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Strategic Marketing within Your Reach




Demographic Vendor RFP – Consumer

April 14, 2010

Company Overview 

Cross Country Computer has been servicing all aspects of the direct marketing industry for over 30 years with affordable value based solutions that allow all companies to be more strategic.  We offer a wide range of services from database development and hosting to list processing/hygiene, email, list rental fulfillment and analytics.  For more information please visit our website www.CrossCountryComputer.com. 
Background

We are constantly seeking ways to evolve our product offering.  We have many products which currently leverage demographic data to enhance new customer acquisition and list rental.  Currently, we are outsourcing the append process which results in “passing fees” as well as time delays.  In an effort to make our products even more turn-key than they are today, we would like to bring an installation of a well-respected demographic source in-house for lower hard costs and increased speed to market.

Contact Information and Timing
For questions about this proposal, please email Elisa Berger, SVP at EBerger@CrossCountryComputer.com.  I am most responsive to email but can also be reached at 631-851-4234.  Proposals are due by 5/3/10; Selection will be completed by 5/31/10.
Data 

· Please provide a file Layout and data dictionary for all elements available

· What is the source of the data?  Self reported, modeled variables, etc.

· Is the data compiled by you or a third party?

· What is the current quantity and composition of the file?  

· How frequently is NCOA applied? Are the updates NCOA’d before they are sent?

· How frequently is the file updated?  

· Does the install have telephone # with Do Not Call indicators? 

· Does the install have email address with email preference indicators?

· Do you have good coverage nationwide?
· What match rates can be expected on files (overall and by element)
· What restrictions do you have on usage?

· Is this install file the same size as your in house file or a subset?  If so, describe the differences.

Execution of Install
· What is recommended refresh rate for install?

· Are updates to installs transactional or replacement files?

· What is typical record size?

· How is data typically transferred? FTP, Secure FTP? Do you place it on our FTP server or do we pick it up from yours

Pricing
· Is an annual commitment required?  If so, please describe.  Also include your minimum requirements for a situation where we cannot anticipate 

volumes for year 1.

· How many variables can we select from for a base install package?  Provide information on the next level up from that as well.

· We understand that the usage of data plays a role in whether or not there is a remittance fee.  Some companies do not charge if the end user does not receive the data under certain scenarios.  Please let us know how you would handle each of the following scenarios and the cost, if any associated with each:

· Telephone append and reverse append

· Email append and reverse append

· List rental fulfillment

· Initial appends, minimums, royalties, on-going appends

· Rental of your list

· Can we rent this file to third parties? 

· What are the costs associated for base Name & Address?  Additional selects?

· Data enhancement

· Append fee by element and “all data for analysis”

· Need to understand pricing difference if variable is returned to client vs. just used for profiling or modeling or resident on a marketing database

· “Report only” pricing

Contracts and Invoicing
· How will we be invoiced?  Will we need to remit usage reports?  Provide a template 
· What are your payment terms?

· Will our main contract with you be sufficient or will our end users need to sign an agreement with you directly or indirectly thru us?

· Please provide sample contract terms
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