REQUEST FOR INFORMATION

COLORADO GOVERNOR’S ENERGY OFFICE

I. ADMINISTRATIVE INFORMATION

The Colorado Governor’s Energy Office (GEO) is issuing this Request for Information (RFI) to gain an understanding on how to develop and implement a 12 month statewide energy education campaign targeting individuals and consumers to adopt energy efficiency and conservation measures and actions.  

The intent of this information gathering is find interested organizations with experience in developing educational campaigns that includes implementation costs such as development, messaging, production, and advertising in Colorado’s markets.  The information gathered may lead to the preparation by GEO of a Request for Proposals (RFP) for the procurement of services to assist in implementing an energy efficiency education campaign.  

For more information on GEO, visit www.colorado.gov/energy 

THIS IS NOT A SOLICITATION FOR SUCH PRODUCTS OR SERVICES

Information that any interested party wishes to submit will be done so voluntarily and with the understanding that this RFI is for information gathering purposes only and is not a formal solicitation. A formal RFP may be issued as a result of, and subsequent to, this RFI. GEO is interested in receiving information from interested parties, including organizations involved in the development and implementation of an educational campaign. 

Similarly, cost information, which may be submitted, will be used solely for the purposes of performing an analysis and establishing a budget for the program. Cost information presented during this information gathering process will not be considered as responsive to any solicitation subsequently issued by GEO.  

The information that follows is intended to provide background information and provide GEO’s expectations on an energy efficiency education campaign for individuals and consumers.

A.  
DISCLOSURE OF RESPONSES

GEO reserves the right for information submitted in response to this RFI to be reviewed by other agencies within the state for purposes of developing this education campaign.  Otherwise, the materials submitted in response to this RFI will not be publicly disclosed until such time as a competitive solicitation has been issued and an award has been made by GEO or GEO determines that a competitive solicitation will not be issued.  At such time, all materials will be made available for public disclosure with the exception of those materials determined by GEO to be confidential/proprietary (as identified in Section I.B below for information).

B. 
CONFIDENTIAL/PROPRIETARY INFORMATION

Any restrictions on the use or inspection of material contained within the responses, outside of the process identified in Section I.A above, shall be clearly stated in the response itself. Written requests for confidentiality shall be submitted by the interested party, with its response, along with a justification for considering the material confidential/proprietary. The interested party must state specifically what elements of the proposal are to be considered confidential/proprietary.

Confidential/proprietary information must be readily identified, marked and packaged separately from the rest of the response. Co-mingling of confidential/proprietary and other information is NOT acceptable. Neither a response, in its entirety, nor responsive cost information will be considered confidential and proprietary.  Materials that would not be considered confidential in response to a RFP will NOT be considered confidential for this RFI. 

GEO will make a written determination as to the apparent validity of any written request for confidentiality.  In the event GEO does not concur with an interested party’s request for confidentiality, the written determination will be sent to the interested party. Ref. Section 24-72-101 et seq, C.R.S, as amended, Public (Open) Records.

II.
INTRODUCTION

A.
PURPOSE

GEO is issuing this RFI to gain knowledge and understanding of what elements are necessary for and what organizations would be able to help with the implementation of a 12 month statewide energy efficiency and conservation campaign targeting Colorado individuals and consumers. Information submitted will be used for the purpose of developing a plan and budget for this campaign.  

B.
OBJECTIVE

GEO wants to develop and implement a 12 month statewide energy efficiency consumer-focused campaign to advance the following objectives. 

· Promote and encourage energy efficiency and conservation measures and behaviors to be adopted by individuals and citizens of Colorado.

· Educate and motivate Colorado citizens to use less energy and make smarter energy choices that are more “green” and energy efficient. 

· Support the Governor’s Climate Action Plan’s goal of reducing greenhouse gas emissions 20 percent by the year 2020. 

· Encourage Colorado citizens to be responsible for their energy use and be a part of the solution in climate change.

· Promote the benefits of Governor Ritter’s New Energy Economy to individuals and engage them to participate, recognizing that individual action can add up to stronger collective results. 

· Provide consumers and individuals energy efficient choices they can make in transportation, at school, in home, at work, as consumers, and in their daily lives. 

III.
RFI SUBMISSION INSTRUCTIONS 

Interested party RFI responses must be received by 5:00 PM Mountain Time on January 18, 2008. Responses may be submitted by email, fax or mail. Responses submitted past the deadline may not be considered. Send responses to:

Sara Graf, Contracts Associate

Governor's Energy Office

225 East 16th Avenue, Suite 650

Denver, CO 80203

Phone: (303) 866-2326

Fax: (303) 866-2930

Email: Sara.Graf@state.co.us

IV.
PARTY RFI RESPONSE

A.
COMPANY PROFILE

Company Name

Local Address

Contact person

Contact phone number

Contact email

Contact website

Description of company's services/products/mission 

B.
INQUIRY

The following questions need to be answered in order for GEO to complete the information gathering exercise.  GEO has attempted to limit the number of questions in an effort to reduce the burden on interested parties responding to this RFI.  GEO recognizes there may be other pertinent information that GEO has not solicited and requests interested party expertise in providing additional information beyond the specific questions listed here. 

GEO requests information about the following:

1) Knowledge of community-based social marketing practices and experience in implementation of these practices in education campaigns to gain acceptance and adoption of goals. Include a list of past experience or campaigns for clients or projects. 

2) Guidance and criteria which GEO should consider in evaluating an organization(s) ability to conduct, in partnership with the GEO, an energy efficiency and conservation campaign.  Examples of specific messages for energy efficiency and conservation are welcome.

3) Qualifications which GEO might consider when selecting a vendor to administer the program. 

4) Estimated types of deliverables, services, and type of work to successfully launch a statewide energy campaign using community-based social marketing planning and other outreach strategies. This may include, but isn’t not limited to administration costs, media purchases, website and online tools, press materials, etc. Type of media buys needed for statewide campaign and associated costs (i.e. broadcast, print, online, etc.). 

5) Criteria for selecting a media buyer to be selected including costs, outreach, partnerships and saturation results.
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