ a person vidian unauthorized alien in connection with
the contracted services provided under the coifsjeictr the duration of the contract(s), if awarded

In Affirmation thereof, the facts stated above are true and correct. (The undersigned understands that false
statements made in thisfiling are subject to the penalties provided under section 575.040, RSMo.)

Authorized Representative’s Signature Printed Name

Title Date

E-Mail Address E-Verify Company ID Number

Subscribed and sworn to before me this of . lam
(DAY) (MONTH, YEAR)

commissioned as a notary public within the Courity o , State of

(NAME OF COUNTY)

, and my commission expires
(NAME OF STATE) (DATE)

Signature of Notary Date
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EXHIBIT I, continued

(Complete the following if you have the E-Verify documentation and a current Affidavit of Work Authorization
already on file with the State of Missouri. |If completing Box C, do not complete Box B.)

BOX C — AFFIDAVIT ON FILE - CURRENT BUSINESS ENTIT Y STATUS |

| certify that (BusinesstizMame)MEETS the definition of a business entity

enrollment in the program who are proposed to wortonnection with the services related to con{gaith

university that affirms enrollment and participatim the E-Verify federal work authorization progra The
documentation that was previously provided includedfollowing.

Understanding (MOU) listing the offeror's name ahd MOU signature page completed and signe
the offeror and the Department of Homeland Securierification Division

v' A current, notarized Affidavit of Work Authorizatiolmust be completed, signed, and notarized wi
the past twelve months).

Submitted:
(*Public University includes the following five sobls under chapter 34, RSMo: Harris-Stowe Statéevédsity — St. Louis;
Missouri Southern State University — Joplin; Missdlestern State University — St. Joseph; Northwéissouri State University
— Maryville; Southeast Missouri State UniversitCape Girardeau.)

Date of Previous E-Verify Documentation Submission:

PreviousBid/Contract Number for Which Previous E-Verify Documentation Subnitte (if known)

Authorized Business Entity Representative’s Authorized Business Entity

Name (Please Print) Representative’s Signature

Business Entity Name Date

E-Mail Address E-Verify MOU Company ID Number

Documentation Verification Completed By:

Buyer Date

Name of Missouri State Agency or Public University* to Which Previous E-Verify Documentatign

FOR STATE OF MISSOURI USE ONLY

as

defined in section 285.525, RSMo pertaining to isec285.530, RSMo and have enrolled and currently
participates in the E-Verify federal work authotisa program with respect to the employees hiraeraf

the State of Missouri. We have previously providkmstumentation to a Missouri state agency or pyblic

v' The E-Verify Employment Eligibility Verification pge OR a page from the E-Verify Memorandum of

d by

thin
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EXHIBIT J

MISCELLANEOUS INFORMATION

Outside United States
If any products and/or services offered under R are being manufactured or performed at sitesdsuthe

United States, the offeror MUST disclose such &t provide details in the space below or on ath#d page.

Are products and/or services being manufactured
Yes No

or performed at sites outside the United Statesp — —

Describe and provide details:

Employee Bidding/Conflict of Interest

Offerors who are employees of the State of Miss@member of the General Assembly or a statewlietsesl
official must comply with sections 105.450 to 1EB4RSMo, regarding conflict of interest. If thiéepor and/or
any of the owners of the offeror’'s organization emerently an employee of the State of Missoumember of
the General Assembly or a statewide elected offiplaase provide the following information.

Name of State Employee, Gene
Assembly Member, or Statewide Elects
Official:

In what office/agency are they
employed?

D
o

Employment Title:
Percentage of ownership interes
offeror’s organization: %
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37~x

STATE OF MISSOURI
DIVISION OF PURCHASING AND MATERIALS MANAGEMENT
TERMS AND CONDITIONS -- REQUEST FOR PROPOSAL

. TERMINOLOGY/DEFINITIONS

Whenever the following words and expressions apimea Request for Proposal (RFP) document or amynaiment thereto, the definition or meaning
described below shall apply.

Agency and/or State Agencymeans the statutory unit of state government énState of Missouri for which the equipment, suggliand/or services
are being purchased by tBévision of Purchasing and Materials Management (DRIM) . The agency is also responsible for payment.
Amendment means a written, official modification to an RRPt@a contract.

Attachment applies to all forms which are included with anFR#© incorporate any informational data or requeata related to the performance
requirements and/or specifications.

Proposal Opening Date and Timeand similar expressions mean the exact deadlmerssl by the RFP for the receipt of sealed projsosa

Offeror means the person or organization that responds tBFP by submitting a proposal with prices to mlewthe equipment, supplies, and/or
services as required in the RFP document.

Buyer means the procurement staff member of the DPMHle Jontact Personas referenced herein is usually the Buyer.

Contract means a legal and binding agreement between twwoe competent parties, for a consideration fergiocurement of equipment, supplies,
and/or services.

Contractor means a person or organization who is a succesf$éubr as a result of an RFP and who entersartontract.

Exhibit applies to forms which are included with an RFPtf@ offeror to complete and submit with the segdeoposal prior to the specified opening
date and time.

Request for Proposal (RFPmeans the solicitation document issued by the DPfdllglotential offerors for the purchase of equiptnsapplies, and/or
services as described in the document. The definibcludes these Terms and Conditions as welllaBricing Pages, Exhibits, Attachments, and
Amendments thereto.

May means that a certain feature, component, or aitiparmissible, but not required.

Must means that a certain feature, component, or aitiarmandatory condition.

Pricing Page(s)applies to the form(s) on which the offeror muatesthe price(s) applicable for the equipmentp$ap, and/or services required in the
RFP. The pricing pages must be completed and s$tdahiiiy the offeror with the sealed proposal piiothe specified proposal opening date and time.
RSMo (Revised Statutes of Missourijefers to the body of laws enacted by the Legiséatvhich govern the operations of all agenciethefState of
Missouri. Chapter 34 of the statutes is the printdwapter governing the operations of DPMM.

Shall has the same meaning as the word must

Should means that a certain feature, component and/mnastdesirable but not mandatory.

APPLICABLE LAWS AND REGULATIONS

The contract shall be construed according tdaive of the State of Missouri. The contractorlist@mply with all local, state, and federal lawsda
regulations related to the performance of the emtio the extent that the same may be applicable.

To the extent that a provision of the contraatantrary to the Constitution or laws of the Statélissouri or of the United States, the provisiahall

be void and unenforceable. However, the balanddeftontract shall remain in force between theigmunless terminated by consent of both the
contractor and the DPMM.

The contractor must be registered and maintadd gtanding with the Secretary of State of théeSidMissouri and other regulatory agencies, ag ma
be required by law or regulations.

The contractor must timely file and pay all Migs sales, withholding, corporate and any othguied Missouri tax returns and taxes, including
interest and additions to tax.

The exclusive venue for any legal proceedinatired to or arising out of the RFP or resulting tcact shall be in the Circuit Court of Cole County,
Missouri.

The contractor shall only utilize personnel awiked to work in the United States in accordanéé applicable federal and state laws and Executive
Order 07-13 for work performed in the United States

. OPEN COMPETITION/REQUEST FOR PROPOSAL DOCUMENT

It shall be the offeror's responsibility to aglestions, request changes or clarification, cemtlse advise the DPMM if any language, specifaratior
requirements of an RFP appear to be ambiguous;athctiory, and/or arbitrary, or appear to inadvatiterestrict or limit the requirements stated lie t
RFP to a single source. Any and all communicaffom offerors regarding specifications, requirensembmpetitive proposal process, etc., must be
directed to the buyer from the DPMM, unless the Rpé€ifically refers the offeror to another conta8tich communication should be received at least
ten calendar days prior to the official proposatmipg date.

Every attempt shall be made to ensure that ffieeoo receives an adequate and prompt responsevever, in order to maintain a fair and equitable
procurement process, all offerors will be advised,the issuance of an amendment to the RFP, ofelayant or pertinent information related to the
procurement. Therefore, offerors are adviseduhdss specified elsewhere in the RFP, any questineived less than ten calendar days prior to the
RFP opening date may not be answered.

Offerors are cautioned that the only officiabpion of the State of Missouri is that which isusd by the DPMM in the RFP or an amendment thereto
No other means of communication, whether oral dttevr, shall be construed as a formal or officedgonse or statement.

The DPMM monitors all procurement activitiedietect any possibility of deliberate restraint ofmpetition, collusion among offerors, price-fixibyg
offerors, or any other anticompetitive conduct lifeimrs which appears to violate state and fedanditrust laws. Any suspected violation shall be
referred to the Missouri Attorney General's Offioeappropriate action.

The RFP is available for viewing and downloadinghe state's On-Line Bidding/Vendor Registratiystem website. Premium registered offerors are
electronically notified of the proposal opportunttgsed on the information maintained in the StdtMissouri's vendor database. If a Premium
registered offeror's e-mail address is incorrebg bfferor must update the e-mail address themsedve the state's On-Line Bidding/Vendor
Registration System website.

The DPMM reserves the right to officially ameoidcancel an RFP after issuance. It shall bedleeresponsibility of the offeror to monitor theagt of
Missouri On-Line Bidding/Vendor Registration Systemebsite at: https://www.moolb.mo.gowo obtain a copy of the amendment(s). Premium
registered offerors who received e-mail notificatmf the proposal opportunity when the RFP wasbéisteed and Premium registered offerors who
have responded to the RFP on-line prior to an amentl being issued will receive e-mail notificatiohthe amendment(s). Premium registered
offerors who received e-mail notification of theoposal opportunity when the RFP was established Rredhium registered offerors who have
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responded to the proposal on-line prior to a cdabeh being issued will receive e-mail notificatiof a cancellation issued prior to the exact dgsi
time and date specified in the RFP.

4. PREPARATION OF PROPOSALS

a. Offerorsmust examine the entire RFP carefully. Failure to dalsall be at offeror's risk.

b. Unless otherwise specifically stated in the R&Pspecifications and requirements constituteimimm requirements. All proposals must meet or
exceed the stated specifications and requirements.

c. Unless otherwise specifically stated in the R&®y manufacturer names, trade names, brand namh@snation and/or catalog numbers listed in a
specification and/or requirement are for informasibpurposes only and are not intended to limit petition. The offeror may offer any brand which
meets or exceeds the specification for any item,nust state the manufacturer's name and model eufob any such brands in the proposal. In
addition, the offeror shall explain, in detail, (he reasons why the proposed equivalent meetsceeds the specifications and/or requirements 2nd (
why the proposed equivalent should not be considaneexception thereto. Proposals which do notptpmiith the requirements and specifications
are subject to rejection without clarification.

d. Proposals lacking any indication of intent téeofan alternate brand or to take an exception bleateceived and considered in complete compliance
with the specifications and requirements as ligtetie RFP.

e. In the event that the offeror is an agency afesgovernment or other such political subdivisidrich is prohibited by law or court decision from
complying with certain provisions of an RFP, suchfferor may submit a proposal which contains faidfsstatutory limitations and identification of
those prohibitive clauses which will be modifieda\a clarification conference between the DPMM amal dfferor, if such offeror is selected for
contract award. The clarification conference Ww#l conducted in order to agree to language thigctsfthe intent and compliance of such law and/or
court order and the RFP. Any such offeror needsdiade in the proposal, a complete list of statyteferences and citations for each provisiothef
RFP which is affected by this paragraph.

f.  All equipment and supplies offered in a propasaist be new, of current production, and availddtenarketing by the manufacturer unless the RFP
clearly specifies that used, reconditioned, or meufeectured equipment and supplies may be offered.

g. Prices shall include all packing, handling ahiphging charges FOB destination, freight prepaid alfowed unless otherwise specified in the RFP.

h. Proposals, including all prices therein, shathain valid for 90 days from proposal opening ostBand Final Offer (BAFO) submission unless
otherwise indicated. If the proposal is acceptieel.entire proposal, including all prices, shalfibm for the specified contract period.

i. Any foreign offeror not having an Employer Idiication Number assigned by the United StatesrirdkRevenue Service (IRS) must submit a
completed IRS Form W-8 prior to or with the subnuef their proposal in order to be consideredaeard.

5. SUBMISSION OF PROPOSALS

a. Proposals may be submitted by delivery of a ltamly to the DPMM office. Electronic submission mrbposals by Premium registered offerors
through the State of Missouri’s On-Line Bidding/\dem Registration System website is not availablessstipulated in the RFP. Delivered proposals
must be sealed in an envelope or container, argivieatin the DPMM office located at 301 West Highm 630 in Jefferson City, MO no later than
the exact opening time and date specified in th®.RRIll proposals must (1) be submitted by a dulgharized representative of the offeror's
organization, (2) contain all information required the RFP, and (3) be priced as required. Hapy guoposals may be mailed to the DPMM post
office box address. However, it shall be the resjulity of the offeror to ensure their proposslin the DPMM office (address listed above) norlate
than the exact opening time and date specifiedarRFP.

b. The sealed envelope or container containingppgsal should be clearly marked on the outside (dijithe official RFP number and (2) the official
opening date and time. Different proposals shaoldbe placed in the same envelope, although capittee same proposal may be placed in the same
envelope.

c. A proposal submitted electronically by a Premiregistered offeror may be modified on-line priorthe official opening date and time. A proposal
which has been delivered to the DPMM office, maynbmified by signed, written notice which has beeteived by the DPMM prior to the official
opening date and time specified. A proposal map dle modified in person by the offeror or its autted representative, provided proper
identification is presented before the official njmg date and time. Telephone or telegraphic retgue modify a proposal shall not be honored.

d. A proposal submitted electronically by a Premitguistered offeror may be canceled on-line priothe official opening date and time. A proposal
which has been delivered to the DPMM office, malydre withdrawn by a signed, written notice or fatte which has been received by the DPMM
prior to the official opening date and time spexifi A proposal may also be withdrawn in persorthgy offeror or its authorized representative,
provided proper identification is presented beftwe official opening date and time. Telephone,aknor telegraphic requests to withdraw a proposal
shall not be honored.

e. When submitting a proposal electronically, tmenftum registered offeror indicates acceptancelldRBP terms and conditions by clicking on the
"Submit" button on the Electronic Bid Response ¥fitrm. Offerors delivering a hard copy proposaDIPMM must sign and return the RFP cover
page or, if applicable, the cover page of the dasendment thereto in order to constitute acceptagdbe offeror of all RFP terms and conditions.
Failure to do so may result in rejection of thepgmsal unless the offeror's full compliance withshalocuments is indicated elsewhere within the
offeror's response.

f. Faxed proposals shall not be accepted. Howéaeed and e-mail no-bid notifications shall beepted.

6. PROPOSAL OPENING

a. Proposal openings are public on the openingatadeat the opening time specified on the RFP dectimOnly the names of the respondents shall be
read at the proposal opening. Premium registeesdlars may view the same proposal response infmmmanh the state's On-Line Bidding/Vendor
Registration System website. The contents oféspanses shall not be disclosed at this time.

b. Proposals which are not received in the DPMMcefprior to the official opening date and timelsba considered late, regardless of the degree of
lateness, and normally will not be opened. Latppsals may only be opened under extraordinarymistances in accordance with 1 CSR 40-1.050.

7. PREFERENCES

a. In the evaluation of proposals, preferenced sieahpplied in accordance with chapter 34, RSMimntractors should apply the same preferences in
selecting subcontractors.

b. By virtue of statutory authority, a preferencil Wwe given to materials, products, supplies, gmns and all other articles produced, manufadture
made or grown within the State of Missouri and ltdiams, corporations or individuals doing busisess Missouri firms, corporations or individuals.
Such preference shall be given when quality is leguietter and delivered price is the same or. less

c. In accordance with Executive Order 05-30, cantna are encouraged to utilize certified minorityd women-owned businesses in selecting
subcontractors.
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d. In the evaluation of proposals, a service-debkteran business preference shall be appliadciordance with section 34.074, RSMo.

8. EVALUATION/AWARD

a. Any clerical error, apparent on its face, maycbeected by the buyer before contract award. ngiscovering an apparent clerical error, the buyer
shall contact the offeror and request clarificatidrthe intended proposal. The correction shalineerporated in the notice of award. Examples of
apparent clerical errors are: 1) misplacementdgamal point; and 2) obvious mistake in desigmatf unit.

b. Any pricing information submitted by an offesirall be subject to evaluation if deemed by the I¥Pid be in the best interest of the State of Missou

c. The offeror is encouraged to propose price distofor prompt payment or propose other pricealiats that would benefit the State of Missouri.
However, unless otherwise specified in the RFRjpgishall be evaluated at the maximum potentrarfcial liability to the State of Missouri.

d. Awards shall be made to the offeror whose prab complies with all mandatory specificatiomslaequirements of the RFP and (2) is the lowest
and best proposal, considering price, respongilifithe offeror, and all other evaluation critesjgecified in the RFP and any subsequent negotmtio
and (3) complies with sections 34.010 and 34.08BMRB, and Executive Order 04-09.

e. In the event all offerors fail to meet the samendatory requirement in an RFP, DPMM reservesritjtg, at its sole discretion, to waive that
requirement for all offerors and to proceed with &valuation. In addition, the DPMM reserves fgbtrto waive any minor irregularity or technicglit
found in any individual proposal.

f. The DPMM reserves the right to reject any argralposals.

g. When evaluating a proposal, the State of Misseserves the right to consider relevant infororatnd fact, whether gained from a proposal, fram a
offeror, from offeror's references, or from anyestsource.

h. Any information submitted with the proposal, aedjess of the format or placement of such inforomatmay be considered in making decisions related
to the responsiveness and merit of a proposaltendward of a contract.

i. Negotiations may be conducted with those offesgho submit potentially acceptable proposals.p&sal revisions may be permitted for the purpose of
obtaining best and final offers. In conductingetégions, there shall be no disclosure of anyrmfation submitted by competing offerors.

j.  Any award of a contract shall be made by naitfien from the DPMM to the successful offeror. iRMM reserves the right to make awards by item,
group of items, or an all or none basis. The gimypf items awarded shall be determined by DPMMeblaupon factors such as item similarity,
location, administrative efficiency, or other cateiations in the best interest of the State of Miss

k. Pursuant to section 610.021, RSMo, proposalsraladed documents shall not be available for puldiview until after a contract is executed or all
proposals are rejected.

. The DPMM posts all proposal results on the @e-lBidding/Vendor Registration System website feenflum registered offerors to view for a
reasonable period after proposal award and mastaiages of all proposal file material for revie®fferors who include an e-mail address with their
proposal will be notified of the award results gianail.

m. The DPMM reserves the right to request clarifaraof any portion of the offeror's response idesrto verify the intent of the offeror. The offeiis
cautioned, however, that its response may be sutbj@cceptance or rejection without further claaifion.

n. Any proposal award protest must be received witbin(10) calendar days after the date of awarc¢oor@ance with the requirements of 1 CSR 40-

1.050 (10).

0. The final determination of contract(s) awardlidbe made by DPMM.

9. CONTRACT/PURCHASE ORDER

a. By submitting a proposal, the offeror agreedutmish any and all equipment, supplies and/orisesvspecified in the RFP, at the prices quoted,
pursuant to all requirements and specificationgainad therein.

b. A binding contract shall consist of: (1) the RBfhendments thereto, and any Best and Final (B#&FO) request(s) with RFP changes/additions, (2)
the contractor's proposal including any contraB®&fO response(s), (3) clarification of the proposklany, and (4) DPMM's acceptance of the
proposal by "notice of award" or by "purchase orfdedll Exhibits and Attachments included in the RBhall be incorporated into the contract by
reference.

c. A notice of award issued by the State of Missdoes not constitute an authorization for shipm@rgquipment or supplies or a directive to proceed
with services. Before providing equipment, suppland/or services for the State of Missouri, thetre@tor must receive a properly authorized
purchase order or other form of authorization giteethe contractor at the discretion of the staenay.

d. The contract expresses the complete agreeméme pfarties and performance shall be governedydnjethe specifications and requirements contained
therein. Any change to the contract, whether byliffzation and/or supplementation, must be accoshghil by a formal contract amendment signed
and approved by and between the duly authorizesseptative of the contractor and the DPMM or hyalified purchase order prior to the effective
date of such modification. The contractor expsessid explicitly understands and agrees that neratiethod and/or no other document, including
correspondence, acts, and oral communications frpiorany person, shall be used or construed asremdment or modification to the contract.

10. INVOICING AND PAYMENT

a. The State of Missouri does not pay state onré&daxes unless otherwise required under lawgulation.

b. The statewide financial management system hers thesigned to capture certain receipt and paymfammation. For each purchase order received, an
invoice must be submitted that references the mselorder number and must be itemized in accordaitbeitems listed on the purchase order.
Failure to comply with this requirement may delaggessing of invoices for payment.

c. The contractor shall not transfer any inteneshée contract, whether by assignment or otherwig@put the prior written consent of the DPMM.

d. Payment for all equipment, supplies, and/oriseswrequired herein shall be made in arrears siogerwise indicated in the RFP.

e. The State of Missouri assumes no obligationefpipment, supplies, and/or services shipped oviged in excess of the quantity ordered. Any
unauthorized quantity is subject to the statectejn and shall be returned at the contractoperese.

f. All invoices for equipment, supplies, and/onsees purchased by the State of Missouri shalluigest to late payment charges as provided in@ecti
34.055, RSMo.

g. The State of Missouri reserves the right to pase goods and services using the state purcheeidg

11. DELIVERY

12.

Time is of the essence. Deliveries of equipmenpplies, and/or services must be made no later tina time stated in the contract or within a
reasonable period of time, if a specific time i$ stated.

INSPECTION AND ACCEPTANCE
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a. No equipment, supplies, and/or services recediyedn agency of the state pursuant to a contredt ke deemed accepted until the agency has had
reasonable opportunity to inspect said equipmepiplges, and/or services.

b. All equipment, supplies, and/or services whichridbt comply with the specifications and/or requiemts or which are otherwise unacceptable or
defective may be rejected. In addition, all equept supplies, and/or services which are discovaydue defective or which do not conform to any
warranty of the contractor upon inspection (or &t kter time if the defects contained were nosoeably ascertainable upon the initial inspection)
may be rejected.

c. The State of Missouri reserves the right torreany such rejected shipment at the contractgperese for full credit or replacement and to speaif
reasonable date by which replacements must bevegtei

d. The State of Missouri's right to reject any wegdable equipment, supplies, and/or services sbalexclude any other legal, equitable or contract
remedies the state may have.

13. WARRANTY

a. The contractor expressly warrants that all egeift, supplies, and/or services provided shal). chform to each and every specification, drawing,
sample or other description which was furnishedrt@dopted by the DPMM, (2) be fit and sufficieot the purpose expressed in the RFP, (3) be
merchantable, (4) be of good materials and workimpnand (5) be free from defect.

b. Such warranty shall survive delivery and shall be deemed waived either by reason of the stateeptance of or payment for said equipment,
supplies, and/or services.

14. CONFLICT OF INTEREST

a. Officials and employees of the state agencgaterning body, or any other public officials bétState of Missouri must comply with sections 483.
and 105.454, RSMo, regarding conflict of interest.

b. The contractor hereby covenants that at the tiftbe submission of the proposal the contracts ho other contractual relationships which would
create any actual or perceived conflict of intereBhe contractor further agrees that during then tef the contract neither the contractor nor ahigso
employees shall acquire any other contractualiogighips which create such a conflict.

15. REMEDIES AND RIGHTS

a. No provision in the contract shall be constreghressly or implied, as a waiver by the StatMisisouri of any existing or future right and/or redy
available by law in the event of any claim by that& of Missouri of the contractor's default ordmie of contract.

b. The contractor agrees and understands thatotiteact shall constitute an assignment by the aotdr to the State of Missouri of all rights, tidad
interest in and to all causes of action that the@rector may have under the antitrust laws of thédd States or the State of Missouri for whichsezsu
of action have accrued or will accrue as the resfudir in relation to the particular equipment, gligs, and/or services purchased or procured by the
contractor in the fulfillment of the contract withe State of Missouri.

16. CANCELLATION OF CONTRACT

a. In the event of material breach of the conti@abbligations by the contractor, the DPMM may @drthe contract. At its sole discretion, the DPMM
may give the contractor an opportunity to cureliteach or to explain how the breach will be cur&lie actual cure must be completed within no more
than 10 working days from notification, or at a miom the contractor must provide DPMM within 10 wioig days from notification a written plan
detailing how the contractor intends to cure theabh.

b. If the contractor fails to cure the breach ociiftumstances demand immediate action, the DPMMisgue a notice of cancellation terminating the
contract immediately. If it is determined the DPMidproperly cancelled the contract, such cancelfesihall be deemed a termination for convenience
in accordance with the contract.

c. Ifthe DPMM cancels the contract for breach,fRMM reserves the right to obtain the equipmemppsies, and/or services to be provided pursuant to
the contract from other sources and upon such tarmdsn such manner as the DPMM deems appropnateldarge the contractor for any additional
costs incurred thereby.

d. The contractor understands and agrees that fegsred to fund the contract must be appropristethe General Assembly of the State of Missouri
for each fiscal year included within the contraetipd. The contract shall not be binding uponsdtasge for any period in which funds have not been
appropriated, and the state shall not be liablefigrcosts associated with termination causeddkydéappropriations.

17. COMMUNICATIONS AND NOTICES

Any notice to the offeror/contractor shall be deensufficient when deposited in the United Statedl postage prepaid, transmitted by facsimile,
transmitted by e-mail or hand-carried and presettteth authorized employee of the offeror/contnacto

18. BANKRUPTCY OR INSOLVENCY
a. Upon filing for any bankruptcy or insolvency peeding by or against the contractor, whether wtalynor involuntary, or upon the appointment of a
receiver, trustee, or assignee for the benefiteditors, the contractor must notify the DPMM imrizgely.

b. Upon learning of any such actions, the DPMM mese the right, at its sole discretion, to eith@enael the contract or affirm the contract and hbil
contractor responsible for damages.

19. INVENTIONS, PATENTS AND COPYRIGHTS

The contractor shall defend, protect, and holdnhess the State of Missouri, its officers, ageats] employees against all suits of law or in equity
resulting from patent and copyright infringemenheerning the contractor's performance or produaidyced under the terms of the contract.

20. NON-DISCRIMINATION AND AFFIRMATIVE ACTION

In connection with the furnishing of equipmentpglies, and/or services under the contract, theractor and all subcontractors shall agree not to
discriminate against recipients of services or eygés or applicants for employment on the basimoé, color, religion, national origin, sex, age,
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disability, or veteran status unless otherwise ey by law. If the contractor or subcontractorpéogs at least 50 persons, they shall have and
maintain an affirmative action program which sliadlude:

a. A written policy statement committing the orgaation to affirmative action and assigning managemesponsibilities and procedures for evaluation
and dissemination;

b. The identification of a person designated tadteaffirmative action;

c. The establishment of non-discriminatory selec8tandards, objective measures to analyze reeottran upward mobility system, a wage and salary
structure, and standards applicable to layoff,Itedscharge, demotion, and discipline;

d. The exclusion of discrimination from all colleet bargaining agreements; and

e. Performance of an internal audit of the repgriipstem to monitor execution and to provide foufel planning.

If discrimination by a contractor is found to dxithe DPMM shall take appropriate enforcementaactvhich may include, but not necessarily be

limited to, cancellation of the contract, suspensior debarment by the DPMM until corrective actlonthe contractor is made and ensured, and
referral to the Attorney General's Office, whichegaforcement action may be deemed most appropriate

21. AMERICANS WITH DISABILITIES ACT

In connection with the furnishing of equipmentpplies, and/or services under the contract, théractor and all subcontractors shall comply with al
applicable requirements and provisions of the Ao@ars with Disabilities Act (ADA).

22. FILING AND PAYMENT OF TAXES

The commissioner of administration and other agento which the state purchasing law applies stmltontract for goods or services with a vendor if
the vendor or an affiliate of the vendor makesssateretail of tangible personal property or fa thurpose of storage, use, or consumption in tate s
but fails to collect and properly pay the tax asvited in chapter 144, RSMo. For the purposesisfdection, "affiliate of the vendor" shall mearya
person or entity that is controlled by or is undemmon control with the vendor, whether througtctistownership or otherwise. Therefore offeror's
failure to maintain compliance with chapter 144 MR may eliminate their proposal from considerationaward.

23. TITLES

Titles of paragraphs used herein are for the mepyf facilitating reference only and shall notdmmstrued to infer a contractual construction of
language.

Revised 01-10-11



