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Georgia:




STATE OF GEORGIA

Technical College System of Georgia
REQUEST FOR QUALIFIED

CONTRACTORS

For

Branding, Web Design and Marketing

RFQC Number:  41500-040-0000000757
For all questions, 

please contact the Issuing Officer 

identified in Section 1.5

RELEASED ON:

December 1, 2009

DUE ON:

December 14, 2009, 2:00 p.m.

1. Introduction 

1.1. Purpose of Procurement
Pursuant to the State Purchasing Act (Official Code of Georgia Annotated §§50-5-50 et. seq.), this Request for Qualified Contractors (“RFQC”) is being issued to establish a listing of qualified Contractors who will provide branding, web site development and marketing tool kits for the Technical College System of Georgia (TCSG), in conjunction with the Georgia Energy and Industrial Construction Consortium (GEICC) as further described in this RFQC.  

1.2. Scope of Procurement/Provided Information
TCSG in conjunction with GEICC is seeking assistance in developing a branding campaign, website development and a marketing tool kit to support awareness and outreach initiatives.  The focus is on promoting employment opportunities in the utility and related industrial construction industries.  

The types of opportunities range from skilled craft to professional workers; and the industries include electric, oil and gas utilities, nuclear, generation, industrial and utility construction.  TCSG invites interested parties to submit Statements of Qualifications to provide these services. The successful party (firm or individual) shall be expected to expeditiously perform the necessary tasks included in this document and must have the capacity to handle multiple projects concurrently. 
1.3. Overview of the RFQC Process
The objective of this RFQC is to identify and qualify one or more providers for branding, web site design/development and marketing for TCSG/GEICC.  All qualified Offerors are invited to participate by submitting responses, as further defined below.  After evaluating all Offeror responses received prior to the closing date of this RFQC and resolution of any contract issues, the preliminary results of the RFQC process will be publicly announced, including the names of all qualifying Offerors and the evaluation results.  

1.4. Schedule of Events
The schedule of events set out herein represents the State Entity’s best estimate of the schedule that will be followed. However, delays to the procurement process may occur which may necessitate adjustments to the proposed schedule.   If a component of this schedule, such as the close date, is delayed, the rest of the schedule may be shifted as appropriate. Any changes to the dates up to the closing date of the RFQC will be publicly posted prior to the closing date of this RFQC. After the close of the RFQC, the State Entity reserves the right to adjust the remainder of the proposed dates, including the dates for evaluation, award and the contract term on an as needed basis with or without notice.   
	Description
	Date
	Time

	Release of RFQC
	December 1, 2009
	N/A

	Deadline for written questions sent via email to the Issuing Officer referenced in Section 1.5. 
	December 8, 2009
	5:00 p.m. ET

	Responses to Written Questions 
	December 9, 2009
	5:00 p.m. ET

	Responses Due/Close Date and Time
	December 14, 2009
	2:00 p.m. ET

	Evaluation Team Review
	1 Week after Closing
	N/A

	Identification of Qualified Contractors
	Estimated by December 21, 2009
	N/A


1.5. Official Issuing Officer (Buyer)
Ms. Laurel Shugart

lshugart@tcsg.edu 
2. Instructions to Offerors 
By submitting a response to the RFQC, the Offeror is acknowledging that the Offeror: 

1. Has read the information and instructions and
2. Agrees to comply with the information and instructions contained herein.
2.1. General Information and Instructions

2.1.1.
Georgia Vendor Manual

The Offeror agrees to strictly abide by all the terms and conditions contained in the Georgia Vendor Manual, located online at:  http://www.doas.georgia.gov/StateLocal/SPD/Docs_SPD_General/GeorgiaVendorManual.pdf 
2.1.2.
Restrictions on Communicating with Staff

From the issue date of this RFQC until the intended award is announced, Offerors are not allowed to communicate for any reason with any State staff except through the Issuing Officer named herein, or during the Offerors’ conference (if any), or as defined in this RFQC or as provided by existing work agreement(s).  The State Entity reserves the right to reject the bid of any Offeror violating this provision.  

2.1.3.
State’s Right to Request Additional Information - Offeror Responsibility

Prior to an award, the State Entity must be assured that the selected Offeror has all of the resources to successfully perform under the contract.  This includes, but is not limited to, adequate number of personnel with required skills, availability of appropriate equipment in sufficient quantity to meet the on-going needs of the State Entity, financial resources sufficient to complete performance under the contract, and experience in similar endeavors.  If, during the evaluation process, the State Entity is unable to assure itself of the Offeror’s ability to perform, if awarded, the State Entity has the option of requesting from the Offeror any information deemed necessary to determine the Offeror’s responsibility.  If such information is required, the Offeror will be so notified and will be permitted approximately seven (7) business days to submit the information requested.  

2.1.4.
Failing to Comply with Submission Instructions

Bids received after the identified due date and time or submitted by any other means than those expressly permitted by the RFQC will not be considered.  Bids must be complete in all respects, as required in each section of this RFQC.  

2.1.5.
Rejection of Bids; State’s Right to Waive Immaterial Deviation
The State Entity reserves the right to reject any or all bids, to waive any irregularity or informality in a bid, and to accept or reject any item or combination of items, when to do so would be to the advantage of the State of Georgia.  It is also within the right of the State Entity to reject bids that do not contain all elements and information requested in this RFQC.  A bid will be rejected if the bid contains any defect or irregularity and such defect or irregularity constitutes a material deviation from the RFQC requirements, which determination will be made by the State Entity on a case-by-case basis. 

2.1.6.
State’s Right to Amend and/or Cancel the RFQC  
The State Entity reserves the right to amend this RFQC prior to the end date and time.  Amendments will be made in writing and publicly posted as one or more addenda to the Georgia Procurement Registry (“GPR”).  EACH OFFEROR IS INDIVIDUALLY RESPONSIBLE FOR REVIEWING ADDENDA AND ANY OTHER POSTED DOCUMENTS AND MAKING ANY NECESSARY OR APPROPRIATE CHANGES AND/OR ADDITIONS TO THE OFFEROR’S RESPONSE.  ALL OFFERORS ARE ENCOURAGED TO FREQUENTLY CHECK THE GPR FOR ADDITIONAL INFORMATION.  Finally, the State Entity reserves the right to cancel this RFQC at any time.  
2.1.7.
Formal Protest Process and Informal Complaint Process

Offerors should familiarize themselves with the procedures set forth in Section 3.8 of the Georgia Vendor Manual, located at: http://www.doas.georgia.gov/StateLocal/SPD/Docs_SPD_General/GeorgiaVendorManual.pdf 

2.1.8.
Costs for Preparing Bids

Each bid should be prepared simply and economically, avoiding the use of elaborate promotional materials beyond those sufficient to provide a complete presentation.  The cost for developing the bid and participating in the procurement process (including the protest/informal complaint process) is the sole responsibility of the Offeror.  The State will not provide reimbursement for such costs.


2.1.9.
ADA Guidelines
The State of Georgia adheres to the guidelines set forth in the Americans with Disabilities Act.  Offerors should contact the Issuing Officer at least one day in advance if they require special arrangements when attending the Offerors’ or Pre-bid Conference (if any).   The Georgia Relay Center at 1-800-255-0056 (TDD Only) or 1-800-255-0135 (Voice) will relay messages, in strict confidence, for the speech and hearing impaired.
2.1.10.
Georgia Open Records Act

The laws of the State of Georgia, including the Georgia Open Records Act, as provided in O.C.G.A. Section 50-18-70 et seq., require procurement records and other public records to be made public unless otherwise provided by law.  The State Purchasing Act was recently amended legislatively through Senate Bill 175 to provide "audited financial statements not otherwise publicly available but required to be submitted in the proposal, offer, or proposal shall not be subject to public disclosure" (O.C.G.A. Section 50-5-67(d)(4)).  Accordingly, to the extent the Offeror has determined this provision is applicable to protect its submitted financial information from disclosure, the Offeror must submit its financial information as a separate document clearly marked as confidential.  PLEASE NOTE: Even though information (financial or other information) submitted by an Offeror may be marked as "confidential", "proprietary", etc., the State Entity will make its own determination regarding what information may or may not be withheld from disclosure.

2.1.11.
Registered Lobbyists

By submitting a response to this RFQC, the Offeror hereby certifies that the Offeror and its lobbyists are in compliance with the Lobbyist Registration Requirements in accordance with the Georgia Vendor Manual.

2.2. Submittal Instructions

Listed below are key action items related to this RFQC. The Schedule of Events in Section 1.4 identifies the dates and time for these key action items. This portion of the RFQC provides instructions regarding the process for reviewing the RFQC, preparing a response to the RFQC and submitting a response to the RFQC.  
2.2.1. RFQC Released
The release of this RFQC is formally communicated through the posting of this RFQC on the Georgia Procurement Registry, which is accessible online as follows: http://ssl.doas.state.ga.us/PRSapp/PR_index.jsp 
. 
2.2.2. RFQC Review
The RFQC consists of the following:

1. This document, entitled “The State Entity RFQC Document”, and

2. Any and all documents provided by the State Entity as attachments to the RFQC or links contained within the RFQC or its attached documents.

Please carefully review all information contained in the RFQC, including all documents available as attachments or available through links.  Any difficulty accessing the RFQC or opening provided links or documents should be reported immediately to the Issuing Officer (See Section 1.5).

2.2.3.
Submitting Questions

All questions concerning this RFQC must be submitted in writing via email to the Issuing Officer identified in Section 1.5. No questions other than written will be accepted.  No response other than written will be binding upon the State.  All Offerors must submit questions by the deadline identified in the Schedule of Events for submitting questions.  Offerors are cautioned that the State Entity may or may not elect to entertain late questions or questions submitted by any other method than as directed by this section.  All questions about this RFQC must be submitted in the following format: 

Company Name 

Question #1 Question, Citation of relevant section of the RFQC
Question #2 Question, Citation of relevant section of the RFQC

All vendor questions and the corresponding answers will be posted to the Georgia Procurement Registry as an official addendum to this RFQC.

2.2.4    Preparing a Response
When preparing a response, the Offeror must consider the following instructions:

1. The Offeror must ensure its response is accurate and readily understandable.

2. Each bid should be prepared simply and economically, avoiding the use of elaborate promotional materials beyond those sufficient to provide a complete presentation.  If supplemental materials are a necessary part of the bid, the Offeror should reference these materials in the bid, identifying the document(s) and citing the appropriate section and page(s) to be reviewed.  All information presented in response to this RFQC must be included in the submitted response.  There can be no information that is linked to a website that requires reviewers to access the website for consideration of content.  Any such conditions will not be considered as part of the RFQC.
3. The Offeror must label its response using the corresponding section numbers of the RFQC so that the State Entity can easily organize and navigate the Offeror’s response.
2.2.6
   Packaging the Response

The Offeror's bid, in response to this RFQC, will include:

· Bid Certification (Appendix A);

· Small or Minority Business Form (Appendix B) ;

· Sales & Use Tax Compliance Form (Appendix C);

· Bidder’s Response to RFQC Section 3; 

2.2.6 “Hard Copy” and Electronic Copies Required
Offeror must provide the following number of copies:
· Nine (9) hard copies, with one (1) marked “Original” with original signatures
2.2.7 Submitting the Response

Mark the outside of shipping package as follows:

Name of Company

Point of Contact for Company and Phone Number

RFQC# 41500-040-0000000757
The Offeror’s complete bid must be received on or before the due date and time at the following location:
Technical College System of Georgia

ATTN:  Laurel Shugart

1800 Century Place, Suite 550 

Atlanta, Georgia 30345

Fax transmittals are not acceptable.  All bids will be time stamped by the State Entity upon receipt.  Bids received after the due date and time will not be evaluated.
3. Offeror Bid Information

This section requests basic information concerning the Offeror and may establish certain minimum insurance, bonding, and/or other requirements the Offeror must meet to be considered eligible for award.  Please read each section carefully.  For ease of review, please number your answers to correspond with the number assigned to each of the following questions/subsections.

3.1. Company Information

MANDATORY:  In response to this subsection, each Offeror must provide the company name, company address and the name, telephone number, and email address of the person or persons authorized to represent the company regarding all matters related to the bid.
3.2. Service Levels/Performance Requirements

MANDATORY:  In response to this subsection, each Offeror must indicate its ability and willingness to meet the following requirements.  Please read each requirement carefully.  Failure to respond to or meet the following mandatory requirements, will render your response invalid.
3.2.1  Contractor must submit the following information:

· Identification Information:  Name, Business name, Address, Phone Number, E-mail address

· Evidence of experience with similar engagements:  Description of experience with other clients on projects similar to the work GEICC/TCSG is requesting; specifically, in the areas of branding, web development and marketing within the last five (5) years.  Must include client list of references including contact name and telephone number.

· Contractor must have the capability and be agreeable to perform all three (3) service areas listed in the scope of services for this RFQC in order to be considered in the evaluation and award of this project.

3.2.2  Contractor must submit a minimum of two (2) samples each of previous branding campaign logos, avatars (if have not produced these in a branding campaign previously, an example of an avatar with character relating to the energy industry may be substituted), website links and/or templates and marketing pieces similar in scope to requirements for this RFQC.

3.3. Offeror’s Description of Service

In response to this subsection, each Offeror must provide an answer to each of the following questions/requests as part of its bid.  Please read each request carefully.

3.3.1  The Total Project Services shall include the following three (3) areas:

a) Branding Campaign with Graphics and Messaging
b) Website Development and Design
c) Marketing Sales Tool Kit

· All work performed will comply with all applicable federal and state laws, rules and regulations as affect the delivery of services under this contract.

· Contractor shall treat all information obtained through the performance under this contract as confidential information and shall not use any information so obtained in a manner except as necessary for the proper discharge of its obligations.

· All records, documents, databases, designs, materials, concepts, etc. produced in conjunction with the performance of services under this contract shall become the property of and remain the property of GEICC and TCSG.
3.3.2  Branding Campaign with Graphics and Messaging:  

· Refine and merge the two brand expressions (look and feel, colors) into one program based on agency feedback;

· Refresh the GEICC logo using similar color and graphic style; 

· Provide creative direction and manage the selection process for photography supplied from GEICC companies’ catalogs by sending direction on what type of images to look for and reviewing and selecting best images provided by GEICC.

· Provide art direction for the development of 3-5 Avitars which illustrate the diversity of the industries, jobs and people.  This will include, but not be limited to, sourcing and organizing illustrators, reviewing samples, facilitating brainstorming with illustrators and GEICC/TCSG to identify Avators, working with illustrators on sketchings, styles and compositions, presenting to GEICC/TCSG, and overall management of expectations, timelines and quality of art.
· Develop “key” Hot/Cool messaging platform to fit with the industry and to enhance the Avatars (4 Ads for launch).  Edit existing and write new ad messaging for campaign based on new photo images selected.  Messages should reflect the tone and direction for future needs and development.
3.3.3  Website Design and Development:

Website Design shall include the following:
· Develop web architecture to identify navigation and number of pages.
· Design internal web page templates based on selected homepage.
· Design additional web graphics, buttons and /or icons.
· Design storyboard for Avatar animation (homepage “ad” animation) based on branding messages.
· Review and art direct content provided by GEICC (copy, images and video).
Website Production shall include the following:

· Contact and manage web programmers for scoping.

· Build production art files (PSDs) for programmer of approved web template design, graphics and images.

· Manage the delivery of approved copy and existing videos to programmer.

· Project manage content delivery and programming, creating responsibility check list and timeline for completion.

· Provide recommendations on web hosting and maintenance.

· Contractor agrees to provide a web-based content management system giving GEICC site administrator the ability to add, edit and remove pages across the entire site without any special skills or software.

· Contractor shall ensure that the appropriate stakeholder(s) will be trained on how to use the website and content management system.
3.3.4  Sales Tool Kit Development:

Design shall include the following:

· Revise initial pocket folder design based on GEICC/TCSG feedback including adding address.

· Design “overview” brochure that tells a broad story of the Energy Industry with high-level details regarding careers opportunities and education.

· Create an outline for copy and provide copy direction for GEICC to write copy including instructions on the amount of copy to fill design layout.

· Modify inserts layout based on GEICC/TCSG feedback (i.e., adding logos) and design remaining inserts setting colors, title, images, fonts, copy, logo placement and provide a mock-up for review (up to 25 total).

· Review and art direct content provided by GEICC (copy).

Production shall include the following:

· Prepare photo images and supplied logos for size and printing.

· Flow in final GEICC copy for “overview” brochure and each insert.

· Building production art files for printing.

· Project manage, content delivery and creating responsibility checklist and timeline for completion of final copy of tool kits.

3.3. Georgia Based Business/Reciprocal Preference Law O.C.G.A. §50-5-60(b)
MANDATORY:  In response to this subsection, each Offeror must identify whether it is considered a Georgia Based business.  For the purposes of evaluation only, Offerors resident in the State of Georgia will be granted the same preference over Offerors resident in another state in the same manner, on the same basis, and to the same extent that preference is granted in awarding bids for the same goods or services by such other state to Offerors resident therein over Offerors resident in the State of Georgia.  NOTE:  For the purposes of this law, the definition of a resident Offeror is an Offeror who is domiciled in the State of Georgia.  
3.5.
Bid Certification
MANDATORY: In response to this subsection, each Offeror must complete and attach a signed copy of the Bid Certification (which is included as Appendix A to this RFQC) as part of the Offeror’s bid.  DO NOT MODIFY OR ALTER THE BID CERTIFICATION IN ANY WAY.  Failure to attach a signed copy of the Bid Certification will result in rejection of the Offeror’s bid.
3.6. Small and/or Minority Business
MANDATORY:  In response to this subsection, each Offeror must complete and attach the Small and/or Minority Business form (provided as Appendix B to this RFQC) as part of the Offeror’s bid.  

It is the policy of the State of Georgia that small and/or minority business enterprises shall have a fair and equal opportunity to participate in the State purchasing process.  Therefore, the State of Georgia encourages all small and minority business enterprises to compete for, win, and receive contracts for goods, services, and construction.  Also, the State encourages all companies to sub-contract portions of any state contract to small and minority business enterprises.  Offerors interested in taking advantage of the Georgia income tax incentives provided for by the Official Code of Georgia Annotated Section 48-7-38, relative to the use of minority subcontractors in the performance of contracts awarded by the State of Georgia, should contact the Vendor Relations Administrator:  
Vendor Relations Administrator

Department of Administrative Services

200 Piedmont Avenue, S.E.

Suite 1308, West Tower

Atlanta, Georgia  30334‑9010

Telephone:  (404) 657-6000

Fax: (404) 657-8444

3.7. Sales and Use Tax
MANDATORY:  In response to this subsection, each Offeror must complete and attach the Sales and Use Tax Form (SPD-SP014 “Sales and Use Tax Form” which is included as Appendix C to this RFQC) as part of the Offeror’s bid.  

In accordance with Official Code of Georgia Annotated §50-5-82, the State Entity is prohibited from awarding a contract to a nongovernmental vendor if that vendor or an affiliate of the vendor is a “dealer” failing or refusing to collect sales or use taxes on its sales delivered to Georgia.  In the event the Offeror is identified as an apparent successful vendor, the information provided in the Sales and Use Tax Form will be submitted by the State Entity to the Georgia Department of Revenue (“DOR”) for a determination as to whether the Offeror is a “prohibited source.”  The State Entity reserves the right to submit the Offeror’s completed form to DOR for review even if the Offeror has not been selected for award.  

Any Offeror identified as a prohibited source will be ineligible for award.  Accordingly, the Offeror is strongly encouraged to check its tax status now and resolve any outstanding tax liabilities prior to submitting this response.  Department of Revenue has identified the following source to allow Offerors to check current tax status: http://www.etax.dor.ga.gov/
4.
Bid Evaluation and Award

4.1.
Evaluation Overview  
The objective of the evaluation process is to identify qualified providers for the services described herein.  All responses received by the due date and time will be submitted to the Evaluation Team for evaluation on a pass/fail basis.  If a response fails to meet a mandatory RFQC requirement, the State Entity will determine if the deviation is material.  A material deviation will be cause for rejection of the bid.  An immaterial deviation will be processed as if no deviation had occurred.   For all responses passing the mandatory RFQC requirements, the Evaluation Team will review the submitted responses.  

A maximum of 125 points is possible, and points will be distributed according to the following matrix.  Each potential contractor will be assigned points based on previous experience of similar scope, quality of submitted samples and completeness of responses for requirements.

	CATEGORIES OF SERVICES
	MAXIMUM POINTS

	
	

	3.2.1. Contractor Experience
	25 points

	3.2.2. Samples of Previous Work
	25 points

	3.3.2.  Branding Campaign
	25 points

	3.3.3.  Website Development and Design
	25 points

	3.3.4.  Marketing Sales Tool Kit
	25 points

	
	

	TOTAL POINTS
	125 POINTS

	
	


Offerors will be “qualified” based on scores received in the categories shown above.  Note:  Offerors must score a minimum of 100 points in order to be designated as “qualified”.  Notice of Qualified Contractors will be posted to the Georgia Procurement Registry and those vendors shall be deemed as qualified to submit pricing for and/or contract for services with TCSG.
5.  List of RFQC Attachments

The following documents make up this RFQC.  Any difficulty locating or accessing the following documents should be immediately reported to the Issuing Officer.

A. State Entity RFQC (this document)

B. Appendix A Bid Certification (included with this document)

C. Appendix B Small and/or Minority Business Form (included with this document)
D. Appendix C Sales and Use Tax Compliance Form (included with this document)

Appendix A 
BID CERTIFICATION 
By responding to this RFQC, the Offeror understands and agrees to the following:

1. That the submitted bid constitutes an offer, which when accepted in writing by the State Entity, and subject to the terms and conditions of such acceptance, will constitute a valid and binding contract between the undersigned and the State Entity; and

2. That the Offeror has read the specifications and requirements shown or referenced in the RFQC and that the Offeror’s bid is made in accordance with the provisions of such specifications and requirements except as expressly stated otherwise in the Offeror’s bid; and

3. That the Offeror guarantees and certifies that all items included in the Offeror’s bid meet or exceed any and all such stated RFQC specifications and requirements except as expressly stated otherwise in the Offeror’s bid; and

4. That, if awarded a contract, the Offeror will deliver goods and/or services that meet or exceed the RFQC specifications and requirements except as expressly stated otherwise in the Offeror’s bid; and

5. That the bid submitted by the Offeror shall be valid and held open for a period of one hundred and twenty (120) days from the final RFQC closing date and that the bid may be held open for an additional period of time subject to the Offeror’s consent; and

6. That this bid is made without prior understanding, agreement, or connection with any corporation, firm, or person submitting a bid for the same materials, supplies, equipment, or services and is in all respects fair and without collusion or fraud. The Offeror understands and agrees that collusive bidding is a violation of state and federal law and can result in fines, prison sentences, and civil damage awards; and

7. That the provisions of the Official Code of Georgia Annotated, Sections 45-10-20 et seq. have not been violated and will not be violated in any respect.

DO NOT MODIFY THE BID CERTIFICATION TERMS IN ANY WAY.  THIS FORM MUST BE COMPLETED, SIGNED AND SUBMITTED WITH YOUR BID.

	Contractor’s Full Legal Name: 

(PLEASE TYPE OR PRINT)
	

	Authorized Signature:
	

	Printed Name and Title of Person Signing:
	

	Date:
	

	Company Address:


	

	FAX Number:
	

	Email Address:
	

	*This table must be completed in its entirety by the Offeror.



Appendix B 
SMALL OR MINORITY BUSINESS FORM 
• Can your company be classified as a SMALL BUSINESS by the following definition: 

Small Business – defined as an independently owned and operated entity that has either fewer than one hundred (100) employees or less than one million dollars ($1,000,000) in gross receipts per year.   (State Statute 50-5-121) 

____Yes  (If yes, please check the following reason(s) that apply) 

___ Less than 100 employees or, 

___ Less than $1,000,000 in gross annual receipts. 

____ No 

• Can your company be classified as a MINORITY OWNED BUSINESS by the following definition? 

Minority Owned Business – means a business that is 51% owned or controlled by one or more minority persons.  Please indicate below if your firm is 51% owned or controlled by one of the minority groups listed. 

	African American 

 
	%
	Asian American 
	%

	Hispanic / Latino 

 
	%
	Pacific Islander 
	%

	Native American 

 
	%
	 
	


Ownership:  American Citizen     _____ Yes   _____ No 

Are any of your suppliers minority and/or small business enterprises? ____ Yes ____ No 

If Yes, please indicate the percentage of minority companies represented.  _____% 

If awarded a contract as a result of this solicitation, do you anticipate employing any small or minority subcontractors?  ____ Yes ____ No   


Appendix C 
SALES AND USE TAX COMPLIANCE 

The purpose of this form is to obtain information regarding the vendor to determine whether the vendor may be considered a prohibited source as defined by O.C.G.A. Section 50-5-82.  The information provided in this form will be submitted to the Georgia Department of Revenue.

Please complete the following information:

· Vendor’s Name:         
· Physical Location Address:
     
· Federal Identification Number (FEI):
        
· Have you ever been registered in the State of Georgia?                            

· If so, please provide the following information, if applicable:   

· State Taxpayer Identification Number (STI):
           

· Sales and Use Tax Number:       
· Withholding Tax Number:        
· What type of service will you perform?       
· Will you sell any tangible personal property or goods?        
· Vendor Affiliate’s Name:         

· FEI:       
· STI:           

· Sales and Use Tax Number:       
· Withholding Tax Number:        
If there is more than one affiliate, please attach a separate sheet listing the information above.

Contact Information

Telephone Number:        




E-mail Address:        


PAGE  

