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BOISE STATE        UNIVERSITY
- REQUEST FOR QUOTES (RFQ) -

BOISE STATE UNIVERSITY PURCHASING DEPARTMENT
	ADVERTISNG CREATIVE DEVELOPMENT SERVICES


1.
SCHEDULE OF EVENTS

The following dates are tentative and subject to amendment

	Deadline To Receive Emailed Questions on RFQ:
	June 16, 2009 5:00 p.m. M.S.T.

	BIDDERS Conference:
	N/A

	Anticipated Release Of Amendment Answering Questions:
	June 17, 2009

	Oral Demonstrations:
	N/A

	RFQ Closing Date And Time:
	June 23, 2009  5:00 p.m. M.S.T.

	Service Start Date:  
	o/a July 6, 2009


2.
GENERAL INFORMATION

2.1
SCOPE OF PURCHASE
Boise State University’s Athletic Marketing Department seeks proposals from qualified vendors to provide Creative Development platforms and scope of work will include graphic design, large format print materials, website development, video field production, video post-production and visual effects (i.e. - 2-D and 3-D animations, green screen, roto scoping), still photography, digital signage, in-house DVD mastering, authoring and replication from start to finish and multiple project development timelines. The proposed project is based on a twelve (12) month period from the Service start date.
2.2
Objective
The overall objective of the solicitation is to obtain qualified vendors to work in coordination with the Sports Marketing department of Boise State Athletics in creative development for advertising, in-stadium and arena game day video board elements, team and athlete advancement, overall department branding campaigns, sponsorship presentations and unique multi-media product creation and sales.

2.3
ISSUING OFFICE & SUBMISSION OF QUESTIONS
This solicitation is issued by the Boise State University Purchasing Department via sicommnet.  The Purchasing Department is the only contact for this solicitation.  Questions and request for clarifications shall be submitted via email to:

Mr. Brian Lee
Assistant Purchasing Director
Boise State University Purchasing Department
E-mail: BrianLee2@boisestate.edu
The following instructions shall be followed when submitting questions.
1. Questions must be received on time or shall be rejected and not considered.

2. BIDDERS are to submit only one file containing all the questions the BIDDER wishes to have answered.  Multiple files received will be rejected and not considered.
3. The email subject line is to state the RFQ number followed by “Questions.”

Verbal responses from the University are not binding upon the University.  BIDDER assumes full responsibility for any action taken upon a verbal response from the University.

THE DEADLINE FOR RECEIPT OF QUESTIONS IS LISTED IN 1.0 SCHEDULE OF EVENTS.  TO BE CONSIDERED, QUESTIONS MUST BE RECEIVED VIA EMAIL BY 11:59:59 P.M. MOUNTAIN TIME ON THE SCHEDULED DUE DATE.

2.4
VALIDITY OF QUOTE
Quotes are to remain valid for ninety (90) calendar days after the scheduled closing date.  Quotes submitted with a less than 90 day validity will be found nonresponsive and will not be considered.

2.5
BIDDER NOTIFICATIONS
Prior to the closing and opening of the solicitation, all BIDDER notifications will be released in sicommnet as amendments.  All questions submitted will be answered via amendment for all BIDDER’s review.
2.6
SUBMISSION OF QUOTES
Reference Section 5. TECHNICAL AND COST QUOTE SUBMISSION, REQUIREMENTS, & FORMAT.
	2.7
TERMS AND CONDITIONS OF THE AGREEMENT

The State of Idaho Standard Contract Terms and Conditions, State of Idaho Solicitation Instructions To Vendors, and the Special Terms and Conditions listed below, apply to this RFQ and the resulting AGREEMENT, unless modified by the University via amendment to the RFQ.  All request for clarifications or modifications to these terms must be received by the deadline to receive written questions regarding this RFQ (refer to Clause 19 of SOLICITATION INSTRUCTIONS TO VENDORS.)  Requests for clarification or modification are to be submitted per the instructions under 2.2  ISSUING OFFICE & SUBMISSION OF QUESTIONS above.  The  Purchasing Department will address those requests received via an amendment that will be released in sicomm prior to closing.  That amendment will be the University’s final determination regarding any modification of the University’s terms.

NOTE: QUOTES RECEIVED WHICH QUALIFY THE BIDDER’S OFFER BASED UPON THE UNIVERSITY ACCEPTING BIDDER TERMS OR CONDITIONS, OR MODIFICATIONS TO THE STATE’S TERMS AND CONDITIONS NOT ACCEPTED BY AMENDMENT, WILL BE FOUND NON-RESPONSIVE AND RECEIVE NO FURTHER CONSIDERATION.


3.
SPECIAL TERMS AND CONDITIONS

These Special Terms and Conditions are in addition to those found in the sicommnet solicitation document, State of Idaho Standard Contract Terms and Conditions, State of Idaho Solicitation Instructions To Vendors, and, and particular to this purchase. Where conflict occurs, these Special Terms and Conditions shall take precedence.
3.1
PRICING, LENGTH OF THE AGREEMENT AND RENEWALS
Pricing offered in the QUOTE shall be FULLY BURDENED and FIRM FIXED for one year as the INITIAL TERM OF THE AGREEMENT. Pricing shall include the fully burdened cost of implementation, maintenance, and licensing per the specifications for the INITIAL TERM.  The INITIAL TERM of the AGREEMENT shall be for one year
3.2
PAYMENT SCHEDULE
The University shall pay the CONTRACTOR according to the payment schedule described below.

3.3
WITHHOLDING PAYMENTS
The University shall have the right to withhold payments to CONTRACTOR, in whole or in part, to the extent CONTRACTOR fails to perform its obligations set forth in this AGREEMENT.

3.4 WORK PERFORMED BY THE CONTRACTOR

A minimum of 80 percent (80%) of Creative Development work must be done in-house by 

awarded vendor’s staff members.
3.5 DEDICATED PROJECT MANAGER

Vendor shall provide a dedicated project manager who can be available to meet 

weekly, relating to project development.  These meetings may be done via 

conference call or video networking.  Required examples must be available to review 

electronically.  The awarded vendor shall be available to attend at least two (2) on campus visits from July 6, 2009 thru December 1, 2009.
3.6
REDUCTIONS IN PAYMENTS DUE
Amounts due to the University by CONTRACTOR, including but not limited to liquidated or other damages, or claims for damages, may be deducted or set-off by University from any money payable to CONTRACTOR pursuant to this AGREEMENT.

3.7
PROJECT SCHEDULE
Within twenty (20) working days after the final signing and accepting of the AGREEMENT, the University and the CONTRACTOR shall finalize the PROJECT SCHEDULE for the implementing, testing, and accepting of all software, firmware, and hardware deliverables.  The PROJECT SCHEDULE shall identify all MAJOR DELIVERABLES.  All MAJOR DELIVERABLES
 shall be in accordance with the specifications of this RFQ.  PROGRESS PAYMENT DELIVERABLES shall be added to the PROJECT SCHEDULE for the sole purpose of paying to the CONTRACTOR progress payments based upon ACCEPTANCE TESTING and ACCEPTANCE of a MAJOR DELIVERABLE, and shall be paid according to 3.2. 
Should the UNIVERSITY and CONTRACTOR be unable to come to an agreement regarding the PROJECT SCHEDULE after twenty (20) working days after the final signing and acceptance of the AGREEMENT, the UNIVERSITY shall have the right to terminate the AGREEMENT with no liability to the CONTRACTOR.  The UNIVERSITY shall then have the right to enter into an AGREEMENT with the second best qualified BIDDER for this RFQ.
3.8
BIDDER’S CONFLICTING AND SUPPLEMENTAL TERMS
Where terms and conditions, including BIDDER agreements and assumptions, specified in the BIDDER's quote differ from the State of Idaho Standard Contract Terms and Conditions or the Special Terms and Conditions of this RFQ, the State’s Terms and Conditions and the bid’s Special Terms and Conditions shall apply.  Where terms and conditions specified in the BIDDER’s Quote, including BIDDER agreements and assumptions, supplement the terms and conditions in this RFQ, the supplemental terms and conditions shall apply only if specifically accepted by the University in writing.  BIDDER’s are recommended to review the University’s Solicitation Instructions to Vendors, Clause 19 at the following website.

http://adm.idaho.gov/purchasing/stwidecntrcs.html
3.9 BOISE STATE ATHLETIC Marks and Logos
The vendor may use the name, logo and other approved insignia in connection with the services and duties outlined in this RFQ, except for any sale and resale of merchandise. Any and all uses of the University’s trademarks, including name and any logo(s) must be approved in advance by the Director of Trademark Licensing at the University.
3.10 COPYRIGHT & PROPERTY RIGHTS

The University shall retain the copyright and other intellectual property to all resultant documents, materials and final products produced as a result of these services.

4.
EVALUATION AND AWARD

4.1
THE PROCESS
Upon opening, but not limited to, the Purchasing Department will inspect the quotes for the following:

· That the Quote was timely per the published closing date and time;

· That the Quote includes a signed State of Idaho Signature page .

· That the Quote has not been qualified by the BIDDER, meaning that the BIDDER has not conditioned their Quote based upon the UNIVERSITY accepting terms or conditions established by the BIDDER;

· That the cost quote is present and sealed separately from the technical quote;

· That the QUOTE contains all required information;

· Other unforeseen conditions that might deem the QUOTE nonresponsive upon opening.

Once the RFQ closing date and time have passed and QUOTES have been opened, the copies of the Technical QUOTES are forwarded to the Athletic Department for evaluation.  Once Athletics has completed its technical evaluation and scored the QUOTES, the evaluation summary and scoring are forwarded to the Purchasing Department for review. The Purchasing Department verifies the fairness and integrity of the technical evaluation process.  The Cost QUOTES and copies are then opened, and the copies forwarded to Atheltics for evaluation.  The Athletic department is the sole participant in this evaluation and its scoring.  The scoring of the cost evaluation is then added to the scoring of the technical evaluation to arrive at a total QUOTE scoring, thus identifying the best qualified BIDDER based on the specifications and criteria set forth in the RFQ.  

The University has the time set forth in 2.5 Validity of QUOTE to complete the evaluation and award the purchase.  The University will greatly appreciate the BIDDERS understanding that the evaluation requires time, and not solicit the University for unnecessary updates regarding the evaluation.  The University will take the time to ensure a fair and complete evaluation.  Additionally and to ensure the integrity and fairness of the evaluation process, during the evaluation and up and until the time the University issues the purchase order, no information regarding the content of the QUOTES is released.  
Purchasing will forward all responsive technical quotes to the Athletic Department for evaluation.  The agency will establish an evaluation team comprised of UNIVERSITY employees.  This team will evaluate and score the technical Quotes based on the evaluation criteria.  The team will then forward their scoring and ranking of the technical quotes to the Purchasing Department.  The cost quotes for the top three technically scored quotes will then be opened and evaluated.  Scoring for the cost quotes will be added to the scoring for the technical quotes to identify the best qualified quote.  
4.2
EVALUATION CODES
Each evaluated specification or requirement has an assigned code.  The codes and their meanings are as follows:

(M)

-
Mandatory Requirement.  The BIDDER shall meet this requirement.  BIDDERS are expected to provide a comprehensive written response to the specification. Within their QUOTE, BIDDERS are to detail how their software and/or hardware meets the specification.  The determination as to if the BIDDER meets the mandatory specification rest solely with the STATE.  If the UNIVERSITY determines that a BIDDER does not meet a mandatory requirement as specified, the QUOTE shall be deemed nonresponsive, and no further evaluation will occur.  A letter of determination of nonresponsiveness will be issued by the University to the BIDDER, and the BIDDER shall be removed from further consideration.  A BIDDER who has been deemed nonresponsive does have certain appeal rights per STATE Statute 67-5733.

(E)

-
Evaluated.  BIDDERS are expected to provide a comprehensive written response to the specification. Points will be awarded based on the degree to which the BIDDER meets the requirement.  A BIDDER not responding to the specification will receive zero points for that specification.
4.3
SCORING
Specifications/requirements with an assigned code of (M) will be evaluated on a Pass/Fail basis.  Any specification/requirement with the word “shall”, “must”, or “will” is a mandatory requirement or specification.  Any QUOTE that fails to meet any single mandatory requirement or specification will be deemed nonresponsive. BIDDERS who meet mandatory specifications/requirements may then have their response to the mandatory specification/requirement evaluated and scored as to how the BIDDER’s solution meets the needs of the University.
Solicitation specifications/requirements with an assigned code of (E) will be evaluated and awarded points.  Pricing will be evaluated using a cost model that offers the UNIVERSITY the best possible value over either the initial term of the contract, or the life of the contract.  The cost evaluation model may also include any costs incurred by the UNIVERSITY in conjunction with the quoted service offering.

The following table identifies those solicitation sections evaluated on a Pass/Fail basis and those which are awarded points:

	Evaluated Sections
	Maximum Possible Points or Pass/Fail

	IDAHO SIGNATURE PAGE
	Pass/Fail

	SECTION SECTION 6SCOPE & SPECIFICATION/REQUIREMENTS 
	100

	SECTION 5.3 WORK SAMPLES & REFERENCES 
	100

	SECTION 5.3 STAFFING & AREAS OF EMPHASIS 
	100

	ATTACHMENT A COST QUOTE 
	100

	Total Possible Points
	400


5.
TECHNICAL AND COST QUOTE 
SUBMISSION, REQUIREMENTS, & FORMAT
5.1
SUBMISSION
	NOTE: THE FOLLOWING IS MANDATORY!

· QUOTES OR PARTS OF QUOTES ARE NOT TO BE SUBMITTED ELECTRONICALLY VIA SICOMM.  ELECTRONICALLY SUBMITTING THE QUOTE OR ANY PART OF THE QUOTE WILL RENDER THE QUOTE NON-RESPONSIVE.  

· QUOTES ARE TO BE SUBMITTED MANUALLY PER INSTRUCTIONS TO FOLLOW.  

· QUOTES ARE TO BE HAND-DELIVERED, US MAILED, OR CARRIER SHIPPED. QUOTES MUST BE RECEIVED AT THE UNIVERSITY, PURCHASING DEPARTMENT OFFICES AND TIME STAMPED USING THE DEPARTMENT’S STAMP, NO LATER THAN THE DATE AND TIME SET FORTH FOR THE CLOSING OF THE RFQ IN SICOMM.
· A SIGNED IDAHO SIGNATURE PAGE 


	· QUOTES ARE TO FOLLOW THE QUOTE FORMAT DETAILED WITHIN -

· THIS  RFQ -


BIDDERS ARE TO SUBMIT:


Technical Quote
· One (1) original of the BIDDER’s technical QUOTE marked “Technical Quote - Original” on cover.  Must contain a signed and completed State of Idaho Signature page. 
· Four (4) copies of the technical quote.

Cost Quote
· One (1) original of the BIDDER’s cost quote marked “Cost quote - Original”, along with one (1) copy. 

· Redacted copy of the technical quote with all confidential information removed or blacked out.  File name should contain the word “redacted”.  This is the copy of the BIDDER’s QUOTE that will be released under Idaho’s Public Record Law.  The redacted copy of the technical quote is to agree entirely with the technical quote regarding confidential information;

· Cost Quote;

· Project schedule (if required per the RFQ specifications).

All QUOTES materials should be shipped in a single shipping container, if possible. 

Mail your bid package to:

	Attn: Brian Lee
Boise State University
Purchasing Department 
1910 University Drive
Boise, ID  83725


When sending packages by FedEx, UPS, or other Couriers:

	Attn: Brian Lee
Boise State University
Purchasing Department
1910 University Drive
Boise, ID  83725


QUOTES are to be hand-delivered, US mailed, or carrier shipped. QUOTES must be received at the offices of the Boise State University Purchasing Departments and time stamped using the Department’s time stamp, no later the than the date and time set forth for the closing of the solicitation in sicommnet.  

5.2
TECHNICAL AND COST QUOTES GENERAL REQUIREMENTS
To expedite the evaluation of QUOTES, it is essential that all BIDDERS submit QUOTES using the format specified in this section of the solicitation. Failure to submit a QUOTES in the specified format may render, at the discretion of the University, the QUOTES to be nonresponsive and the QUOTE to be rejected without further consideration, or may cause the BIDDER to receive fewer points in the evaluated criteria categories if the QUOTE is difficult to evaluate.
Instructions for the format are designed to elicit essential information for fairly evaluating the QUOTES. There is no intent to limit the content of the QUOTES. BIDDERS are encouraged to insert or append any additional data or information deemed pertinent. QUOTES must be printed in at least 11 point font (New Times Roman recommended) and submitted on 8 ½ X 11 inch paper and bound securely (no paper or binder clips).

5.3 
COMPANY PROFILE (ME)
Provide the following information:

· General description of company;

· Organizational structure;

· Number of employees in each major area of the company;

· A general history of the company’s past two years.

· Provide evidence of financial stability and capability to fund all costs associated with providing the services throughout the term of the Contract. This information will be used in the proposal evaluation process, so ensure completeness and accuracy.

NOTE:  For publicly traded companies, provide copies of your SEC form 10K for years 2004 and 2005.  For privately held entities responding to this Bid, financial information is mandatory and failure to provide it will cause the response to be deemed non-responsive.  In lieu of a SEC form 10K, privately held companies must submit a consolidated financial statement that includes the information in Appendix B.  If audited financial data is not available, explain in full and provided the latest non-audited information.

All data elements must be filled in and accounted for.  For example, if the company has no interest payable, then indicate with a zero (0).  Do not leave any item blank.  You must use the form in Appendix B if you do not submit SEC 10K’s.
Include the same information for all subcontractors that will be working for the BIDDER.
5.3.1
QUALIFICATIONS AND EXPERIENCE
Describe in detail the company’s experience and qualifications performing the scope of work described in this solicitation. 

5.3.2
RESUMES OF EMPLOYEES ASSIGNED TO PROJECT
Provide resumes of key personnel (Project Manager, Software Developers, Design Artist, marketing Directors, Account Executives) including any subcontractors that will be assigned to this project. Resumes must be formatted as follows:

· Name;

· Position to be held in regards to the quoted system;

· Current Job Function\Title;

· Current Placement (work location);

· Availability date;

· Employment History;

· Work History experience;

· Education;

· Certificates;

· Licenses;

· Special qualifications relevant to this project;

· References;

· Include any background check information on the individual.

5.3.3
REFERENCES
BIDDERS must supply references from two (2) customers. The preference is to receive 2 references from customers who are currently using the system solution quoted.  At a minimum, one (1) reference shall be from a customer that is currently working in conjunction with your firm in a creative design process.  The other two references shall be from customers in which your company has completed a similar project. All references must be current and have had a working relationship with your company within the last five (5) years. Include the following information. The University may visit each reference at their business location as part of the reference grading:

· Client name and address;

· Reference name, title, and phone number;

· Brief overview of system delivered;

· Description of deliverables;

· Terms and conditions of deliverables;

· Dates work was performed for the reference.
· 2 client/business references for video production and post-production (commercial, corporate, presentation, animations, etc)

· 2 client/business references for website development

· 2 client/business references for digital graphic design or print graphic design

· 2 samples of video production capability

· 2 samples of 3D and 2D animation, motion graphics and visual effects

· 2 samples of print graphic design portfolio

· List of Vendor’s in-house staff members and areas of emphasis

BIDDER may add additional information or references.

5.3.4
PROPOSED PROJECT SCHEDULE

BIDDERS are to include a PROPOSED PROJECT SCHEDULE in this section of their Technical Quote.

5.3.5
TECHNICAL RESPONSE
BIDDERS are to restate the technical specification within their technical quote, then provide a detailed response or representation of how the BIDDERS particular quote meets the specification.
5.4
COST QUOTE FORMAT
Use the attached EXCEL quote pricing sheet for the BIDDERS cost quote, provided in Attachment A& B.
6.
TECHNICAL SPECIFICATIONS
6.1
TECHNICAL SPECIFICATIONS (ME)
· PHASE 1 – Football Video Board Introduction Piece and Game Graphics:
-200 hours of Video Production and Editing for Football Video Board Intro.  Work to include concept development, scripting, storyboarding, video production, 3D and 2D animations, motion graphics, editing, compositing, visual effects, sound effects. 

-40 hours of 2D and 3D design and animation for video board elements for football and 

basketball (ie - player headshots, replay swipes, sponsor animation lead-ins) 

· PHASE 2 – Website Off-shoot Design:
-Creation and hosting of a micro-site for Bronco Athletics fan forum's, blogs and 

specialized content.  Work to include concept, design and develop information architecture for a Hybrid flash/HTML/PHP micro-site to include animation and video elements for visual impact and a backend Content Management System to manage blogs and forums, as well as hosting of the micro-site.

· PHASE 3 – Basketball Video Board Introduction Piece and Game Graphics
-100 hours of Video Production and Editing for Football Video Board Intro.  Work to include concept development, scripting, storyboarding, video production, 3D and 2D animations, motion graphics, editing, compositing, visual effects, sound effects. 

-20 hours of 2D and 3D design and animation for video board elements for football and 

basketball (ie - player headshots, replay swipes, sponsor animation lead-ins) 

· PHASE 4 – Football Individual Game DVD Replication and Season Ending DVD Project
-100 hours of production, design and authoring devoted to Football Season Ending DVD.  

Production values must meet or exceed creative concept and production of 2008 year-end 

DVD (copy of DVD supplied on request)

-Weekly DVD replication of individual football games for on-line DVD store

-Creation of Print and Electronic Marketing Materials for Season Ending DVD Retail 

Sales

· Additional Quote Requests: 
-Provide a per hour rate to be offered to Boise State Athletics to be used on additional projects or advertising beyond those listed above for graphic design, video production or creative development.
APPENDIX A
Definitions

The following definitions are meant to supplement the definitions found in sicommnet solicitation document, State of Idaho Standard Contract Terms and Conditions, State of Idaho Solicitation Instructions To Vendors, and where used within this Request for Proposal, they shall have the following definitions.

Acceptance – Unless otherwise specified within this document, when the PROPERTY (defined per the State of Idaho Standard Contract Terms and Conditions) does not include installation, acceptance shall occur ninety (90) work days after delivery.  When the PROPERTY includes installation, acceptance shall occur ninety (90) work days after the completion of installation unless otherwise specified in this document.  Acceptance shall not occur if the STATE notifies the CONTRACTOR in writing within the applicable ninety (90) work day period that the property does not satisfy the terms of the AGREEMENT or otherwise fails to pass test procedures or programs established under the AGREEMENT.

Acceptance Tests – The tests that are conducted using the Acceptance Test Script, as applicable, to determine there are no Failures for 90 (unless otherwise specified) consecutive work days, that must be satisfied before ACCEPTANCE can occur, and that are incorporated herein by this reference.

Acceptance Test Script – The script or process that is produced by the STATE (or produced by the CONTRACTOR and approved by the STATE), that describes how the ACCEPTANCE TESTS will be performed, and that is incorporated herein by this reference.

Accounting Period – Sunday through Saturday.

Agreement – Reference State Of Idaho Standard Contract Terms and Conditions.

Bid – Reference State of Idaho Solicitation Instructions to Vendors.

Bidder – Reference State of Idaho Solicitation Instructions to Vendors.   Interchangeable with ‘proposer.’

Bidder/Consultant/Proposer – Any individual, partnership, or corporation submitting a proposal/offer in response to this RFP.
Confidential Information - Reference State Of Idaho Standard Contract Terms and Conditions.

Contract – Where used shall have the same meaning as the term “Agreement”.

Contractor – Reference State Of Idaho Standard Contract Terms and Conditions.
Evaluated – Bidder shall assume that all specifications contained within this solicitation, and the BIDDER responses to those specifications, will be evaluated and scored.  If a specification contains the word “Evaluated”, that specification may be scored at a higher value than other specifications.

Failure – A failure by the Software or PROPERTY, in whole or in part, to conform to the Specifications and other criteria established by the AGREEMENT.
Implementation Plan (or Project Schedule, or Project Plan, or Work Plan) – The plan which will be agreed to by the parties, which describes the schedule for this project and responsibilities for certain tasks to be performed in connection with this AGREEMENT, and which will be incorporated herein upon its completion.

Installation Date – The date on which the Service shall begin and is certified by the Contractor as ready for testing.

Installation Site – The address where the services is to be installed, as designated by the University.
In Writing or Written Notice – Any letter or memo sent via fax, U.S. Postal Service, United Parcel Service, FedEx, or via e-mail. 

Mandatory - Where a specification states that compliance is mandatory, noncompliance will result in immediate disqualification and no further evaluation of the proposal will occur.  The University reserves the right to determine what is a mandatory specification or requirement.  The University reserves the right to determine whether the quote meets the specifications stated within this solicitation.

Mandatory/Evaluated – Where the words “Mandatory/Evaluated” occur regarding a specification within this solicitation, the BIDDER shall provide the functionality being requested.  To not do so shall render the quote “nonresponsive”, and no further consideration will be given to the quote.  “Evaluated” means that the University will evaluate the mandatory functionality required.  
Major Deliverable – An activity within the PROJECT SCHEDULE that has been agreed upon by the University and CONTRACTOR as being of significant importance to the well being and success of the implementation, and identified within the PROJECT SCHEDULE, as a candidate for ACCEPTANCE TESTING, and ACCEPTANCE.
Must, Shall, Will - Where the words “must”, “shall”, or “will” occurs,  the words declare a mandatory requirement or specification upon the BIDDER.  Failure to meet the mandatory requirement or specifications will deem the proposal nonresponsive.
Normal Operation Hours – Unless otherwise stated, the normal operating hours of the STATE are to be considered to be 8:00 a.m. until 5:00 p.m. Mountain time, Monday through Friday, with the exception of STATE holidays. 

Property - Reference State Of Idaho Standard Contract Terms and Conditions.
Proposal - Reference State of Idaho Solicitation Instructions to Vendors.
Public Records - Reference State Of Idaho Standard Contract Terms and Conditions.

Purchase Order - Reference State of Idaho Solicitation Instructions to Vendors.

Responsible BIDDER -
Reference State of Idaho Solicitation Instructions To Vendors Clause 6, “Determination of Responsibility”.

Responsive BIDDER -
A BIDDER that has submitted a timely proposal or offer that conforms in all material respects with the submission and format requirements of the solicitation, and has not qualified or conditioned their proposal or offer.

Request for Quotes (RFQ)- Reference State of Idaho Solicitation Instructions to Vendors.

Schedule – The schedule of tasks to be performed by the parties, as described in the IMPLEMENTATION PLAN.
Service Installation Date – The date on which the services or PROPERTY has passed all testing and is accepted by the University and placed into production.
Solicitation - Reference State of Idaho Solicitation Instructions to Vendors.
Specifications – Reference 38.05.01 – Rules of the Division of Purchasing.  Shall include the following:

STATE Specifications – Those specifications of the property being procured as defined in the RFP and all amendments to the RFP and AGREEMENT.

Contractor Specifications – Contractor’s published and periodically updated specifications for the SOFTWARE, the DOCUMENTATION, the RESPONSE TIMES, and any additional requirements as called for by the RFP or AGREEMENT.

STATE - Reference State Of Idaho Standard Contract Terms and Conditions or State of Idaho Solicitation Instructions to Vendors.  STATE may be used interchangeably as a term for the ordering agency of the STATE.

Time – All references to time refer to local Mountain Time in Boise, Idaho.

Vendor - Reference State of Idaho Solicitation Instructions to Vendors.
Warranty Period – Unless otherwise stated by the STATE SPECIFICATIONS, a one year period for the Software beginning after Acceptance.
Working\Business Calendar Day - Monday through Friday, except for legal Holidays observed by the State of Idaho.

                                           ATTACHMENT A
Attachment A – Quote Cost Sheet .  The below cost should include all cost for labor, travel, equipment etc. required to perform the work outlined in this RFQ. 
	Section
	Item Number
	Item Description
	 Qty
	UI
	Cost

	Section 6.1
	001
	PHASE 1 VIDEO BOARD INTRO
	Per
	Hour
	

	Section 6.1
	002
	PHASE 2 WEBSITE OFF-SHOOT
	Per
	Hour
	

	Section 6.1
	003
	PHASE 3 BASKETBALL VIDEO BOARD INTRO & GAME GRAPHICS
	Per
	Hour
	

	Section 6.1
	004
	PHASE 4 FOOTBALL INDVDL GAME DVD REPLICATION  & SEASON END
	Per
	Hour
	

	Section 6.1
	005
	ADD’L WORK (NOT CLASSIFIED)
	Per
	Hour
	

	
	
	                        Total
	
	
	

	
	
	
	
	
	


                                       ATTACHMENT B

Please find the below list of trade/sponsorship items available for trade consideration.  Vendors may provide a sponsorship discount of comparable value in lieu of the below.  This information shall not be considered as part of the evaluation process, but may become part of the contract issued to the eventual Awardee. 

- Promotional Consideration from Boise State Athletics:

· 4 Football Season Tickets

· 4 Men's Basketball Season Tickets

· 4 Club Seats in Stueckle Sky Center for Select Football Game

· 4 All-Access Football Season Long Media Credentials

· 2 Football Season Long Sideline Passes

· Full Page Color Ad in Each Football/Basketball Game Day Program (ad can be used as business promotion as "official creative development partner of Boise State Athletics" or to promote/sell to client with approval by Boise State)

· 2 :15 promotional spots per home football game to run on Bronco Vision (for business promotion only with use of "official creative development partner of Boise State Athletics")

· Ability for proposer logo placement/cross branding opportunities in video board team intro's, website development, DVD graphics and print materials

· Ability to use Boise State logo/mark and "official creative development partner of Boise State Athletics" in additional advertising and business proposals.

                                                      Sponsorship Discount     $________________              
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