RFP for UCS Corporate and Special Interest Interference Website Engagement Tool 
Context:

Does your child’s lunchbox have lead in it? Does your medicine cabinet have drugs with unreported side effects? Is the ground beef in your freezer dangerous to your health? What about the paint on your walls and the drywall behind it? Government agencies are supposed to make questions like this moot by doing their job and protecting the public. But for decades, corporations and special interests have used various methods to inappropriately interfere with federal policy making. The examples range from pharmaceutical company influence on Food and Drug Administration policy decisions and scientific advisory boards, to coal industry influence on the Environmental Protection Agency’s ability to control toxic ozone pollution, to chemical industry influence on efforts to protect children from unsafe toys, as well as many other industries and their trade associations’ swaying of agencies that protect consumers’ health and safety. 

The U.S. government bears great responsibility for keeping our environment clean and Americans healthy and safe. And while science is rarely the only factor in public policy decisions, this input should be objective and impartial. In recent years, scientists who work for and advise the federal government have seen their work manipulated, suppressed, and distorted, while agencies have systematically limited public and policy maker access to critical scientific information.
A strong and sensible system of safeguards is necessary to protect public health and safety and prevent corporations from putting their own interests ahead of the public interest. 

Scope of work
Building upon case studies from our A to Z Guide (http://www.ucsusa.org/AtoZ), surveys of federal agencies and additional examples that are being developed, UCS seeks to create an interactive web-based engagement tool (challenge/game activity, animation, quiz, or something entirely different) that exposes the manners in which science has been misused, distorted or suppressed by special interests, and highlights ways in which the government protects us by showcasing examples from everyday life.

Goals:

· Give viewers a better understanding and appreciation of the many ways the government protects our health and environment and the ways that special interests misuse science to avoid regulation and maximize their profits at the public’s expense.

· Motivate users to take action for scientific integrity reform and against anti-regulatory proposals and other forms of inappropriate influence.

· Recruit new supporters to our list.

Audience: 
· Primary audience is UCS members and activists (and potential members/activists). Specifically UCS’s core audience is generally age 40-60 and more likely to be male than female (60%/40%). They are highly educated (four-year degree minimum), highly value education, and are able to give $100-$10,000 annually. They’re geographically location-weighted toward the coasts. Our target audience is politically active as well as politically progressive and environmentally concerned. They are extraordinary news consumers (most read New York Times, New Yorker, and a range of other news/commentary online and offline), frequent travelers and practice progressive consumerism (e.g., own a hybrid, buy local/organic, dedicated recyclers, eschew bottled water). A significant subset have scientific training (30-40%) and/or are first adopters.
· Secondary audiences includes journalists, bloggers, public interest NGOs, congressional staff, and educators
Technical Parameters

· The feature must work within the Convio CMS and name capture must sync with Convio CRM. 

· The feature must be visible/usable from popular mobile operating systems, including iOS and Android OS, and be cross-browser/cross-platform compatible (Mac, PC).

Budget:  

$20,000
Submissions of proposals: 

UCS requests proposals from interested firms and individuals that include: 1) the project approach; 2) identification of the principals and staff assigned to the project; 3) a suggested timeline; 4) description of similar projects, if any; and 5) the anticipated project budget. 

Proposals and questions should be directed to Katy Love at klove@ucsusa.org.

Deadline: October 17, 2011
