College Access Campaign
Offered by American Council on Education, Lumina Foundation for Education, and The Advertising Council

RFP acceptance period:
From: 04/28/2006 To: 05/19/2006 

RFP Description:
Regardless of income level, America’s young people recognize that postsecondary education is key to achieving their dreams. In 2002, nine of 10 students expected to participate in postsecondary education, and eight of 10 expected to attain a bachelor’s degree or higher. Despite these aspirations, low-income and first-generation students clearly remain underrepresented on college campuses, in large part because neither students nor their parents understand what they need to do to prepare for postsecondary education. Many students believe that if they simply get good grades and stay out of trouble, college doors will open. The College Access Campaign—a joint effort of the American Council on Education (ACE), Lumina Foundation for Education (Lumina), and The Advertising Council (Ad Council)—strives to shift students’ dreams of attending college to an active, achievable goal.

Targeting students in grades 8 through 10, with special emphasis on 8th graders, the College Access Campaign will provide the necessary steps for low-income and  underserved populations to prepare for and enroll in higher education. The campaign’s “roadmap to success” will promote academic preparation, raise financial aid awareness, and encourage adult support and guidance of students. Most importantly, the campaign will provide the impetus and information needed for students to make their dream of postsecondary education a reality.

The three-year, multi-media campaign—conducted in English and Spanish—will consist of both national and local components. Nationally, public service announcements on television, in print, and on radio will provide step by step information on how low-income students can prepare for higher education. Additional information and collateral material will be available through a special web site and toll-free number. Locally, the campaign will rely on an extensive network of grassroots partners to engage community participation in expanding college access. The network of partners will include, but is not limited to, libraries, adult education centers, faith-based organizations, and youth and service organizations providing assistance to low-income students.

ACE is currently searching for a public relations firm or consultant to develop a comprehensive communications plan to mobilize and engage the grassroots component of the College Access Campaign. The plan will identify communications strategies—community involvement, word of mouth, and other creative, nontraditional outreach methods—to link the national media effort with local partners in communities across the nation.

For more information, please visit http://www.acenet.edu/AM/TemplateRedirect.cfm?Template=/CM/ContentDisplay.cfm&ContentID=16038
Budget: 

Services sought for this RFP:
Communications Plan, Public & Media Relations, Strategic Planning, Collaborative Partnership Development, Grassroots Outreach 

Contact Information:
Carolyn Stanek
American Council on Education

Email: Carolyn_Stanek@ace.nche.edu
Phone: 202.939.9358

