RFP for web feature for the Union of Concerned Scientists (UCS) 

Context:

Fossil fuel companies rank consistently low in polls of public approval and trust, while a majority of Americans trust science. Despite this, networks of special interest groups funded by the fossil fuel industry have for years waged successful disinformation campaigns to obstruct science-based clean energy and climate change solutions.   

The enormously effective and well-funded misinformation and lobbying campaign waged by vested fossil fuel interests means that some climate impacts once avoidable are now inevitable,. And now these well-funded interests are turning their efforts toward politicizing traditionally bipartisan clean energy policies as part of an ideological war designed to maintain the powerful hold multibillion dollar fossil fuel companies enjoy over the U.S. energy market and politicians. 

This style of misinformation and distortion campaign is familiar—one only needs to look at the history of tobacco in our country to see the parallels, with the tobacco industry spending years bankrolling efforts to confuse the public and cloud the science on the dangers of cigarette smoke. In fact, not only are the tactics and strategies between the distortions of tobacco science and climate science and the benefits of renewable energy the same, in some cases the players— front groups and individuals, including some politicians—are as well. 

Scope of work
UCS seeks to develop a hard-hitting, factual and measured interactive online engagement tool (interactive infographic, video, animation, quiz, something entirely different, or some combination therein) that exposes the misinformation and distortions of science from opponents of climate change and clean energy. It will focus on the tactics/messages employed by the network of opposition groups funded by fossil fuel interests to influence policy makers as well as the misinformation some policy makers perpetuate in their own messaging. The feature will demonstrate the opposition’s progression from misleading on the science of the health impacts of tobacco use to misleading on the dangers of climate change and the promise of renewable energy. Such a web feature could also point to examples of legitimate scientific input policy makers should heed when making decisions about climate and energy. To help facilitate engagement, the tool should also include ways to capture user information so UCS can continue to engage visitors through our email network. The web feature would live on our main Convio-hosted web site and would be used as part of our campaign outreach efforts, including emails, action alerts, partner events, scientist outreach, and more. 

Primary Goals:
1. Build public awareness of who is behind the distortions of science and facts around climate and renewable energy. 
2. Support the UCS energy and climate campaigns by challenging the influence of our opposition.
3. Reinforce UCS’ brand as an independent, science-based non-profit in look, feel, and content. 

Secondary Goals
1. Recruit new supporters
2. Drive people to take climate and energy-related actions
Primary Audiences: 
1. Global warming and clean energy issue public and current and potential UCS members and activists. UCS describes its general audience as college-educated, civically engaged citizens.

Secondary Audience: 
1. Online media and bloggers, including both mainstream media and specialized outlets that focus on renewable energy, climate change, public health, transparency, and money in politics.
2. Policy makers and grasstops influencers in states facing legislative threats to climate and energy policy. 

Technical Parameters
· The feature must work within the Convio CMS (for web-based product) and name capture must sync with Convio CRM. 
· The feature must be visible/usable from popular mobile operating systems, including iOS and Android OS, and be cross-browser/cross-platform compatible (Mac, PC).
 
Budget:  
$5,000

Submissions of proposals: 
UCS requests proposals from interested firms and individuals that include: 1) the project approach; 2) identification of the principals and staff assigned to the project; 3) a suggested timeline; 4) description of similar past projects, if any; and 5) the anticipated project budget. 

Proposals and questions should be directed to Katy Love at klove@ucsusa.org
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