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The Harwood Institute for Public Innovation

Design RFP

Company Background:

The Harwood Institute for Public Innovation is a non‐profit, non‐partisan organization that seeks nothing less than to spark fundamental change and authentic hope in American public life. Founded by Richard C. Harwood twenty years ago in reaction to the cynicism and distrust that permeates much of politics and public life, the Harwood Institute is today a leading change organization, recognized nationally for a unique approach to breaking down barriers and empowering people to make progress in improving their communities. 
Project Description:

Twenty years ago, The Harwood Institute released a ground-breaking report, Citizens and Politics: A View from Main Street America. It was one of the first major studies to reveal people were not "apathetic" about politics and public life but rather felt disconnected and pushed out by lobbyists and special interest groups. More than 100,000 copies were distributed nationally and media used 

To commemorate the 20th anniversary of the report, the company conducted a new study that will launch in the beginning of June 2012. The new release will coincide with the strengthening of The Harwood Institute’s brand across all of its platforms. This proposal is to design a theme for The Harwood Institute that can be used in all of its internal and external communications as well as all client- and public-facing outlets.  The thematic elements of the redesign must coincide with the brand’s messaging which is to turn outward, imagine and act for the greater good and make good on your urge to do good.
Project Requirements:
An overall theme for the company must be designed that will fall into the following mediums. The design must have a commonality that will make any document, site or image instantly recognizable as part of The Harwood Institute family. Please note that this is not a proposal to design a website but simply to infuse it with the appropriate images and design elements.
	New website
	Twitter background

	Report/book cover
	YouTube background

	Media kit
	Facebook tab

	Business cards
	Soon to be released application

	Email signatures

Fact sheets
	Powerpoint template

Additional collateral materials


In terms of a color scheme, the most important element to maintain throughout is the use of the current red color, #C4262E. Other colors currently used, #8AA2C0 and #EEDA79, are less important for maintaining the brand.
Qualifications

Firms submitting proposals should be able to demonstrate that they have these qualifications:

· A firm grasp of the branding and projected image of The Harwood Institute
· The ability to meet tight deadlines and inevitable last-minute changes
· Experience working with non-profits and the restrictions therein
· Proven success rebranding an organization more than 20 years old
Judging Criteria
The Harwood Institute will choose three firms to move to the final phase of the proposal based on a number of criteria. The overall experience and previous work of the designer or company will play a large role in the decision, as will design aesthetics matching with the brand. As The Harwood Institute is a non-profit, cost will play a significant factor in the organization’s decision.
Estimated Project Completion Date:

May 31, 2012

Submission Information:

The Harwood Institute is accepting capability decks that pertain to branding work done for non-profit organizations. Please send decks to:
The Harwood Institute for Pubic Innovation

c/o Jim Cooney

4915 St. Elmo Ave. Suite 402

Bethesda, Maryland 20814

The deadline for submissions is April 2, 2012. Three designers or design companies will be chosen for the next stage in the project and notified by April 9, 2012. At this time, mock-ups specific to the project will be requested following a discussion of The Harwood Institute’s goals for the project.
For Additional Information or Clarification:
Jim Cooney

Communications Manager

4915 St. Elmo Ave. Suite 402

Bethesda, Maryland 20814

jcooney@theharwoodinstitute.org
(o)301.656.3669

The Harwood Institute for Public Innovation 
4915 St. Elmo Ave #402, Bethesda, MD 20814
www.theharwoodinstitute.org
301-656-3669
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