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NEWS RELEASE
FOR IMMEDIATE RELEASE

Pa. Turnpike Seeks Corporate Partners
To Sponsor Toll Plazas, Safety Resources
Request for proposals for ‘Mileposts’ program posted online today at www.paturnpike.com.
HARRISBURG, PA. (JUNE 5, 2006) — The Pennsylvania Turnpike Commission is seeking companies to participate in a new, statewide branding and sponsorship program called Mileposts™. The Commission is offering three marketing-rights packages — for its toll plazas, its first-responder fleet and its emergency-communications system — in a request for proposals (RFP) posted online today at www.paturnpike.com.

The Mileposts™ program offers sponsors — called “Mileposts™ Partners” — different options for connecting with the large audience of Pennsylvania Turnpike travelers. The Mileposts packages involve opportunities for message placement on assets such as roadside signs, fleet vehicles and tollbooth windows, doors and canopies. In addition, each package includes extra sponsor benefits such as naming rights, “official-sponsor” designation, promotional events, and exposure on the Turnpike website, official map, and forthcoming service-plaza TV network.

 “Every year, nearly 400 million people travel on the 531 miles of toll highway operated by the Pennsylvania Turnpike Commission,” said Turnpike CEO Joe Brimmeier. “Such an extensive transportation and communications system presents a unique marketing platform to reach and engage our customers.”
The packages offered in the branding and sponsorship RFP include 57 toll plazas, the First Responder program with a fleet of 157 vehicles, and components of the Turnpike’s Emergency Communications System including 1,070 call boxes, *-11 emergency cellular service, and the Highway Advisory Radio system broadcasting at 1640AM. Mileposts™ will launch in 2007 with contracts awarded for branding, sponsorship and related rights to some or all of these packages. 

 “The Commission has, out of necessity, committed the largest part of our capital funding to infrastructure improvements, in blacktop and concrete,” Brimmeier said. “The revenues realized by the Mileposts program will enable us to continue to improve and expand such vital customer-safety initiatives as call boxes and our first-responder service.”
Certain categories cannot be considered in the RFP, including alcohol, retail food concepts in conflict with service-plaza brands, unlicensed gaming activities, political, pornographic, prescription drug brand names and tobacco.
 “We’re looking for corporate partners in this innovative program who can demonstrate a commitment to highway safety, public service and value-driven commerce,” Brimmeier said. “Creativity in concept development and program activation are also important factors that will be considered in reviewing proposals.”

Future offerings are being considered for other Turnpike assets like service plazas, wireless internet, bridges, tunnels and a traveler-rewards program.

To view the complete RFP, visit www.paturnpike.com, click on “Doing Business,” then select “All Other Types” under the “RFPs” heading. A pre-proposal meeting will be held at the Commission’s headquarters in Middletown, Pa., on June 21 at 10:30 a.m. Proposal deadline is 2 p.m. on Friday, July 28. 
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