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Request for Proposal (RFP) Logo Design, Brand Identity Documents, Social Media, and Website Design and Implementation

On behalf of the Foundation to End Sexual Violence (FESV), the Florida Council Against Sexual Violence (FCASV) invites you to submit a proposal that provides the Foundation to End Sexual Violence with the information necessary to award a fixed-price contract in an amount not to exceed $52,750 for the design of its logo, brand identity documents, and website in order to provide information and interactivity with members and the public in accordance with the enclosed specifications and terms. The submittal, consisting of an electronic copy of your proposal, should be sent via email to shand@fcasv.org with the subject line, “Proposal for Logo Design, Brand Identity Documents, and Website Design submitted by (Name of Your Company),” and should be received no later than 5:00 p.m. Eastern Standard Time, May 13th, 2011.

Company Background 
The Foundation to End Sexual Violence is the 501(c)3 arm of the National Alliance to End Sexual Violence, and is responsible for providing technical assistance and training on policy matters, and opportunities for networking, to state sexual assault coalitions. 
Project Description 
The Foundation to End Sexual Violence currently has no website, logo, or brand identity documents and is in need of same.
Design Requirements 
Initial Logo Concepts Should Include Logo Designs that:
· have a web-2.0 feel
· have a Logo Mark in addition to Word Mark
· represent the dynamic, activist image of the national anti-rape movement
· feel clean, crisp and modern
Final logo files must be delivered in JPEG and Illustrator EPS format with the following variations:
· Standard Logo for use on White/Light Backgrounds (all backgrounds should be set to transparent)
· Standard Logo for use on Dark Backgrounds (i.e. white outline around text or design elements)
· Horizontal and vertical variations (if necessary for the design)
· Grayscale version
· Simple Logo Mark and Simple Word Mark files for use as icons and buttons
A 1-2 page branding document should be delivered which clearly identifies:
· Font(s) used in the creation of the logo design, which should not have any licensing restrictions on commercial use
· All colors used in the logo design including the equivalent: 
· Web hex color, RGB color, CMYK color and PMS Pantone Swatch
· Any image files or accompanying graphics recommended to be used in conjunction with the logo
· Brief guidelines on proper logo usage
Designs using the Logo and/or Word Mark are required for FESV letterhead, informational brochure, Facebook page, Twitter account, and electronic newsletter and issue paper templates.

Functional Requirements

FESV’s website will require the following features:
· Content control
· Online forms
· Newsletter posting
· PDF posting
· Photo gallery
· All website content provided by FESV
· E-commerce (most notably for online membership renewals and applications)
· Board members-only section
· Searchable content and resource capabilities
· Calendar of events

The new website should allow FESV to:
· Provide information about FESV, its history, its activities, and the benefits of membership.
· Communicate news and ongoing issues to members, potential members, the media, the public and in some cases solicit assistance or opinions.
· Provide links to related organizations and services
· Provide for a high response and upload/download times for a wide performance range of computers used by the average user.
· Provide valuable information, services and keywords to encourage traffic and ensure repeat traffic

The new website should include a content management tool and any necessary software that will allow staff to download new material and revise existing content, including text, PDF format documents and photographs. 

Estimated Project Duration

The project must be completed (Word Mark, Logo Mark, letterhead, brochure, email and issue paper templates designed, and website fully functional) no later than December 15, 2011.

Assumptions and Agreements 

· The total amount awarded will not exceed $52,750
· FESV reserves the right to reject any and all proposals received as a result of this RFP, or to negotiate separately with competing vendors
· FESV is not liable for any costs incurred by vendors/contractors in their response to this RFP.
· To be considered, proposals must be received electronically by FCASV on or before the time and date specified in this RFP.
· Proposals should be prepared simply and economically, providing a straightforward, concise description of the vendor’s ability to meet the requirements of the RFP.
· FCASV staff and FESV Board Members will review RFP responses and select the vendor no later than May 31, 2011.
· The proposal must provide details regarding expenses/costs of proposed items.
· Any contract resulting from this RFP is not assignable.
· No portion of the work shall be subcontracted to a third-party vendor without the prior written consent of the Florida Council Against Sexual Violence.
· By submitting a proposal in response to the RFP, the successful bidder represents that they have read and understand the Scope of Requirements and has familiarized itself with all federal, state, and local laws, ordinances, and rules and regulations that in any manner may affect the cost, progress, or performance of the work.

Information Required from Contractors
To be considered for evaluation, vendor proposals must respond to all requirements in this part of the RFP. The proposal must be submitted in four (4) SECTIONS as described in paragraphs 1 – 4 below.

I. Vendor Profile and Web Strategy
1. How many years has your company been in business?
2. How many people in total are employed by your company? How many employees would be dedicated to support, implementation, and development?
3. How many websites have you designed/re-designed? For whom? Please list the URL for any site you have designed or re-designed.
4. For the websites you have designed or re-designed, what were the biggest challenges and obstacles to completing the project. What decisions or steps aided in a successful website design/re-design?

II. Demonstration of Proven Service and Track Record
1. Describe how you have increased visibility for any and all organizations whose websites you have designed/re-designed and brand identity documents you have designed.
2. Provide in electronic format examples of brand identity documents you have previously created for other organizations and which are currently in use.
3. Describe the relationship you have with owners of such websites, branding documents.
4. What examples can you provide to demonstrate your company has a proven track record?

III. Details of Specific Features and Platforms
1. The website should be fully compatible with all commonly used Internet browsers and designed to function effectively with common versions of software and hardware. Describe how the technical platform you are proposing meets these requirements.
2. Describe the content management tool you would utilize.
3. Define your style standards, especially regarding the “look and feel” of professional websites and the standard use of graphics.
4. Describe the steps and details of a common implementation plan, including a standard timeline for completion.
5. Identify all individuals comprising your support team, including their experience and what specific role each will take in completing the work.

IV. Financial Terms
1. Describe the financial terms and details you are proposing.
2. Describe in detail the costs for each of the required elements (website, logo mark and word mark, letterhead, informational brochure, Facebook page, Twitter account, electronic newsletter, email and issue paper templates).
3. Describe the details and terms regarding any future maintenance services and support you could provide the new website.
4. Do you offer additional and/or optional services? If so, please provide specific pricing details.

Submission Information
The submittal, consisting of an electronic copy of your proposal, should be sent via email to shand@fcasv.org with the subject line, “Proposal for Logo Design, Brand Identity Documents, and Website Design submitted by (Name of Your Company),” and should be received no later than 5:00 p.m. Eastern Standard Time, May 13th, 2011. 
For Additional Information or Clarification 
Contact Terri Poore, Director of Public Affairs, at tpoore@fcasv.org or Jennifer Dritt, Executive Director, at jdritt@fcasv.org or by phone at (850) 297-2000.

Anticipated Selection Schedule 
The vendor will be selected no later than May 31, 2011 and notified within seven (7) days of selection date. 

