Peace Corps 50" Anniversary Public Relations Support — Earned Media PC-10-S-R001

STATEMENT OF OBJECTIVES
Peace Corps, 50" Anniversary Team
Public Relations Support — Earned Media
RFQ #: PC-10-S-R001

1. BACKGROUND

Peace Corps is an independent executive agency of the Federal Government established in 1961 to
promote world peace and friendship through the service of American Volunteers abroad. Peace Corps
has its headquarters in Washington, D.C., with 9 Regional Recruiting Offices across the United States,
and approximately 76 overseas field offices ("posts”). At the beginning of FYQ9, there were approximately
8,000 Volunteers serving worldwide, a number we are hoping to expand in the years ahead.

Peace Corps is funded primarily via an annual two-year appropriation from Congress. In addition, the
Agency receives targeted financial support via Inter-Agency Reimbursable Agreements, Transfers from
Other Agencies, i.e. President's Emergency Plan for AIDS Relief (PEPFAR) funding from USAID, Host
country contributions, and private donations.

The Peace Corps traces its roots and mission to 1960, when then-Senator John F. Kennedy challenged
students at the University of Michigan to serve their country in the cause of peace by living and working in
developing countries. From that inspiration grew an agency of the federal government devoted to
promoting world peace and friendship.

Since that time, nearly 200,000 Peace Corps Volunteers have served in 139 host countries to work on
issues ranging from AIDS education to information technology and environmental preservation.

The Peace Corps' mission has three goals:

e Helping the people of interested countries in meeting their need for trained men and women.
e Helping promote a better understanding of Americans on the part of the peoples served.
e Helping promote a better understanding of other peoples on the part of Americans.

Today's Peace Corps is more vital than ever, working in emerging and essential areas such as
information technology and business development. Peace Corps Volunteers continue to help countless
individuals who want to build a better life for themselves, their children, and their communities.

2. PURPOSE/OBJECTIVES

The year 2011 marks the 50" anniversary of the Peace Corps. Plans are underway to engage people
around the world in events that shall commemorate the legacy of Peace Corps and gain momentum as
we embark on the next fifty years.

The historic October 14, 1960 speech by then-Senator John F. Kennedy to students at the University of
Michigan inspired the creation of the Peace Corps in 1961. A commemoration of that speech in October
of 2010 shall launch the Peace Corps’ 50" Anniversary celebration in Ann Arbor, Mich. Subsequent to
Michigan, Peace Corps shall host a series of events, approximately one per month, throughout 2011 that
have the potential to generate national interest.

The 50" Anniversary provides a wonderful opportunity to focus on the third goal of Peace Corps and
promote a better understanding of other peoples on the part of Americans.

50" Anniversary Goal: Utilize the 50" anniversary as a platform to support the agency’s mission and
legacy by honoring our past, demonstrating our effectiveness, and inspiring the next generation of
volunteers through education and engagement.

3. CURRENT STATUS
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The Peace Corps requires the contractor to provide strategic communications and earned media services
in support of the agency’s 50" Anniversary. The services provided through this contract shall
complement current operations and shall focus on earned media as it relates to the 50" Anniversary.

The Office of Communications (OC) is responsible for communicating with external and internal
audiences to increase the awareness and understanding of the Peace Corps and the work of Volunteers.

The OC advises the Director and other agency leadership concerning the effectiveness of all agency
communications; prepares speeches and remarks for the Director; determines the agency’s
communication strategy and messaging; establishes and maintains media relations; oversees all social
media efforts; produces the agency’s websites and publications; manages the branding of the agency and
its programs; develops public service advertising campaigns; manages communications for special
events; maintains the agency’s photographic library and archives; provides video programs and
photographic services to the entire agency; provides graphic design assistance; prepares and
disseminates news releases, feature stories, etc.; and, coordinates with the White House on events and
messaging related to the Peace Corps. A contract shall be awarded to support earned media efforts
surrounding the 50" Anniversary.

4, OVERARCHING OBJECTIVES

The contractor shall assist with the implementation of Peace Corps communications goals surrounding
the 50™ Anniversary.

More specifically, the objectives are as follows:

1. Support the Office of Communications and the 50" Anniversary team with 50" Anniversary
external outreach;

2. Implement proactive press relations/earned media outreach plan to support overall 50"
Anniversary strategy; and,

3. Evaluate effectiveness of media strategy and tactics.

Strategic Communications and Earned Media Planning:

The contractor shall develop and implement an earned media plan for the 50" Anniversary that is in line
with Peace Corps communications strategy (provided to contractor after receipt of contract), supports
core messages, identifies key media and messaging opportunities, and provide a calendar and timeline
for implementation around an editorial calendar of opportunities, as well as promoting already
created/anticipated events and initiatives created for the 50" Anniversary.

Media Relations:

The contractor shall support Peace Corps staff in executing earned media outreach plans. This shall
include developing media plans; writing story pitches, key messages and other press materials; pitching
stories; scheduling interviews, and providing support at press events. Contractors should have expertise
and experience in media outreach on the national level — national network and cable television news and
public affairs programming; national radio; national magazine and newspaper outlets; and long lead
consumer and trade publications — with a specific focus on teens, current college students, recent college
graduates and boomers. Spanish language media expertise is beneficial.

Special Events:
On occasion, the contractor may be asked to organize press events such as news conferences, satellite
and radio news tours, desk-side briefings and or editorial board meetings.

Metrics:

The contractor may be asked to specify tracking and evaluation mechanisms and procedures to monitor
the effectiveness of communications efforts. These methods should include means of quantifying media
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placements and editorial coverage. These evaluations should give a return on investment comparison for
each media strategy.

Peace Corps key audiences include:

5. EVENTS

Potential Peace Corps Volunteers;

Returned Peace Corps Volunteers (approximately 200,000 from 1961 to present day);

Friends and family of Volunteers;

Headquarters, nine regional offices, and approximately 76 Peace Corps posts around the world;
Other federal agencies and offices;

Congress and other elected officials;

K—12 and higher education institutions and associations;

US-based and international non-governmental organizations;

Corporate, foundation, and private donors; and

National and local broadcast, print, and online media.

In September, a comprehensive list of our plans and supporting materials shall be made available. These
shall include details on messaging, event information, collateral materials, etc. In the meantime, staff and
interested parties have been encouraged to stay abreast of details about our 50" anniversary efforts by

visiting our 50" anniversary webpage.

Below is a preliminary list of 50" Anniversary events:

DATE EVENTS OVERVIEW
January National Day of Service | January 1% shall launch the 50" anniversary year. Peace Corps
2011 shall participate in the National Day of Service on January 17" with
a focus on education and engagement.
March Peace Corps Month — Involvement in coordinated community outreach and service
2011 various events activities to mark “Peace Corps Month,” which shall commemorate
the signing of the Executive Order in 1961 that created the agency.
Activities shall take place across the U.S. and the world with Peace
Corps regional recruiting offices, posts, and global partners.
June/July | Folklife Festival Featured at the Smithsonian Folklife Festival on the National Mall in
2011 Washington, D.C., which is a free event that is open to the public
and historically draws over one million visitors.
Septembe | Events in honor of the Events shall include panel discussions, reunion activities, and
r 2011 1961 congressional commemorative events at leading academic and cultural
authorization of Peace institutions.
Corps
August Commemoration of Recognition of the departure of the first group of Volunteers to
2011 Rose Garden Ceremony | Ghana and Tanganyika (later called Tanzania) and the historic
honoring the first group legislation authorizing the creation of the Peace Corps.
of Volunteers
Ongoing Various events Participation in commemorative efforts at leading academic and
2011 throughout the year cultural institutions across the U.S., including the Kennedy Library

in Boston, Carter Center in Atlanta, University of California Los
Angeles, and University of Wisconsin, to name a few.
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6. DELIVERABLES

Peace Corps shall provide the overall communications strategy for the 50" Anniversary and an overview
of each event upon award. The intent of this contract is to generate the following: news articles, op-eds,
letters to the editor, press events and radio and television coverage of 50" Anniversary events.

The contractor shall be expected to reach out to reporters in various media outlets, make pitches, develop
collateral communication materials (in collaboration with agency staff) to pique interest, track coverage,
and evaluate efforts.

Based on the deliverables listed in the table below, offerors are instructed to provide an estimation of lead
time required and potential materials needed from the Peace Corps in order to effectively generate
earned media for the various events.

The percentage of time listed in the table below is illustrative. Please include an assessment in your
proposal of the percentage of time anticipated to achieve the objectives.

DATE DELIVERABLE % of
TIME
October 30th Earned Media Implementation Plan 10%
January 2011 Earned Media for National Day of Service 10%
March 2011 Earned Media for various events during Peace Corps Month 10%
June/July 2011 Earned Media for Folklife Festival 10%
September 2011 | Earned Media for various September Events 10%
August 2011 Earned Media for departure of the first group of Volunteers in 1961 and the 10%
historic legislation authorizing the creation of the Peace Corps
Ongoing 2011 Earned Media for various events throughout 2011 (complete list available in 40%
September, 2010 — upon award.)

The Contracting Officer's Technical Representative (“COTR”) shall have the right to reject or require
correction of any deficiencies found in the deliverables. In the event of rejection of the deliverables, the
COTR shall notify the contractor in writing as to the specific reason why the deliverables are being
rejected. All deliverables shall be documented and this document provided to the COTR or his/her
designated representative.

Deficiencies (major or minor) are identified as follows:
e Major revisions include: delaying work outside the period of performance; deviations from agreed
upon outreach activities; and modifying the scope of the contract.
e Minor revisions include: swapping dates within the period of performance; and substituting key
personnel on the project.

7. KEY PERSONNEL
Offeror shall submit resumes of Key Personnel. Resumes shall clearly show that the key personnel have

the technical knowledge and experience required for the functions, activities, and tasks described in the
Statement of Work.
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The Offeror’s proposal shall adequately describe the staff hours needed for each task and that the Offeror
has dedicated adequate staff hours sufficient to complete the requirement according to the established
timeline.

The Offeror shall identify one individual to be the primary point of contact.

Senior: A senior level consultant has eight to ten years of experience. S/he has specialized industry
knowledge as well as specialized skills in earned media. S/he analyzes and solves problems and
provides strategic counsel. S/he has ultimate client responsibility from a delivery, financial, and
management perspective.

Mid: A mid level consultant has four to eight years of experience. S/he is responsible for managing client
accounts and staff and has specialized experience of the unique communications needs of one or more
specialties, e.g. earned media. S/he conducts media outreach. S/he is responsible for supervising junior
staff and overseeing strategic development and execution of the contract. S/he demonstrates skill in
media relations and analyzing results.

Junior: A junior level consultant has one to four years of experience. S/he is beginning to establish a
specialization or practice expertise. S/he conducts media outreach. S/he provides assistance with day-to-
day coordination of the contract and is responsible for supporting the execution of the contract. S/he has
writing and oral presentation skills and is able to write news releases and fact sheets.

The level of effort listed in the table below is illustrative. Please include an assessment in your proposal
of the level of effort required to achieve the objectives. Equivalent positions are acceptable to those listed
above; offerors should submit proposals describing key personnel who are in compliance with position
descriptions above.

Senior 128 hours
Mid-level 464 hours
Junior 464 hours
TOTAL LOE: 1056 hours
8. EVALUATION CRITERIA

The evaluation criteria that shall be used is based on the following:

1. TECHNICAL CAPABILITY

A. The technical proposal demonstrates the offeror's clear understanding of the tasks outlined in the
Statement of Work and shows how the offeror shall contribute to the tasks.

B. The technical proposal shows the offeror's demonstrated expertise in earned media outreach on the
national level — national network and cable television news and public affairs programming; national radio;
national magazine and newspaper outlets; and long lead consumer and trade publications.

C. The technical proposal shows the offeror’s application of expert knowledge of press relations and
earned media outreach.
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D. The demonstrated experience in providing earned media services for executive speakers in the
federal government or equivalent (executive speakers) in the private sector.

2. MANAGEMENT APPROACH

A. The technical proposal clearly shows that the key personnel have the technical knowledge and
experience required for the functions, activities, and tasks described in the Statement of Work.

B. The technical proposal adequately describes the staff hours needed for each task and that the offeror
has dedicated adequate staff hours sufficient to complete the requirement according to the established
timeline.

3. PAST PERFORMANCE

A. The technical proposal describes the offeror's relevant past experience in earned media outreach on
the national level for projects of comparable size and complexity.

B. The technical proposal shows the offeror's demonstrated experience with large, national
commemorative anniversary efforts.

4. PRICE

The Government shall evaluate the contractors price proposal (ADDENDUM A) consider the level of effort
and the mix of labor proposed to perform the specified task for determining total price reasonable.

The Government shall award a task order resulting from this solicitation to the responsible offeror whose
guote conforming to the solicitation shall be most advantageous to the Government, price and other
factors considered. The Government shall use the following factors to evaluate quotations. All evaluation
factors, other than price, when combined, are approximately equal to price.

a. Factor Assessment: The offeror’s proposal shall, as a minimum, address each of the factors above.
During evaluations of each proposal, the Government shall assign each factor a rating for compliance
with solicitation requirements and a risk assessment rating. A narrative evaluation reflecting the factor’s
strengths and weaknesses shall be prepared.

b. Technical Ratings:

Rating Definition
EXCEPTIONAL Exceeds specified minimum performance or Capability

requirements in a way beneficial to the Government.

ACCEPTABLE Meets specified minimum performance or capability
requirements necessary for acceptable contract performance.

MARGINAL Does not clearly meet some specified minimum performance or
capability requirements necessary for acceptable contract
performance, but any proposal inadequacies are correctable.

UNACCEPTABLE Fails to meet specified minimum performance or capability

requirements. Proposals with an acceptable rating are not
awardable.

c. Risk Ratings:

Rating Definition
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HIGH

MODERATE

LOW

Likely to cause significant disruption of schedule, increased cost,
or degradation of performance. Risk may be unacceptable even
with special contractor emphasis and close Government
monitoring.

Can potentially cause some disruption of schedule, increased
costs, or degradation of performance. Special contractor
emphasis and close Government monitoring shall probably be
able to overcome difficulties.

Has little potential to cause disruption of schedule, increased
costs or degradation of performance. Normal contractor effort
and normal Government monitoring shall probably be able to
overcome difficulties.
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ADDENDUM A
PRICE MATRIX

PC-10-S-R001

The Peace Corps (PC) requires the contractor to provide public relations services as detailed in the
Statement of Objectives.

CLIN

Product Description

Qty

Unit

Unit Price

Extended
Price

0001

Perform Public Relations
(earned media) support in
accordance with Section C. the
Statement of Work

PoP: 12 months

September 30, 2010 —
September 29, 2011

AM

OPTION PERIOD ONE:

CLIN

Product Description

Qty

Unit

Unit Price

Extended (Yearly)
Price

0002

Perform Public Relations
(earned media) support in
accordance with Section C. the
Statement of Work

PoP: 3 months

September 30, 2011 —
December 30, 2011

AM
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Peace Corps Clause 3 KEY PERSONNEL (MAY 2003)

(a) The personnel specified below are considered to be essential to the work being performed under this
contractual arrangement. During the first ninety (90) calendar days of performance, the Contractor shall
make no substitutions of key personnel unless the substitution is necessitated by illness, death or
termination of employment. The Contractor shall notify within 15 calendar days after the occurrence of
any of these events and provide the information required by paragraph (b) of this clause. After the initial
90-calendar day period, the Contractor shall submit the information required by paragraph (b) to the
Contracting Officer at least 15 calendar days prior to making any permanent substitutions.

(b) Prior to diverting any of the specified individuals to other projects, or otherwise substituting any other
personnel for specified personnel, the Contractor shall notify the Contracting Officer reasonably in
advance but not less than 15 calendar days prior and shall submit justification (including proposed
substitutions) in sufficient detail to permit evaluation of the impact on the contract effort. Proposed
substitutions must have comparable qualifications to those of the persons being replaced. No diversion
shall be made by the Contractor without the written consent of the Contracting Officer; provided that the
Contracting Officer may ratify a diversion or substitution in writing and that ratification shall constitute the
consent of the Contracting Officer required by this clause. The Contracting Officer shall respond to the
request within 15 calendar days of receipt. The contract may be modified from time to time during the
course of the contract to either add or delete personnel, as appropriate.

List All Key Personnel Titles List Key Personnel Names

(End of Clause)

Peace Corps Clause 4 Technical Direction (MAY 2003)

(a) Performance of the work under this contract shall be subject to the technical direction of the Peace
Corps Contracting Officer's Representative (COR) as delegated by the Contracting Officer. The term
"technical direction" is defined to include, without limitation:

(1) Providing direction to the contractor that redirects contract efforts, shifts work emphasis between work
areas or tasks, requires pursuit of certain lines of inquiry, fills in details, or otherwise serves to accomplish
the contractual Statement of Work.

(2) Providing written information to the contractor that assists in interpreting drawings, specifications, or
technical portions of the work description.

(3) Reviewing and, where required by the contract, approving technical reports, drawings, specifications,
and technical information to be delivered by the contractor to the Government.

(b) The contractor will receive a copy of the written COR designation from the contracting officer. It will
specify the extent of the COR's authority to act on behalf of the contracting officer. The contractor shall
follow only the technical direction from the COR or the Contracting Officer.

(c) Technical direction must be within the scope of work stated in the contract. The COR does not have
the authority to, and may not, issue any technical direction that:

(1) Constitutes an assignment of additional work outside the Statement of Work;

(2) Constitutes a change as defined in the FAR 52.243-1;

(3) In any manner causes an increase or decrease in the total estimated contract cost, the fee (if any), or
the time required for contract performance;

(4) Changes any of the expressed terms, conditions or specifications of the contract; or
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(5) Interferes with the contractor's right to perform the terms and conditions of the contract.

(d) All technical direction from the COR shall be issued in writing or, if issued orally, he/she will confirm
such direction in writing within five calendar days after oral issuance. The COR may issue such guidance
via telephone, facsimile, or electronic mail. Electronic mail shall serve as a method of written guidance.
(e) The contractor must proceed promptly with the performance of technical direction duly issued by the
COR in the manner prescribed by this clause and within its authority under the provisions of this clause.
If, in the opinion of the contractor, any instruction or direction by the COR falls within one of the
categories defined in (c)(1) through (c)(5) of this clause, the contractor must not proceed and must notify
the Contracting Officer in writing within five (5) working days after receipt of any such instruction or
direction. Upon receiving the notification from the contractor, the Contracting Officer must:

(1) Advise the contractor in writing within thirty (30) days after receipt of the contractor's letter that the
technical direction is within the scope of the contract effort and does not constitute a change under FAR
52.243-1;

(2) Advise the contractor in writing within a reasonable time that the Government will issue a written
change order; or

(3) Advise the contractor in writing within a reasonable time not to proceed with the instruction or direction
of the COR.

(f) A failure of the contractor and Contracting Officer either to agree that the technical direction is within
the scope of the contract or to agree upon the contract action to be taken with respect to the technical
direction will be subject to the provisions of the clause entitled "Disputes."”

(End of Clause)

Peace Corps Clause 5 - Use of Peace Corps Name and Logo (November 2008)

The Contractor shall make no publicity announcements or issue other public relations or promotional
materials mentioning the Contractor’s connection with Peace Corps without first consulting with the
Contracting Officer. Further the Contractor shall not use the Peace Corps name and/or logo in
conjunction with, or proximity to, the Contractor’s logo, trademark, trade name or facsimile thereof (co-
branding) without the advance written concurrence of the Contracting Officer.

(End of Clause)

Peace Corps Clause 7 - Personnel Security Requirements (Peace Corps November 2005)

It is the policy of Peace Corps to exclude from engagement via contractual relationship, including
subcontracts, any individuals who have engaged in intelligence activity or related work or who have been
employed by or connected with an intelligence agency either directly or by way of contract.

(End of Clause)
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PAST PERFORMANCE QUESTIONNAIRE

SOLICITATION NUMBER: A
PC-10-S-R001 - Peace Corps 50" Anniversary Public Relations Support — Earned Media
OFFEROR NAME:
1. NAME OF CONTRACTING ACTIVITY:
2. CONTRACT NUMBER:
3. CONTRACT TYPE:
4. TOTAL CONTRACT VAL UE:
5. DESCRIPTION OF WORK:
6. CONTRACTING OFFICER AND TEL EPHONE AND EMAIL:
7. PROGRAM MANAGER/COTR AND TEL EPHONE AND EMAIL:
8. ADMINISTRATIVE CONTRACTING OFFICER, IF DIFFERENT FROM #6, AND TEL EPHONE AND EMAIL:
EVALUATION RATING:

Exceptional: Exceeds expected performance of a qualified contractor

Acceptable: Provides performance expected of a qualified contractor

Unacceptable: Below the acceptable standards of a qualified contractor

Performance
Elements Exception | Acceptabl | Unacceptabl N/A

al e e

1. Quality of Product or Service

2. Timeliness of Performance

3. Initiative in Meeting Requirements

4. Customer Satisfaction

5. Owerall Performance
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e Remarks on exceptional performance:

e Remarks on unacceptable performance:

e Would you recommend the contractor? Why/Why not?

Signature of Rating Individual Date

PC-10-S-R001

Name & Title Organization

Completed questionnaires are due to:
Shafinah Rosauro, Contract Specialist
srosauro@ peacecorps.gov (FAX 202-692-1590)
NLT 03 SEP 2010, 1200hrs Eastern Daylight Time
Must be submitted by the rating individual only!
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NON-DISCLOSURE AGREEMENT

I (type or print name), hereby consent to the terms in this Agreement in
consideration of my being granted conditional access to certain United States Government documents or
material containing sensitive but unclassified information.

In understand and agree to the following terms and conditions:

By being granted conditional access to sensitive but unclassified information, the United States
Government has placed special confidence and trust in me and | am obligated to protect this information
from unauthorized use or disclosure, in accordance with the terms of this Agreement.

As used in this Agreement, sensitive but unclassified information is any information, the loss, misuse, or
unauthorized access to or unauthorized disclosure or modification of which could adversely affect the
national interest of the conduct of Federal programs including information covered by 18 U.S.C. “1905
and 1906, to the proprietary interests of national banks of their customers or the privacy to which
individuals are entitled under Title 5 U.S.C.” 552a, but which has not been specifically authorized under
criteria established by an Executive Order or an Act of Congress to be kept secret in the interest of
national defense or foreign policy.

I am being granted conditional access contingent upon my execution of this Agreement for the sole
purpose of work performed under the Contract resulting from Request for Quote (RFQ) PC-10-S-R001.
This approval shall permit me conditional access to certain information, including, but not limited to,
documents, memoranda, reports, and /or to attend meetings in which such information is discussed or
otherwise make available to me. This Agreement shall not allow me access to materials which the Peace
Corps has predetermined, in its sole discretion, inappropriate for disclosure pursuant to this Agreement.
This may include sensitive but unclassified information provided to the Peace Corps by other agencies of
the United States Government.

I shall never divulge any sensitive but unclassified information that is provided to me pursuant to this
Agreement to any person, unless | have been advised in writing by the Peace Corps that the individual is
authorized to receive it. Unless expressly authorized by the Peace Corps, | shall not use any sensitive
but unclassified information for any commercial or other purpose other than that for which access to such
information is provided under the Contract resulting from RFQ PC-10-S-R001. | agree that | must seek
and obtain the prior written approval of the Peace Corps for any proposed disclosure or use. Additionally,
| shall submit to the Peace Corps for security review, prior to any submission for publication, any book,
article, column, or other written work for general publication that is based upon any knowledge | obtained
during the course of my work on the Contract resulting from RFQ PC-10-S-R001 in order for the Peace
Corps to ensure that no sensitive but unclassified information is disclosed.

| hereby assign to the United States Government all royalties, remunerations, and emoluments that have
resulted, shall result, or may result from any disclosure, publication, or revelation of sensitive but
unclassified information not consistent with the terms of this Agreement.

If | am permitted, at the sole discretion of the Peace Corps, to review any official documents containing
sensitive but unclassified information, such review shall be conducted at a secure facility or under
circumstances that shall maintain the security protection of such material. 1 shall not be permitted to and
shall not make any copies of documents or parts of documents to which conditional access is granted to
me. Any noted taken during the course of such access shall remain at the Peace Corps to be placed in
secure storage unless it is determined by the Peace Corps officials that the notes contain no sensitive but
unclassified information. If | wish to have the noted released to me, Peace Corps officials shall review the
noted for purposes of deleting any sensitive but unclassified information to create a redacted copy of the
noted. Ifl do not wish a review of any notes that | make, those notes shall remain sealed in secure
storage at the Peace Corps.
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If I violate the terms and conditions of this Agreement, | understand that the unauthorized disclosure of
sensitive but classified information could compromise the mission and security of the Peace Corps.

If I violate the terms and conditions of this Agreement, such violation may result in the termination of my
conditional access to sensitive but unclassified information. This may serve as a basis for denying me
conditional access to Peace Corps information, both classified and sensitive bit unclassified, in the future.
If | violate the terms and conditions of this Agreement, the United States may institute civil actions for
damages or any other appropriate relief. The willful disclosure of information to which I have agreed
therein not to divulge may constitute a criminal offense. Unless and until | am provided a written release
by the Peace Corps from this Agreement or any portions of it, all conditions and obligations contained in
this Agreement apply both during my period of conditional access, which shall terminate at the conclusion
of my work on the Contract resulting from PC-10-S-R001, and at all times thereatter.

Each provision of this Agreement is sewverable. If a court should find any provision of this Agreement to
be unenforceable, all other provisions shall remain in full force and effect.

I understand that the United States Government may seek any remedy available to it to enforce this
Agreement, including, but not limited to, application for a court order prohibiting use or disclosure of
information in breach of this Agreement.

By granting me conditional access to information in this context, the United States Government does not
waive any statutory or common law evidentiary privileges or protections that it may assert in any
administrative or court proceedings to protect any sensitive but unclassified information to which | have
been given conditional access under the terms of this Agreement.

These restrictions are consistent with and do not supersede, conflict with, or otherwise alter the employee
obligations, rights or liabilities created by Executive Order 12356; Section 7211 of Title 5, United States
Code (governing disclosures to Congress); Section 1034 of Title 10, United States Code, as amended by
the Military Whistleblower Protection Act (governing disclosure to Congress by members of the military);
Section 2302(b)(8) of Title 5, United States Code, as amended by the Whistleblower Protection Act
(goveming disclosures of illegality, waste, fraud, abuse, or public health and safety threats); the
Intelligence Identities Protection Act of 1982 (50 U.S.C. 421 et seq.) (governing disclosures that could
expose confidential Government agents), and the states which protect against dis closure that may
compromise national security, including Sections 641, 793, 794, 798, and 952 of Title 18, United States
Code, and Section 4(b) of the Subversive Activities Act of 1950(50 U.S.C. Section 783 (b)). The
definitions, requirements, obligations, rights, sanctions and liabilities created by the Executive Order and
listed statutes are incorporated into this Agreement and are controlling.

My execution of this Agreement shall not nullify or affect in any manner any other secrecy or Non-
Disclosure Agreement which | have executed or may execute with the United States Government.

I make this Agreement in good faith, without mental reservation or purpose of evasion.

SIGNATURE NAME (Type or Print) DATE

This Agreement was accepted by the undersigned on behalf of the Peace Corps as a prior condition of
conditional access to sensitive but classified information.

SIGNATURE NAME (Type or Print) DATE
Peace Corps
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